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. .  .do  great  numbers  of  people  deliber¬ 
ately  seek  out  advertisements  of  products 
and  services  which  they  are  about  to  buy. 
No  other  medium  enjoys  such  active, 
voluntary  interest  in  advertising. 

In  the  Chicago  market,  people  are  most 
interested  in  advertising  in  the  Chicago 
Tribune.  Actual  surveys  show  they  pre¬ 
fer  it  for  shopping  information  over  all 
other  Chicago  newspapers  combined. 
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Unique^  Chaffy,  Informafive! 


Small  Wonders 

^  SaC&f  (JOiCdcr 


A  new  women's  page  column  that 
makes  chores  easier  and  life  more  fun.  It 
spotlights  time-and-work-saving  products 
that  are  available  in  local  stores.  It  "dis¬ 
covers"  unusual  and  practical  items  that 
are  still  unknown  to  the  millions  of  young 
housewives  and  do-it-yourself  enthusiasts. 


In  its  easy-to-read,  attention-holding 
style,  SMALL  WONDERS  can  be  a 
magnet  to  attract  readers  to  your  wo¬ 
men's  pages  .  .  .  PLUS  a  device  to  in¬ 
crease  your  advertising  income! 

Four  columns  a  week,  each  containing 
three  intriguing  items. 


SMALL  WONDERS  .  .  .  send  now  for  samples. 

F/rs/  scheduled  release  dale  is  Monday  July  6,  1959 


By  Popular  Demand! 

"STEES  SEES"  is  now  in  COLOR! 

The  refreshingly  different,  unusually  mirth-packed  panel  that  has  scored  such  a  hit 
in  so  many  papers  as  a  weekly  black-and-white  feature  is  even  brighter  and  funnier  as 
a  four-color  Sunday  page! 


STEES  S6ES  ^ 

thuml;^ 


MEAT-EATER 


THE  Blka-KILLER 


Sl)R6ERV 


aOCK- WATCHER 


ISnV  THIS  THE  SAME 
STUFF  MOO  CAM  BUY  IN 
the  SUPER  MARKETS?' 


t-  U  t 


*  HELPING  HANPS 


•leading  off  for  the  mankees  and 

PL/MM6  RIGHT  RELP-HANK  BAUER.  IN 
LEFT  Rap,  NORM  SIEBERM.  IN  CENTER, 
MICKEY  MANTLE-— 


Available  in  1/3  STANDARD  and  1/2  TAB  sizes,  in  full  color.  And,  in  black-and-white,  in 
adaptable,  space-saving  4  and  5  col.  sizes. 
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‘That  so?  I  always  thought 

your  bottling  plant  was 
a  branch  of  the 

national  company  I”  J 


/  Ol*  (COMMERCE 


Many  people  are  under  that  impression.  If  it's  your  notion,  please 
“print  a  correction,”  Actually,  as  you  will  find  when  you  or  your 
reporters  talk  to  local  bottlers,  just  about  every  cent  of  the  capital 
invested  in  equipment,  bottles,  containers,  trucks,  and  other  assets, 
is  local  capital. 

The  bottlers  in  your  community  are  local  small-businessmen, 
whether  they  operate  under  franchises  from  well-known  national 
names,  or  produce  their  own  private  brands.  With  very  few  excep¬ 
tions,  soft  drink  bottling  plants  are  owned  and  managed  independently 
of  the  national  firms  which  provide  the  proprietary  flavors  used  in 
the  finished  drinks.  Local  bottlers  may  have  contracts  with  ...  or 
franchises  from  the  national  company,  but  they  are  not  branches  or 
subsidiaries. 

Their  employees  are  local  people  who  spend  their  salaries  locally. 

Much  of  their  material,  supplies  and  services  are  purchased  from 
local  sources.  The  products  they  manufacture  are  distributed  and 
sold  through  local  food  outlets.  They  pay  all  the  property  and 
business  taxes  other  firms  do. 

The  bottlers  in  your  community  wilt  be  happy  to  talk  to  your  news  or 
business  reporters  about  any  aspect  of  their  relationship  to  the  local 
economy. 


American  Bottlers  of 
Carbonated  Beverages 

Washington  6,  D.  C. 

Whatever  promotes  progress  in  your  community 
. . .  promotes  progress  for  your  community  bottler. 
Whatever  adversely  affects  community  progress . . . 
adversely  affects  the  bottler  in  your  community. 


EDITOR  &  PUBLISHER  CALENDAR 

JUNE 

21-23 — Now  York  Stale  Society  of  Nowspapar  Editors,  Canandaiqu* 
21-24— AN  PA  Machanical  Confaranca,  Morrison,  Chicago. 

21-25— Association  of  Newspaper  Classified  Advertising  Managers  SW 
ton,  Dallas,  Tax. 

21- 25— American  Newspaper  Guild,  Hotel  Astor,  Now  York. 

22 —  Mississippi  Valley  Classified  Advertising  Managers,  Shoratcn-DalUi 
Dallas,  Tex. 

22-24— Newspaper  Advertising  Executives  Association,  Homestead,  Hct 
Springs,  Va. 

24 — Connecticut  DPI  Newspapers  Association,  University  of  Ccnrectcd, 
Storrs  Conn. 

24- 25— ANPA  Photocomposition  Seminar,  Hotel  Plankinton,  Milwaukee. 

25- 28 — Pennsylvania  Newspaper  Publishers  Association,  Virginia  Beech. 

26- 27— Texas  Press  Association,  Brownwood,  Tex. 

26-27 — Pennsylvania  AP  Managing  Editors.  Pittsburgh,  Pa. 

26-28 — Northwest  Daily  Press  Association,  Rutgers  Birchmont  Lodge.  Bemidit 

Minnesota. 

JULY 

9- 11 — Virginia  Press  Association,  Chamberlin  Hotel,  Old  Point  Comfort  V«, 

10- 13 — South  Carolina  Press  Association,  cruise  from  Miami  to  Nassau 
19-24— National  Conference  of  Weekly  Newspaper  Editors,  Southern  llllnoii 

University.  Carbondale.  III. 

AUGUST 

10-15— International  Photo  Engravers  Union  of  North  America  Ambessedor 
Hotel.  Los  Angeles. 

12-14— National  Federation  of  Press  Women,  Multnomah  Hotel  Portland. 
Ore. 

12-15— AP  Managing  Editors  Association.  Olympic  Hotel,  Seat+te  W»ik. 
post-convention  trip  to  Alaska. 

15- 21— International  Typographical  Union,  Philadelphia. 

19-22 — Theta  Sigma  Phi,  Golden  Anniversary,  Seattle.  Wash. 

25-29 — Association  for  Education  in  Journalism.  University  of  O»aao« 

Eugene. 

30- Sept.  2 — New  England  AP  News  Executives  Association,  Griswold 
Groton,  Conn. 

3 1 - Sept.  2 — New  England  Association  of  Circulation  Maneoe's  B'ottw 
Woods,  N.  H. 

SEPTEMBER 

I  11-13 — Iowa  Daily  Press  Association  news  and  advertising  clinic  HoW 
Savery,  Des  Moines. 

12— UPl  Editors  of  Pennsylvania.  Bedford  Springs  Hotel,  Pa. 

12- 13 — Ohio  Newspaper  Classified  Clinic.  Columbus. 

13- 15— Pennsylvania  Newspaper  Publishers'  Association  Classified  CHik. 
Lawrence  Hotel.  Erie,  Pa. 

14- 17— International  Labor  Press  Association,  Sir  Francis  Drake  Hotel.  5» 
Francisco. 

16- 18 — Advertising  Media  Credit  Executives  Association,  Royal  York  Held 
Toronto. 

18-19 — Wisconsin  Newspaper  Advertising  Executives  Association.  Maid* 
Hotel,  Wisconsin  Rapids. 

I  18-20 — Pacific  Northwest  Mechanical  Confo'erce,  U.  S.  Grant  Hotel,  Si* 
Diego,  Calif. 

27- Oet.  2 — Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 —  Canadian  Press  Executive  Committee,  Fort  Garry  Hotel,  Winnipeg. 

28— 30— Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  Hd 
Springs,  Ark. 

29 —  Newspaper  ROP  Color  Conference  Blltmore  Hotel.  New  York. 

30 —  Canadian  Press  Board  of  Directors,  Fort  Garry  Hotel,  Winnipeg. 

I  OCTOBER 

4-6— Southern  Region  Promotion  Workshop  Captain  Shreve  Hotel,  Sh'***- 
i  port.  La. 

6- 8 — Inter  Amencan  Press  Association,  San  Francisco. 

7- 9 — National  Conference  of  Editorial  Writers.  Toledo,  Ohio. 

18-20 — Inland  Dally  Press  Association,  Drake  Hotel,  Chicago. 

18-20 — Interstate  Circulation  Managers  Association,  Sherwyn  Hc*e!,  Fth- 

burg.  Pa. 

18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers  Hc*e!  d* 

I  Coronado,  Coronado  Beach,  Calif. 

20 — New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Eosten. 

22- 23 — Audit  Bureau  of  Circulations.  Drake  Hotel.  Chicago. 

23- 25— Ohio  Newspaper  Women's  Association,  Hotel  Antlers,  Lorain,  Ohic- 

24- 28 — Controllers  Institute  of  America,  Penn-Sheraton  Hotel,  Fit+sbu'or, 
Pa. 

30-31 — Illinois  Press  Association,  St.  Nicholes  Hotel.  Springfie'd.  HI. 
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(Printed  by  Husrhes  Printing  Co.,  East  Stroudsbure,  Pa.)  Second  cl^ 
privileges  authorized  at  Bla.st  Stioudsburg,  Pa.  under  Act  of  March  3.  IJJ’;  *  j 
Titles  patented  and  Registered  and  contents  copyrighted  1959  by  the  BdiUV 
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Inc.,  147.'i  Broadway.  New  York  36.  N.  Y. 
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JAMPOL  methods  and  Equipment 
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Sports  EIditor  Bob  Broeg  of  the  St.  Louis  Post~DispatA 
had  out  the  May  1934  files.  His  eye  lit  on  a  story,  he  read 
it  and  whistled  softly  to  himself.  It  was  written  by  Damot 
Kerby,  then  a  sports  writer  and  now  a  veteran  of  the  P-D 
Daily  Magazine.  Broeg  quickly  got  in  touch  with  Kerby  and 
said,  “Boy,  you  certainly  can  pick  ’em.”  Kerby  looked  at  the 
file.  The  Cincinnati  Reds  were  in  town  for  the  first  time  ii 
the  new  season  and  had  a  brand  new  traveling  secretary-public 
relations  man  with  them.  The  young  fellow  had  called  the 
P-D  and  Kerby  got  the  call.  “Can  I  be  of  any  service?  Fumish 
you  with  any  information?”  The  call  was  the  first  of  its  kind 
in  the  history  of  the  sports  department  so  that  night  Kerby 
went  out  to  Hotel  Chase  and  interviewed  the  press  agent,  “i 
bright,  agreeable  young  fellow”  two  years  out  of  college,  who 
was  making  his  first  trip  with  the  team.  Kerby  wrote  a  story 
about  the  New  Look  in  major  league  press  agents.  The  young 
man — and  this  may  startle  everyone  except  those  who  closdy 
followed  organized  baseball  in  the  early  ’30s — was  the  present 
distinguished  Washington  bureau  chief  of  the  New  York  Timi, 
Pulitzer  prize-winning  James  B.  (Scotty)  Reston. 


Everywhere,  ■' 1 

;  men  who  influence  - 
test  market  campaigns 
read  The  Wall  Street  Journal 


THE  WAU  STREET  JOURNAL 


pubtuhtJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


Leave  Language  Vntortured 

If  I  were  bold  and  brashish, 

I  might  go  Ogden-Nashish, 

And  write  that  I’m  a  regular 
Reader  of  Westbrook  Regular. 

— ^Tom  Pease 


— Drama  Critic  John  Chapman,  New  York  Daily  Nm, 
already  a  scholar  and  a  gentleman,  is  now  a  Doctor  of  Humani¬ 
ties,  an  honorary  degree  conferred  upon  him  by  Denver  Uni¬ 
versity.  ...  An  untitled  play,  a  comedy  of  contemporary 
manners,  by  John  Crosby,  New  York  Herald  Tribune  syndicated 
television  critic,  has  been  bought  for  Broadway  production  nnt 
season.  ...  A  first  novel,  ‘The  Three  Days”  (Prentice-Hall), 
by  Don  Robertson,  Cleveland  News  reporter,  has  the  Battle  of 
Gettysburg  as  story  setting.  .  .  .  There  is  another  “writing 
Gray”  down  in  North  Carolina.  Mary  Patton,  daughter  of 
Frances  Gray  Patton,  prize- winning  novelist  of  Durham,  has 
joined  the  Raleigh  Times  as  reporter.  Bob  Gray,  longtime  editor 
of  tbe  Fayetteville  Observer,  and  Ed  Gray,  deskman  of  the 
Greensboro  Daily  News,  are  uncles.  The  late  R.  L.  Gray  Sr.,  who 
edited  the  Raleigh  Times  and  worked  for  Munsey  magazines  and 
Collier’s,  was  her  grandfather.  .  .  .  Newspapers  have  become 
so  preoccupied  with  people’s  ages  they  appear  to  feel  they  must 
date  everybody  recorded  in  any  capacity,  complains  Columnist 
Barry  Mather,  Vancouver  (B.  C)  Sun.  He  concludes:  “What 
I  mean  is — ^Tell  us  not  in  mournful  numbers.” 


Watch  a  Jampol  mailroom  handling  system  at  work- 
with  attention  to  the  “teamworking”  of  the  various  units. 
You’ll  see  why  it  handles  any  bundle  load,  moves  more 
newspapers,  meets  every  need -faster  and  at  lower  cost. 


Take  advantage  of  the  efficiency,  simplicity  and 
economy  Jampol  methods  and  equipment  can  bring  to 
your  plant. 

Let’s  discuss  your 
specific  requirements. 


-—That  cute  and  dreadful  device  of  forcing  a  poor  reader  l* 
pause  to  decipher  silly  “$2  million**  and  translate  it  into  simple  w 
correct  $2,000,000  is  thus  answered  by  William  Morris  in  b” 
“Words,  Wit  &  Wisdom**  columns  , 

‘‘Irritating,  downright  irritating,  I  call  it.  Try  saying  it  alow*’ 
Two  dollar*  million.* 

“It  just  doesn*t  make  sense. 

“But,  I  fear  we’ll  have  to  get  used  to  it  because,  since  it  *w 
first  perpetrated  by  the  ’Hme-Life  magazines  some  years  * 
has  l^ome  standard  style  in  many  newspapers,  especially  on  tin 
financial  pages.  , j. 

“It  also  has  the  official  sanction  of  the  U.  S.  government, 
surely  has  more  to  say  about  ‘millions  of  doUars*  than  any  pc** 
or  corporation  in  the  world.  ^ 

“In  the  U.  S.  Government  Printing  Office  Style  Manual  we 
the  expressions  ‘25  million  dollars*  and  ‘$25  million*  nurfc<* 
equally  acceptable.  ... 

“Still  and  all,  when  I  make  my  first  million,  I  reserve  the  np 
to  spell  it  out  — ■  all  seventeen  beautiful  letters  —  ‘one  miUw* 
dollars*.** 

EDITOR  8C  PUBLISHER  for  June  20,  I?” 


f  the  JAMPOL  COMPANY,  Inc. 

General  Offices  and  Factory 
728-742  61st  Street,  Brooklyn  20,  New'  York 


THE  SYRACUSE 
MARKET  IS 


mAm 


KKn 


Fff 


POPULATIOH 

1,459,100 


Wff 

ra® 


ONE-THIRD  THE 
TOTAL  AREA  OF 
NEW  YORK  STATE 


15  Counties - 
b  In  Wife-Power 


I  423,900  Households 


In  Spending-Power 


»  $2,584,890,000 
Total  Buying  Income 


In  Buying-Power 


I  Retail  Sales  Si, 7 15, 7 62, 000 

I  food  Sales  S  421,980,000 

I  Clothes  S  103,830,000 

I  Automotive  S  418,268,000 

(and  allied  products) 

I  Drug  Stores  $  46,514,000 

I  Restaurant 

and  Tavern  S  131,333,000 


"Results  of 
Selling 
Research, 

Inc. 

latest  Test 
Market  Survey 


the 


MAoi  yoir  thmk  of  the  Syratuse  Market  -  thM(  of  ALL  of  it! 

...  and  there's  one  efficient  way  to  sell  ALL  this  BIG  market.  The 

n  SYRACUSE  NEWSPAPERS  deliver  100%  saturation  coverage  of  metropoli¬ 
tan  Syracuse  plus  effective  coverage— up  to  76%— in  the  14  surround¬ 
ing  counties.  No  other  combination  of  media  will  do  a  comparable  job 
at  a  comparable  cost. 

SYRACUSE  NEWSPAPERS 


Represented  Nationally  by 
MOLONEY,  REGAN  &  SCHMITT 


HERALD-JOURNAL  &  HERALD -AMERICAN 
Evening  Sunday 


THE  POST-STANDARD 
Morning  &  Sunday 


•Sr-  CIRCUUTION:  Combined  Daily  241,159  Sunday  Herald-American  205,658  Sunday  Post-Standard  109,060 
editor  8c  publisher  for  Juno  20,  1959 


to  lok 
the  CO 


The  Guild  &  The 


The  ST.  LOUIS  globe-democrat,  through  its  publisher,  Mr. 

Richard  H.  Amberg,  has  issued  certain  statements  regarding  the 
conduct  and  results  of  the  Newspaper  Guild’s  recent  strike  at  that 
paper. 

These  statements  appeared  originally  in  a  Globe-Democrat  edi¬ 
torial  on  the  paper’s  first  day  of  publication  following  the  strike 
settlement.  In  substance,  they  attempt  to  belittle  the  achievements  of 
the  Globe-Democrat  strikers  and  to  discredit  their  union. 

If  these  comments  had  been  circulated  only  in  St.  Louis,  we  would 
he  inclined  to  let  them  go  at  that  and  leave  Mr.  Amberg  to  his  cup 
of  bitterness.  For  the  Louis  strikers  know,  more  than  anyone 
else,  the  extent  of  their  victory,  and  they  are  fully  capable  of  making 
whatever  refutation  of  the  editorial  may  be  required  locally.  Mr. 
Amberg,  however,  chose  to  circulate  his  attack  on  the  American 
Newspaper  Guild  and  its  St.  Louis  local  throughout  the  newspaper 
industry  in  a  paid  advertisement  in  the  June  6  issue  of  Editor  & 
Publisher.  We  feel  that  the  true  facts  and  the  good  name  of  the 
(iiiild  compel  an  answer. 

*  *  *  * 


T'HE  GLOBE-DEMOCRAT  EMPLOYES  voted  to  strike,  quite 
-*-  simply,  to  obtain  fair  treatment  in  the  matter  of  pensions.  Later, 
when  it  became  public  that  the  Globe-Democrat  had  sold  its  printing 
plant,  they  sought  fair  treatment  in  the  matter  of  job  security. 

They  succeeded  on  both  counts. 

There  is  no  more  laudable  purpose  for  a  strike  >han  simple  justice. 
Throughout  the  history  of  the  United  States  it  has  been  a  cause 
which  has  rallied  all  men,  and  we  trust  that  it  will  he  ever  so.  The 
American  colonists  themselves  established  this  nation  after  rebelling 
against  injustices  imposed  by  a  tyrannical  king. 

But  Mr.  Amberg,  as  the  representative  of  the  owner,  S.  1.  New- 
house,  insisted  on  the  right  to  he  unfair,  if  he  so  chose.  He  insisted  on 
the  right  to  give  pensions  when  he  chose  and  in  what  amounts  he 
chose. 

It  was  this  insistence  which  caused  the  strike. 

I^ter,  he  demanded  a  blank  cheek  to  permit  lirinas  without  notice 
and  with  no  guarantees  against  discrimination. 

Tliis  insistence  prolonged  the  strike. 

*  ♦  * 


lYTR.  AMBERG’S  CJI.4RGES  hoil  down  to  the  following: 

A.  That  the  strike  was  precipitous  and  was,  perhaps,  even  forced 
upon  an  unwilling  membership  for  some  sinister  purpose. 

B.  That  the  Guild’s  pension  demands  before  the  strike  woidd  have 
wiped  out  all  profits. 

C.  That  the  strike  was  useless  because,  the  publisher  says,  it  gained 
nothing  for  the  employes. 

n.  That  the  Globe-Democrat  itself  has  won  rights  it  says  it  never 
had  before  to  lay  off  employes  and  make  changes  in  its  operations. 

These  charges,  in  our  opinion,  are  not  supported  by  the  facts.  We 
propose  to  answer  them  in  their  order. 

*  *  *  * 

'T*HE  GLOBE-DEMOCRAT  EMPLOYES  believe  they  were  more 
than  patient  wdth  the  company’s  negotiators  before  they  finally 
realized  they  would  have  to  strike  if  their  pension  proposals  were 
to  carry  any  weight  at  all. 

The  employes  first  submitted  a  proposal  for  a  pension  plan,  to  be 
guaranteed  in  their  Guild  contract,  in  November  of  1957.  They  yielded 
to  a  management  plea,  however,  to  postpone  bargaining  on  pensions 
until  midterm  of  the  contract — 12  months  after  its  effective  date — 
to  give  the  company  time  to  consider  and  study  the  pension  proposals. 


Globe-Democrat 


The  pension  proposals  were  submitted  again  in  November  of  Ihi,  ^ 
when  the  contract  was  reopened  under  its  terms  specifically  for  nrtt-  ' 
tiations  on  wages  and  pensions,  among  other  things.  Guild  repmrnu 
lives  repeatedly  emphasized  the  importance  of  negotiating  a  itfurf 
pension  plan. 

But  15  months  after  the  (>uild  first  submitted  its  proposals  on  tk 
subject,  management  still  was  refusing  to  make  a  counter-offer  u  u 
a  jointly  administered  formula  for  computing  guaranteed  reliretnrni 
obligations. 

At  no  lime  did  the  eompuny,  as  Mr.  Amberg  claims,  submil  ! 
“a  funded,  jointly  administered  plan.” 

Instead,  Mr.  Amberg  offered  to  start  talking  about  *‘the  beginnin:' 
of  a  plan — if  the  Guild  would  agree  to  wait  another  10  months. 

Mr.  .Amberg  did  not  ask  for  a  “few  days”  to  study  the  probbi) 
He  asked  for  up  to  10  months  further  delay  in  addition  to  thr  i' 
months  the  Guild  already  had  waited. 

In  pre-strike  negotiations,  management  insisted  that  it  had  . 
“inherent”  right  to  force  employes  of  an  “appropriate”  age  into  '• 
tiremeiit  despite  the  job  security  provisions  of  the  contract. 

.And  once  these  employes  had  been  forced  to  retire,  nianagem<r 
declared,  there  was  no  legal  obligation  on  the  company  for  dismi-s 
pay  or  continued  pensions  payments  to  them. 

Tlie  employes  would  liave  to  depend  on  the  “good  intentions*  o: 
S.  I.  Newhouse,  management  insisted. 

It  was  tliis  attitude  which  prompted  Guild  members  at  the  CfIoI''  , 
Democrat  in  their  derision  to  strike.  They  knew  full  well  whii  < 
strike  would  mean  in  personal  sacrifices. 

The  members  never  were  told  that  the  strike  vote  likely  "oui 
not  be  used.  On  the  contrary,  they  were  advised  not  to  vote  foti 
strike  unless  they  intended  to  carry  out  their  decision  should  rflwt' 
to  win  a  just  settlement  fail.  They  were  warned,  too,  that  a  ilril'  ^ 
against  a  Newhouse  paper  might  be  a  very  long  one. 

Despite  these  very  solier  warnings,  the  employes  proceeded  ■' 
adopt  their  strike  vote.  More  than  250  members — four-fifths  of  lii' 
employes  involved — jammed  the  meeting  hall  when  the  strike  '«'■ 
was  taken.  Mr.  Amherg’s  assertion  that  only  80  members  were  prfs-r 
is  untrue.  So  is  his  assertion  that  more  than  100  of  the  300-odd  <fUii 
members  signed  petitions  urging  postponement  of  the  strike.  Tb' 
were  actually  only  -17  signers  and  many  of  these  immediately  n 
pudiated  the  petition.  Some  explained  they  had  feared  compar 
reprisals  if  they  refused  to  sign  and  others  said  they  had  l)een  I"' 
the  Guild  wanted  them  to  sign. 

Later,  the  mendiership  time  and  again  voted  overwhelmingly  >' 
endorse  its  bargaining  eommittec  and  to  reject  various  compa' 
ultimatums. 

The  St.  Louis  Guild  need  not  defend  its  procedures  against  lb 
attacks  of  Mr.  .Amberg.  In  a  matter  concerning  its  East  St.  Louis  » 
just  across  the  river,  it  was  praised  by  an  arbitrator  as  “a  responsil* 
democratic  labor  organization.”  .And  the  management  of  the 
Louis  Post-Dispatch,  after  dealing  with  the  Guild  for  12  years, 
this  to  say: 

“The  Guild’s  record  for  responsibility  and  stability  is 
questioned.  Day  in  and  day  out,  the  Guild  performance  here  j 
the  Post-Dispatch  has  been  above  reproach.” 

The  St.  Louis  Guild  is  rightly  proud  of  the  record  of  amicabi' 
relations  it  enjoyed  with  publishers  in  the  city.  For  25  years  it  j 
never  before  found  it  necessary  to  wage  a  strike  against  a  newspsP'’ 
.And  only  four  times  previously  did  it  ever  lake  a  strike  vote  asaii 
a  newspaper. 

This  is  scarcely  the  record  of  a  “trigger  happy”  union. 

*  *  *  * 


The  cost  of  funding  a  pension  plan  was  never  an 
the  strike.  Before  the  walkout.  Guild  negotiators  offered  I® 
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to  token  funding  of  a  satisfactory  plan  which  would  have  required 
the  company  to  set  aside  only  $1  a  week  per  employe. 

Altliougli  the  company  agreed  to  start  such  token  funding,  the  plan 
fell  througli  when  management  negotiators  again  refused  to  agree 
lo  any  formula  obligating  it  to  a  guaranteed  schedule  of  retirement 
benefits. 

Mr.  Anilierg,  in  his  reconstruction  of  the  issues,  ignores  this  offer 
suliniitled  in  good  faith  by  the  Guild. 

The  astronomical  cost  figures  he  quotes  are  not  for  the  pension 
plan  sought  by  the  (iuild — but  fur  a  pension  plan  which  would  cover 
hundreds  of  other  employes  of  the  company,  including  high-salaried 
executives,  as  well  as  members  of  the  Guild. 

Kven  after  the  building  was  sold  and  it  became  apparent  that 
most  of  these  other  employes  henceforth  would  l>e  working  for  the 
Post-lfispalch  and  not  the  (ilobe-l)emocrat,  Mr.  Amberg  still  insisted 
publicly  that  the  cost  of  a  fully-funded  pension  plan  would  be 
}1.200,000  a  year. 

He  did  this  in  the  face  of  the  fact  that  most  of  the  employes  an¬ 
ticipated  in  his  cost  figures  would  never  be  covered  by  the  plan. 

He  did  this  in  the  face  of  the  fact  that  the  Guild  did  not  insist  on 
full  funding. 

He  did  this  in  the  face  of  a  proposal  submitted  before  the  strike 
by  the  fiuild  to  accept  mere  token  funding,  which  would  have  re¬ 
quired  the  company  to  deposit  only  $17,000  a  year. 

Would  Mr.  Amberg  have  us  believe  that  $17,000  a  year — $1  a  week 
|MT  employe — would  bankrupt  the  Globe-Democrat? 

.Mr.  .Vmberg  also  luis  attempted  to  make  the  Guild  the  scapegoat 
for  the  sale  of  the  (Holx'-Democrat  printing  plant  to  the  Post-Dis¬ 
patch.  The  (iuild  and  most  of  the  business  eommunity  believe,  how¬ 
ever,  that  negotiations  for  the  sale  had  been  under  way  for  months. 
Mr.  .4mberg's  claim  tliat  a  deal  of  this  magnitude  was  conceived  and 
executed  within  .1  or  1  days  after  the  (iiiild  strike  l>egan  is  a  standing 
joke  in  St.  Louis  business  circles. 

*  *  *  * 


Y[K.  AMBERG  I.S  FI^ATLY  MIS-STATING  the  results  of  the 
‘  •“■strike  when  he  says  “the  Guild  did  not  gain  a  single  pension  bene¬ 
fit  which  it  did  not  have  before.” 

Before  the  strike  each  Globe-Democrat  employe  had  to  negotiate 
individually  his  own  pension  when  he  reached  retirement  age.  Marvin 
Komhauser,  an  actuary  employed  by  tlie  St.  Louis  Guild,  found 
•her  examining  the  record  of  past  pension  payments  that  employes 
retired  in  1958  received  benefits  one-third  less  than  those  given  pre¬ 
viously  retired  employes. 

Is  this  ‘"the  full  measure  of  generosity”  which  Mr.  Amberg  says 
"as  applied  in  the  past?  If  so,  it  is  precisely  why  (Hobe-Demoerat 
cnipjoyes  wanted  a  plan  under  wliieli  they  would  get  definite  pension 
credits  acrording  to  years  of  service  and  salary,  which  could  not  be 
rut  or  taken  away  at  the  whim  of  the  owner.  Tliat  is  what  they  won. 

One  of  the  leading  actuaries  and  pension  experts  in  the  country, 
Harold  Faggen  of  New  York,  after  cheeking  the  details  of  the  pension 
^Itlement  for  the  (ruild,  said: 

"The  terms  of  the  settlement  relating  to  pensions  require 
•he  employer  at  the  very  outset  to  assume  the  liability  for  the 
full  cost  of  past  service  in  an  amount  up  lo  $1,. 500,000.  If  the 
employer  had  agreed  lo  set  up  a  funded  plan  il.s  liability  w«>uld 
"•ve  been  limited  lo  a  small  portion  of  the  cost  of  past  service 
each  year  so  that  more  than  10  years  would  have  lo  elapse  be¬ 
fore  the  employes  could  be  as  secure  as  they  are  now. 

Moreover  this  guaranty  is  backed  not  only  by  the  assets  of 
•he  employing  corporation  but  also  by  more  than  425,000.000 
of  assets  in  the  stockholding  corporation. 

In  all  my  experience  I  have  never  seen  a  pension  plan  so 
veil  secured  at  its  inception.” 


in  the  past,  the  life  insurance  of  most  employes  was  greatly  reduced 
on  retirement.  Under  the  new  contract  life  insurance  will  not  be 
reduced  and  the  company  will  pay  the  same  share  as  when  the 
employes  worked. 

The  company  will  pay  the  individual's  Blue  Gross  and  Blue  Shield 
just  as  it  did  when  he  worked  and  just  as  is  done  at  the  Post-Dispatch, 
llisability  pay  ami  pension  practices,  equal  to  those  at  the  Post- 
Dispatch.  have  been  added. 

It  will  no  longer  be  possible  for  one  retiring  employe  to  receive 
lower  insuranee  benefits  than  another,  merely  because  he  is  not  so 
skilled  at  individual  bargaining. 

Tile  employes  sought  and  won  the  same  benefits  as  those  paid  at 
the  Post-Dispatch. 


*  »  ♦  » 


I  OB  SECURITY  WAS  NOT  AN  ISSUE  when  the  strike  was  called. 
J  But  the  company  injected  it,  asking  for  a  right  to  operational 
changes  without  grievance  protections. 

The  employes  won  new  job  security  provisions  comparable  to  the 
best  in  any  major  American  Newspaper  Guild  contract. 

These  provisions  were  written  and  proposed  by  the  Guild  almost 
in  their  entirely. 

The  company  was  given  no  new  right  as  to  “determination  of  the 
size  of  the  paper,”  as  Mr.  .Amlierg  claimed.  In  fact,  since  the  purchase 
of  the  Globe-Democrat  by  S.  1.  New  house  four  years  ago,  the  size  of 
the  staff  has  been  reduced  from  about  400  persons  to  about  300.  The 
contract  always  had  contained  provisions  for  economy  dismissals. 

No  employe  ever  had  been  paid  for  not  working,  as  Mr. 
Vmberg  implied  in  his  statement. 

The  Guild  iloes  not  believe  it  can  or  should  control  the  operations 
of  the  newspaper,  ^e  could  not  prevent  the  sale  of  the  building, 
which  eliminated  the  work  of  the  maintenanee  men,  or  the  abandon¬ 
ment  of  the  rack  system  of  circulation. 

But  under  the  newly  won  job  security  provisions  we  can  give 
far  better  pruteiqion  against  many  potential  injustices  than  under 
the  old  contract.  Seniority  rights  are  amplified  and  strengthened. 
There  are  the  strongest  new  protections  against  discriminatory  or 
unnecessary  dismissals.  Protections  against  speedup  and  excessive 
work  loads  are  actually  spelled  out.  The  establishment  of  new  jobs 
with  dual  or  multiple  duties  is  forbidden,  as  is  the  use  of  part-time 
or  temporary  employes  for  work  propmly  done  by  full-time  employes. 

These  arc  job  security  provisions  long  sought  by  the  Guild  and 
won  in  the  strike  settlement. 

And  it  was  the  (iiiild.  not  Mr.  Andierg.  tliat  wrote  the  proposal  for 
arbitration  of  grievances.  Vi  e  believed  this  to  be  the  best  protection 
for  the  employes  under  the  new  operation.  But  arbitration  applies 
only  to  matters  under  the  roiitract.  Tlie  Guild  retains  the  traditional 
riibt  to  strike  in  a  dispute  over  a  new  contract  or  contract  reopening. 

Finally,  the  conqiany  did  not  gain  a  right  lo  downgrade  employes, 
and  any  attempt  to  do  so  arbitrarily  will  meet  with  firm  resistance 
from  the  (iiiihl.  The  employes  demanded  and  won  the  right  to  claim 
a  job  in  a  lower  classification,  by  seniority,  if  displaced  by  an  op¬ 
erational  change. 


*  * 


*  * 


THERF]  is  DNF;  point  with  which  the  Guild  can  agree  wdth  Mr. 

.Vmberg:  rumors  that  the  Glohe-Demoerat  would  be  sold  to  the 
Post-Dispatch  were,  indeed,  cruelly  harmful.  The  St.  Louis  Guild  is 
on  record  as  desiring  that  the  city  continue  lo  have  two  newspapers 
under  two  owners. 

it  is  unfortunate  tliat  a  representative  of  .Mr.  Newhouse  himself 
lent  authenticity  to  these  rumors  of  im|)ending  sale  by  a  threat, 
made  during  the  strike  in  the  presenee  of  trained  newsmen,  that  the 
(ilolie-Democrat  might  never  resume  publication  unless  the  (»uild 
surrendered  to  the  company’s  demands. 
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editorial 


It’s  Up  to  Congress 

^1  “equal  time”  ruling  of  the  Federal  Communications  Commis¬ 
sion  is  “ridiculous”,  as  President  Eisenhower  has  said  twice. 

Section  315  of  the  Communications  Act  of  1934  says  that  if  a  station 
permits  any  candidate  to  “use”  the  station  it  shall  “afford  equal  op¬ 
portunities”  to  rival  candidates.  The  Commission  has  held  by  a  vote 
of  4  to  3  that  a  Chicago  broadcasting  station  let  Mayor  Daley,  a 
political  candidate,  “use”  the  station  when  it  showed  him  on  a  news 
program  greeting  the  Argentine  President  and  appealing  for  con¬ 
tributions  to  the  March  of  Dimes.  It  was  unanimous  in  stating  that 
the  telecast  showing  the  Mayor  and  another  candidate  filing  their 
political  petitions,  accepting  formal  endorsements,  and  being  inter¬ 
viewed  was  sufficient  to  entitle  another  candidate  to  “equal  time.” 

Up  to  now  the  equal  time  provision  did  not  apply  to  news  pro¬ 
grams.  At  this  point  the  FCC  has  decided  there  can  be  no  such  thing 
as  “news  judgment”  applied  on  radio  or  TV  broadcasts.  A  candidate 
cannot  be  considered  to  be  “news”  because  of  something  he  says 
or  does.  When  one  candidate  makes  news  all  make  news,  according 
to  FCC  edict. 

It  is  as  silly  to  expect  broadcasters  to  cover  political  news  with 
a  stop-watch  to  make  sure  all  are  mentioned  equally  regardless  of 
merit,  as  it  is  for  a  newspaper  to  cover  the  same  news  with  a  yard¬ 
stick  and  calipers.  It  cannot  be  done  and  still  call  it  a  news  program 
or  a  ne?:t;5paper. 

We  do  not  believe  that  Congress  ever  intended  this  section  of  the 
Communications  Act  to  be  so  interpreted  and  it  is  now  up  to  Congress 
to  correct  this  bureaucratic  misinterpretation. 


Cuban  Confusion 


UCH  is  confusion  in  Cuba  including  the  status  of  the  press  before 
Batista,  since  Batista,  and  in  the  future.  We  say  this  in  spite 
of  repeated  assertions  by  Premier  Fidel  Castro  that  the  “sacred  right” 
of  the  Cuban  people  to  a  free  press  will  always  be  upheld  by  his 
government. 

The  confusion  now  arises  over  who  received  subsidies  from  the 
Batista  government  and  who  didn’t.  There  are  charges,  counter¬ 
charges,  and  personal  feuds  being  fought  over  this  issue.  Even  if  an 
inquiry  by  the  Inter-American  Press  Association  does  get  at  the  truth, 
whatever  it  may  be,  the  disputes  will  continue  because  some  will 
refuse  to  accept  it. 

Meanwhile,  Mr.  Castro’s  government  imposed  a  tax  on  the  men¬ 
tion  of  names  and  publication  of  photographs  in  society  columns  and 
additional  taxes  for  using  adjectives  or  titles  of  nobility.  The  measure 
has  been  generally  ridiculed  in  and  out  of  Cuba  but  the  government 
persists. 

Then  the  Premier  sanely  rejected  any  attempt  by  newspaper  em¬ 
ployes  or  unions  to  control  editorial  or  news  policies  of  publications. 

We  hope  that  after  the  dust  of  revolution  settles  and  the  country 
gets  back  to  normal  the  Cuban  press  will  be  able  to  carry  on  in  the 
best  traditions  of  a  free  press  without  either  subsidies  or  special  taxes. 
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Peace  I  leave  with  you,  my  peace 
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Woman* 8  Page: 

The  bride  was  escorted  up  the  isle  by 
her  brother. — Rochester  (N.  Y.)  Times- 
Union. 

• 

Three  Couples  Wed  in  Triple  Affair. — 
Chippewa  Falls  (Wis.)  Herald-Telegram. 


Sprinkle  a  mixture  of  Borax  and  sugar 
on  the  shelves.  This  will  poison  every 
aunt  that  climbs  in. — Wildwood-by-the- 
Sea  (N.  J.)  Independent  Record. 


The  bride  wore  a  gown  with  a  lace 
yolk. — Buffalo  (N.  Y.)  Courier-Express. 

The  couple  was  married  last  Saturday, 
thus  ending  a  friendship  which  began  in 
school  days. — Sea  Isle  City  (N.  J.)  Seven 
MUe  Beach  Reporter. 
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C.4KTOON  IDEA  OF  THE  WEEK 


THEY  SAY  SHE  CAN'T 
TELL  BLACK  FROM  WHITE 

Whitman,  Stockton  Record 

^  editor  &  PUBLISHER  for  Juno 


letters 


TOTAL  SELLING 

The  friendly  statements  about  news¬ 
papers  by  John  J.  Ennis  of  Bryan  Houston, 
Inc  (E&P,  June  13,  p.  20)  are  very  mucb 
appreciated.  However,  it  is  necessary  to 
correct  some  errors  in  his  understanding 
of  the  concept  and  operations  of  the  cur¬ 
rent  Total  Selling  program  of  the  news¬ 
paper  industry. 

He  states,  for  instance,  that  Total  Selling 
should  have  started  sooner  than  it  did.  It 
did,  in  fact,  start  much  sooner  than  he 
believes  it  did,  since  he  is  apparently  dat¬ 
ing  its  start  at  the  time  of  the  “Live 
Better”  auto  promotion  in  April. 

Actually,  Total  Selling  had  its  inception 
a  year  earlier  when,  during  the  ANPA 
convention  of  1958,  the  Bureau  of  Adver¬ 
tising,  NAEA  and  AANR  agreed  on  a 
general  concept  for  a  unified  selling  pro¬ 
gram  by  the  industry.  And  in  June  of  last 
year  the  major  outlines  of  Total  Selling 
1  were  presented  at  the  summer  meeting 
of  NAEA. 

Mr.  Ennis  also  has  the  impression  that 
the  industry  promotions — automotive,  food 
and  appliances — constitute  the  total  of 
Total  Selling.  Far  from  it.  While  they  are 
primary  areas  of  Total  Selling  operations, 
they  represent  only  about  one-tenth  of  the 
elements  making  up  the  pogram.  Among 
the  elements  are  an  expanded  research 
program;  new  selling  tools;  depth  selling; 
market  hy  market,  among  various  indi¬ 
vidual  classifications  and  companies;  sea¬ 
sonal  promotions;  and  others. 

!  As  for  the  fact  that  our  timing  of  the 
I  industry  promotions  put  the  one  on  auto- 
1  motive  first — there  was  no  calculated  at- 
I  tempt  to  set  up  a  priority  schedule.  We 
decided  on  the  three  industries  named  be¬ 
cause  of  the  importance  of  all  three  as 
newspaper  advertising  classifications  and 
because  of  the  help  newspapers  are  equip- 
.  ped  to  offer  them.  We  consulted  with 
[  manufacturers,  associations,  newspaper 
people,  agency  executives,  dealers,  dis¬ 
tributors,  and  so  on  before  fixing  the  tim¬ 
ing  of  the  various  promotions.  On  the 
basis  of  their  advice  and  our  judgment 
the  automotive  campaign  was  set  for  April, 
food  for  September  and  appliances  for 
November. 

The  automotive  promotion  came  first 
for  the  simple  reason  that  it  was  the  first 
I  one  for  which  the  Total  Selling  program 
could  be  sufficiently  well  organized. 

I  Mr.  Ennis  states  also  that  “newspapers 
I  slumbered  sweetlv  during  the  recent  re¬ 
cession.”  We  might  point  out.  firstly,  that 
Total  Selling  came  into  being  partly 
through  newspapers’  wide-awake  recogni¬ 
tion  of  economic  conditions. 

Secondly,  it  was  pretty  generally  recog¬ 
nized  at  the  time  the  recession  was  nearing 
its  peak  that  the  automotive  slump  was 
one  of  the  key  factors.  Accordingly,  the 
newspapers  very  quickly  seized  on  the  op¬ 
portunities  presented  by  the  “You  Auto 
Buy  Now”  drive  by  C3eveland’s  aggressive 
I  automobile  dealer  association  and  Cleve¬ 
land  newspapers. 

1  When  the  manufacturers  in  Detroit  de- 
I  cided  to  expand  this  idea  to  approximately 
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30  more  markets,  the  Bureau  of  Adver¬ 
tising  prepared  a  promotion  kit — virtuaUy 
overnight — for  newspaper  use  in  those 
markets.  Moreover,  we  promoted  the  idea 
and  offered  the  promotion  kit  to  all  of 
our  member  newspapers.  As  a  result, 
hundreds  of  newspapers  in  hundreds  of 
markets  organized  local  You  Auto  Buy 
campaigns.  And  the  great  majority  of 
these  campaigns  turned  out  to  be  highly 
successful. 

Edward  A.  Falasca 
Bureau  of  Advertising, 

New  York,  N.  Y. 

•  *  * 

‘AMAZED’  AT  E&P’S  RANGE 

Thanks  for  the  splendid  article  you  did 
in  connection  with  our  30th  anniversary 
(E&P,  May  9,  page  20). 

Literally  from  the  day  it  was  off  the 
press,  we  received  letters,  telegrams, 
phone  calls  from  all  parts  of  the  country, 
some  of  them  from  the  most  unexpected 
sources.  I  was  amazed  at  the  range  of 
types  of  people  who  saw  the  article  and 
congratulated  us — media  directors,  adver¬ 
tising  directors  of  companies,  and,  of 
course,  dozens  of  newspaper  executives. 

J.  L.  FERCUSOn 

President 

Sawyer-Ferguson-Walker  Co. 

New  York,  N.  Y. 


MERCHANTS’  PAPER 

Regarding  your  article,  “Weekly  Battles 
C  of  C  Shopper”,  we  recognize  that  you 
were  merely  printing  information  which 
was  forwarded  to  you  and  certainly  can¬ 
not  be  critical  of  your  actions. 

The  story  mentions  that  the  Chamber 
of  Commerce  has  awarded  McCuen 
plaques  twice  for  outstanding  service.  We 
have  never  awarded  him  plaques. 

True,  the  “Throwaway”  hasn’t  cost  the 
Recorder  in  advertising.  You  can’t  take 
away  something  you  have  never  had.  The 
merchants  of  Conshohocken  by  and  large 
independently  refuse  to  advertise  with 
McCuen. 

Tbe  “Challenger”  is  being  printed  by 
a  union  printing  shop,  namely  Metropoli¬ 
tan  Press  in  Philadelphia.  We  have  the 
paper  printed  out  of  town  because  there 
are  not  suitable  facilities  in  Conshohocken 
to  give  us  the  quality  paper  we  want. 

The  policy  of  McCuen  has  been  one  of 
antagonism  toward  local  merchants  and 
the  town  generally  and  it  has  been  many 
an  issue  since  Harold  McCuen  has  ad¬ 
vocated  that  his  readers  spend  their  shop¬ 
ping  dollars  in  the  Borough. 

Thanks  to  the  Challenger  the  “void” 
has  been  well  filled.  We  will  remain  as  a 
Chamber  of  Commerce  paper  only  until 
a  reliable,  stable  quality  newspaper  comw 
to  Conshohocken  at  which  time  we  will 
get  out  of  the  newspaper  business. 

Nicholas  J.  Romano 

The  Challenger, 

Conshohocken,  Pa. 
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placed  by  Doubleday  Book  Shops, 

New  York,  for  “Around  the  World 
With  Auntie  Marne,”  appeared  as  a  full  page 
in  The  New  York  Times.  "It  brought  home 
to  us,  once  again,  the  impact  of  advertising 
effectiveness  of  The  Times,"  says 
Doubleday’s  general  manager,  George  Hecht. 


"Not  only  did  we  enjoy  a  rush  of  walk-in 
sales,  particularly  in  our  Pennsylvania  and 
Grand  Central  Terminal  shops,  but 
coupon  returns  were  surprisingly  good. 

Our  shops  all  over  the  city,  in  Garden  City 
and  Manhassett,  as  well  as  shops 
out  of  town  all  showed  a  marked  rise  in 
business,  not  only  on  the  advertised  title, 
but  in  additional  impulse  sales.” 

Here  is  another  example  why  today, 
as  always,  it  pays  to  advertise 


first  in  advertising  in  the  world’s  first  market 
EDITOR  fli  PUBLISHER  for  June  20, 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Every  Saturday  Since  1884 


Personnel  Men  Keynote 
Resistance  to  Change 

Raskin  Calls  for  Some  Formula 
To  Prevent  ‘Piecemeal  Torture’ 


(Ky.)  Courier-J ournal  and 
“  ‘  ‘  'Every  per- 


Times,  remarked 
son  who  is  a  part  of  newspaper 
management  should  recognize 
that  the  introduction  of  new 

_ _  _  _  _  processes  is  basically  a  problem 

fringe  benefits,  the  personnel  tions  is  only  little  more  than  a  of  overcoming  human  resistance 
function,  new  processes — these  year  away.  ” 

were  several  of  the  subjects  “Meantime,”  he  said, 


The  national  labor  picture,  and  the  next  round  of  negotia- 


inction,  new  processes — these  year  away.  to  change." 

_ _  _  _  _ ^  _  In  what  was  regarded  as  one 

holding  the  attention  of  the  11th  had  one  long  strike  of  the  of  the  most  carefully  prepared 
annual  conference  of  the  News-  drivers  and  a  threatened  strike  talks  of  the  meeting,  Mr.  Dissly 
paper  Personnel  Relations  As-  of  the  printers,  with  no  real  said  that  the  newspaper  business 
sociation,  June  11-13,  in  New  headway  toward  developing  a  understands  research  even  less 
York  City.  mechanism  for  preventing  an  than  it  does  personnel  work. 

A.  H.  (Abe)  Raskin,  national  endless  repetition  of  this  type  “Newspapers,”  he  said,  “need 
labor  correspondent.  New  York  of  piecemeal  torture.”  to  know  that  their  real  problem 

Times,  said  that  today  in  the  „  •  .  today,  in  the  face  of  new  proc- 

publishing  neld 


NOTE  TAKER — Franklin  Smith  jots 
down  a  few  ideas  he  can  take  home 
with  him  to  the  Christian  Science 
Monitor.  He's  personnel  manager. 


New  York 
there  are  all  the  disadvantages 
of  industry-wide  collective  bar¬ 
gaining  with  none  of  the  ad¬ 
vantages. 

“Any  one  of  the  nine  unions,” 
he  said,  “can  upset  the  apple-  _ 

cart  by  precipitating  a  city-wide  B.  Stickley,  assfstant  publisher,  ...  ,  „  . ,  _  tract  provisions,  with  an  under- 

. . 7  I.)  Journal-  I-.st  of  Problem^  standing  of  their  meaning  in 

Bulletin,  and  retiring  NPRA  He  suggested  someone  on  the  terms  of  individual  and  group 
ness  of  any  one  publisher  could  president,  said  he  wanted  to  em-  management  side  .should  learn:  work  performance, 
force  a  total  blackout.  phasize  two  things:  1)  that  an  1)  the  flow  of  news  and  ad  5)  departmental  production 

“The  idea,  therefore,  is  that  increased  use  of  sensible  testing  copy  from  its  various  entry  costs  and  work  functions,  in- 

it  would  be  wholesome  if  both  methods  and  personnel  screen-  points  to  the  delivery  of  the  eluding  overtime  and  fringe 

sides  tried  to  work  out  some  ma-  ing  is  important  in  the  business  finished  paper  to  the  reader.  costs. 

chinery  so  that  all  nine  unions  and  2)  “we  cannot  substitute  a  2)  the  capabilities  and  uses  6)  a  concept  of  the  daily 

and  the  publishers  would  not  robot  for  a  man  when  only  the  of  machines  and  equipment  in  working  relationships  between 

only  try  to  negotiate  contracts  God-given  human  is  capable  of  all  the  production  departments,  advertisers  and  newspapers.  “Is 

jointly  but  would  also  address  formulating  the  opinion.”  3)  the  actual  work  perform-  there  unusual  antagonism?  Are 

themselves  to  the  very  serious  For  his  part,  Donald  D.  Dissly,  ance  of  all  production  employees  there  frequent  problems  caused 

problems  of  survival  now  facing  research  director,  Louisville  under  the  various  conditions  of  by  misunderstanding  and  a  lack 

the  industry — in  particular,  the  of  communication?” 

problem  of  how  to  adjust  to  the  ■  7)  an  understanding  of  and 

processes.”  a  for  the 

management 

rorward-Looking  V 

ofAmeric?hadtek^iJa”Siward-  ^  each  of  the  departments  as  well 

^•wkingt^pproach  to  the  new  management. 

^nd  result,  in  the  book  and  job  'iH  Resistance  to  Change 

"^Id,  that  more  work  is  going  f  A  The  real  problem  of  new  proc- 

^  'nto  lithographic  shops.  'ft  {  Qh  M esses,  he  said,  is  change.  “If 

He  added  that  this  trend  made  ft  V  j  management  does  not  take  the 

doubly  apparent  that  a  more  B  initiative  in  planning  and  en- 

''^ceptive  attitude  toward  new  B  gineering  change,  it  will  be  at 

processes  was  long  overdue  in  B  mercy  of  those  who  can  and 

newspaper  publi.shing.  *  resist  change.” 

Mr.  Ra.skin  also  noted  that,  ^  He  urged  each  personnel  ex- 

«'?ht  months  after  negotiation  *  j-  *  u  u  /  p  \  t^utive  to  insist  upon  receiving 

“f  the  New  York  Newspaper  NEW.  OLD-W.ll.am  Forrester  left,  personnel  director.  P^sburgh  (Pa.)  ^  accurate  picture  of 

Guild  i  r^ewhpapei  Press,  is  welcomed  to  the  presidency  of  the  Newspaper  Personnel  Rela-  TSio+'a +1,/. 

Pa^mT  v"*’  tions  Association  by  outgo^g  head  man  James  B.  Stickley.  right.  Provi-  technological  changes.  That  S  the 

^1  4«"ce  (R.I.)  Journal-Bulletin.  Wishing  them  both  luck  is  Fred  Hopkins,  only  way  to  accomplish  the 

three  craft  contracts  open  personnel  manager,  DefroR  News,  elecled  vicepresidenf.  {ContiTiued  on  pogo  79) 


This  was  a  convention  playing 
up  the  importance  of  man  as 
well  as  machine,  and  its  under¬ 
lying  theme  was  the  resistance 
to  change. 

Early  in  the  program,  James 


shutdown,  and  similarly  on  the  Providence 
publishers’  side  the  stubborn- 


Progress  Reports  Featured 
At  Mechanical  Conference 


Full  Session  for  Advertisers; 
Photocomp  Seminar  Draws  100 


Nothing  radically  new  in 
equipment  for  the  manufacture 
of  newspapers  will  be  sprung 
on  delegates  to  the  31st  an¬ 
nual  Mechanical  Conference  of 
ANPA  next  week  in  Chicago. 

This  promises  to  be  a  “nuts- 
and-bolts”  convention  devoted  to 
reports  of  how  well  some  of  the 
members  are  doing  with  the  new 
machinery  that  suppliers  to  the 
industry  have  introduced  over 
the  last  several  years. 


Photocomp  Seminar  Follows 


Photocomposition,  which  has 
been  allotted  about  20  minutes 
in  the  main  conference  program, 
will  have  its  full  day-in-court 
when  more  than  100  of  the  dele¬ 
gates  move  on  to  Milwaukee 
Thursday  and  Friday  for  the 
ANPA  Photocomposition  Semi¬ 
nar,  the  fifth  in  a  series  that  be¬ 
gan  with  12  participants. 

Advance  registrations  with 
ANPA  Mechanical  Department 
indicate  another  record  turnout 
for  the  Chicago  sessions.  In  ex¬ 
cess  of  1200  names  are  already 
on  the  rolls,  about  half  and  half 
for  newspaper  personnel  and 
supply  firm  representatives.  The 
list  of  advertising  agency  rep¬ 
resentatives  shows  signs  of 
growing  as  the  Mechanical  Con¬ 
ference  programs  more  talks  on 
use  of  color  and  better  ad  ma¬ 
terials. 

Morrison  Hotel  is  the  head¬ 
quarters  for  this  conference  — 
it’s  Chicago  every  other  year  by 
tradition. 


gether  with  Harvey  Schieber, 
Copley  Los  Angeles  Newspapers, 
as  moderator.  His  panelists  are 
Carl  Braga,  Woonsocket  (R.  I.) 
Call;  Howard  Fitzsimmons, 
Moneterey  (Calif.)  Peninsula 
Herald;  George  Lees,  Chicago 
American;  Ellis  Hanson,  Pho¬ 
ton,  Inc. ;  W.  J.  Mulroy,  Mergen- 
thaler  Linotype  Co.;  and  Walter 
Severin,  Intertype  Corp. 

The  Mechanical  Committee’s 
new  chairman,  George  F.  Mar¬ 
shall  of  the  Portland  (Me.) 
Press-Herald  and  Express,  will 
open  the  conference  Monday 
morning  and  will  introduce  Russ 
Stewart,  vicepresident  of  the 
Chicago  Sun-Times,  for  the  key¬ 
note  address. 

Richard  E.  Lewis,  manager 
of  the  Mechanical  Department, 
will  make  his  report  and  then  a 
session  will  be  devoted  to  re¬ 
ports  on  the  transformation  of 
the  ANPA  mechanical  research 
program  which  is  under  way. 


Research  Revamped 


Machinists’  Session  Sunday 

The  machinists  will  again 
have  a  Sunday  night  get-to- 


James  S.  Copley  of  the  San 
Diego  (Calif.)  Union  and  Trib¬ 
une,  the  new  president  of  the 
ANPA  Research  Institute,  Inc., 
will  lead  this  part  of  the  busi¬ 
ness.  Other  participants  will  in¬ 
clude  Otto  A.  Silha,  Minneapolis 
(Minn.)  Star  and  Tribune  busi¬ 
ness  manager  who  headed  the 
Laboratory  Evaluation  Commit¬ 
tee;  Cyrus  L.  MacKinnon,  who 
is  stepping  out  as  managing  di¬ 
rector  of  the  Research  Institute, 
being  replaced  by  Charles  H. 
Tingley;  Roy  W.  Prince,  Re¬ 
search  Laboratory  director;  and 


cal  setup  at  ANPA  headquar¬ 
ters. 

The  Mailroom  session  will  fol¬ 
low  under  the  chairmanship  of 
W.  R.  Coddington,  Detroit 
(Mich.)  Free  Press  production 
manager.  Reports  will  cover  the 
Sheridan  (k)nveyor  System  at 
the  Washington  (D.  C.)  Starts 
new  plant  (Wilmott  H.  Lewis 
Jr.) ;  the  Miehle-Goss-Dexter 
counter-stacker  (L.  R.  Durant) ; 
Goss  stuffing  machine  at  the 
Chicago  Daily  News  (Leo  Vog- 
ler) ;  and  “Glomail”  wrappers 
developed  at  the  Toronto  Globe 
and  Mail  (N.  J.  Friese  Jr.,  Gen¬ 
eral  Strapping  Co.). 

The  Monday  afternoon  pro¬ 
gram  is  for  the  stereotyping  de¬ 
partments’  processes  and  equip¬ 
ment.  Randall  Barton  of  the 
Phoenix  (Ariz.)  Republic  and 
Gazette  and  Harry  Sloan  of  the 
New  York  Mirror  will  preside. 

Topics  posted  for  discussion 
are:  Packless  mat  manning  and 
economics,  by  Ray  McNuilty, 
Garden  City  (N.  Y.)  Newsday; 
direct  color  printing  plates,  by 
Kenneth  Walker,  Tucson  (Ariz.) 
Citizen  and  Star;  M.  A.  N.  cast¬ 
ing  equipment,  by  William  Pez- 
dirtz,  R.  Hoe  &  Co.;  Multiple 
routers,  by  Edward  Torisky, 
Pittsburgh  (Pa.)  Post-Gazette; 
Wood  Autoplate,  by  Peter  P. 


Post-Advocate;  Elgrama  o- 
graver,  by  William  Barron  d 
Elgrama  Sales ;  Klischognpli 
for  color  separated  plates,  by 
Ben  Sugarman  of  Consolidated 
International  Equipment  and 
Supply  Co. ;  and  Fairchild  color 
separation  techniques,  by  Ed¬ 
ward  P.  Tracht  of  Fairchild 
Graphic  Equipment,  Inc. 

The  committee  in  charge  d 
program-building  has  taken  t 
marked  departure  from  the  past 
to  give  a  full  day  to  advertising 
production.  Heretofore,  the  ad¬ 
vertisers’  session  has  come  at 
the  tired  end  of  the  conference 
on  Wednesday  and  only  a  small 
group  would  be  on  hand  for  the 
discussions. 


ME 


Coi 


All  Day  for  Advertisers 
Both 


morning  and  aftemooi 
sessions  on  Tuesday  will  be 
given  to  ROP  color  and  advertis¬ 
ing  generally.  The  morning  sec¬ 
tion  will  be  led  by  J.  Harold 
Mintun,  Pittsburgh  Press, 
James  L.  Stott,  Richmond  News¬ 
papers, 

Charles  T.  Lipscomb  Jr.,  pr» 
ident  of  the  Bureau  of  Adverts 
ing,  is  scheduled  to  open  this 
meeting  with  a  report  on  the 
“Total  Selling”  teamwork  in  the 
newspaper  business.  Two  agency 
men  will  follow  with  talks  M 
good  advertising  material  and 
the  results  obtained.  They  aie 
E.  T.  McBreen  of  J.  Walter 
Thompson  Co.  and  Harry  Bnr 
rell  of  McCann-Erickson. 

M.  J.  Butler,  business  man¬ 
ager  of  the  Houston  (Tex.) 
Chronicle,  will  tell  how  mechani- 


vvuuu  Auwjpiatt;,  uy  rcivr  r.  ,  . . ,  .v  j 

Romano,  Wood  Newspaper  Ma-  cal  departments  can  help  the  an- 
chinery  Corp. 
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Engravers’  Night  Session 


Engravers  draw  the  night 
spot  on  the  Monday  schedule. 
Harold  Hoots,  Decatur  (Ill.) 
Herald  and  Review,  will  lead  the 
presentation  of  the  following  re¬ 
ports: 

Relief  plates,  by  Donald  C. 
Nolte  of  the  DuPont  Company; 
roll  film  camera,  by  A.  J.  Pow¬ 
ers  Jr.  of  Chemco  Photoprod- 


vertising  departments. 

Color  Success  Stories 

The  chairmen  for  the 
noon  section  will  be  David  R 
Gottlieb,  Davenport 


Co 


(Iowa) 

Democrat  and  Times,  and  D<®' 
aid  V.  Weber,  Houston  ChT(» 
cle.  Highlight  will  be  the  ^ 
reau  of  Advertising’s  presfflta- 
tion  on  color  by  Dent  Hassing* 
of  the  Chicago  staff. 

Some  success  stories  aboo* 
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Mr.  Lewis,  whose  Mechanical  CIO  U  !•  UA  V^IICIIICU  A'lluvupruu*  ajwilic  oua.VC£9>9 
Department  is  to  be  absorbed  ucts ;  Dirats  process,  by  Lei  and  color  advertising  will  be 
in  the  general  research-mechani-  D.  Hepler  of  Alhambra  (Calif.)  by  Donald  G.  Scott  of  the  or 
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MECHANICAL  COMMITTEE  in  char9e  of  the  annual  Mechanical  cold-type,  by  Calvin  D.  Cramer;  delegates  to  the  Mechanical  Con- 
Conference  of  ANPA  at  Chicago  next  week:  Left  to  right — Richard  E.  and  “How  the  West  Coast  Looks  ference,  an  unaffiliated  organi- 
Lewit,  manager  of  ANPA  Mechanical  Department;  W.  W.  Southern,  Photocomp,”  by  Don  Scott  of  zation  called  Ladies  of  the  Print- 
Southam  Newspapers,  Toronto;  A.  E.  Rosene,  St.  Paul  Disp^ch  and  Spokane  newspapers.  ing  Industry  has  been  formally 

Roney  Prew;  Geyge  P.  Kuni,  Soi^  ^nd  Denny  Allen  of  the  Quincy  set  up  to  provide  a  special  sched- 

Toronto  Globe  and  Mail;  George  W.  Helm  Jr.,  Westchester  County  \  x  *  r  j u-:-  .,1^ _ f 

Publishers;  James  L.  Scott,  Richmond  News  Leader  and  Times-Dispatch;  (Mass.)  Potriot-Lcdper  is  chair-  ule  of  entertmni^nt. 

George  F.  Marshall,  Portland  Press  Herald  and  Express;  Fred  P.  Brickner,  man  of  the  seminar  and  George  Mrs.  Earl  R.  Weiskittel,  wife 

ANPA  staff;  James  S.  Copley.  Copley  Press;  Harry  Sloan.  New  York  Kunz  is  vicechairman.  Delegates  of  the  Youngstown  (Ohio)  Vtn- 

Mirror;  John  Barron,  LaSalle  News-Tribune;  J.  Harold  Mintun,  Pitts-  will  be  entertained  Thursday  dicator’s  pressroom  superintend- 
burgh  Press;  W.  R.  Coddington,  Detroit  Free  Press;  J.  J.  Eberle,  Miami  night  by  the  Miller  Brewing  ent,  is  program  chairman  for 
News;  Harold  Hoots,  Decatur  Herald  and  Review.  (Not  present  for  Company.  the  women’s  group.  R.  Hoe  & 

picture;  Randall  Barton,  Phoenix  Republic  and  Gaiette;  David  K.  Cq.  will  play  host  to  the  ladies 

Gottlieb,  Davenport  Democrat  and  Times;  Theodore  Newhouse,  Long  Ladies’  Organization  Tuesday.  Other  events 

Island  Press;  Donald  V.  Weber,  Houston  Chronicle.)  Mr.  Marshall  is  ^  « 

chairman:  Mr.  Coddington.  vicechairman.  Because  of  the  increasing  scheduled  are  a  card  party,  a 

number  of  wives  who  accompany  business  meeting  and  a  brunch. 

kane  (Wash.)  Spokesman-Re-  up  spot  on  the  program  Wednes- 

view  and  Chronicle,  and  E.  L.  day  afternoon,  with  three  mem-  Advertising  agency  personnel  who  Tnl^  SolH 

Burgess  of  the  LaCrosse  (Wis.)  bers  of  the  committee  on  the  have  registered  for  attendance  at  the  -kllA.  lU  UC  O 
Tribune.  rostrum:  A.  E.  Rosene  of  the  ANPA  Mechanical  Conference  ses-  T*  • 


Because  of  the  current  price 
situation  in  the  news  ink  market, 
J.  M.  Huber  Corporation’s  Ink 
Division  has  informed  its  cus¬ 
tomers  that  it  will  sell  only  on 
FOB  plant  basis,  effective  July 
1. 

Customers  may  make  their 
own  arrangements  for  transpor¬ 
tation,  if  they  prefer,  it  was 
stated  by  J.  S.  Hart,  vicepresi¬ 
dent  of  the  division.  However, 
it  is  believed  that,  in  most  cases, 
customers  will  choose  to  have 
Huber  make  delivery  in  its  own 
equipment  as  in  the  past.  In 
such  cases,  Huber  will  make  the 
same  delivery  charges  as  a  com¬ 
mon  carrier,  based  on  published 
Interstate  Commerce  Commis¬ 
sion  rates,  or  applicable  intra¬ 
state  tariffs. 

“Where  competitive  produc¬ 
tion  is  located  nearer  to  a  cus¬ 
tomer  than  Huber’s  plant,  Huber 
may,  of  course,  be  forced  to 
equalize  freight  in  order  to  re¬ 
main  competitive,”  Mr.  Hart 
said. 


REGISTRATION 

USTS 

of  newspaper  delegates  and 
supply  firm  representatives 
b^in  on  Page  62. 


Also  several  articles  of  spe¬ 
cial  interest  to  production 
executives  will  be  found  in 
this  issue. 


Press  at  Rape  Trial 
Under  Strange  Rnles 


By  Jack  V.  Fox 

l’nile<l  International 

Tallahasee,  Fla. 
Newsmen  and  photographers 


•1  to  the  press.  The  press  associa- 

n  I  I  tions  got  two  seats  apiece,  oc> 

cupied  by  the  two  New  York 

_  reporters  and  the  local  bureau 

13 managers  —  Barbara  Frye  of 
1X111“ O  UPI  and  Hendrix  Chandler  of 

Midway  in  the  trial  someone 
inquired  whether  the  balcony 
was  enough  to  hold  the  overflow 
Negro  crowd.  A  Yankee  reporter 
happened  at  each  spot.  Photog-  jokingly  asked  a  courthouse 
raphers  were  banned  under  or-  hanger-on  what  would  happen  if 


at  the  trial  last  week  of  four  ders  they  could  not  take  pic-  it  collapsed.  “Integration,” 


white  youths  convicted  of  rap¬ 
ing  a  Negro  student  at  Florida 
A&M  were  confronted  with  a 
strange  situation. 


tures  of  the  jury. 

Judge  W.  May  Walker  ran 
his  court  with  affable  firmness 
so  far  as  reporters  were  con- 


replied. 

*  *  * 

Norlh-.Soiilh  Byplay 

Heavy  newspaper  attention  to 


The  girl  was  the  central  figure  cerned.  At  the  outset,  he  iniled  prompted  an  intere.st- 

in  a  story  drawing  national  at-  they  could  leave  and  enter  the  byplay  between  the 

tention.  Anyone  in  Tallahassee  wurtroom  only  during  a  r^ess  Associated  Press  in  New  York 
who  cared  to  could  learn  her  He  is  a  hard-working  jurist  and  Malcolm  Johnson,  executive 

identity  in  a  few  minutes.  It  with  recesses  as  far  as  two  and  editor  of  the  TallaWee  Demo- 

was  read  into  court  record.  The  one-half  hours  apart  so  that 

girl  herself  spent  a  whole  morn-  desks  were  left  wondering  what  during  the  week  of  the  trial, 

mg  on  the  witness  stand  before  had  happened  to  their  reporters.  .  „  for-  Snn. 


was  read  into  court  record.  The  one-half  hours  apart  si 
girl  herself  spent  a  whole  morn-  desks  were  left  wonderin; 
ing  on  the  witness  stand  before  had  happened  to  their  rep 
a  packed  courtroom.  Both  this  correspxmde; 

But  Florida  law  forbids  iden-  Arthur  Everett  of  AP 
tification  of  a  victim  in  a  rape  New  York  came  within  a 
case  either  by  publication  of  her  of  being  held  out  when  tl 
name  or  picture,  under  a  penalty  defendant  took  the  stand 
of  $1,000  fine  and  a  year  in  jaii.  Later,  Judge  Walker  n 


had  happened  to  their  reporters,  ap  ^oved  an  advance  for  Sun- 
Both  this  correspondent  and  (Pay,  June  14,  labelled  “Two 
Arthur  Everett  of  AP  from  Troubled  Towns.”  Under  sepa- 
New  York  came  within  a  shave  rate  datelines,  the  stories  de- 
of  being  held  out  when  the  first  scribed  local  reaction  in  Talla- 


PRESIDENT— Edward  T.  Adamoi 
the  Philadelphia  Bulletin  it  At 
new  head  of  the  Pennsylvinia 
Press  Photographers  Association. 


me  or  picture,  under  a  penalty  defendant  took  the  stand.  hassee  to  the  rape  of  the  Negro  simply  do  not  understand  thL' 

$1,000  fine  and  a  year  in  jail.  Later,  Judge  Walker  modified  gjrj  by  four  whites  and  local  distinction,  and  are  irritated  by 

IV  -1  rj-  •  reporters  reaction  in  Poplarville,  Miss.,  it.  .  .  .  Point  we  make  is  that 

In  Non-Mail  Editions  could  leave  or  enter  during  “con-  to  the  abduction  and  lynching  there’s  an  opportunity  in  this 

Consequently,  all  but  a  few  ^picuous  breaks”  —  when  the  ^  Negro  accused  of  raping  a  ‘troubled  town’  series  to  inter- 

thp  tViniiannHa  nf  ■arnr/la  that  J^ry  was  excused  foi’  legal  ai’gu-  nreenant  white  mother.  pret  Northem  thinking  to 


of  the  thousands  of  words  that  "'^s  excused  for  legal  argu- 

poured  out  of  the  Florida  capi-  ^  witnesses. 


pregnant  white  mother. 
Johnson  messaged  the  AP: 


pret  Northern  thinking  to 
Southerners  who  are  puzzled  it 


tal  eliminated  her  name.  Frank  dropped  the  ground  rules  “Note  good  local  reaction  having  themselves  and  crimes 

Holeman,  here  from  the  Wash-  ®*^tlrely  on  the  verdict  and  let  stories  from  Tallahassee  and  they  consider  local  business  pot 
ington  bureau  of  the  jVcmj  York  correspondents  on  deadlines  Poplarville  on  rape  cases  which  under  telescopic  and  microscopif 
Dailv  Newsf,  used  her  name  in  Sunday  morning  break  for  petting  big  press  play  in  North,  magnification  by  people  vk 


Daily  Newfi,  used  her  name  in  eariy  ounu^ 
his  stories  but  the  News  kept  phones, 
it  out  of  mail  editions  circulated  Sheriff  V 
in  Florida.  permit  inst 

Ted  Poston,  a  Negro  reporter  in 

for  the  New  York  Post,  also 
used  it.  Jim  Bishop  of  the 


the  phones.  To  complete  picture,  would  like  seem  to  them  to  be  much  better 

Sheriff  W.  P.  Joyce  refused  to  story  from  New  York  to  run  at  inspection  than  introspet 
permit  installation  any  private  parallel  with  them  on  press  tion.” 
phones  in  the  courthouse.  UPI  treatment  and  public  reaction  —  *  l  ak  R‘  i 

nailed  one  down  in  the  office  of  positive  or  negative  —  to  Negro  .A.^ks  .About  ix  lop 

the  court  reporter,  Francis  twice  raping  a  white  maid  be-  At  this  point  the  Miami  Rtf 


used  it  Jim  Bishop  of  the  reporter,  Francis  twice  raping  a  white  maid  be-  At  this  point  the  Miami  Rtf 

Hearst  Newspapers  used  only  '^’^i^Tpen,  just  outside  the  court-  fore  the  eyes  of  her  pregnant  aid  joined  in  requesting  a  Sm- 
her  first  name  “Betty  ”  UPI  "^^ere  was  only  one  employer  at  443  W.  250th  Street  Jay  story  on  New  York  nesf; 

and  AP  did  not’ carry  it  in  any  in  another  judge’s  office  set  aside  on  June  8.  ...  Is  New  York  paper  play  of  the  Tallaha- 
of  their  stories.  as  a  pressroom.  Most  reporters  also  a  troubled  town?  This  is  case  as  contrasted  with  the  R 

T?  V  a  .  jr  TTT>T  X  c  ^  i'Le  building  a  serious  request,  because  many  erdale  case, 

uss  odei  of  UPI  got  a  fine  telephone.  Bill  Tucker  of  the  Southerners  are  genuinely  puz-  New  York  AP  provided 
pictuie  (n  the  victim,  a  nice-  Miami  News  ran  three  blocks  to  zled  by  Northem  focus  on  our  story  comparing  treatment  f 
00  mg  Negro  girl,  with  her  ^  phone  with  the  yerdict  and  troubles  while  similar  events  go  Hew  York  and  Tallahassee  n? 
ead  held  defiantly  high,  but  bis  coat  locked  up  in  the  apparently  unnoticed  there,  or  cases  in  New  York  papers. 

building  that  Sunday  morning,  at  least  unreported  by  relay  to  Johnson  then  messaged 

the  South.” 


wire  network. 

Photographers  were  under  a 
particular  disadvantage  during 


In  Segregated  Section 
Mr.  Poston  was  segregated 


the  trial.  Not  only  were  they  ^ith  the  Negro  spectators  in 

barred  from  the  courtroom  and  courtroom  gallery. 

the  courthouse,  but  from  the  rn.  i  c  •  j 


Johnson  then  messaged  . 
“For  this  good  Sunday  sti" 
would  like  one  other  thing.  Nf  ^ 
York  Joumal-American  carnet 


1-w.  t  WUUlU  llA.tr  Ullt:  bliaaia*  •  ,1 

Cximpares  Display  York  Joumal-American  carriet 

AP  replied:  “Rape  case  was  104  column  inches  this  week  lie 
relayed  South  in  detail  .  .  .  June  fore  Tallahassee  trial  opened# 
8  .  .  .  June  9.  .  .  .  This  case  Jim  Bishop’s  dramatized  re^ 


AnffvA  nr,My^hr,L  The  Only  foreign  correspond-  8  •  •  •  June  9.  .  .  .  This  case  Jim  Bishops  dramatize 

set  iin  ^  ^nt  to  cover  the  whole  trial  was  unseems  justify  a  local  reaction  struction  of  Tallahassee  s  Ni^ 

helond  fhA^  ^^n  Aitken  of  the  London  Daily  story  similar  to  Tallahassee  and  of  Terror.’  Has  J-A  assigned  - 

loifir  ^  Express.  His  stories  reflected  Poplarville.  Think  best  we  wait  reporter  to  do  similar  dram^ 

iin<f  nf  fhe  observation  that  the  trial  for  incident  similar  to  New  York  zation  of  the  horror  of  ra. 

p.  I  the  detendants.  with  far  more  fairness  school  situation  last  year  when  maid  and  her  tied-up  employ 


Late  in  the  trial,  judge,  jury,  and  objectivity  than  he  had  ex-  reaction  reported  in  detail.”  in  New  York?  If  not,  why  noi-^ 

fprif?aTlf:s  anH  1situ^o>'c  i  i  t^t _ _  XTaht  V/xvV  AP  -rpnlipd!  •' 


defendants  and  lawyers  re¬ 
traced  in  a  police  caravan  the  other  ont-of-Florida  enrre-  inter-raciai  rape  case  receiveu  nut  assiKimiK  ^ i' ‘ 

route  taken  by  the  white  boys  _  j  x  x  jnclnded  Andrew  eight-column  streamer,  “Terror  Bishop-type  story  on  NY 

the  night  they  abducted  the  girl  c  o  •  w  d  w  v,  Tallahassee,”  on  page  one  of  As  for  reason  as  to  wh^f 

and  assaulted  her.  Tudly  of  Scripps-Howard  Wash-  york  Joumal-American  on  paper  declines  answer  qu^ 

p.  ,  p  .  ington  bureau  and  Claude  Sit-  g  york  daytime  inter-  The  four  defendants  m  <■; 

Pictures  Banned  ton,  Atlanta-bred  southern  cor-  racial  rape  received  two-column  Tallahassee  case  were 

Reporters  w'ent  along  but  at  respondent  for  the  New  York  bead  with  24-pt.  overline  “Ter-  guilty,  with  a  recomme^-^ 


pec  ted. 
Other 


Johnson  replied:  “Tallahassee  New  York  AP  replied:  ^ 
inter-racial  rape  case  received  not  assigning  reporter^ 
oio-bt-mlnTrcn  sfrentrier  “Te7T*nr  Rishon-tvne  storV  On  NY 


each  place  there  was  complete  Times.  ror  in  Riverdale”  on  page  three  for  mercy.  Judge  May 

silence  except  for  a  officer  stat-  Twenty-four  seats  in  the  first  of  your  hometown  paper,  the  delayed  sentence  pending  w " 
ing  what  w'as  alleged  to  have  two  spectator  rows  were  allotted  Mirror,  next  day.  Southerners  peal. 
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Newspaper  on  Top 
I  With  Crime  Expose 


I  By  Arnolfl  A.  Coons 

j  Gary,  Ind. 

f  A  long  newspaper  battle  for 
\  law  enforcement  in  Lake  County, 
Ind.,  has  echoed  from  the  Halls 
of  Congress  and  its  reverbera- 
i  tions  are  taking  their  toll. 

*  Out  of  the  welter  of  charges 
of  a  partnership  between  politics 
and  crime  has  come  the  forced 
resignation  of  the  chief  deputy 
'  prosecutor — a  former  prosecut- 
L  ing  attorney — and  the  dismissal 
I  of  three  political  figures  he  had 
I  appointed  as  investigators. 

L  P-T  Readers  Forewarned 


SConunittee  testimony  in  Wash¬ 
ington  linked  the  county’s  prin¬ 
cipal  political  boss,  Metro  Holo- 
vachka,  incumbent  chief  deputy 
prosecutor  and  former  prosecu- 
I  tor,  with  the  operations  of  three 
I  gambling  and  vice  syndicates  in 
Lake  County — but  only  certain 
I  details  of  the  alleged  conspiracy 
I  and  its  fantastic  illegitimate 
?  profits  were  new  to  Gary  when 
the  curtain  rang  down  on  the 
i  senatorial  probe. 

All  the  principal  facets  of  the 
?  sensational  story  had  been  told 
in  the  preceding  10  years  by  the 
Gary  Post-Tribune. 

I  And  therein  lay  the  basis  of 
'  Mr.  Holovachka’s  charges  before 
’  the  Senate  Committee  that  he 
f  had  been  “persecuted,  maligned 
j  and  horse-whipped”  by  the  Post- 
1  Tribune. 


The  story  goes  back  to  the 
time  when  the  ex-prosecutor  and 
the  newspaper  were  on  the  same 
side  of  the  fence,  both  seeking 
decency  and  virtue  in  law  en¬ 
forcement. 

In  1949  the  murder  of  school 
teacher  Mary  Cheever  on  the 
streets  of  downtown  Gary 
brought  a  public  uprising  of 
women  such  as  this  country  had 
never  seen  before.  Holovachka 
was  not  in  office  at  the  time  and 
w  quickly  joined  forces  with  the 
women’s  Citizens  Committee,  the 
Post-Tribune  and  other  civic 
groups  to  bring  about  a  cleanup 
of  enforcement. 

I  «  ^^^^'tse  of  his  enthusiasm  for 
?  cleaning  out  the  rascals”  he 
c  ■  was  appointed  a  special  deputy 
I  P’^^'^bor.  In  the  preceding  year 
nr’  j  e  had  run  for  the  Democratic 
oa  :  nomination  for  prosecutor  with 
t-  »e  support  of  the  Post-Tribune, 
t  was  defeated  in  the  primary 
election. 

,  of  his  enthusiasm  for 

Cleaning  out  the  rascals”  fol- 

EDITOR  6c  publisher 


1 


lowing  a  Post-Tribune  expose  of 
conniption  in  the  prosecutor’s 
office  in  1950  he  was  appointed  a 
special  deputy  by  the  Republi¬ 
can  who  succeeded  to  the  office  in 
1951.  In  his  new  post  he  aided 
in  indicting  a  number  of  officials. 

In  those  years  he  was  a  will¬ 
ing  co-operator  with  the  Post- 
Tribune  in  the  quest  for  good 
goveniment.  But  in  1952  that 
cooperation  vanished  after  he 
became  Gary  city  controller. 
During  an  absence  of  the  mayor, 
he  fired  the  police  chief  who  had 
been  appointed  on  the  good  gov- 
emment  platform,  named  men 
of  his  own  choice  to  key  spots 
in  the  department  and  set  out  on 
a  course  that  soon  turned  his 
endorsement  by  the  Post-Trib¬ 
une  into  censure. 

The  newspaper  was  quick  to 
expose  the  new  administrative 
policy  which  brought  gambling 
and  prostitution  back  to  the 
Steel  City  and  soon  restored  the 
atmosphere  of  the  “good  old 
days.” 

P-T  Unearths  Scandal 

In  the  same  year  he  cam¬ 
paigned  as  the  new  machine’s 
candidate  for  prosecutor  and  was 
elected,  taking  office  in  1953.  A 
few  months  later  the  newspaper, 
after  weeks  of  investigation, 
brought  to  light  Holovachka’s 
irregular  dealings  in  city  im¬ 
provement  bonds. 

The  state  board  of  accounts 
delved  into  these  sales  and  came 
up  with  a  report  certifying  at 
least  three  violations  of  state 
law,  which  provided  penal  terms 
upon  conviction.  The  board  asked 
for  a  special  grand  jury  investi¬ 
gation  of  the  prosecutor. 

Then  began  a  long  fight  by 
the  Pqst-Tribune  to  see  that  he 
was  brought  to  justice.  It  was  in 
this  period  that  Holovachka’s 
hatred  toward  the  Post-Tribune 
took  bitter  form. 

The  judge,  by  this  time  him¬ 
self  a  candidate  for  reelection 
to  the  bench  and  needing  the 
support  of  the  Holovachka  ma¬ 
chine,  appointed  a  lawyer  who 
was  identified  in  the  Post-Trib¬ 
une  as  being  friendly  to  the 
prosecutor.  After  a  short  inquiry 
the  jury  not  only  reported  a  no 
bill,  but  actually  cited  Holo¬ 
vachka  for  meritorious  service 
as  controller  in  providing  a 
market  for  the  bonds. 

for  June  20,  1959 


City  Editor  Arnold  A.  Coons 


Repeated  intimidation  at¬ 
tempts  by  the  prosecutor,  in¬ 
cluding  the  threats  of  damage 
suits  and  the  bottling  up  of  all 
news  sources  in  his  office,  failed 
to  deter  the  newspaper  in  its 
day  by  day  reports  of  the  de¬ 
velopment  of  the  county’s  new’ 
gambling  and  vice  syndicates 
during  this  period.  The  battle 
grew  so  hot  that  on  one  occa¬ 
sion  Holovachka  threatened  to 
throw  a  Post-Tribune  repoi’ter 
out  his  second  story  office  win¬ 
dow.  He  didn’t  make  that  thi’eat 
good. 

It  became  a  campaign  of 
name-calling  by  the  prosecutor, 
in  which  he  sought  to  create  a 
public  impression  that  the  battle 
was  a  purely  personal  one  be¬ 
tween  himself  and  the  news¬ 
paper. 

That  was  the  atmosphere  when 
the  McClellan  committee  investi¬ 
gators  came  into  Lake  County 
last  Fall  on  a  tip  they  had  re¬ 
ceived  while  looking  into  the 
juke  box  racket  in  Chicago.  That 
tip  to  one  of  Committee  Counsel 
Robert  Kennedy’s  investigators 
spawned  the  inquiry  which  took 
Holovachka,  some  police  officers 
and  a  host  of  hoodlums  to  Wash¬ 
ington  where  the  nasty  story  of 
Lake  County’s  breakdown  in  law 
enforcement  was  exploded. 

*  «  * 

Joint  Coverage  with  Radio 

Arnold  A.  Coons,  Post-Trib¬ 
une  city  editor  for  well  over  30 
years,  was  chosen  to  cover  the 
Washington  hearings.  Ted 
Thome,  news  editor  of  WWCA 
and  WLOI,  was  given  the  task 
of  handling  live  broadcasts  as 
the  newspaper  and  two  radio 
stations  joined  to  give  complete 
coverage. 

In  Washington,  the  Post-Trib¬ 
une  arranged  through  the  In¬ 
dianapolis  News  to  use  the  serv¬ 
ices  of  Louis  Hiner,  a  young 


writer  in  charge  of  his  paper’s 
Washington  Bureau.  Associated 
Press  assured  the  newspaper  of 
camera  coverage  and  air  mail 
schedules  were  checked  to  make 
.sure  pictures  would  arrive  in 
Gary  daily  in  time  for  the  day’s 
early  edition. 

Each  day  of  the  hearings 
Thome  and  Coons  handled  the 
commentary  15  minutes  before 
and  after  the  hearings  in  the 
morning  and  again  in  the  after¬ 
noon.  Each  night  pictures  were 
put  on  the  plane  and  volumes  of 
words  sent  to  Gary  over  NPR, 
Western  Union.  The  telephone 
kept  the  Post-Tribune  newsroom 
and  Coons  in  daily  contact.  The 
plan  worked  better  than  hoped 
for. 

The  hearings  went  on  the  air 
and  never  have  so  many  radios 
been  on  in  homes,  stores  and 
offices  in  Lake  County.  People 
carried  them  on  the  streets  and 
many  hurried  to  buy  a  portable 
so  as  not  to  miss  any  of  the  wit¬ 
nesses,  many  of  them  familiar  to 
the  eye  and  to  the  ear  aid  many 
of  them  like  fictions  characters 
in  a  dime  novel. 

• 

St.  Louis  Papers 
Still  Siispentled 

St.  Louis 

The  two  newspapers,  Globe- 
Democrat  and  Post-Dispatch, 
remained  out  of  circulation  this 
week  as  mediators  reported  fail¬ 
ure  to  make  any  progress  to¬ 
ward  settlement  of  a  contract 
dispute  with  the  stereotypers’ 
union. 

Small  groups  were  at  work  in 
some  of  the  newspaper  depart¬ 
ments.  The  stereotypers  walked 
out  over  an  issue  involving  a 
change  in  the  system  for  han¬ 
dling  base  material  under  cuts. 
(E&P,  June  13,  page  10). 
Agreement  had  been  reached  on 
a  $10  and  $5  wage  increase. 
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Guild  Opens  Long  San  Jose  Strike  Ends  ANPA  Asks 


Convention 
In  New  York 

Financial  problems  and  inter¬ 
nal  political  issues  will  engage  hours 


San  Jose,  Calif,  try  to  publish  by  next  Tuesday 
The  San  Jose  Mercury-News  or  Wednesday. 


strike  deadlock  ended  on  its 
123rd  day  when  stereotyi)ers 
voted  to  accept  a  new  contract. 

The  stereotypers  voted  the 
night  of  June  17  within  24 


Newspaper  guild  members 
have  voted  acceptance  of  a  new 
contract  ending  their  strike. 

Negotiations  with  stereotypers 
were  then  resumed  June  17  in 


Teleprinter 
Press  Rate 

Washington 

delegat^""  to  ThT^Sh  anS  members  a  move  to  end  the  newspaper  S' Ithe^i 

convention  of  the  AmerSan  *!,7P  can  Newspaper  Publishers  As- 

Newspaper  Guild  whicr  oneS  T  sociation,  told  the  Federal  Cob- 

June  22  at  the  Hotel  Astor  in  reported  as  38  reached  earlier  with  pressmen,  n^^nications  Commission  this 

New  York  a  a  i.  j  l  joined  stereotypers  in  the  that  there  should  be  a  spe- 

Delegates  will  be  busv  in  nre-  ai,  •  ^ad  b^n  on  original  strike  move.  rate  for  teleprinter 

conventTon  meetings  aS  service  used  by  newspapers  and 

over  the  weeS  A^oL  thSe  ,  openab  e  on  wages  after  services. 

wecKenu.  .^^ong  tnese  group  to  accept  management  one  year,  calls  for  weekly  pay  _  _  _  .  j  *•  v 

are  m^tin^  of  the  Hearst,  offers.  boosts  of  from  $3.50  to  $5.50.  .  The  FCC  is  conducting  hear- 

Gannett,  Bidder  and  Scripps-  This  ups  the  top  bracket  to  mgs  to  dete^ine  whether  an  m- 

Howard  newspaper  chain  coun-  Might  Publish  ^142  50  weekly.  Management  crease  of  15-20  percent  mtde 

T  1,  o-n  .  ,  A  .  Pending  acceptance  and  re-  earlier  offered  the  guild  $4  for  Prmter  rates,  granted  last  De 

In  all,  some  250  delegates  and  a  acceptance  ana  re  cember,  should  be  permanent, 

alternates  from  Guild  locals  in  contracts  by  the  inter-  the  first  year  and  f  the  Villiams  said  communi- 

the  United  States  and  Canada  unions  the  Mercury-  second  year  of  a  two-year  con-  Associated 


are  expected  to  attend  the  con¬ 
vention,  which  will  run  through 
the  week.  The  Guild  approaches 
the  convention  with  the  largest 
membership  in  its  history,  more 
than  30,000. 

Debate  at  the  convention  is 
expected  to  center  on  the  board’s 
proposal  that  the  Guild  double 
the  amount  of  dues  money  set  J  O  Uf^UcU. 
aside  for  its  defense  fund,  thus 
minimizing  the  need  for  special 
assessments.  Membership  assess- 


News  merely  indicated  it  might  tract. 


Perry  Sells 
Jacksonville 


Convicts  Caught 
By  Picture 


Press  and  United  Press  Inter¬ 
national  ran  from  25  to  40  per¬ 
cent  of  their  total  operating  ex¬ 
penses.  Smaller  newspapers,  in 
the  25,000-and-under  circulation 
class,  he  said,  paid  a  higher  per¬ 
centage  of  total  operating  costs 
for  communications  than  did 


Des  Moines 

Four  escapees  from  the  Iowa  larger  papers. 

State  Penitentiary,  one  serving  Mr.  Williams  provided  finan- 
a  life  sentence  for  slaying  a  cial  data  from  E&P  ori  various 
Jacksonville,  Fla.  policeman,  were  captured  be-  sized  newspapers,  showing  a  de 
John  H.  Perry  Jr.,  this  week  cause  of  pictures  in  the  Des  dine  in  the  margin  of  operating 
ments  have  been  levied  for  the  sold  the  publication  rights  of  the  Moines  Tribune.  profit. 

past  four  months.  Jacksonville  Journal,  an  evening  George  Conway,  a  farmer  liv-  Ernest  North,  a  lawyer  for 

On  Friday,  the  last  day  of  the  paper,  to  the  morning  Jackson-  ing  in  south-central  Iowa,  American  Telephone  &  Tele¬ 
convention,  nomination  of  offi-  ville  Times-Union,  owned  by  the  stopped  the  day  following  the  graph  Cvompany,  asked  Mr.  Wil- 
cers  for  the  next  two  years  will  Florida  Publishing  Co.  escape  to  help  four  men  get  liams  if  he  was  contending  that 

take  place.  President  Joseph  F.  Starting  July  1,  the  Journal  their  car  out  of  a  ditch.  Con-  the  common  carriers  had  “coi- 
Collis  of  Wilkes-Barre,  who  has  will  be  published  from  the  way’s  young  son  sat  on  the  side  tributed  to  the  deteriorating 
headed  the  Guild  since  1953,  is  Times-Union  Plant.  The  amount  of  the  road  and  talked  with  financial  condition  of  news¬ 
seeking  re  -  election.  Arthur  involved  in  the  deal,  announced  the  men  while  his  father  helped,  papers.” 

Rosenstock  of  New  York  City,  a  June  18,  was  not  disclosed.  The  men  even  offered  to  pay  Mr.  Williams  replied  that  he 

former  international  vicepresi-  Mr.  Perry  stated  that  “rising  Conway  for  his  help.  was  not,  but  added,  “I  am  not 

dent,  has  been  proposed.  production  costs  —  labor,  news-  When  the  farmer  arrived  home  absolving  them.” 

Friday  evening,  after  the  con-  print,  and  other  materials — have  he  told  his  wife  of  the  incident  The  ANPA  spokesman  urged 

vention,  all  delegates  will  be  overbalanced  revenue  from  cir-  and  she  remembered  the  story  that  newspapers  be  given  a  spe- 
guests  of  the  New  York  Guild  culation  and  advertising.  and  pictures  of  the  escape  in  cial  rate  even  if  the  cost  of  prO" 

at  its  25th  Anniversary  Page  “I  regret  very  much  releasing  the  Tribune.  She  showed  her  viding  service  was  no  different 
One  Ball.  this  property,”  Mr.  Perry  stated,  husband  the  newspaper  pic-  than  it  is  for  other  customers. 

“but  the  step  seemed  to  be  in-  tures.  Conway  recognized  the  Private  line  communications,  he 
•  evitable  and  a  merger  absolutely  men  and  he  called  the  sheriff.  said,  are  essential  to  the  new^ 

essential.”  A  short  time  later  the  men  papers’  job  of  keeping  the  public 

Plans  Announced  The  Journal  is  in  its  72nd  were  captured,  three  as  they  informed. 

For  London  Tab  independent  news-  terrorized  a  farm  wife  and  the  ^ 

paper,  succeeding  the  former  fourth  after  he  stole  another 
,  London  Jacksonville  Metropolis.  Execu-  car. 

^  Plans  to  establish  a  new  na-  tives  include  Cecil  B.  Kelley,  • 

wpUp*  P'^^^^sher;  Joseph  Livingston,  Paper’s  Executives 

were  announced  this  week  by  executive  editor,  and  Hal  Allen,  c  HM  *  k  A 

Edward  Martell,  a  50-year-old  managing  editor.  Samuel  C.  Screen  Movie  Ads  _ ^ 

•Ai?^  been  associated  Butz,  managing  editor  of  the  Providence,  R.  I.  of  regents  has  named  Dr. 

with  political  weeklies.  Times-Union,  said  he  would  take  Taking  cognizance  of  the  in-  Witt  C.  Reddick  director  of 

He  said  the  venture  will  be  over  as  many  of  the  34  Journal  creasing  luridness  of  some  mo-  School  of  Journalism,  effective 
launched  by  the  British  News-  editorial  staff  as  possible.  tion  picture  advertising,  John  C.  Sept.  1.  , 

paper  Trust,  a  new  organization.  The  Perry  interests  include  a  A.  Watkins,  publisher  of  the  At  the  same  time,  the  bc^ 
and  sponsored  by  three  right  score  of  dailies  and  weeklies  in  Journal-Bulletin,  has  announced  appointed  Frank  H.  King,  fo'^‘ 
wing  associations  with  social  the  South,  notably  the  Palm  that  a  committee  of  executives  mer  Associated  Press  executive 
and  political  aims.  Beach  News,  Post  and  Times,  has  been  screening  the  material  consultant  in  journalism 

Mr.  Martell  said  it  is  hoped  Ocala  Star  -  Banner,  Panama  submitted  and  rejecting  that  communications  for 
publication  of  the  new  paper.  City  News  and  Herald,  Pensa-  which  it  considered  objection-  Dr.  Reddick,  a  Uniwr^ 
a  tabloid  to  be  known  as  the  cola  Journal  and  News,  the  All-  able.  faculty  member  since  1927,  ^ 

New  Daily,  will  begin  in  Sep-  Florida  Magazine,  and  Frank-  He  explained  the  newspapers’  been  School  of  Journalism 

tember.  fort  (Ky.)  State  Journal.  action  in  a  Page  One  box.  ing  director  since  last  Sept 
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Reddick  Named 
Director  of  School 

Austin,  Texas 
The  University  of  Texas  board 
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1100.000  RENOVATION  JOB 

Newsroom  Operates 
Around  Copy  Desk 

By  James  Montagues 


Toronto 

Complete  renovation  of  the 
newsroom  of  the  Toronto  Daily 
Star  has  been  accomplished  in 
a  four  month  period  without  any 
interruption  in  processing  the 
half  million  words  of  copy  which 
daily  pour  into  the  newsroom. 

The  new  editorial  department 
represents  a  dream  come  true; 
the  staff  of  159  reporters,  re¬ 
write  men,  desk  men  and  edi¬ 
torial  staff  all  work  in  one  large, 
air-conditioned,  off-white  room, 
noticeably  quiet  despite  the  bat¬ 
tery  of  teleprinter  machines  and 
the  continual  reception  of  police 
radio. 

The  Star  spent  over  $100,000 
on  the  renovation  job.  Metal 
acoustic  tile  ceiling  deadens 
sound  and  hides  the  30  tons  of 
air  conditioning  equipment.  Re¬ 
cessed  in  the  ceiling  are  fluores- 
i  cent  lights. 

Two-Level  Desks 

All  steel  desks  are  blond-tan 
with  bum-resistant  tops.  Desks 
'  have  drop  space  for  typewriter. 
Swivel  posture  chairs  with  arm 
rests  are  at  every  desk,  in  col¬ 
ored  upholstery,  tangerine  for 
L  city  staff,  yellow  for  personnel 

iof  the  financial  and  sports  sec¬ 
tions,  and  blue  for  the  women’s 
,  department.  Executive  offices  are 
I  at  one-end  of  the  L-shaped 
j  room. 

Darkroom  facilities,  including 
K  a  new  color  process  laboratory, 


are  located  at  the  back  of  the 
newsroom. 

The  semi-circular  universal 
desk  has  been  retained.  In  its 
center  sits  the  managing  editor, 
his  assistant,  the  city  editor  and 
news  editor,  flanked  by  assist¬ 
ants.  The  city  editor  has  a  com¬ 
manding  view  of  the  entire 
room. 

The  heads  of  the  women’s, 
sports  and  financial  departments 
are  now  within  a  few  feet  of 
the  news  editor’s  central  posi¬ 
tion.  Formerly  these  depart¬ 
ments  were  located  half  a  floor 
away  from  the  universal  desk. 

Only  the  editorial  page  writers 
are  on  another  floor. 

Planning  for  the  change  be¬ 
gan  last  Fall.  Star  executives 
visited  newsrooms  in  Canadian 
and  United  States  cities  for 
ideas.  They  finally  came  up  with 
a  plan  in  which  all  editorial  de¬ 
partments  concurred  and  indi¬ 
vidual  staff  men  made  sugges¬ 
tions. 

Major  technical  problems  were 
encountered  during  the  four 
months  in  which  the  renovations 
were  carried  out.  Before  demo¬ 
lition  of  partitions  began,  the 
sports  and  women’s  departments 
and  some  of  the  executive  per¬ 
sonnel  were  moved  to  the  tenth 
floor  of  the  21-story  building. 

When  the  south  end  of  the 
fourth  floor  was  cleared  the  en¬ 
tire  editorial  staff  was  moved 

{Continued  on  page  72) 


Section  of  the  general  reporting  staff  desk  area  of  new  editorial  floor 
of  Toronto  Star,  with  art  department  and  photographic  dark  rooms  at 
far  left  and  center.  All  desks  are  off-white  in  color.  Posture  chairs  ara 
in  different  bright  colors  for  each  department.  Note  desks  with 
depressed  area  for  typewriter  and  rectangular  waste  baskets  that  fit 
into  a  recess  in  the  desk. 


Universal  desk  and  city  editor's  staff  section  in  new  editorial  floor  of 
Toronto  Daily  Star.  Desk  men  sit  around  rim  of  circular  desk,  with 
managing  editor,  assistant  managing  editor,  city  editor  and  news  editor 
at  central  four-desk  combination,  with  assistant  city  editors  at  adjoining 
desks.  All  department  heads  are  few  steps  away. 


Press  Team  Does  an  Audit 


Of  ‘City  Haul’  in  New  York 

Met  Resistance 


r  This  was  old  hat  for  Arthur 
i  Massolo.  He’d  been  through  it 
'  before  in  Albany. 

In  that  city  in  1958  he  and 
other  newsmen  had  exposed 
legislative  payroll  padding. 

Now  it  was  March  30,  1959, 
»nd  a  memo  had  come  down 
^  from  Dorothy  Schiff,  publisher 
I  of  the  New  York  Post,  suggest- 
r  ing  an  investigation  into  politi- 
I  »1  waste  and  corruption  in  the 
I  five  boroughs  of  New  York  City. 

Arthur  and  three  other  re¬ 
porters  were  given  the  assign¬ 
ment.  As  head  man  he  had  Judy 
I  Michaelson,  Joseph  Cotter  and 
Hendricks  for  teammates. 
They  spent  two  months  investi¬ 
gating  and  Arthur  wrote  the 
jomt  findings  in  two  weeks.  The 
first  article  in  the  11-part  series 
I  ~~  “Political  Payoff,  Inc.”  — 


appeared  June  3.  The  last  one 
ran  June  13. 

“But,”  as  James  F.  Graham, 
managing  editor,  explained, 
“We’re  sure  repercussions  will 
keep  the  story  going.  Mayor 
(Robert)  Wagner  has  reacted 
and  we’ve  had  good  reader  re¬ 
sponse.” 

Best  Sources 

This  is  a  story  with  sharp 
teeth,  with  acid,  with  needles. 
Names  are  named,  facts  and 
figures  are  double-checked.  “One 
of  our  best  sources  of  informa¬ 
tion,”  Arthur  said,  “were  in¬ 
formers  in  public  office.  We 
found  they  were  100%  correct 
in  what  they  gave  us.” 

New  York  City  is  now  in  the 
midst  of  an  austerity  program, 
and  the  purpose  of  the  expose 


is  to  show  how  much  waste  and 
political  malpractice  exist  in 
spite  of  the  movement. 

“We  also  wanted  to  learn  how 
far  the  Democratic  orgraniza- 
tions  are  able  to  reach  into  the 
five  borough  agencies  to  control 
their  personnel,”  Arthur  said. 

“And  we  wanted  to  ferret  out 
any  other  type  of  political  fa¬ 
vors,  including  contracts  that  a 
political  club  could  obtain.” 

Have  you  succeeded? 

“Yes,”  he  said,  “we  think 
we’ve  proved  our  case.  We’ve 
found  widespread  evidence  of 
waste,  estimated  at  between 
$10,000,000  and  $20,000,000  a 
year,  and  a  serious  breakdown 
in  the  civil  service  system  which 
we  found  corrupted  by  influ¬ 
ences  of  the  political  clubs.” 


Resistance  was  stiff  the  first 
two  weeks  of  the  investigation. 
The  five  borough  presidents 
wouldn’t  cooperate  and  the 
agencies  tried  to  cover  up.  Their 
sources  besides  the  informers 
were  the  New  York  City  Civil 
List,  which  carries  the  names 
of  about  200,000  civil  servants, 
and  the  listing  of  the  New  York 
City  Department  of  Personnel. 

A  careful  checking  of  these 
listings  revealed  heavy  absen¬ 
teeism,  employees  with  outside 
jobs,  unqualified  persons  hold¬ 
ing  the  ripest  political  plums. 
For  instance,  they  discovered 
the  borough  presidents  have  785 
“engineers,”  only  147  of  whom 
are  licensed.  Among  the  785  are 
attorneys,  some  of  whom  prac¬ 
tice  law  simultaneously. 
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Rich  Adventure 
Proves  Reward 


A  REPORTER’S  LIFE: 

.  '  ■'  ■ '  '  on  the  compressed  type  of  report 

•  -|  A  "I  ■  required  by  the  pony  service.  He 

rClA^ll  A  shifted  from  Columbus  to 

JLArAv^'Xi  -L  3AXA.  ▼  V/XXXIAJ.  Vy  Milwaukee  to  Omaha,  Kansas 

_  City,  St.  Paul  and  Indianapolis. 

By  December  he  was  in  the 

lArCfA'CS  xVCTrdrti.  Pittsburgh  bureau,  so  disgusted 

that  he  phoned  Karl  Bickel  in 

By  Campbell  Watson  v  * 

^  “Keep  your  shirt  on.  You  re 

^  ^  j  j  j  •  j  being  sent  to  the  Mexican 

Obinda  Highlands,  Calif,  when  it  was  needed,  he  advis^.  border  ”  was  Mr.  Bickel’s  reply. 
News  reporting  still  offers  Such  a  friendship  gave  him  meant  the  end  of  desk 

youth  full  opportunity  for  a  life  a  work  and  a  return  to  reporting,” 

rich  in  experience  and  great  ad-  f  ^  ^  n  Mr.  O’Flaherty  recalled.  He  was 

venture,  declares  Hal  O’Flaher-  thln^hTJn  assigned  to  General  Funston’s 

ty,  now  retired  from  a  career  headquarters  at  Fort  Sam  Hous- 

besrun  a  half-centurv  aeo.  ^  newsman  for  a  three  year  doJiu 


By  Campbell  Watson 


begun  a  half-century  ago. 


headquarters  at  Fort  Sam  Hous¬ 
ton,  San  Antonio,  where  daily 


^v.  1. - T  •  •  11  period  which  began  with  his  re- 

That  op^rtunity  IS  especially  reports  were  being  r^eived  from 


iT  Moines  ciiiteL . .  General  Pershing  then  in  the  Hal  O-Raherty 

^rts  the  33-year  veteran  of  the  me  into  against  Pancho  Villa.  «p,,4.  made  tk.  I 

Chicago  Daily  News  organiza-  chicaeo”  caueht  the  correspond-  Again  a  friend  helped.  He  was  „  these  stories  made  ft. 

tion.  His  CDN  roles  have  ranged  St  in  a  bathtub!  He  crawlerinto  the  general’s  chief  of  staff.  He 

from  correspondent  to  director  an  angry  world,  through  a  tangle  received  communiques  before  ""  “  ■ 

of  forej:n  service  and  to  man-  ^  they  were  given  the  press,  and 

aging  editor.  ^  involving  95  killed  and  Hal  O’Flaherty  had  a  head  start 

New  signs  today  point  to  the  millions  of  dollars  in  property  on  his  competitors.  S  hi  iad 

emergence  of  a  world  ruled  by  damaire.  ^  ^  ^  .  which  he  had  re^r^  exter- 

justice  and  law  and  make  the  The  next  problem  was  to  file  Annihilated  ^  months  tefore.  He 

present  a  ^eat  era  of  promise  the  story  with  all  wires  down.  It  was  at  this  time  that  the  ^  commissionea  pilot, 

for  the  foreign  correspondent,  he  Mr.  O’Flaherty  was  preparing  U.  S.  Air  Force  was  annihilated.  Returns  to  London 

explained.  to  take  a  horse  and  bugg^y  to  Mr.  O’Flaherty  recalled.  The  na-  .  .  ...  n  i 

Such  a  world  has  been  his  Council  Bluffs  when  HP’s  part-  tion  then  had  six  planes,  and  With  the  Armistice,  Hal 
dream  since  his  early  reporting  time  Saturday  night  operator  all  were  assigned  to  the  border.  0  Flaherty  was  penniless.  He 
days,  Mr.  O’Flaherty  said  as  he  told  him  a  single  wire  was  now  Three  “conked  out”  and  three  r®turn®<i  to  London  as  a  Sm 
chatted  about  old  friends  and  open.  crashes  ended  the  force’s  flying  correspondent,  but  only  alter 

big  stories  in  his  home  here.  activities  for  a  while.  persuading  Miss  Siebel  Smith  to 

Wire  Permit  Obtained  ,  ,  ...  ttt.  follow  him  as  soon  as  he  became 

Peaceful  Setting  London  was  the  next  big  UP  established  She  is  a  native  of 

“Only  the  president  of  AT&T  assignment  for  World  War  I  " 

All  is  peaceful  here  behind  himself  can  keep  that  wire  open,”  coverage.  His  chief  was  Edward  ’  ’’ 

the  hills  of  the  eastern  side  of  his  telegrapher  friend  warned.  L.  Keen,  with  Wilbur  Forrest  .  The  O  Fl^erty  marriage  w« 

San  Fi^cisco  Bay.  The  house  Young  O’Flaherty  grabbed  the  assistant  European  manager,  in  a  Fl^t  St^t  ch^el  designw 

itself  is  on  a  slope  1200  feet  wire  and  first  called  Roy  Howard  His  roommate  was  Westbrook  “y  Sir  Christopher  Wren.  It  to 

above  a  valley  which  stretches  in  person.  The  UP  chief  got  per-  Pegler.  burned  out  during  World  Wir 

out  forjniles  to  meet  Mt.  Diablo,  mission  to  use  the  one  open  wire  The  New  York  Sun  offered  to  p  h 

Its  gardens  and  a  small  orcha^  except  when  it  was  needed  for  double  his  $30  weekly  salary.  ^ 

are  the  creation  of  the  retired  official  messages  for  state  of-  Judson  C.  Welliver,  London  chief  Jll 

newsman.  fleers,  mayors  or  the  Red  Cross,  for  the  Sun,  assigned  the  new-  his  marriage  will  never  bum 

That  peace  was  broken  only  jjr.  O’Flaherty’s  first  story  comer  to  duties  which  included  .  High  adventure  continued,  W 

once  during  a  conversation  that  ,t  meant  67  different  hvin* 


Hal  O'Flahar+y 

“But  these  stories  made  ft« 


AF  Annihilated 
It  was  at  this  time  that  the 


which  he  had  reported  exter¬ 
minated  only  months  before.  He 
became  a  commissioned  pilot 

Returns  to  London 

With  the  Armistice,  Htl 


newsman. 

That  peace  was  broken  only 
once  during  a  conversation  that 


covered  the  reporting  of  two  Working  until  4  a.m.,  he 

wars  international  conferences  tallied  up  12,000  words  and  tied 


Md  friendships  in  many  lands.  ^^e  wire  for  12  Navy '  coverage  The  land  war  »canaanavia  was  wie  new 

This  came  in  a  reference  to  the  v,mir<5  iNavy  coverage,  ine  lanu  war  quavers  during  the  first  thn* 

_ 4 _ _ _  iiuurb.  WAS  nPAnlnricpn  in  tnA  trAnenAS.  ^ 


comer  to  duties  which  included  .  High  adventure  continued,  W 
the  Battle  of  Scapa  Flow.  meant  67  different  livinf 

„  ,  .  „  o  places  for  the  O  Flahertys  a 

Frank  A.  Munsey,  then  Sun  the  working  years  that  foltowed. 
o^er,  ordered  more  British  gcandanavia  was  the  new  head- 


opportunities  news  work  offers 
today. 


’«t7‘  TTP.  «  .  »  «  r"  trenches,  CDN  begun  in  1919, 

It  w^  UP’S  first  ^p,”  Mr.  he  pointed  out.  extended  into  the 


“There’s  a  tendency  to  cry  O’Flaherty  recalls.  “It  ^ught  Reporting  Balkins. 

down  newsnaner  work”  Mr  m®  ^  change  of  luck.  Friends  ivorin  sea  neporting  ™ 

O’Flaherty  protested  with  ini  and  good  luck  are  the  keys  to  In  a  single  week,  Hal  th Jmovel^Ma'^U^ S  forces 
tensity.  As  a  result,  he  explained,  news.  The  friend  in  need  O’Flaherty  went  into  the  North  active  in  Russian  territor]f, 

many  students  enter  journalism  may  prove  to  an  operator,  a  Sea  with  the  mine  sweeps  then  officially  in  a  search  for 

schools  who  are  interested  only  Prmter,  a  fellow-newsman  or  busy  with  submarine-laid  mines,  poijch  battalion  Sc*n- 

in  public  relations  or  allied  fields.  anyone  else  you  haye  met.”  with  the  submarines  and  on  an  *1,-  Way  into 

“Reporting  still  offers  rich  ex-  The  tornado  blasted  Mr.  early  carrier,  a  converted  Brit-  ^ 

perience  and  great  adventure.  O’Flaherty  into  Chicago  offices  ish  ship  with  a  slanted  deck  to 

The  young  men  coming  along  can  UP,  but  soon  he  was  to  be  assist  flight.  “Rescuing”  Gibbon* 

have  the  same  adventure  and  blown  around  much  of  the  press  No  claims  are  made  by  the  wiiiia  nn  an  aaoiemment  to 

fun  that  I  had.  And  the  field  is  association’s  circuit  as  vacation  veteran,  yet  it  could  be  that  he  t,-i  j  * .  A<rVitinv  be- 

stm  wide  open.”  relief  bureau  manager.  „aa  the  fl’rat  eorreapo,,dent  to  file  S“rk  S3i» 

Tribute  to  Friend*  A  Pony  Expert  reports  on  observations  nrmde  Russia^ 

rnenu*  7  ^y^^ve  O’Flaherty  received  credit 

His  own  story  has  been  This  was  an  era  of  communi-  the  sea.  The  airflight  almost  cost  the  life  of  Floyd 

marked  by  narrow  escapes  and  cations  change,  from  Morse  oper-  him  his  life.  The  small  World  Qjflbong  rorrespondent  for  ft* 
great  stories.  His  career  from  his  ator  to  teletype.  It  also  was  the  War  I  plane  hobbled  off  the  con-  Chicago  'Tribune 

What  Cheer,  la.,  boyhood  into  period  of  developing  wire  com-  verted  deck,  smacked  the  water  ,  °  ‘  ^ 

the  world’s  news  arena  was  munications  through  the  intro-  with  sufficient  force  to  break  a  ^  declawd- 

abetted  principally  by  friends  duction  of  a  telephone  service  wing,  and  was  forced  into  the  aown,  Mr.  u  f  lanerxy 


“Rescuing”  Gibbon* 
While  on  an  assignment  to 


who  grave  him  the  helping  hand  service  to  smaller  papers. 


(Continued  on  page  74) 
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EDITED  BY  ROBERT  B.  MclNTYRE 


defender  of  motivation  research 


ers  Can  Aid  Communications 


Py  Robert  B.  McIntyre 

Motivation  Research  is  to  cepts  and  methods  of  lAR  are 
people  what  the  iceberg  patrol  unfamiliar  and  not  easily  under- 
is  to  icebergs.  j  ov  t.  u  i. 

Human 


•-  with  a  slide  rule. 

tood;  and  3)  Research  people  “MR  borrows  techniques  from 
'hose  experience  and  training  clinical  psychology,  sociology, 
is  in  classical  market  research  and  anthropology — the  social 
able  and  seven  eighths  of  their  and  not  in  the  social  sciences.  sciences  whdch  have  devoted 
irrationality  submerged — like  an  themselves  to  understanding 

iceberg.  “MR”  acts  as  the  ice-  Elaborates  human  behavior.  MR  devotes  it- 

berg  patrol  in  the  seas  of  mar-  Elaborating  on  these  three  self  to  the  understanding  of  as- 
keting  and  advertising;  probes  sources  of  brickbats  against  MR,  sumptions  on  the  part  of  con- 
■  '  ’  . .  beliefs,  frames  of  refer- 


sumers, 

ences,  attitudes,  sensations,  feel-  ell  went  on.  “It  must  be  recog- 
ings,  images,  and  motives.  MR  nized  however,  that  too  many 

^ _ _  _  considers  that  the  human  being  figures  may  destroy  meanings 

findings.  munications.  They  resent  being  does  act  rationally  as  far  as  he  and  that  a  table  of  finite  figures 

At  least  that’s  the  impression  judged  or  controlled  by  ‘facts  is  able  to  do  so,  but  he  largely  is  no  guarantee  that  they  will 
you  get  after  talking  with  and  figures’  which  may  cast  acts  irrationally.  The  human  is  be  interpreted  in  the  same  way 
James  Witherell,  director  of  the  doubt  upon  their  brain  children,  likened  to  an  iceberg,  with  about  by  every  rational  reader.  Figures 
newly-formed  Institute  for  Ad-  But  the  fact  is  that  creativity  one-eighth  rationality  showing,  also  have  been  misleading  when 
vertising  Research  in  Chicago,  can  gain  from  the  insight  and  and  about  seven  eighths  irration-  relied  on  in  making  decisions.” 

Formation  of  lAR — a  re-  understanding  supplied  by  lAR.”  ality  submerged.”  Mr.  Witherell  said  that  one 

search  organization  devoted  to  Mr.  Witherell  noted  that  many  iu  •  i,  ’  ....  ansvver  to  these  problems  seems 

measurement  of  the  effectiveness  of  today’s  business  executives  Head  Snnnkers  Product  jje  in  the  fact  that  there  is 

of  advertising — was  announced  have  come  up  through  the  ranks  Mr.  Witherell  continued:  “The  a  Rowing  understanding  of  MR, 
last  month  (E&P,  May  30,  page  of  production  and  accounting,  business  executive,  making  a 

"  >  •  •  ^  «  “These  men  have  enjoyed  sue-  great  attempt  to  act  rationally 

cess  by  being  able  to  measure  himself,  is  asked  to  believe  and 

tangible  things,”  he  said.  “Tuey  understand  that  human  beings 

can  weigh,  count,  test  tensile  do  act  < 


ative  people 
agencies  see 


30)  by  Dr.  Burleigh  B.  Gardner, 
executive  director  of  Social  Re¬ 
search,  Inc.,  Chicago.  Mr.  With-  _ ^ . . _ _  _ ^  _ _ _ _  _  _ 

erell  had  been  coordinator  of  ad-  can  weigh,  count,  test  tensile  do  act  completely  rationally,  nients  of  many  of 
vertising  evaluation  at  Social  strength,  and  figure  unit  costs  This  executive  may  have  had  tiyes’  firms  have  b 

Research  for  the  past  two  years.  _ i.1 _  ir...  1.™ _ '  ‘  -  -  -  i 

Before  that  he  spent  16  years  them  to  understand  intangibles 


of  production.  Now  MR  asks  little  exposure  to  the  social  sci- 

j  ences.  Accordingly,  many 


sciences,  and  that  this  familiar¬ 
ity  removes  some  of  the  fear  and 
suspicion. 

“Many  businesses  have  solved 
many  marketing  and  advertising 
problems  by  use  of  MR,”  Mr. 
Witherell  added,  “and  the  news 
gets  around.” 

Research  Fraternity 

Turning  to  the  third  source 
of  brickbats  aimed  at  MR — mem¬ 
bers  of  the  research  fraternity — 
Mr.  Witherell  noted  that  many 
of  these  people  have  had  largely 
quantified  training,  but  little  ex¬ 
posure  to  the  social  sciences.  He 
said  some  of  them  are  psycholo¬ 
gists  who  have  been  trained  in 
“operational  psychologry”  and 
spent  much  time  in  measuring 
the  drives  of  animals  and  their 
responses  to  stimuli. 

“These  psychologists,  as  they 
appear  in  industry,  have  been 
used  to  putting  the  results  of 
their  experiments  into  num¬ 
bers,”  Mr.  Witherell  said.  “They 
are  a  little  suspicious  of  the 
clinical  or  diagnostic  psycholo¬ 
gist  who  does  not  measure  in 

(Continued  on  page  20) 


ANALYZING  BRAND  IMAGE— -Jam«$  Witherall  (laft),  axacirfive  di¬ 
rector,  Institute  for  Advertising  Research,  and  Burleigh  B.  Gardner, 
executive  director.  Social  Research,  Inc.,  check  chart  showing  brand 
image  for  product  of  one  of  lAR's  clients. 


the  car  for  this  reason.  But  " 
techniques  exist  for  finding  out  ^ 
lfM.i}liVutEOn  why  he  bought  the  Cadillac, 

(Continued  from  page  19)  whether  or  not  he  can  or  will 

give  the  real  reason.  It  is  also 
possible  to  evaluate  how  strong 

numbers,  but  evaluates  human  rational  and  irrational  mo-  y 


The  Other  Media 


behavior  in  terms  of  the  feel- 


LOOK  AT  LOOK’S  GUARANTEE — Look  magazine,  effectm 
with  Feb.  16,  1960,  issue,  will  boost  circulation  guarantee  fmii 
present  5,550,000  to  6,000,000.  It  expects  to  be  delivering  circuit 


ings  inside  the  individual 


Mr.  Witherell  called  contribu-  tion  bonus  of  between  400,000  and  500,000  during  last  quarter  ot 


“But  here,  too  greater  under-  ^  most  signifilcant”  ’59,  Recent  study  of  Look’s  “household  reach”  per  average  isine 

standing  is  developing,  as  tech-  contribution.  “We  understand  shows  it  reaches  32.9%  of  all  U.S.  households  and  43%  of  al 
niques  become  more  familiar  and  people  in  the  upper  households  where  income  is  $7,500  or  more  a  year. 


as  MR  proves  its  use  in  the  solu- 


-the  executives  and  pro- 


SS™ntl/ttan%wple  ?n  ’tS  ,  NO  ADS  FOR  N.Y.  CABS-Ne«  York  Police  Con„oi»ij« 

future  holds  promise  of  joining  lower _ the  blue  collar  Stephen  P.  Kennedy  has  nixed  advertising  on  exteriors  of  New 

figures  with  meaning  to  the  ben-  York’s  taxis.  Last  week.  New  York  Traffic  Commissioner  T.  T. 


figures  with  meaning  to  the  ben¬ 
efit  of  all  concerned. 

“It  is  this  meaning,”  Mr. 
Witherell  emphasized,  “that  is 
probably  the  greatest  contribu¬ 
tion  of  MR.  The  ‘old-fashioned’ 


families.  York’s  taxis.  Last  week.  New  York  Traffic  Gimmissioner  T.  T. 

“These  two  groups  differ  in  Wiley  okayed  display  ads  on  buses  and  trucks  (E&P,  June  13. 
their  ‘life  styles.’  They  spend  24)  Park  Commissioner  Robert  Moses  has  asked  for  lepl 

their  money  differently,  and  re-  opinion  on  Wiley’s  decision.  Kennedy  described  taxicab  advertisini 
act  to  products  and  advertising  ®  needless  hazard,  ugly  and  unsightly,  and  distracting. 


market  researcher  might  gather  differently  For  one  thing,  the 
an  array  of  statistics  about  who  middle  group  person  is 


eats  cold  versus  hot  cereals. 
But  it  remains  to  be  known  why 


upper  middle  group  person  is  OUTDOOR  POSTER  BROCHURE— Brochure  by  General  Out 
gregarious  and  somewhat  of  a  door  Advertising  Co.  uses  eight-page  insert  of  Glassine  overlays 
joiner.  The  upper  lower  is  close-  ^o  describe  “economical”  month-by-month  poster  ad  plan  for  New 


said  to  produce  a  cumulative  circulation  of  240,000,000. 


certain  variations  occur.  This  ^  bound  to  his  or  her  family.  York  market.  Reader  can  see  where  posting  will  appear,  and  by 
‘why’  is  what  MR  contributes.  ,  ®  friends,  and  belongs  to  JooJjing  through  all  eight  overlays  can  visualize  four  month  postings 
Once  this  is  known,  MR  can  help  organizations.  Be-  produce  a  cumulative  circulation  of  240,000,000. 

marketing  and  advertising  men  different  as  a  ^  ^  ^ 

to  satisfy  consumer  demands.”  it”hi  b^n^^f^md^  to  affeS  KLEENEX  TIMES  SQUARE  SIGN  PULLS— Associated  Food 
7  Contributions  of  MR  marketing  and  advertising  mar-  Stores  reports  tripling  sales  of  Kleenex  during  its  recent  17th  u 

kedlv.”  niversary  sale  as  result  of  Kimberly-Clark’s  $500,000  electric  sign 


According  to  Mr.  Witherell, 
there  are  seven  major  contribu¬ 
tions  of  MR  to  successful  mar¬ 
keting  and  advertising.  He  de¬ 
scribe  the  first  three  as  prob¬ 
ably  being  the  most  important: 

1)  Adapting  social  science 
techniques  to  marketing  and  ad¬ 
vertising;  2)  understanding  of 
social  class  in  our  culture,  and 
its  meanings  for  marketers  and 


KLEENEX  TIMES  SQUARE  SIGN  PULLS— Associated  Food 
Stores  reports  tripling  sales  of  Kleenex  during  its  recent  17th  u 
niversary  sale  as  result  of  Kimberly-Clark’s  $500,000  electric  sign 
in  New  York’s  Times  Square.  Special  copy  was  flashed  300  time 
daily  on  sign  for  one  week.  Copy  noted  Associated’s  anniversary 
sale.  “We  tripled  our  previous  Kleenex  high  for  a  week.  .  .  .  Tbf 
difference  in  pull  had  to  be  the  sign,”  said  Associated. 


‘Brand  Image’  daily  on  sign  for  one  week.  Copy  noted  Associated’s  anniversary 

Another  great  discovery,  in  sale.  “We  tripled  our  previous  Kl^nex  high  for  a  week - Tbr 

Mr.  Witherell’s  opinion  was  difference  in  pull  had  to  be  the  sign,  said  Associated. 

MR’s  third  contribution  —  the  *  *  * 

concept  of  the  “brand  image.”  MU.SIC  HATH  CHARMS— First  quarterly  report  on  extent  oi 
“It  w'as  found  that  every  one  music  use  in  TV  commercials  by  Plandome  Productions,  Inc.  (E4P. 
has  an  image  in  his  mind  that  June  6.  page  18)  released  this  week:  It  shows:  1)  Use  of  music 
helps  hirn  relate  to  the  world  heaviest  where  copy  is  motivational;  2)  Price  of  product  does  not 
around  him,”  Mr.  Witherell  ex-  influence  use  of  music.  Autos,  food,  cosmetic  and  toiletry  products 


advertisers;  3)  the  concept  of  among  heaviest  users  of  music;  3)  Drug  products  use  music  least: 

‘brand  image’;  4)  emergence  of  ^  company,  a  product,  a  brand,  and  4)  Impulse  purchase  items,  such  as  cigarets,  are  evenly  split 


AD-PAGE  EXPQSURE  STUDY— Alfred  Politz  expected  to  have 


’"Tf  ‘“f"  afsoDZ  ^eSrabouMt.  “r  AD-PAGE  EXPOSURE  STUDY-Altrad  Polity  eapMed  t.  te 
niques  and  their  application  to  gggjjj„  j^g  advertising  he  has  much  to  tell  soon  about  advertising  page  exposures  when  he  com- 
pr^lems  m  marketing  and  ad-  a  set  of  feelings  which  P^etes  new  study  of  four  magazines  now  being  sponsored  by 

a^tol  influeacahia  deair,  aad  judge.  Wgeal  and  Sulurdu,  Eremu*  Pea.. 

through*  6)  MR  has  f  r  ed  ment  about  it.  *  *  * 

fhL  Vato  “Often  tWs  image  surprises  FRINGE-BENEFIT  CQNTEST— A  week’s  trip  to  Paris  for  two 


through;  6)  MR  has  forced  a 
focus  on  the  consumer  and  his 
emotional  needs  rather  than  on 
the  technical  aspects  of  product; 
7)  MR  brought  about  less  de- 


“Often  this  image  surprises  FRINGE-BENEFIT  CQNTEST— A  week’s  trip  to  Paris  for  two 
aauiig.1.  Liiciii  uii  ^^'’®ctisers.  But  being  able^  to  over  New  Years,  1960,  plus  many  fringe  benefits,  awaits  someone 
the  technical  aspects  of  product*  '^^^c^stand  that  the  image  exists  advertising  or  sales  who  best  completes  the  following  statement: 
7)  MR  brought  about  less  de-  OGsenbe  it,  enables  the  “family  Circle  is  a  prime  advertising  medium  because.  .  .  .”  Con 

pendence  on  words  in  ads,  and  a^ertiser  to  wnte  closes  July  31.  Fringe  benefits  include  baby  sitting  service. 

_ j  iu  his  ads  more  effectively,  design 

more  on  pictures  and  other  sym-  .  •  ,  T  *  *  * 

u-io  his  package  more  attractively,  .  ,  , 

and  to  take  other  steps  neces-  MAGAZINE  RQUNDUP — ^Twenty-nine  national  brand  ai 
‘Significant  Break-Through’  sary  to  improve  his  product’s  tisers  have  tied-in  with  Everywoman's  Family  Circle’s  “My  Fav 

brand  image.”  Supermarket”  survey-contest  scheduled  for  July  and  August. 

Commenting  briefly  on  a  few  Witherell  said  that  these  motion  has  approval  of  National  Association  of  Food  Chains 

‘=°"^"b’itions  of  seven  contributions  of  MR  to  the  the  National  Association  of  Retail  Grocers.  JVeu,s«;eefc  rei 
better  understanding  of  the  pro-  ^  increase  of  9.9%  for  the  firs 

first  one.  When  the  shift  was  marketine-  and  adver-  months  of  59  over  same  period  year  ago.  .  .  .  Teen  will  mci 

mnd»  f-rnm  /•mintiTinr  -nannia  cossos  OI  marKeiing  ana  aaver  _  _ _ _  _  -taaa/aa 


more  on  pictures  and  other  sym¬ 
bols. 

‘Significant  Break-Through' 

Commenting  briefly  on  a  few 
of  these  seven  contributions  of 
MR,  Mr.  Witherell  said  of  the 
first  one:  “When  the  shift  was 
made  from  counting  people  to 


MAGAZINE  RQUNDUP — ^Twenty-nine  national  brand  advtr 
tisers  have  tied-in  with  Everywoman’s  Family  Circle’s  “My  Favontf 
Supermarket”  survey-contest  scheduled  for  July  and  August. 
motion  has  approval  of  National  Association  of  Food  Chains  am 
the  National  Association  of  Retail  Grocers.  .  .  .  Newsweek 
gain  of  38.19  ad  pages,  a  revenue  increase  of  9.9%  for  the  first  n« 
months  of  ’59  over  same  period  year  ago.  .  .  .  ’Teen  will  increasf 
print  order  for  its  September  issue  to  700,000  in  anticipation  oM 


tTlJ.incr  ^  ^  *^^1  tising  are  understood  by  those  pnnt  oraer  tor  us  sepiemDer  issue  to  luu.uuu  in  anuc.pa » 

utilizing  psychology,  sociology,  masterinc  and  usinc  circulation  exceeding  500,000.  Teen  expects  to  pass  IJ 


and  anthropology  in  understand¬ 
ing  human  behavior,  it  amounted 
to  a  scientific  breakthrough  of 
far-reaching  significance.  Most 
of  the  time  people  will  not  or 
cannot  answer  direct  questions 
in  such  a  w’ay  as  to  reveal  their 
motives. 


who  are  mastering  and  using  - ;**“ -  - "***e  * — ’  Yi- u  j  k,.  Air 

them  as  “invaluable  aids”  to  in-  mark  by  next  spring.  .  .  Air  Force  Space  Digest,  published  bjw 

creasing  the  probabilities  of  F'orce  Association,  and  boasting  70,000  circulation,  reports  uc 
gaigg  increase  in  ad  sales  during  first  six  months  of  this  year  over 

“Anyone  of  them,”  he  said,  '  H«rper-Atlantic 

“is  a  valid  defense  of  the  con-  Atlantic  reports  ad  revenues  for  the  two 

tribution  of  MR.  Some  of  them  ™®"^bs  of  59  show  44%  increase  over  corresponding  period 
were  making  progress  before  ^®®*  year. 


sales. 

“Anyone  of  them,”  he  said, 
“is  a  valid  defense  of  the  con- 


“A  man.  for  examnle  who  has  MR.  Others  were  understood  by  _ j  -ill 

bought  a  C^mac  hr  oTder  to  the  more  intuitive  among  busi-  NBC  BOOSTING  COLORCASTS  30%-NB&TV  network  jnll 

have  the  most  blatant  available  nessmen  and  researchers.  But  offer  250  hours  of  color  programniing  in  fourth  quarter  ot  . 

symbol  of  status,  may  not  con-  their  sum  total  makes  a  new  30%  increase  over  same  period  in  ’58. 

sciously  know  that  he  bought  (Continued  on  page  22)  . 
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MRLtNER 


WHATEVER  YOU  SELL  YOU  CAN 

)F  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


U  ADJACENT 
COUNTIES 
(000) 


CLEVELAND 
CUYAHOOA  COUNTY 
(000) 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


Automotive 


Gos  Stations _ 

Furniture,  Household  Appliances 


(Source.  Sales  Management  Suri  ry  o/  Buying  Power,  May  10, _1959t_ 


*Akron/  Canton  and  Youngstown's  Counties  are  not  included  in  above  Sales. 


The  Cleveland  PLAIN  DEALER 


fUpreuHUil  hj  CrttwuT  Cr  tVeedwarJ,  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Lot  Angeles.  Member  of  Metro  Sunday  Comics  and  Magasine  MelworL 


Editor 


Motivation 

{Continued  from  page  20) 

living  science  possible.” 

Newspapers  Using  MR 

Mr.  Witherell  pointed  out  that 
a  number  of  newspapers 
throughout  the  U.S.  are  taking 
advantage  of  MR  to  learn  how 
to  write  their  editorials,  news 
and  features  so  as  to  bind  them¬ 
selves  more  closely  to  their 
readers’  needs  and  thereby  in¬ 
crease  circulation. 

The  Detroit  Free  Press  was 
one  of  these,  and  the  study  by 
Social  Research,  Inc.,  under  the 
title,  “Motivation  Research 
Looks  at  Detroit  Newspaper 
Readers,”  has  had  wide  recogni¬ 
tion. 


The  Institute  for  Advertising 
Research  was  officially  opened 
last  April,  although  its  services 
were  available  through  Social 
Research,  Inc.,  by  the  end  of 
1958.  It  is  now  operating  in  close 
affiliation  with  SRI  and  has  been 
organized  to  serve  both  adver¬ 
tisers,  agencies  and  media  in 
evaluating  the  effectiveness  of 
their  advertising  communication 
to  the  public. 

SRI  Concepts 

SRI  was  organized  in  1946  by 
two  American  sociologists:  Prof. 
W.  Lloyd  Warner,  Dr.  Burleigh 
B.  Garner,  and  a  group  of  as¬ 
sociates  at  the  University  of 
Chicago.  Concept  and  method¬ 
ology  used  in  early  studies  by 
SRI,  tmorthodox  at  the  time, 
have  had  a  great  influence  on 
business  in  the  intervening 
years. 


Particularly  sigrniflcant  has 
been  research  into  corporate  and 
product  images,  both  familiar 
concepts  today  which  were  for¬ 
mulated  by  SRI. 

An  early  client  of  SRI,  the 
Chicago  Tribune,  commissioned 
studies  in  such  fields  as  soaps, 
cigarettes  and  automobiles, 
studies  which  have  since  come 
to  be  regarded  as  classic  for 
their  new  insights  into  product 
images  and  suggestions  as  to 
why  one  brand  is  selected  over 
another. 

SRI’s  unique  services  grew  to 
a  point  where  it  became  feasible 
for  such  evaluation  techniques 
to  be  offered  to  advertisers  by  a 
separate  organization:  conse¬ 
quently  the  Institute  for  Adver¬ 
tising  Research  was  set  up.  To¬ 
day  lAR  is  making  use  of  re¬ 
search  instruments  developed  by 


MODEL  ELECTRIC 

Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  36  points. 


6  ELRODS 


More  than  70%  of  all  the  daily  newspapers  in  the  United 
States  and  Canada  use  the  Elrod  for  their  strip  material 
requirements.  This  leadership  is  understandable  be¬ 
cause  it  is  based  on  the  Elrod’s  well-earned  reputation 
for  simplicity,  dependability,  and  maximum  production 
of  quality  material  at  the  lowest  possible  cost.  In  addi¬ 
tion,  there  are  six  different  models  to  fit  the  particular 
needs  of  different  plants.  See  your  Elrod  representative 
today  if  you  have  a  strip  material  problem. 


MODEL  [Q  GAS 


Elrod  molds  are  Interchangeable  between 
the  different  models 


Same  range  of  sizes  as  the 
Modei  F  Eiectric  machine. 
Same  quality  material. 


DEL  ELECTRIC 

Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points. 


Same  range  of  sizes  as  the 
Model  E  Electric  machine. 
Same  quality  material. 


MODEL  ELECTRIC 

Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points.  Ideal  for 
the  smaller  plants. 


SRI  over  the  period  of  12  yean. 

Evaluation 

According  to  Charles  B.  Mc¬ 
Cann,  associate  director  of  the 
Institute,  advertising  is  evalu¬ 
ated  by  lAR  in  terms  of  emo¬ 
tional  responses  to  the  ad  and 
not  just  as  rational  judgment 
or  recall.  For  example,  it  is  use¬ 
ful  to  know  whether  an  ad  or 
commercial  arouses  a  significant 
emotional  response  and  whether 
this  is  favorable  or  unfavorable 
to  its  purpose.  With  this  view¬ 
point,  IRA  offers  the  following 
services:  1)  Evaluation  of  indi¬ 
vidual  ads,  whether  intended  for 
radio-TV  or  print  media,  using 
rough  copy  or  finished  ads;  2) 
Evaluation  of  total  campaigns 
to  see  what  effect  they  have  on 
consumers’  minds. 

“We  are  also  planning  con¬ 
tinuing  research  to  understand 
the  advertising  process  better 
and  to  understand  the  best  use 
of  the  advertising  budget,”  Mr. 
McCarm  said. 

• 

Edelberg  Elected 
K&S  Vicepresident 

Klingman  &  Spencer,  Int, 
public  relations  agency,  an¬ 
nounced  this  week  the  election 
of  Sidney  Edelberg  as  vicepresi¬ 
dent  in  charge  of  operations  and 
personnel. 

Mr.  Edelberg,  for  more  than 
20  years  an  editor  of  Inter¬ 
national  News  Photos,  is  known 
for  introducing  advanced  visual 
presentation  techniques  first,  in 
the  newspaper  field  and  later  is 
public  relations.  His  articles  con¬ 
cerning  women’s  buying  motiva¬ 
tions  for  apparel,  foods  and 
sewing  appliances  have  appeared 
in  magazines  and  newspapers 
throughout  the  country, 

• 

Au^st  Nelson  Leaves 
'  4-A;  Reedy  Named 

August  A.  Nelson,  a  vice- 
president  on  the  headquarters 
staff  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  for 
I  four  years  and  a  member  of  the 
I  staff  for  11%  years  in  all,  has 
I  resigrned. 

I  Lawrence  D.  Reedy,  who  has 
j  been  assisting  Mr,  Nelson  for 
I  the  last  three  months,  has  been 
j  appointed  acting  head  of  4-A! 
Headquarters’  Section  IV,  which 
includes  the  area  of  relations; 
also  television  and  radio  admin¬ 
istration. 


wide  range  of  material  from  a  single  machine 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago  14 


inj  Pablum  To  K&E 

Same  range  of  sizes  as  the 

Model  K  Electric  machine.  Kenvon  &  Eckhardt.  Inc.,  h*! 
Meets  most  requirements  ,  «  IbCKnarnt,  iii j 

of  the  composing  room.  been  named  to  handle  aaveru*^ 

ing  for  the  Pablum  Produ^ 

I  Division  of  Mead  Johnson  4  Co- 

'  Previous  agency  was  Key**’ 

lue,  Chicago  14  Madden  and  Jones. 
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The  spacious  new  campus  of  Utica  College  shown 
here  is  being  built  to  accommodate  over  2,S00  stu¬ 
dents,  the  present  enrollment  of  the  13-year  old, 
privately  supported  institution. 


This  striking  new  S2,S00,000  gallery  will  soon  ho^ 
the  Munson-WilUams-Proctor  Institute’s  collMion 
of  nearly  2,000  art  items.  A  model  of  this  building 
was  displayed  at  the  Brussels  Fair. 


New  S3, 300,000  home  of  Utica  s  Mohawk  Valley 
Technical  Institute,  a  county-siransored,  two-year 
college.  The  new  78-acre  campus  is  geared  to  accom¬ 
modate  some  1 ,200  students. 


The  new  S3,S00,000  Utica  Civic  Auditorium  will  seat 
up  to  6,500  people  at  sports  events,  trade  shows,  con¬ 
ventions,  etc.  The  structure,  providing  nearly  9,000 
feel  of  floor  space,  will  be  completely  air-conditioned. 


THE  UTICA  STORY 


IN  CULTURAL  DEVELOPMENT  .  .  . 

Keeping  pace  with  the  vigorous  industrial  expansion  of  Utica,  N.  Y., 
is  the  equally  dynamic  growth  of  the  city’s  excellent  cultural  re¬ 
sources.  Shown  here  are  four  major  aspects  of  the  cultural  develop¬ 
ment  program,  a  renaissance  involving  close  to  $20  million  in  new 
construction. 

The  steady  drumbeat  of  rivets  and  jackhammers  heard  these  days  in 
Utica  is  reliable  evidence  that  Utica  is  leading  the  way  in  cultural 
development,  as  well  as  in  industrial  and  civic  progress  .  .  .  Similarly 
its  Pulitzer  Prize  newspapers  have  led  the  way  in  providing  a  favor¬ 
able  civic  climate,  in  making  the  city  a  gootl  place  in  which  to  live,  j 
work  and  do  business.  i 

Growth  .  .  .  progress  . . .  prosperity  .  . .  these  are  key  factors  in  to-  ' 
day’s  Utica.  .4nd  they’re  the  signposts  of  great  new  selling  opportun¬ 
ities  in  this  thriving  and  diversified  market.  Ask  your  Gannett  Adver¬ 
tising  Sales  representative  for  the  complete  Utica  story. 


the  1959  Winners  of 
the  Pulitzer  Gold  Medal 
for  Meritorious  Public  Service 


THE  UTICA  DAILY  PRESS  (Morning) 

THE  UTICA  OBSERVER-DISPATCH  (Evening  &  Sunday) 

MEMBERS  OF  THE  GANNETT  GROUP  OF  NEWSPAPERS 
Gannett  Advertising  Sales,  Inc.,  offices  in: 

New  York  Syracuse  Chicago  San  Francisco  Detroit  Hartford 
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Canadians  Headline 
NAEA  Summer  Parley 


The  Canadian  viewpoint  on 
advertising  will  be  reflected  in 
talks  to  be  presented  at  the 
Newspaper  Advertising  Execu¬ 
tives  Association  Summer  meet¬ 
ing  to  be  held  at  The  Homestead, 
Hot  Springs,  Va.,  June  21-24. 

Included  on  the  program,  ar¬ 
ranged  by  Eric  M.  Wilson, 
Montreal  (Que.)  Star,  NAEA 
second  vicepresident,  includes 
Ian  Macdonald,  general  man¬ 
ager  of  the  Canadian  Daily 
Newspaper  Publishers  Associa¬ 
tion,  speaking  on  “The  Proof  of 
the  Pudding;”  Sam  Steinberg, 
president  of  Steinberg’s  Food 
Stores  in  Canada,  discussing 
“Merchandising  with  Newspa¬ 
pers.”  Ed  Mannion,  director  of 
advertising  sales  for  the  Thom¬ 
son  Newspapers  of  Toronto,  will 
be  chairman  of  the  Three-Min¬ 
ute  Idea  Panel  where  Canadians 
and  Americans  will  vie  for  hon¬ 
ors  with  ad  revenue-producing 
ideas. 

SpUman  Is  Keynoter 

Convention  keynoter  will  be 
Louis  Spilman,  publisher  of  the 
Waynesboro  (Va.)  Virginian, 
Other  guest  speakers  will  in¬ 
clude  Mrs.  Willie  Snow  Eth¬ 
ridge,  wife  of  the  publisher  of 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times;  the  Rev. 
P.  Rowland  Wagner  of  Virginia 
and  Bob  Wheeler,  Detroit 
(Mich.)  Free  Press  ad  director, 
who  will  speak  on  “There  (k>uld 
Be  a  Classifled  Explosion.” 

The  Three-Minute  Idea  Panel 
will  include  the  following  panel¬ 
ists:  Jack  Lake,  Elizabeth 
(N.  J.)  Journal,  “Shopping 
Tour  Centers;”  Chuck  Fenn, 
London  (Ont.)  Free  Press, 
“Spring  Tuneup  for  Retail  Sales 
People  Pays  Dividends  in  Lin¬ 


age  and  Good  Will;”  William 
Brittain,  Columbia  (S.  C.) 

State-Record,  “Rate  Integ^rity 
Is  a  Priceless  Ingredient;”  Mel 
Tharp,  Columbus  (Ohio)  Dis¬ 
patch,  “Money  from  the  Hinter¬ 
lands;”  and  Irwin  Simpson,  St. 
Petersburg  (Fla.)  Times,  “Let 
the  Sales  Staff  Pick  ’Em.” 

Preprint  Presentation 

Mr,  Lake  of  the  Elizabeth 
Journal  is  chairman  of  advertis¬ 
ing  exhibits,  a  highlight  of  every 
NAEA  meeting.  Felix  Tomei, 
Chicago  Tribune,  and  Warren 
Bahr,  of  Young  &  Rubicam, 
New  York,  have  teamed  together 
for  a  presentation  on  “Pre¬ 
prints.” 

James  Steele,  Pittsburgh 
(Pa.)  Post-Gazette  retail  ad 
salesman,  will  tell  “How  I  Use 
the  Timetable  of  Retail  Oppor¬ 
tunities  with  Success.” 

Bureau  of  Advertising  Presi¬ 
dent,  Charles  T.  Lipscomb  Jr., 
will  be  in  attendance  with  some 
of  the  Bureau  staff.  On  Sunday 
they  will  hold  a  meeting  of  the 
Under  100,000  Newspaper  Ad¬ 
visory  Committee  and  the  Over 
200,000  Newspaper  Advisory 
Committee. 

On  Friday,  previous  to  the 
convention,  Mr.  Lipscomb  and 
his  staff  will  confer  with  NAEA 
officers  on  future  plans  for  Total 
Selling  —  and  on  Monday  Mr. 
Lipscomb  will  address  the  con¬ 
vention. 

The  Wednesday  morning  ses¬ 
sions  will  be  devoted  to  the 
President’s  Breakfast,  followed 
by  the  NAEA  Round  'Tables  un¬ 
der  the  general  chairmanship  of 
Carl  Pollock,  advertising  direc¬ 
tor  of  the  Charleston  (S.  C.) 
Post-News  &  Courier. 


Morning  •  Evening  •  Sunday 


Space  Buyer,  ,.F,  Y,L 

EVERY  DAY  FOR  A  YEAR,  starting  July  1,  Speed  Queen  At¬ 
lantic  Co.  of  Long  Island  City  will  run  an  ad  in  the  New  York  Neta 
in  preferred  position  to  back  up  a  dealer  program.  The  firm  dis¬ 
tributes  Hobart  dishwashers,  Gibson  refrigerators  and  freezers  and 
Speed  Queen  washers  and  dryers.  The  366  ads  will  exceed  30,000 
lines.  Leap  Year  Day,  Feb.  29,  1960,  is  included  for  the  daily 
schedule. 

*  *  * 


EXPRESSLY  FOR  BUS  RIDERS— The  ToroiUo  Globe  &  Mail, 
morning  daily,  is  giving  copies  of  its  latest  editions  to  passengers 
on  Colonial  (krach  Lines  expresses  between  Toronto  and  Ottawa  , 
and  Montreal.  Green-uniformed  stewardesses  hand  the  papers  to 
travelers. 

*  *  * 

SET  ’EM  UP — About  25,000  bowlers  are  expected  to  participate 
in  a  Los  Angeles  Evening  Mirror  News  Bowling  Qinic,  July  17-26,  , 
using  70  AMF  bowling  establishments  in  two  counties.  On  Friday,  ' 
July  17,  the  Mirror  News  will  publish  a  special  sports  section  coa- 
taining  bowling  features,  etc. 

*  «  * 

SUPER  SERVICE — Some  time  back,  ad  salesmen  for  the  Gallap 
(N.M.)  Independent  sold  Jay’s  Supermarket  on  using  a  splurge  of 
space  to  open  a  shopping  center  in  June.  Everything  went  along  o 
dandy  until  it  was  realized  the  Independent’s  new  presses  wouldn^ 
be  ready  to  run  off  the  super-duper  section  with  color.  Publisher 
Jerry  Grosvenor  prevailed  upon  the  advertisers  to  provide  early 
copy  and  he  arranged  to  have  the  18-page  section  run  at  the  form-  - 
ington  Times  plant. 

*  *  * 

THE  NEW  MAKEUP — Manufacturers  of  cosmetics,  toiletries  _ 
and  pharmaceuticals  invested  $471,298,000  for  advertising  in  inajor 
media  last  year,  says  Drug  Trade  News.  Information  at  the  tip  of 
trade  magazine’s  fingers  showed:  Magazines  down  14%;  newspapen  !■ 
down  30% ;  newspaper  supplements  up  31% ;  spot  TV  up  24%. 

•  «  * 

ANYBODY  WANT  ROCKET  FUEL?— What’s  believed  to  be  the 
first  newspaper  ad  offering  rocket  fuel  was  a  full-page  run  by 
Gallery  CHiemical  Company  in  the  Los  Angeles  Times  of  June  10. 
Ketchum,  MacLeod  &  Grove,  Inc.  prepar^  the  copy  to  coincide 
with  meeting  of  the  American  Rocket  ^ciety  in  San  Diego. 

•  *  » 

DETROIT  PICKUP — A  23%  increase  in  advertising  published 
by  the  Detroit  Netvs  in  April  and  May  over  what  ran  in  the  same 
two  months  of  1958  is  cited  as  further  evidence  of  the  Detr^ 
market’s  rebound  toward  prosperity.  The  two  months  total  amounted 
to  a  gain  of  1,391,137  lines. 

*  «  « 

METROPOLITAN  AREAS— In  preparation  for  the  1960  Cens«  [ 
and  for  tabulating  a  1958  economic  census,  the  U.S.  Budget  Bureau 
has  taken  Lake  and  Porter  Counties,  Indiana,  out  of  the  Chicag*  y 
Metro  area  and  has  set  up  a  new  one  called  “Gary-Hammond-East  f 
Chicago.”  McHenry  County,  Illinois,  was  added  to  Chicago.  Ne»  I 
York-Northeastem  New  Jersey  has  been  split  into  four  areas — Ne« 
York  City,  Jersey  City,  Newark  and  Patterson-Qifton-Passaic.  * 
*  *  * 


BIG  BUILDUP — A  new  chapter  in  public  utility  advertising  a* 
written  June  14  when  Commonwealth  Edison  Co.  published 
page  roto  supplement  in  the  Chicago  Tribune  highlighting  1^ 
Plus  Medallion  Homes.”  Purpose  was  to  provide  a  consumer  gui* 
to  electrically-heated  homes. 

«  *  « 

HOUSEWIVES’  PREFERENCE— Researchers  asked  318  ho^ 
wives  in  the  Hanover-Lebanon-White  River  Junction  area  of 
Hampshire:  “What  type  of  advertising  do  you  prefer?”  In  the  thrte 
communities,  157,  or  52%  of  the  women  polled,  preferred  news' 
paper  advertising ;  13%  said  radio ;  34%  TV ;  20  had  no 
Survey  was  made  by  New  England  Research,  Inc.  for  the 
News. 

•  «  • 

MORE  BUSINESS  NEWS— West  Virginia  newspapers  on  tW 
United  Press  International  circuit  will  be  adding  business  and  »■ 
dustry  news.  A  new  column  is  being  written  by  UPI’s  Carlo  Salai^ 
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FOOD  .  •  .  FISHING  . .  .  and  FASHION 


When  Mom  goes  shopping,  Dad  gets  a  yen  for  a  new  fish¬ 
ing  rod,  and  Brother  and  Sis  want  a  new  outfit . .  .  you 
can  bet  that  the  first  place  they’ll  look  will  be  their  home¬ 
town  daily  newspaper.  Studies  repeatedly  show  that  almost 
every  family  in  America  reads  a  daily  newspaper  every¬ 
day.  Newspapers  have  a  wide  appeal  for  everyone. 


Newspapers  are  like  people  . . .  They’re  both  ubiquitous 
and  changing.  Where  people  are  you’ll  find  newspapers; 
when  people  change,  newspapers  change.  In  Westchester, 
the  Westchester  Group  Newspapers  are  continuously 
reaching  more  readers.  These  readers  are  your  customers 
which  constitute  a  changing  market  ...  a  market  that 
buys  anything  from  soap  to  sables. 

The  Westchester  Group  Newspapers  are  now  reaching 
more  families  than  ever  -  160,748  families  daily  -  over 
seven  out  of  ten  Westchester  families.  A  steady  audience 
is  assured  to  advertisers  by  more  than  85  per  cent  home  - 
delivery. 

When  your  advertising  is  scheduled  in  the  W’estchester 
(troup  Newspapers,  your  message  is  read  by  families  earn¬ 
ing  the  highest  per  family  buying  income,  (*8,821  annually) 
in  New  York  State! 


Westchester  Group  Newspapers 


SOURCES: 

Sales  Management  Survey  of  Buying  Power  1959. 
Net  paid  circulation  for  six  months  ending  March 
31,  1959,  as  filed  with  the  Audit  Bureau  of  Cir¬ 
culation,  subject  to  audit.*’ 


8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 


“THE  TOTAL  SELLliyiG  MEDIUM  IS  THE  DAILY  ISEWSPAPER*' 
editor  ac  PUBLISHER  for  June  20,  1959 
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Friends 

. .  .That’s  What  “Beth  Merriman”  Parade’s 

“Beth  Merriman”  (the  pen-name  of  Demetria  Taylor)  is  another  big  reason 
why  Parade  is  the  favorite  Sunday  reading  of  women  in  more  than  nine  and  a  half 
million  homes  served  by  more  than  sixty  fine  newspapers. 
Demetria  Taylor  supplements  a  newspaper’s  own  food  coverage,  and  in  doing  so, 
draws  on  a  lifetime’s  experience  in  Home  Economics  and  Cooking. 
That’s  why,  week  after  week,  her  millions  of  reader  “friends”  look  forward 
to  the  dishes  and  menus  that  bear  her  unique  touch  ...  food 
specialties  created  and  tested  in  Parade’s  own  test  kitchen,  the  only  one 
of  its  kind  maintained  by  any  syndicated  newspaper  magazine. 
The  appeal  of  Miss  Taylor’s  food  pages  stems  from  a  strict  five-point  “measuring  rod" 
which  she  applies  to  every  dish,  every  menu:  (1)  It  must  be  easy  to  prepare .  .. 
(2)  It  must  be  good  for  the  family  ...  (3)  Its  ingredients  must  be  available  at  the 
neighborhood  supermarket ...  (4)  It  must  be  delicious,  and  also 
nutritious  ...  (5)  It  must  be  low  in  cost.  Such  a  program  assures  continued 
reader  interest . . .  more  interest  in  the  Sunday  newspaper . . .  greater  growth. 
Demetria  Taylor  is  another  of  the  leaders  in  their  fields  who  add  to  the  pace,  punch  and 
vitality  of  Parade.  More  and  more  top-flight  newspapers  have  recognized  the 
amazing  way  Sunday  readers  respond  to  Parade.  That’s  why  Parade’s 
circulation  has  doubled  since  1949  . . .  why  four  leading  newspapers 
have  chosen  Parade  for  their  Sunday  editions  since  March  1st 
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In  her  Test  Kitchen  (Parade  is  the  only  syndicated  magazine  to  have 
one),  "Beth  Merriman”®  with  her  assistant,  Annette  Rhys,  has  three 
stoves  for  testing,  tasting  and  photography.  Her  kitchen  is  also  a  labo¬ 
ratory  in  which  she  uses  the  very  latest  equipment. 


j  endorsements?. . . 

^1  thank  you’s?... 

!  enthusiasts? 

"Beth  Merriman"  has  them  by  the  thousand  and  every  day  the 
mail  bag’s  filled  with  comments  like  these. 

.  "I  just  made  your  fruited  chiffon  pie  and  my  husband  says  it  was 
m  delicious.  Do  you  have  a  recipe  for  egg  rolls?  That's  another  of  his 
^  favorites."  RB.  New  Hampshire 

f  1 

"Fascinated  with  your  recipe  for  Dutch  Hutspot . . .  it's  delicious 
lH  ...  and  a  method  of  serving  carrots  that  my  son  and  father-in-law 
like."  MN,  New  Jersey 

"I  clip  all  your  recipes  but  I'm  running  out  of  space  to  keep  them. 
Do  you  have  a  Parade  Recipe  Book  I  can  buy?"  GT,  Mass. 

"We  are  interested  in  using  recipes  appearing  in  Parade  in  food 
and  nutrition  teaching."  Florida  State  University 

"Your  French  bread  recipe  was  wonderful.  My  neighbor  tells  me 
you  also  had  one  for  batter  bread  when  I  was  in  the  hospital 
having  my  baby.  Can  you  send  it  to  me?”  HO,  Kansas 

ree  "Served  your  Tamale  casserole  to  my  husband  and  four  boys  and 
bo-  they  just  raved  about  it.  Unusual  for  them,  they  usually  eat  with 
no  comment."  TN,  California 


Food  Editor,  Makes  For  A  Sunday  Newspaper 


PARTY  SNACK  FOR  KIDS 


l|Sa» 

Tangy  pie  with  a  new  crust 


Lamb  party  from  the  skew'er 


Parade’s  Food  Coverage  follows  a  simple  formula.  Every  dish  or  menu 
must  be;  easy  to  prepare,  delicious,  nutritious,  low  cost,  readily  avail¬ 
able.  The  test  of  success  is  that  Parade’s  food  pages  result  in  un¬ 


usually  high  readership  and  continuous  praise.  People  who  like  to  eat 
and  enjoy  preparing  good  food  know  that  Parade's  food  pages  guar¬ 
antee  them  tempting  dishes  and  recipes  for  food  that's  fun  to  fix. 


Parade 


. . .  The  Sunday  Magazine 
section  of  more  than  60  strong 
newspapers,  reaching  9Vi 
million  homes  every  week. 
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MacManus, 


John,  Adams  Marks 


25th  Year 


MacManus,  John  &  Adams, 
Inc,,  national  advertising  agency, 
with  headquarters  in  Detroit, 
and  divisional  offices  in  New 
York,  Los  Angeles  and  Toronto, 
has  reached  its  25th  anniversary 
rated  26th  among  U.  S.  agpencies 
in  dollar  volume.  Billings  for 
the  current  year  are  in  excess 
of  $40,000,000. 

It  was  just  over  25  years  ago 
(1934)  that  two  executive  mem¬ 
bers  of  a  prominent  advertising 
agency  decided  to  strike  out  on 
their  own. 

They  were  W.  A.  P.  John  and 
James  R.  Adams.  Both  had  oc¬ 
cupied  responsible  positions  with 
one  of  America’s  leading  agen¬ 
cies,  Both  had  worked  on  a  wide 
variety  of  accounts  with  par¬ 
ticular  success  in  automotive  ad¬ 
vertising.  They  formed  a  short¬ 
lived  agency  (John  and  Adams, 
Inc.),  rented  an  office,  hired  a 
seci'etary  and  went  out  after 
business. 

The  two  soon  found,  however, 
that  they  needed  an  organiza¬ 
tion  back  of  them  to  obtain  the 
accounts  they  were  after. 

Merger  Spurned 

Several  large  national  agen¬ 


cies,  knowing  of  their  ability 
and  wide  acquaintance  in  auto¬ 
motive  advertising,  made  offers 
of  mergers  and  buy-outs.  Each 
offer  contained  a  flaw  of  some 
kind,  but  it  began  to  look  as 
though  they  would  have  to  ac¬ 
cept  something. 

When  the  two  were  about  to 
go  to  New  York  to  discuss  the 
possibility  of  becoming  a  branch 
of  a  large  New  York  agency, 
Tom  Wade,  then  manager  of 
the  Detroit  office  of  the  Curtis 
Publishing  Company,  suggested 
that  they  talk  with  Theodore 
F.  MacManus.  The  three  men 
had  never  met,  although  their 
names,  particularly  in  automo¬ 
tive  advertising  circles,  were  al¬ 
most  legendary. 

Mr.  MacManus,  who  had 
started  his  own  agency  around 
1910,  had  handled  several  differ¬ 
ent  automotive  accounts,  many 
of  them  at  the  same  time,  al¬ 
though  they  were  competitive. 

Messrs.  John  and  Adams  met 
with  him.  The  upshot  was  an 
agreement  that  Mr.  MacManus 
would  furnish  the  capital,  the 
national  reputation  and  accept¬ 
ance,  as  well  as  the  backing  of 
his  small  organization.  John  and 


Adams  agreed  to  produce  $500,- 
000  in  new  billings  within  one 
year  or  the  arrangement  would 
be  terminated.  The  company 
w'as  to  be  known  as  MacManus, 
John  &  Adams,  Inc. 

First  ‘Pay  Dirt’ 

It  was  on  Sept.  22,  1934,  that 
the  new  organization  struck  its 
first  “pay  dirt.”  While  they  were 
waiting  their  turn  to  make  a 
presentation  for  the  Pontiac 
Motor  Division  account,  they  re¬ 
ceived  a  call  from  Midland, 
Mich.,  from  the  late  Dr.  Willard 
H.  Dow,  president  of  the  Dow 
Chemical  Company.  Dr.  Dow 
wanted  to  know  if  they  were 
interested  in  handling  the  ad¬ 
vertising  for  a  new,  but  small, 
Dow  Division  with  a  total  bill¬ 
ing  of  $18,000.  They  were. 

Thus,  Dow  came  in  before 
lunch  —  and  before  dinner  that 
evening  the  new  organization 
also  had  won  the  account  of  the 
Pontiac  Motor  Division  of  Gen¬ 
eral  Motor  Corp. 

By  the  end  of  the  calendar 
year,  1934,  total  billing^,  com¬ 
bining  the  MacManus,  Inc.  ac¬ 
counts  and  newly  acquired  Dow, 
Pontiac,  and  other  accounts, 
amounted  to  $481,000. 


One  year  later,  MacManus, 
John  &  Adams,  Inc.  had  chalked 
up  a  gross  of  $3,888,000  in  bill¬ 
ings. 

In  1935,  the  three  men,  now 
supported  by  a  growing  staff, 
solicited  and  won  the  Cadillac 
Motor  Division  account. 

4  Presidents  | 

[ 

Through  the  25  years  of  its 
existence,  MacManus,  John  k 
Adams,  Inc.  has  had  only  four 
presidents  —  the  first  three  in 
that  order  and  the  present  presi¬ 
dent,  Ernest  A.  Jones. 

Thii  is  a  significant  year  for 
Ernie  Jones,  who  is  celebrating 
20  years  with  the  organization. 
Jones  began  his  career  at  the 
agency  working  on  the  Pontiac 
account,  was  later  transferred  I 
to  the  Dow  account,  and  in  1950, 1 
with  television  promising  to  be¬ 
come  a  major  part  of  the  agency 
business,  was  essigned  the  task 
of  opening  a  New  York  office 
with  emphasis  on  the  new  me 
dium. 

Through  the  years  MacManus, 
John  &  Adams,  Inc.  has  con¬ 
tinued  to  grow  in  stature  and 
service.  At  the  present  time  the  I 
agency  serves  58  clients  through 
its  divisional  offices. 


Casting  speed,  quality  ^  with 

KEMP  STEREO 
AND  REMELT  POTS! 


Install  Kemp  pots  in  your  casting  department  aodr 
watch  capacity  go  up,  costs  go  down.  Kemp’s  immer-i 
sion  heating  system  applies  heat  to  the  metal  froml 
inside  the  pot  .  .  .  keeps  temperature  distributed 
evenly.  Hot  spots  are  eliminated,  dross  formation 
drastically  reduced,  to  give  you  finer  plates  with  fewer 
rejects. 


Temperature  control  is  exact,  with  fast  recovery  | 
rates.  Size  for  size,  you  can  turn  out  more  plates  at 
lower  cost  with  Kemp  pots.  And  Kemp  has  the  rigla 
size  pot  to  meet  your  needs. 


To  improve  your  operation  and  cut  costs,  ask  your 
Kemp  Representative  about  Kemp  gas  or  electric  fired 
pots  and  the  Kemp  Automatic  Metal  Loader.  Or 
write  direct  for  Bulletins  IE-9  and  IE- 10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2.  Md. 


"KEMP 

^  Of  BALTimOfti 


Obrownd 
Catling  Pah 
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TELETYPESETTER  USER  REPORT:  Fort  Worth,  Texas 


ns  OPERATION  AT  FORT  WORTH  STAR-TELEGRAM- J.  E.  Coleman, 
copy  cutter,  observes  work  of  four  operators  using  TTS  perforoting  units. 


“2  to  1  increase  in  line  production 
since  we  installed  Teletypesetter” 

. . .  writes  Roy  W.  Burks,  Quality  Control  Director, 

Fort  Worth  (Texas)  Star-Telegram 


“For  the  week  of  July  3,  1958,  our 
eight  Teletypesetter  operators  set  an 
average  of  428  lines  per  hour  in 
7*4 -hour  shifts.  Contrast  this  with  a 
200-line  per  hour  average  for  man¬ 
ual  operation  before  we  switched  to 
TTS®. 

“With  eight  TTS  perforating  units, 
we  use  two  Linotype  Comets  and 
six  Model  3 1  Linotypes.  The  Comets 
average  nine  lines  per  minute  and  the 
Model  Si’s  average  eight  lines  per 
minute.  We  can  get  enough  tape  from 
four  units  to  keep  five  or  six  casting 
machines  busy. 
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“The  TTS  units  set  all  types  of 
news,  market  and  sports  tabulations, 
and  classified  of  one-column  width 
or  less.  Our  proofs  are  clean;  our 
machines  are  kept  in  top  condi¬ 
tion.  One  monitor  tends  four  or  five 
machines. 

“As  in  the  case  of  all  changes,  this 
one  caused  a  lot  of  conversation,  but 
our  employees  soon  accepted  TTS  as 
a  vast  improvement.” 

The  Star-Telegram  has  the  largest 
combined  circulation  in  Texas,  pub¬ 
lishing  five  editions  seven  mornings 
a  week  and  two  editions  six  after¬ 


noons  each  week.  If  you  want  facts 
on  the  economics  of  TTS  operation 
in  a  large  metropolitan  daily  like  this, 
write  Dept.  6,  Fairchild  Graphic 
Equipment,  a  division  of  Fairchild 
Camera  and  Instrument  Corp.,  Fair- 
child  Drive,  Plainview,  L.  I.,  N.  Y. 


-nmc-H/i 


Disfriet  Officci;  Eottchester,  N.  Y.| 
Atlanta,  Ga.;  Chicago,  III.; 

Los  Angeles,  Cal.;  Toronto,  Ont. 


QUADDER 


BBDO  Gets  6  New  Raleigh  Pouch  Pack  English  Appointed 

General  Mills  Products  Dehnts  in  Dailies  Assoc.  Media  Chief 

General  Mills,  Inc.,  has  ap-  Chicago  Joseph  P.  Braun,  vicepresident 

pointed  Batten,  Barton,  Dui-  Sir  Walter  Raleigh  Smoking  in  charge  of  the  media  depart- 
stine  £  Osborn,  Inc.,  to  handle  Tobacco  is  now  being  introduced  ment  at  Kenyon  &  Eckhardt, 
six  new  Betty  Crocker  Dessert  in  a  new  striped  aluminum  foil  Inc.,  has  announced  appointment 
Mix  products,  effective  immedi-  pouch  pack  (via  Keyes,  Madden  of  James  English  as  an  associ- 

ately.  The  agency  already  rep-  &  Jones,  Chicago)  in  newspaper  ate  medja  director.  _ 

resents  General  Mills  for  all  sports  sections  and  Sunday 
Betty  Crocker  dessert  mixes  and  supplements,  plus  men’s  maga- 
Softasilk  Cake  Flour.  zines  and  spot  and  network  tele- 

The  six  new  products  include  vision, 
orange  and  caramel  pudding 
cake  mixes,  creamy  white  and 
caramel  fudge  frosting  mixes 
and  golden  i  ' 
marble  pound  cake  mixes. 

The  media  schedule  calls  for 
heavy  magazine,  ROP  news¬ 
paper,  Sunday  supplement  and 
television  advertising. 

Addition  of  the  six  new  mixes  service  with  Sawyer-Ferguson- 
brings  to  39  the  number  of  Betty  Walker  Co.,  MacManus,  John  & 

Crocker  products  now  handled  Adams,  Inc.  and  Ford  Motor 
by  BBDO.  Company. 


Seagram 
Drink  in 
459  Pap« 


Mr.  English  comes  to  K&E 
from  Young  &  Rubicam  where  he 
was  media  research  director  for 
the  past  six  years  and,  more  re¬ 
cently,  associate  media  director. 
Prior  to  that,  he  was  with  A.  C. 
Nielsen  for  eight  years  as  client 
pound'cake'and  Cargill  Joins  O&O  executive. 

Dallas  W,  Cargill  has  been  ap-  Sianleton  Proninteil 
pointed  to  the  Detroit  sales  staff  Stapleton  rromoieu 

of  O’Mara  &  Ormsbee,  Inc.,  The  Branham  Co.  this  week 
new'spaper  representatives.  Mr.  announced  appointment  of 
Cargill  comes  to  O&O  following  Frank  Stapleton  as  eastern  di- 
“  vision  sales  manager.  He  has 

been  with  Branham  since  1940 
and  has  been  a  member  of  the 
junior  board  since  1955. 


.A.  newspaper  schedule  com¬ 
prising  459  dailies  covering  380 
markets  across  the  U.S.,  plus 
Life  and  Look  magazines,  has 
been  announced  by  Seagram- 
Distillers  Co.  to  promote  ‘Sea¬ 
gram’s  Alaska  7”  new  summer 
refreshment  drink. 

Seagram  will  also  step  up 
Seagram’s  7  Crown  advertisin)! 
(via  Warwick  &  Legler,  Inc.) 
in  newspapers  of  the  four  major 
Alaskan  cities. 

Seagram’s  19th  annual  Fath¬ 
er’s  Day  modei’ation  message 
will  appear  in  149  newspapers 
covering  117  markets. 


Gordon’s  Gin  this  month 
!  launches  new-  newspaper  cam¬ 
paign  (via  L.  H.  Hartman  Co.) 
highlighting  use  of  women  in 
ads.  Each  ad  features  a  friendly 
difference  of  opinion  between 
]  feminine  and 


masculine  ap¬ 
proach  to  preparation  of  gin 
drinks.  Copy  is  running  in  194 
newspapers. 


Gem  Razor  division  of  A-S-R 
Products  Corp.  will  launch  its 
Gem  Push-Button  Razor— Aero 
Shave  consumer  offer  with  spon¬ 
sorship  of  one-hour  newscast  on 
the  St.  Lawrence  Seaway  open¬ 
ing  on  June  26.  Seaway  telecast 
w’ill  be  augmented  with  seven- 
week  schedule  (via  Kenyon  4 
Eckhardt,  Inc.)  in  Sunday  edi¬ 
tions  of  146  newspapers. 


N.Y.  Chap.  AANR 
Elects  Officers 

Members  of  the  New  York 
Chapter,  American  Association 
of  Newspaper  Representatives, 
last  week  elected  Fred  W.  Pitier. 
Jann  &  Kelley,  Inc.,  president 
for  the  1959-60  term  (  E&P,  June 
13,  page  17).  He  succeeds  Jack 
F.  Kent,  Ward-Griffith  Co. 

Other  officers  elected  were 
W.  F.  Lochridge,  Katz  Agency 
Inc.,  first  vicepresident;  Howani 
C.  Sbory  Jr.,  Story,  Brooks  4 
Finley,  Inc.,  second  viceprest- 


The  Star  Economy  Quadder  starts  with  a  patented  rack  and-gear  train  which  is  the  beginning 
of  all  Star  Quadders.  The  Hydraulic  Actuating  feature  is  retained,  so  is  the  No-Set  Delivery 
Slide.  The  Dial  Type  Measure  Control  moves  the  vice  jaws  by  points,  at  the  rate  of  two 
picas  to  each  turn.  Justification  lock-out  is  in  easy  reach  of  the  operator.  Another  original 
Star  conception,  the  Electro-Pump  Stop  Safety  is  also  used. 

This  is  a  Quadder  made  in  the  simplest  possible  :orm,  foolproof  and  practically  main¬ 
tenance  free.  That  is  why  it  is,  by  far,  the  lowest  priced  of  all  quadders. 

But  that  is  not  all.  A  most  important  advantage  of  this  Quadder  is  that  it  can  be  built 
up  later  to  any  needed  modification.  It  may  be  synchronized  with  a  Mohr  Saw;  it  can  be 
made  into  a  job  quadder  by  addition  of  a  dial  type  selector  within  easy  reach  of  the  oper- 
ator^  it  can  be  made  into  a  Selectro-Matic  Quadder  for  greater  speed  and  convenience, 
or  for  operation  from  tape.  Write  for  full  details  today! 


dent;  F.  B.  Fitzgerald,  Ridder- 
;  Johns,  Inc.,  secretary; 
Frank  J.  Stapleton,  Branhair. 
Co.,  treasurer. 

Earlier  in  the  week  the  chap; 
ter’s  board  of  directors  presented 
Mr.  Kent  with  an  engraved 
sterling  silver  cigaret  box  in  ap- 
I  preciation  of  his  services  as 
I  chapter  president.  The  gift 
appropriately  filled  writh  Kent 
' —  cigarets  and  came  w’rapped  u 

a  giant-size  replica  of  the  K®' 
47M  1  cigaret  package. 
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Pencils  Race  Time  When  Missiles  Soar 


By  Ralph  Dighton 

Associate  Press  staff,  Los  Angeles 


Vandenbesg  Am  Force  Base, 
Calif. 

A  number  of  faces  at  this 
West  Coast  missile  base  flushed 
baboon  red  the  day  Cape  Canav¬ 
eral  got  two  monkeys  into  space 
and  back. 

Vandenberg  had  been  trying 
for  a  week  to  send  up  four  little 
mice. 

First  it  was  bad  weather.  Then 
there  were  technical  difficulties, 
and  later  a  combination  of  both. 

To  the  100  or  more  newsmen 
covering  this  base  the  delay  was 
an  old  story.  Six  shots  had  been 
attempted  up  to  that  time — 
three  Thors  and  three  Discov¬ 
erer  satellite  combinations — and 
not  one  had  gone  off  smoothly. 

Raw  and  New 

One  missile,  a  Thor,  blew  up 
on  its  pad.  Four  others  were 
finally  launched,  but  only  after 
hours,  even  days,  of  delay.  At 
the  time  of  the  monkeyshines  at 
the  Cape,  newsmen  had  trekked 
the  170  miles  back  to  Los  An¬ 
geles  and  were  awaiting  word 
on  when  a  fourth  attempt  to 


launch  Discoverer  III  would  be 
made.  It  finally  went  June  3. 

There  are  reasons  for  this 
state  of  affairs.  Vandenberg  is 
raw  and  new — its  first  firing  was 
only  last  December.  Compared 
with  the  stage  of  the  art  at  the 
Cape,  its  launching  facilities  are 
crude. 

For  instance,  Vandenberg  is 
only  now  installing  radar  track¬ 
ing  equipment  for  night  and 
cloudy-day  firings  —  equipment 
which  is  old  hat  at  the  Cape. 
Range  safety  officers  here  still 
depend  on  optical  tracking  to 
tell  them  whether  a  bird  is  far 
enough  off  course  to  be  de¬ 
stroyed. 

Fortunately,  the  “destruct” 
button  has  never  been  pushed 
here,  but  on  this  wind-swept, 
fog-strewn  stretch  of  coastal 
prairie  a  weather  hold  is  as  criti¬ 
cal  as  any  called  for  malfunc¬ 
tion. 

Possibly  because  of  its  raw¬ 
ness,  Vandenberg’s  facilities  for 
news  coverage  are  crude,  too. 

The  present  observation  site 
boasts  two  splintery  barbeque 
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tables  and  12  telephones.  The  L 
wire  services  and  networks  get  ' 
first  grab  at  the  phones,  with  ^ 
the  other  media  allotted  pro¬ 
gressive  priorities  according  to 
the  nearness  of  deadlines  at  t 
launch  time. 

News  Facilities 

A  now-and-then  commercial 
canteen  w'agon,  some  bleachers 
and  two  portable  Chic  Sales 
comprise  the  rest  of  the  news 
facilities  at  the  obsen  ation  site. 
Off  to  one  side,  on  the  bed  of 
a  stake  truck,  is  a  so-called  com¬ 
mand  post  where  PIOs  receive 
countdown  information  from  a 
man  in  the  blockhouse.  This 
from  time  to  time  they  relay  to 
newsmen  over  a  loud  speaker 
system.  1 

TV  crews,  photogs  and  news-  j 
men  are  confined  to  this  site, 
some  10,000  feet  from  the  block 
of  seven  Thor  pads  currently  in 
use. 

You  can’t  see  much  from  here 
— only  the  top  20  feet  of  a  78- 
foot-high  Discoverer  combina¬ 
tion  are  visible  above  the  sand 
dunes  rising  between  the  site 
and  the  launch  pad  on  the  beach. 

PIOs  say  it  wouldn’t  be  safe 
to  let  newsmen  get  any  closer. 

“Not  even  if  we  promise  not 
to  fire  any  papei*wads  until  the 
bird  is  on  the  wing?”  one  news¬ 
man  asked. 

This  met  with  a  very  thin 
smile. 

“We’re  thinking  of  your  safe¬ 
ty,”  a  press  officer  said,  “not 
i  the  bird’s.” 

Cameras  at  Distance 

I  To  overcome  the  distance 
i  problem,  the  Air  Force  allows 
[  photographers  to  set  up  slave 
I  cameras,  triggered  automatical¬ 
ly  at  the  time  of  firing,  some 
2,000  feet  from  the  pads.  Then 
I  the  photogs  retire  to  the  main 
I  site  and  try  to  grab  what  shots 
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they  can  of  the  launching  finm 
almost  two  miles  away. 

That’s  if  there  is  a  launching. 

Many  days  the  news  corps, 
after  sacking  out  of  their  mo¬ 
tels  at  6  a.m.  in  Santa  Maria  30 
miles  away,  stand  around  in  the 
cold  wind  until  5  p.m.  or  later- 
only  to  be  told  the  shot  is  off 
for  the  day. 

In  an  effort  to  prevent  leaks 
of  information  about  upcoming 
shots,  the  Air  Force  withholds 
all  news  until  8  a.m.  on  the  day 
a  firing  is  to  be  attempteel.  .kt 
that  hour  the  correspondents  are 
briefed  at  a  Q  and  A  conference 
in  the  converted  barracks  that 
serves  as  a  press  center  here 
on  the  base. 

F.mhargoed  Information 

.\11  infonnation  is  embargoed 
for  release  at  the  moment  the 
bird’s  tail  catches  fire.  If  there 
is  no  ignition,  the  material  must 
be  held  until  the  bird  does  get 
off  the  ground,  perhaps  days 
later. 

The  briefings  usually  last 
more  than  an  hour,  giving  the 
newsmen  40  or  50  minutes  to 
digest  and  dictate  the  material 
to  their  offices. 

If  the  countdown  is  proceed¬ 
ing  normally,  newsmen  are  hus¬ 
tled  into  buses  at  10  a.m.  for 
the  15  to  20  minute  ride  out  to 
the  observation  site.  Then  be¬ 
gins  the  long  wait. 

The  shots  usually  are  sched¬ 
uled  to  go  at  11  a.m.,  hut  never 
have.  Sometime  before  then  the 
truck-bed  command  post  an¬ 
nounces: 

“We  are  now  in  a  one-hour 
weather  hold.”  . 

Every  half  hour  or  so  one  of 
the  PIOs,  sitting  in  the  truck 
with  a  headset  on  his  ears,  re¬ 
ports  on  the  countdown: 

“At  12:14  it  was  T  minus  28 
minutes  and  counting.” 

Newsmen  check  their  binocu- 
(Continued  on  page  34) 
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SOLE  SURVIVOR  of  the  first  flight  into  space,  Monkey  Baker  reads 
his  press  notices  in  the  Clipper  edition  of  the  Miami  Herald  aboard 
a  plane  that  brought  him  and  portions  of  the  missile  back  to  this 
country  by  air  from  Puerto  Rico. 


Missiles 

(Continued  from  page  32) 


lars,  trying  to  focus  through  the 
coastal  haze,  and  photogs  fum¬ 
ble  with  light  meters. 

At  T  minus  18  minutes  the 
command  post  announces  a  tech¬ 
nical  hold,  duration  estimated  at 
an  hour  and  a  half. 

VIPs  Just  Watch 

Newsmen  wander  away  from 
the  phone  table,  gathering  in 
clumps  around  the  hot-coffee- 
and-cold-sandwich  truck.  Some¬ 
times  the  arrival  of  visiting 
brass  or  a  congressman  breaks 
the  monotony.  But  they  seldom 
have  anything  to  say — they’re 
just  there  to  watch  the  fire¬ 
works. 


As  the  sun  rises  toward  the 
zenith,  the  overcast  begins  to 
break  up.  Newsmen  shed  their 
topcoats  and  jackets.  But  this 
doesn’t  get  the  missile  off — the 
technical  hold  still  has  half  an 
hour  to  go.  Then,  within  min¬ 
utes,  the  coastal  wind  brings  in 
more  clouds  and  fog — sometimes 
even  rain,  and  the  only  shelter 
is  a  bus. 

Eventually  the  command  post 
reports  the  countdown  has  re¬ 
sumed,  recycling  to  T  minus  15 
minutes. 

Experienced  bird  w’atchers 
save  phone  bills  by  waiting  un¬ 
til  the  count  passes  eight  min¬ 
utes.  Then  they  open  their  lines 
and  wait  for  the  next  critical 
moment — T  minus  2  Vi  minutes. 

‘Technical  Difficulties’ 

If  the  countdown  passes  21" 


there  is  some  hope  of  a  quick 
firing.  But  this  doesn’t  always 
follow.  On  the  afternoon  of  the 
third  attempt  to  launch  Dis¬ 


coverer  III  the  countdown  went 
to  zero  twice  but  the  bird  never 
got  off  the  ground. 

That  was  due  to  “techniol 
difficulties.” 

But  every  now  and  then  a 
missile  does  get  off,  a  blazing 
yellow  streak  of  flame  against 
a  temporarily  cloudless  blue  sky. 

Binoculars  in  one  hand  and 
telephone  or  mike  in  the  other, 
newsmen  shout  against  the  roar 
of  the  missile  and  the  whistle  of 
the  wind. 

In  10  minutes  it’s  all  over. 
Their  stories  filed,  the  men  board 
the  “jolting  joes”  for  the  trip 
back  to  the  press  center,  where 
a  post-launch  briefing  gives 
them  material  for  fresh  leads. 

It’s  a  notable  commentary 
that  not  once,  in  all  the  long 
weary  hours  at  the  observation 
site,  has  a  deck  of  cards  made 
an  appearance. 

These  are  serious  science 
types,  these  men. 

Besides,  who  can  play  pinochle 
in  a  gale? 

• 

Israeli  Columnist 
In  New  England 

Lynn,  Mass. 

Joseph  Lapid,  27-year-old  col¬ 
umnist  for  Maariv,  Israel,  has 
joined  the  Daily  Evening  Item 
staff  for  two  months  under  an 
arrangement  with  the  State  De¬ 
partment  and  Item  publisher, 
Ernest  W.  Lawson. 

A  native  of  Yugoslavia,  Mr. 
Lapid  is  a  graduate  of  the  eve¬ 
ning  division  of  the  School  of 
Law  and  Economics  in  Tel  Aviv. 
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Raised  in  Status 

Growth  of  the  Associated 
Press  services  in  Cairo  has  re¬ 
sulted  in  the  office  there  being 
raised  from  correspondent  to 
bureau  status.  AP  General  Man¬ 
ager  Frank  Starzel  said  Cor¬ 
respondent  Wilton  Wynn  would 
become  Cairo  bureau  chief  and 
would  be  under  general  super¬ 
vision  of  Tom  Masterson,  who  is 
chief  of  AP  Middle  East  Serv¬ 
ices  with  headquarters  at  Beirut 
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PRESS  AWARDS 


‘Top  Farm 


Writer’  Really  Lives  on  Farm 


B.  G.  Thrailkill,  fanii  writer 
for  the  Iowa  Farm  and  Home 
Register  Magazine  and  the  Des 
Moines  Register  and  Tribune, 
has  been  honored  as  “the  out¬ 
standing  farm  news  writer”  in 
the  United  States. 

Mr.  Thrailkill  received  the 
American  Seed  Trade  .Associa¬ 
tion’s  “Asta”  Award  on  the 
recommendation  of  a  Judging 
Board  composed  of  Dr.  J.  E. 
Pollard  of  Ohio  State  University 
and  Professor  D.  D.  Burchard 
of  Texas  A  and  M.;  and  agron¬ 
omists  Dr.  John  Gray  of  Louisi¬ 
ana  State  University  and  Dr. 
H.  T.  Rogers  of  Alabama  Poly¬ 
technic  Institute. 

Mr.  Thrailkill  has  been  a 
newspaperman  for  34  years.  He 
worked  for  several  years  on  the 
St.  Joseph  (Mo.)  News-Press 
and  Gazette  and  the  Birming¬ 
ham  (Ala.)  News  prior  to  join¬ 
ing  the  Des  Moines  paper  in 
1943.  A  graduate  of  the  Uni¬ 
versity  of  Missouri,  Mr.  Thrail¬ 
kill  is  married  and  has  two 
children  and  four  grandchildren. 
He  lives  on  a  farm  near  Des 
Moines  where  one  of  his  main 
hobbies  is  gardening. 

Other  writers  honored  in¬ 
cluded  Mrs.  Phoebe  Snow,  gar¬ 
den  editor  of  the  St.  Petersburg 
(Fla.)  Times. 

4:  * 

MOST  FOR  CIVIL  DEFEN  SK 

Two  awards  for  Distinguished 
Public  Service,  made  by  the 
State  Civil  Defense  Commission, 
went  to  the  New  York  Journal- 
American.  One  was  for  the 
newspaper  itself;  the  other 
honored  a  staff  writer  for  pro¬ 
moting  wider  participation  in 
Civil  Defense  and  a  better 
understanding  of  its  aims. 

The  State  Civil  Defense  Di¬ 
rector,  Lt.  Gen.  C.  R.  Huebner, 
made  the  presentation  of  bronze 


plaques  t-o  J.  Kingsbury  Smith, 
publisher  of  the  Journal-.Ameri- 
can,  and  to  Dan  Brigham,  who 
was  commended  for  his  lecent 
series  on  Civil  Defense. 

Gen.  Huebner  said  in  part: 

“The  Journal-American  has 
done  more  than  any  other  news¬ 
paper  in  the  United  States  to 
help  alert  the  public  to  the 
urgent  need  for  Civil  Defense. 
The  high-minded  public  spirit 
animating  its  efforts  stands  as  a 
wholesome  example  to  the  press 
of  the  nation  .  .  .” 

Gen.  Huebner  praised  Mr. 
Brigham  for  his  objectivity  in 
leporting  CD  matters  over  a 
period  of  years. 

♦  #  * 

BKICKBAT.S  AND  OKCHII) 

Fred  J.  Cook,  New  York 
W orld-Teleg ram  and  Sun  staffer, 
will  be  given  the  New  York 
Newspaper  Guild’s  Page  One 
Award  for  “the  best  magazine 
feature  writing  of  1958”  on 
June  26. 

Mr.  Cook’s  winning  entry,' an 
article  entitletl  “The  FBI,”  ap¬ 
peared  in  the  Nation,  a  weekly 
journal  of  opinion,  which  devoted 
a  twice  noimal-length  issue  to 
the  story.  Publication  date  was 
Oct.  18. 

Within  a  week,  brickbats  — 
from  columni.sts,  including  West¬ 
brook  Pegler  and  George  Sokol- 
.sky;  from  jwliticians  including 
Senator  Butler  of  Maryland,  who 
called  for  a  Senate  investiga¬ 
tion  of  the  article;  from  clergy¬ 
men,  including  Cardinal  Cush¬ 
ing  of  Boston;  from  civic 
leaders,  including  Pre.ston  J. 
Moore,  national  commander  of 
the  American  Legion.  Gist  of  the 
criticism  was  that  Mr.  Cook  and 
the  editors  weie  part  of  a 
“Communist  conspiracy”  to  dis¬ 
credit  the  FBI  and  its  director. 
The  attacks  were  climaxed  by  a 


A  Blow  to  Hypocrisy 
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ovirned  institution,  furnishes  him  useful  yardsticks  to  measure 
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fore  it  began  publication  of  its  voting  charts,  the  reporter 
had  little  opportunity  to  moke  a  systematic  comparison 
between  the  words  and  the  deeds  of  the  individuol  Congress¬ 
man.  CQ  has  dealt  a  valuable  blow  to  hypocrisy." 
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series  of  articles  by  Edward  J. 
Mowery,  a  Pulitzer  Prize  win¬ 
ner,  published  in  the  Newark 
(N.  J.)  Star-Ledger,  which 

spoke  of  a  widespread  and  “in¬ 
tensive”  campaign  to  “smear” 
the  FBI. 

Ml-.  Cook  said  nothing  to  these 
attacks,  but  the  editors  of  the 
Nation  i.ssued  a  statement  indi¬ 
cating  that,  had  they  wantetl  to 
enter  a  conspii-acy,  Mr.  Cook 
would  have  been  the  la.rt  man 
they  would  have  chosen  to  con¬ 
spire  with.  “We  picked  Mr.  Cook 
to  do  the  article,”  the  editors 
explained,  “precisely  because  of 
his  reputation  as  an  independ¬ 
ent,  vigorous  newspaperman, 
with  long  experience  in  crime 
reporting,  who  would  call  the 
shots  as  he  saw  them.”  The  edi¬ 
tors  stressed  that  Mr.  Cook  got 
an  absolutely  free  hand  when  he 
was  given  the  assignment,  and 
that  he  had  been  promi.sed  that 
his  article  would  be  published 
no  matter  what  the  findings. 

“The  assignment  itself,”  said 
the  editors,  “consisted  of  a 
single  principal  question:  How 
good  is  the  FBI?  Mr.  Cook’s 
answer  took  almost  64  pages  of 
our  journal  to  answer  the  ques¬ 
tion  objectively,  fairly  and — in 
our  opinion — conclusively.” 

Jurors  who  picked  Mr.  Cook’s 
entry  as  a  page  One  Award 
winner  were  Edward  W.  Bar¬ 
rett,  Dean  of  the  Graduate 
School  of  Jouimalism  of  Colum¬ 
bia  University;  Louis  Lyons, 
Cui-ator  of  the  Nieman  Founda¬ 
tion  at  Harvard,  and  A.  J.  Lieh- 
ling  of  the  New  Yorker. 

Mr.  Cook  came  to  the  New 
York  World-Telegram  and  Sun 
in  1945  fi-om  the  Asbury  Park 
(N.  J.)  Press. 

*  *  * 

CONSERVATION  WRITING 


tation  of  consei-vation. 

*  *  * 

DEADLINE 


iiembe^‘i 
•ill  tskM 

“Jl 


September  30  has  been  setji 
the  deadline  for  entries  in  tk 
Audit  Bureau  of  Circulation 
Third  Annual  Promotioi 
Awards  Competition.  Judgir.; 
by  a  team  of  advertiser  memben 
of  the  Audit  Bureau  will 
place  in  Chicago  on  Oct. 

The  ABC  Promotion  Award; 
Competition  was  instituted  ii 
1957  as  a  part  of  the  Audit 
Bureau’s  year-around  campaip. 
to  broaden  the  understandk 
and  application  of  audited  cir 
culation  data. 

Two  awards — one  for  the  best 
editorial  and  the  other  for  tb 
best  advertising  message— art ! 
presented  for  each  of  five  pub-|, 
lisher  categories.  A  grand  aware  * 
is  presented  for  the  best  of  tht 
divisional  entries.  New  this  year 
a  separate  award  will  be  pre  . 
•sent^  for  the  best  brochure  orP 
other  special  promotion  by  a 
publisher,  desig^ned  to  further 
the  understanding  and  use  of 
ABC  data. 


Vi  ILDLIFE  NEWS 


Five  newspaper  writers  hart 
been  honored  by  the  New  Met 
CO  Game  Department  for  “out 
standing  service”  in  their  han 
dling  of  New  Mexico  wildlife 
news. 

Awards  went  to  Tony  Hiller- 
man,  Santa  Fe  New  Mezict* 
executive  editor;  John  Curtii 
Associated  Press  bureau  man¬ 
ager  at  Santa  Fe;  Jack  Samson 
Associated  Press  staffer  in  Al¬ 
buquerque;  Buck  Lanier,  region 
al  editor  of  El  Paso  (Tex.) 
Times;  and  Doris  Gregory. 
Carlsbad,  N.  M.,  correspondenl 
for  El  Paso  Times. 

*  *  * 


The  second  annual  Gordon 
MacQuarrie  award  in  conserva¬ 
tion  journalism  will  go  to  Ben 
Lewis,  Wausau  (Wis.)  Daily 
Record-Herald  associate  sports 
and  outdoor  editor. 

That  was  announced  by 
Walter  E.  Scott,  Madison,  presi¬ 
dent  of  the  Gordon  MacQuarrie 
Foundation,  Inc.,  established  in 
1957  as  a  memorial  to  the  late 
outdoor  writer  for  the  Milwau¬ 
kee  Journal. 

Lewis  will  receive  the  $100 
prize  and  bronze  medallion. 

Dion  Henderson  of  the  Mil¬ 
waukee  bureau  of  the  Associ¬ 
ated  Press  and  Mel  Ellis,  out¬ 
door  writer  for  the  Milwaukee 
Journal,  also  were  cited  for  out¬ 
standing  work  in  the  interpre- 

EDITOR  &  P 


POLICE  REPORTING 

Dan  McKenna,  police  report*: 
for  the  Philadelphia  (Pa.)  Ete 
ning  and  Sunday  Bulletin, 
James  Cartin,  police  report*: 
for  the  Philadelphia  Daily 
were  both  honored  at  a  recent 
American  Legion  banquet  when 
they  received  Distinguish*" 
Service  Awards  from  D’AloMo- 
Verderame  Post  for  excellent 
and  integrity  in  outstandinf 
police  reporting. 

*  •  • 

REGULAR  WINNER 

The  Henderson  (Ky.) 
and  Journal  won  the  K®' 
tucky  Press  Association  sweep- 
stakes  award  for  the  fifth  e®' 
(Continued  an  page  38) 
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Frintors  etnci 
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FOR  NEWSPAPER  PRINTERS 

Stuffing  Machines  ’ 

Inserters 

Automated  Mailroom  Equipmeni: 

SHERIDAN  MAGNACRAFT  MACHINES 

Tipping  Machines 
Inserting  and  Mailing  Machines 
Combination  Folding  and 
Flat  Magazine  Wrappers 
Mailing  Machines 
Labelling  Heads 
Newspaper  Feeders 
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Chicago.  III. 

Boston.  Mass 

Torrance.  Calif. 

London.  England 

Press  Awards 

(Continued  from  page  36) 


his  consistently  fine  and  descrip¬ 
tive  graphic  material.” 

3  Photo  Winners 


.  Three  Sticks-O-Type  for  pho¬ 
tographic  work  went  to  Bob 
secutive  year.  Editor  Francele  Kotalik,  Ralph  Walters  and  Joe 
H.  Armstrong’s  column,  “Glean-  Kordick,  all  of  the  Sun-Times, 
ings,”  took  another  firet  prize  single  photos  in  spot  news, 
in  the  hometown  column  cate-  features  and  sports  respectively, 
gory,  the  eighth  first  in  11  years.  Ralph  Giodbert,  Daily  News 
One  of  her  editorials  took  the  salesman,  was  recipient  of 

$50  prize  posted  by  the  Salvation  selling  award  for  his  work 

‘  in  the  Loop  area. 

,  ^  *  Three  additional  “outstand- 

<^'111111  4UII  iag”  awards  were  made  by  the 

GUILD  A\I.4RU  ^  Bottorff,  Wall 

Dan  Sullivan,  Chicago  Daily  Street  Journal  executive  editor; 
Xews  cable  editor,  received  the  Joe  Meegan,  executive  secietaiy 
top  honor  at  the  21st  annual  of  the  Back  of  the  Yards  Coun- 
Page  One  Ball,  sponsored  by  the  cil,  and  A1  Jackson,  Sun-Times 


Chicago  Newspaper  Guild. 

Mr.  Sullivan,  one  of  10  Chi¬ 
cago  newspapermen  receiving 
Stick-O-Type  awards,  was  sin- 


copyreader. 

*  >i<  >ii 

.4MERIC.AMSM  PRIZES 


,,  Chester  Lauck,  who  portrayed 

gled  out  as  the  most  outstand-  ,  ■  t  j  a  l 

-  A-  j  e  Lum  in  the  Lum  and  Abner 
mg  for  his  "imaginative  and  ef-  ,  .  , . 

fective  and  display  of  a"™ 


foreign  news.’' 


assistant  to  the  president  of 


Writing  awards  were  made  in  ^"tmental  Oil  Company  says 

^0  Will  givo  $1,000  annually  to 


the  following  categories: 


XT-  1  ov.  if  Au  T^»•l  .  be  used  by  the  Arkansas  Press 

Nick  Shuman  of  the  Daily  .  -a-  •  r 

XT  Au  .r  A  j-  Association  as  prize  money  for 

News  won  the  features  division  j-a  •  i  j  i  ^ 

„  - _ _ editorials  and  columns  on  free 

prize  for  his  group  of  stories  ,  .  ,  . 

j  .  j  t  1  A  Ai.  enterprise  and  socialism, 

during  one  days  work  at  the  .  ^  .  ..  , 

.  T  J  ^  A  1  An  association  spokesman  said 

scene  of  Our  Lady  of  Angels  ,,  „  ,  j.  -j  j  •  a 

,  ,  AI  the  money  will  be  divided  into 

#+1.  n  -1  XT  prizes  of  $250  each  for  the  best 
Ed  Bauman  of  the  Daily  News  j-t  •  i  j  i  j  -i 

...  _A-  A-  •  r  editorial  and  column  in  a  daily 

won  the  mvestigative  prize  for  ,  .  , ,  •' 

.  .  ..  Au  Ti  u  T  paper  and  in  a  weekly  news- 

his  reporting  on  the  Harold  J.  ^  ,  •' 

Tallett  candidacy  for  the  pro-  *  *  * 


bate  judgeship  in  Lake  County, 
Ill. 

Ray  Vicker  of  the  ^Vall  Street 


SAFETY  STORY  JUDGES 
The  president  of  the  Natiortal 


JoumaVs  Chicago  staff  was  Safety  Council  and  two  editors 
chosen  for  the  interpretive  have  been  named  judges  of  the 
award  for  his  articles  from  the  American  Trucking  Associa- 
Mid-East  and  South  America  tions’ Newspaper  Safety  Writing 
during  peridQs  of  political  and  Competition. 


social  upheaval. 


The  judges  are  Howard  Pyle, 


HI-YO,  SERVICE! — Twelve-year-old  Evans  "Tater"  Smith  rides  his  Pil«- 
mirvo  mare  on  his  rou-ie  for  the  Vineland  (N.J.)  Times  Journal.  Tie 
horse  is  trained  to  stay  on  the  edge  of  the  road  and  occasionally  to 
give  the  customer  a  little  more  than  mailbox  service. 


Ruth  Dunbar,  Chicago  Sun-  NSC  president;  Harry  F.  Reut- 
Times  education  writer,  won  the  linger,  managing  editor  of  the 
best  series  award  for  her  first-  Chicago  American;  and  Charles 
hand  appraisal  of  educational  C.  Clayton,  editor  of  the  Quill, 
conditions  in  Soviet  Russian  Sigma  Delta  Chi  magazine. 


newspapers  and  wire  seiwices  Daily  Establishett 
throughout  the  United  States  for  ..  i  .. 

the  best  news  stories  and  edi-  Foiliulatioii 

torials  on  highway  safety.  Pri-  Cincinnab 

mary  emphasis  will  be  placed  on  The  Cincinnati  Enquirer 
the  effectiveness  of  entries  in  Foundation,  a  charitable  pro)- 
piomoting  traffic  safety,  al-  ect,  has  been  formed  by  order  of 
though  due  consideration  will  be  the  directors  of  that  paper, 
given  to  style,  clarity  and  over-  Roger  H.  Ferger,  president 
all  presentation.  and  publisher,  said  the  Enquirer 

•  will  make  one  annual  contribe- 

1  rx  c  I  1  x-i  t  ion  to  the  foundation,  and  the 

lU  Scliolars  (Jjiosen  foundation  trustees  will  niaki 


schools.  The  competition  offers  $2,700 

Jack  Jordan  of  the  Sun-Times  in  prize  money  to  writers  of 
won  the  editorial  art  award  “for  daily,  weekly  and  semi-weekly 


lU  Scliolars  (Jjiosen  foundation  trustees  will  niaki 

PhiIaAOIXPHIA  contributions  to  such  charitable 
Ten  newspaper  carrier  boys  causes  or  institutions  as  *r* 
of  the  Philadelphia  Evening  and  deemed  worthy.” 

Sunday  Bulletin  have  been  Foundation  trustees  are  Mr 
named  winners  of  the  1959  Merger,  Charles  W.  Staab,  » 
William  L.  Mclean,  Jr.,  Memor-  ccutive  vicepresident  and  bu^ 
ial  Scholarships.  All  of  the  boys  manager,  and  Carl 

rank  in  at  least  the  upper  one  J'Acobs,  attorney  for  the  »• 
fifth  of  their  classes.  Each  boy  fiuirer. 
receives  a  $700  renewable  * 

scholarship  for  the  college  or  Secret  Funeral 
university  of  his  choice  when  he  Clevela'I 

enrolls.  The  scholarships  are  a  t  i  a;„.,  «  riore- 

_ .  ,  A  TIT -11-  »»  T  In  an  unusual  action,  a  tiew 

memorial  to  William  McLean  , _ .  _ i _ a__: _ «• 


universiiy  oi  nis  cnoice  wnen  ne  ClevE1X''1 

enrolls.  The  scholar.ship.s  are  a  ^  Clerf 

memorial  to  William  McLean  Presbyterian  minister  »• 

Jr.,  who  was  vicepresident  and  cently  held  a  secret  funeral  sen- 
treasurer  of  the  Bulletin  Co.  ^  ^^^der  vietiB 

•  to  prevent  coverage  of  the  evfflf 

Beg  Your  Pardon  Cleveland  daiU^"^ 

way  the  news  is  presentee  cw 
A  listing  of  Montana  news-  ates  an  appetite  of  brutalitTi 
papers  outside  of  Anaconda  said  the  Rev.  Dr.  John  Bru^ 
ownership  (E&P,  June  6)  in-  in  the  funeral  sermon.  He  u^ 
advertently  omitted  the  Miles  readers  to  write  to  the  ^tofl 
City  Star,  which  is  published  about  the  way  crimes  of  violwc* 
five  evenings  and  Sundays.  are  featured. 
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Whenever  you  are  considering  new  plant,  modernizing  your  press¬ 
room,  adding  or  relocating  press  and  stereotype  equipment,  be  sure 
to  get  assistance  from  the  Goss  Company, 

Goss’  large  Engineering  Department  is  staffed  with  veterans  who 
have  solved  pressroom  problems  of  newspapers,'magazines  and  roto¬ 
gravure  plants  for  many  years.  They  advise  publishers,  cooperate 
with  architects  and  engineers,  check  with  builders,  and  help  produc¬ 
tion  managers  and  press  superintendents  plan  installations  to  get 
the  maximum  flexibility  and  output — and  to  get  it  most  efficiently. 

Press  arrangement,  foundations,  plate  and  paper  roll  handling,  con¬ 
veyor  installation,  special  accessories— all  these  and  related  details 
are  worked  out  smoothly  to  give  you  the  best  use  of  equipment. 

This  is  another  p/us-value  that  the  printing  industry  gets  from  Goss. 

the  GOSS  PRINTING  PRESS  COMPANY 


^  Professional 


8601  W88T  31st  STREET  •  CHICAOO  SO,  ILLINOiS 


CL4SSinED  CLINIC 


ANCAM  Convening 
Amid  Linage  Surge 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


will  discuss  the  importance  of 

classihed  to  his  dealership.  InCW  X  wilv 

From  the  Bureau  of  Advertis¬ 
ing  will  come  Edward  A.  Fal- 

asca,  creative  vicepresident,  and  ST  XC&S  V>lJ.iXU 
Edward  H.  Burgeson,  retail 
vicepresident,  to  point  out  that  Til  ^ 

“total  selling”  works  with  clas-  MT  XclU  ▼  O  ICtX 
sified,  too. 

Attendance  chainnan  is  Israel  Plans  for  establishment  of  a 
Weinstein,  CAM,  Shreveport  New  York  Press  Club  were 
(La.)  Times.  nounced  this  week  by  the  Wo 


Based  on  early  reseiwations, 
A.  P.  Vaughan,  General  Con¬ 
vention  Chairman  and  CAM  of 
the  Dallas  (Tex.)  Morning 
News,  predicted  the  possibility 
of  a  record  attendance  at 
ANCAM’s  39th  annual  conven¬ 
tion  June  21-25  in  Dallas. 

Meeting  against  a  gay  back¬ 
ground  of  the  best  first  six- 
months  linage  record  in  the  past 
three  years,  the  CAMs  have 
much  to  be  jubilant  about  — 
but,  at  the  .same  time  they  have 
a  care  or  two.  As  in  the  past 
years  of  peak  classified  linage 
figures,  burgeoning  help  wanted 
is  generally  again  accounting 
for  the  lion’s  share  of  the  cur¬ 
rent  upsurge.  CAMs  are  get¬ 
ting  wary  of  taking  time  out  to 
bask  in  the  sunny  gains  sparked 
by  the  volatile  help  wanted 
classification.  The  late  unla¬ 
mented  recession,  w’hen  help 
wanted  dropped  as  much  as 
50%,  gave  them  all  the  evidence 
they  needed  that  solid  classi¬ 
fied  growth  meant  nursing  basic 
bread-and-butter  classifications 
like  real  estate,  automotive, 
merchandise,  services,  etc.,  along 
with  help  wanted. 

A  glance  at  the  program 
which  gets  dowm  to  basics  on 
Monday  morning  reveals  that 
delegates  will  tackle  the  whole 
gamut  of  classified  problems 
from  recruiting  and  training 
personnel  to  controlling  classi¬ 
fied  department  costs.  Such 
topics  as  bulk  rates  vs.  daily 
contract  rates  will  be  debated 
by  partisans  of  each  system ; 
Anthony  T.  Powderly  will  con¬ 
duct  his  brainstorming  and 


question -and -answer  sessions; 
delegates  will  be  brought  up  to 
date  on  standards  of  accept¬ 
ance  ;  and  attempts  will  be  made 
to  get  members  enthusiastic 
about  re-discovering  the  family 
w'ant  ads,  and  three  w’omen 
CAMs  —  Lois  G.  Smith,  Long 
Bench  (Calif.)  Independent 
Press-Telegram,  Margaret  Cad- 
well,  Wilmington  (Del.)  News 
Journal,  and  Blanche  Gates, 
Monroe  (La.)  News  Journal. 
will  hold  forth  on  the  women’s 
viewpoint  for  building  want  ads. 

On  the  lighter  side.  Entertain¬ 
ment  Chainnan  Ransom  E. 
Lake,  Dallas  Times  Herald,  has 
arranged  a  sight  seeing  tour  as 
well  as  a  dude  ranch  dinner 
and  a  formal  dinner  dance.  He 
will  be  assisted  by  CAM  Tommy 
Terrill,  Fort  Worth  (Tex.)  Star 
T  elegram. 

As  usual,  one  of  the  most 
popular  facets  of  the  Conven¬ 
tion  will  be  the  Classified  Pm- 
motion  exhibits,  this  year  under 
the  chainnanship  of  Allan  A. 
Oxford,  CAM  the  .A.ustin  (Tex.) 
American  Statesman.  Dozens  of 
newspapers  ti-ot  out  their  best 
want  ad  promotions  of  the  year 
in  an  effort  to  capture  one  of 
three  Editor  &  Publksher 
ANCAM  Convention  Promotion 
awards. 

Opening  day  luncheon  speaker 
will  be  Dr.  Willis  M.  Tate,  presi¬ 
dent  of  Southern  Methodist  Uni¬ 
versity.  The  vicepresident  for 
marketing  of  the  Dr.  Pepper 
Company,  W.  W.  Clements,  will 
speak  at  luncheon  later  in  the 
week  and  John  A.  Hine,  presi¬ 
dent  of  Hine  Pontiac,  Dallas, 


FACTS  ON  MICROFILMING 
NEWSPAPERS 

As  "RECORDAK'S"  Dealer  you  will  receive  with  our 
service  continued  top  quality  microfilming  of  your 
newspapers.  PLUS  better  service  and  rotes,  backed 
by  24  years  of  professional  photographic  experi¬ 
ence. 

'wtirccPDMC 

MICROFILMING  DEALER 

MICROFIU^ING  CORPORATION  OF  AMERICA 

2  Llewellyn  Avenue  •  Hawthorne,  New  Jersey 

HAwthorne  7-7894  -  7895 


(La.)  Times.  nounced  this  week  by  the  Work- 

^  ^  ,  ing  Press  Foundation,  Inc. 

The  announcement  was  made 
Al’TOMOBILK  PRICES  following  the  agfreement  of  the 
Under  a  new  policy  set  dowm  Newspapers  Reporters  Associa- 
by  the  Indianapolis  Star  and  NYC,  Inc.,  Press  Pho- 

News,  all  car  ads  now  must  togn^phers  AssociaDon  of  New 
carry  the  full  cash  price  of  the  York,  Inc,,  ^d  the  Imdio-Xewe- 
automobile  or  make  no  mention  reel-Television  Working  Press 


of  price  at  all. 

Banned  are  such  phrases  as 
“no  money  down,”  “$69.50  a 


Association,  Inc.,  to  participate 
in  the  Foundation. 

The  Working  Press  Founda- 


month,”  and  the  time-tattered  was  established  m  1958  to 
“easy  monthly  payments”  come-  provide  professional,  educational 
on.  All  references  to  specific  charitable  support  of  news¬ 
financing  terms  also  are  taboo,  I"  metropolitan  area. 

Paul  Schulz,  CAM,  says  the  An  initial  contribution  of  10,- 
I’egulations  were  set  down  be-  dollars  accompanied  the 

cause  “Auto  ads  have  become  agreement  reached  by  the  three 
extremelv  misleading  in  recent  organizations,  which  makes  it 
rears.”  '  possible  for  the  Press  Club  proj- 

“ While  we  have  never  know-  to  start  immediately, 
ingly  accepterl  deceptive  ads.  Representatives  of  the  partici- 
there  has  been  confusion  after  pating  groups  will  be  elected  to 
one  fantastic  credit  claim  is  th®  Board  of  Trustees  of  the 
made  after  another”  Foundation  at  its  annual  meet- 


made  after  another.”  rounaation  at  its  annual  meei- 

The  situation  was  reaching  July.  Equal  reprewnta- 

the  point  where  people  “were  ^1®®  l>®  provided  for  on 

not  believing  the  ads,”  he  said,  fl'®  Board  of  Directors  of  the 

Press  Club.  Each  of  the  organi- 
*  •  *  zations,  however,  will  continue 

I*RO(;kES.S  report  to  maintain  their  separate 

. .  identities  and  programs. 

Classified  advertising  in  the  Several  other  local  press  or- 


PROGRES.S  REPORT 
Classified  advertising  in  the 


St.  Petersburg  (Fla.)  Times  is  ganization  are  being  invited  to 
up  129,752  lines  for  the  first  participate  in  the  Press  Club  as 
four  months  of  1959  over  the  are  developed, 

first  four  months  of  1958.  CAM  Officers  of  the  three  organi- 
Bill  MacKelvie  reported.  zations,  party  to  the  agreement, 


Ad  count  is  up  7,669  ads  for  ^ave  been  designated  by  their 


the  .'■ame  period. 


respective  organizations  to  serf 


Classified’s  revenue  is  up  14.2  Foundation’s  Board  and 

percent  and  its  expenses  up  only  p^ess  Club  committee. 


one-half  of  one  percent,  Mr. 
MacKelvie  .said. 


The  photographers  designated 
Ted  Kell,  Jack  O’Brien  and  In- 


“The  department  is  operating  j^g  Haberman.  Radio-Newsreel- 
with  28  full  time  staffers  and  Television  Working  Press  desig- 
one  part-time  staffer.  In  1954  ^ated  Gabe  Pressman,  Julian 
we  had  33  people,”  he  added.  Anthony,  Larry  Racies  and 
Linage  for  the  first  four  Richard  Milbauer.  Newspaper 
months  of  this  year  totals  2,-  Reporters  Association  designat- 
.p0,588  and  ad  count  is  252,-  pj  Thomas  Zumbo,  James  C. 

O’Connor  and  Frank  Engle. 

Ten  years  ago  the  linage  for  Anthony  Marino  is  ser\'inga! 
the  year  of  1949  was  4,341,000.  president  of  the  Working  Press 
This  means  an  increase  in  lin-  Foundation  and  Rodney  Stahl  as 
age  of  72  percent  in  ten  years,  secretary-treasurer. 

The  staff  in  1949  numbered 
23.  • 

*  Asks  Juvenile  Names 

Paper  In.lirle<I  MethodUt  Bishop  hSTc’ 

Miami,  Fla.  Werner  has  asked  newspapers 
A  Dade  County  Grand  Jury  to  end  their  practices  of  hidin? 
has  indicted  the  Miami  Beach  the  names  of  juveniles  involved 
Sun  for  violating  the  state  law  in  crimes.  He  said  that  publica- 
which  prohibits  the  publication  tion  of  their  names  would  be  a 
of  names  in  a  bastardy  (pater-  means  of  stopping  juvenile  de- 
nity)  suit.  linquency. 

EDITOR  8C  PUBLISHER  for  June  20,  1959 


MIXCK 


OftUMPUMP 


Make  your  own 


R.O.P.  COLORS 


with  Huber’s  ink  mixing  plan 

You  can  now  make  your  own  R.O.P.  colors  quickly... easily... inex¬ 
pensively.  The  Huber  R.O.P.  Mixing  Plan,  for  the  first  time,  makes 
available  the  equipment,  tools  and  supplies  an  ink  manufacturer 
uses  to  blend  ready-to-use  inks  economically. 

Newspaper  publishers  should  investigate  the  Huber  package  in¬ 
corporating  items  for  ease  of  matching,  storage,  blending  and 
control.  This  Huber  Ink  Mixing  Plan  is  based  on  two  decades  of  en¬ 
gineering  similar  installations  in  plants  of  all  sizes  throughout  the 
United  States. 

Ask  your  Huber  representative  to  give  you  details  on  the  Huber 
R.O.P.  Mixing  Plan. 


13  shades  adopted 
by  ANPA-AAAA  are 


basis  of  Huber  system 


90  GALLON 
"  0«JM 


19  GALLON 

~-ONOIll 


9  GAL.  EMPTY  MIXING  TUGS  19  GAL.  MIXING  ONUMS 

- iJ-gT - 


J.  M.  HUBER  CORPORATION  •  INK  DIVISION 

1478  Chestnut  Avenue,  Hillside,  New  Jersey,  MUrdock  6-3440 


Sales  Offices:  Huber,  Ga.,  (Macon)  SHerivood  6~i.l38 

LaGrange,  III.,  P.O.  Bor  (Chicago)  Bishop  2-3226 
East  St.  Louis,  III.,  150  N.  Front  St.,  B Ridge  1-3781 
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SAM'L  BINGHAM’S  SON  MFC.  CO 


MANUfACTURERS  OF 


ROLLERS 


FIVE  i^lAR  FINAL 


EXTRO 


New  York  City 
Philadelphia 
Baltimore 
Rochester 
Jersey  City 
Cambridge 
Atlanta 
Cincinnati 
Cleveland 


Houston 
Indianapolis 
Kalamazoo 
Kansas  City 
Milwaukee 
Minneapolis 
Nashville 
Pittsburgh 
St.  Louis 
Searcy,  Ark. 


More  Printers  use  Bingham  Roiiers  than  any  other  kind 

EDITOR  &  PUBLISHER  for  Jur- 


i|  Chrome 

1m^ 


(]ruise-Mpdiiig  Dentist  Columnist 

Cleveland  Loses  Another  Round 

Editors  and  publishers  of  Cincinnati 

weekly  and  small  daily  papers  Another  round  in  his  battle 
in  northern  Ohio  recently  held  to  remain  in  the  dental  society 
a  conference  aboard  a  pleasure  has  been  lost  by  Dr.  Peter  Gar- 
ship  on  Lake  Erie.  More  than  -w^ho  wrote  a  column  “Your 
200  newspaper  executives  and  Teeth”  for  the  defunct  Cincin- 
their  guests,  representing  the  Times-Star  and  other  news- 

Ohio  Newspaper  Association  papers. 

and  the  Buckeye  Press  Associa-  Judicial  council  of  Ohio  State 
tion,  heard  discussions  on  the  Dental  Association  ruled  that 
cruise  of  Ohio’s  industrial  and  the  Cincinnati  group  acted 
economic  developments.  legally  in  expelling  him,  Jan.  1, 


LesherGroup 

g  'Ll*  Hartford,  Conn. 

stiffs  The  Connecticut  Supreme 

Court  of  Errors  has  affinned  a 
540,000  judgment  given  Richard 
XJ.0clCI.CJ  lJ.Cl.nCr&  T.  Cummings  of  Norwich  for 

injuries  sustained  while  helping 
Merced,  Calif,  supei-vise  a  “Soap  Box  Derby” 
General  offices  for  the  ad-  June  20,  1953. 
ministration  and  accounting  for  Defendants  in  the  suit  were 
the  Merced  Sun-Star  and  its  as-  Mallon  Chevrolet  Inc.  of  Nor- 
sociate  newspapers  were  estab-  wich;  the  Norwich  Bulletin; 
lished  this  week  at  754  West  General  Motors  Corporation  and 
19th  Street,  Merced.  The  name  All-American  Soap  Box  Derby 
under  which  the  group  oper-  inc.,  all  sponsors  of  the  race, 
ates  is  Lesher  Newspa^rs.  jjj.  Cummings  was  injured 

Heading  the  general  offices  jjg  seized  a  car  to  prevent 

will  be  Dean  Lesher,  president  hitting  a  truck.  Safety 

and  administrative  director  of  precautions  standard  to  such 
Ae  group.  Assisting  him  will  be 

John  H.  Lunney,  being  trans-  •  *  t  i.-  o  j  r 

,  ,  .  r> _ c  sociate  Justice  Ravmond  E. 

ferred  from  General  manager  of  „  , ,  . 

fliA  Xfn/tffrn  hJ  tn  Baidlvin  noted. 


Death  Editorial 

J.ACKSON,  Mich. 

Editor  Carl  M.  Saunders’ 
Memorial  Day  editorial  in  the 
Jarknon  Citizen  Patriot  con¬ 
sisted  of  pictures  of  13  caskets, 
each  bearing  tbe  name  of  a 
highway  accident  victim. 


(on*  pl*c*) 


Newspapers  are  now  using 
Burgess  No-Pac  Mats  for  100%  of 
their  production... every  day!  Let 
us  show  what  they  can  do  for  you 


BURGESS  CELLULOSE  COMPANY  i— — 

Menufaeturers  and  D/strtbutora  of  Burgess  Chrome  and  Supreme  Tone-Tex  Mats,  Freeport,  III, 
Canadian  Repreaentativa,  R.  M.  Louaon  &  Co.,  Ltd.,  Kennedy  Road,  Agincourt,  Ontario 


FAIRCHILD 

news 


William  J.  Ullmann,  associate 
editor  of  MEN’S  WEAR  Maga¬ 
zine,  was  unanimously  elected  an 
honorary  life  member  of  the  Inter¬ 
national  Association  of  Qothing 
Designers  at  their  semi-annual  con¬ 
vention  in  Toronto  earlier  this 
month.  He  will  be  installed  at  the 
November  convention  in  Rochester. 


John  B.  Fairchild,  Fairchild’s  Eu¬ 
ropean  director,  was  in  Moscow 
last  week  to  attend  the  private  Dior 
showing  at  the  French  Embassy 
there,  covering  for  WOMEN’S 
WEAR  DAILY.  The  Dior  collec¬ 
tion  was  shown  daily  through  June 
16  at  the  Workers  Qub,  Chausee 
de  Leningrad,  following  private 
presentation  for  the  diplomatic 
corps  and  other  members  of  the 
foreign  colony. 


FOOTWEAR  NEWS  has  just 
issued  its  1959  Fact  Book  con¬ 
taining  latest  available  statistics  < 
on  the  $4  billion  (retail)  footwear 
industry  in  the  U.  S.  This  sixth  ; 
edition  supplies  analysis  of  manu-  ' 
facturers’  production  and  sales  \ 
figures,  retail  sales  volume,  retail 
stores  operating  ratios  and  price  ! 
trends.  i 

When  the  Southern  Gtirment 
Manufacturers  Ascn.  convenes  in 
Memphis  June  21-24,  news  cover¬ 
age  will  be  handled  for  DAILY 
NEWS  RECORD  by  the  local 
correspondent  plus  Robert  Kaplan 
of  the  paper’s  New  York  editorial 
staff  and  Murray  Wyche  head  of 
Fairchild’s  Atlanta  bureau.  The 
paper’s  advertising  department  will 
be  represented  at  the  meetings  by 
Emery  Laskey,  advertising  direc¬ 
tor,  and  Bertha  Kaufman.  W.  D. 
Williams,  general  manager  of 
MEN’S  WEAR,  and  Charles  Gil¬ 
bert  of  the  magazine’s  ad  staff,  also 
will  attend. 

Jane  Abrams  will  take  over  as 
editor  of  the  “Hot  Items”  column 
in  WOMEN’S  WEAR  DAILY 
upon  the  resignation  on  June  26  of 
Isabel  Van  Nostrand.  The  “Hot 
Items”  feature  reports  on  best 
selling  items  of  the  week  in 
sportswear,  dresses  and  main  floor 


Seltzer  Will  Head 
Seaway  Reporters 

Clevtiland 

Editor  Louis  B.  Seltzer  of  the 
Cleveland  Press  has  announced 
that  he  will  captain  a  team  of 
seven  reporters  and  photogra¬ 
phers  to  cover  the  dedication  of 
the  St.  Lawrence  Seaway  by 
President  Eisenhower  and  Queen 
Elizabeth  on  June  26. 

Mr.  Seltzer  and  his  staff  will 
be  aboard  the  cruise  ship  S.S. 
South  American,  which  the 
Press  has  chartered  for  400 
Clevelanders.  The  staff  will  be 
composed  of  Milt  Widder,  Bob 
Yonkers,  Julian  Griffin,  Ray  De 
Came,  A1  Ostrow,  Bill  and 
Betty  Hughes  and  Clayton 
Knipper. 

*  «  * 

Loren  B.  Pope — from  educa¬ 
tion  editor  of  the  New  York 
Times  to  the  faculty  of  Michi¬ 
gan  State  University,  Oakland, 
a  new  liberal  arts  college. 


Fred  M.  Hechinger,  associate  U.S.  cifie 

publisher  of  the  Bridgeport 
(Conn.)  Sunday  Herald — to  edu-  He’s  LL.D.  Now 
cation  editor  of  the  New  York 
Times.  He  was  formerly  educa-  i.  j  »»  »» 

tion  editor  of  the  New  York 

Herald  Tribune.  corresponden 


personal 


Reid  FeUow  Joins 
Texas  Tech  Faculty 

Lubbock,  Tex. 
Dr.  David  R.  Bowers,  a  1957 
Reid  Foundation  Fellow,  has 
been  named  assistant  professor 
of  journalism  at  Texas  Tech. 
Prof.  Wallace  E.  Carets,  jour¬ 
nalism  department  head,  said 
Dr.  Bowers  will  succeed  Bill  J. 
Whitted,  who  has  resigned  to 
work  toward  a  doctorate  in  jour¬ 
nalism  at  Northwestern  Uni- 
vei-sity,  Evanston,  Ill. 

cDr>K4  I A  DAM  V  L-  T  L'  Bowois,  who  is  news  di- 

FROM  JAPAN-K.yosh.  Tognsak., 

at  right,  chairman  of  the  Japan  ...  ....  .  ’  . . 

Times,  came  to  New  York  this  Idaho,  will  teach  reporting,  edi- 
week  to  preside  at  the  50th  an-  typography  and  journal- 

nual  Rotary  International  eonven-  ism  history, 
tion.  With  him  is  Royse  Houk,  *  •  * 

American  Express  tour  escort,  who  FlOYD  MAXWELL,  fonner  ex 
was  in  charge  of  party  of  32  ecutive  director  of  the  Oregon 
Japanese  business  men  on  visits  to  Centennial  observance  after 


serving  12  years  as  chairman  of 
the  Los  Angeles  Newspaper  Pub- 
Ushers  Association — opened  pr 
Dallas,  Tex.  offices  in  Portland,  Ore. 


ti^r^r  the^^^^^^  Richard  M.  Morehead  state  *  *  *  , 

ffpTnM  Trih,,r,p  capitol  correspondent  at  Austin  Donald  Chipman— elected  a 

^  ^  ^  for  the  Dallas  Morning  News,  vicepresident,  and  William  L 

rp  Aw.o  j-A  -  authentic  Doctor  of  Laws  Maynard  secretary  and  treas- 

Reese  T.  Amis,  editor  emeu-  He  received  an  honorary  urer  of  Piedmont  Publishing  Co, 

tus  of  the  Huntsville  (Ala.)  degree  at  commencement  exer-  publishers  of  the  Journal  and 
Times  honorary  Doctor  of  eiggs  at  his  alma  mater.  Way-  the  Sentinel. 


Times  —  honorary  Doctor  of  gises  at  his  alma  mater,  Way- 
Laws  degree  from  the  University  land  Baptist  College.  He  is  a 
of  Alabama.  wrifx^r  nn  1ao-si1  5e 


the  Sentinel. 

*  *  A 

George  N.  Reynolds,  formerly 


Robert  Buchanan,  sports  Judicial  Council, 
editor  of  the  LaGrande  (Ore.)  «  * 

Observer  —  resigned.  Bill  Be-  rqnald  Reev 
BOUT — from  news  staff  of  the 


writer  on  legal  subjects,  and  is  George  N.  Reynolds,  formerly 
a  member  of  the  Texas  Civil  with  the  Lexington  (Ky.)  Her- 
Judicial  Council.  aid  six  years — to  associate  edi- 


*  *  •  tor  of  Monsanto  Magazine,  Men 

Ronald  Reeves,  cour-thouse  santo  Chemical  Co.,  St.  Louis. 


Betsy  Hopkins  Lochridge- 


salesman  on  retail  staff.  Rose- 
burg  (Ore.)  News-Review. 


Raymond  Reed,  columnist  for 
HOME  FURNISHINGS  DAILY, 
was  one  of  the  participants  in  a 
round  table  discussion  on  June  15 
at  the  summer  market  dinner  of 
the  National  Wholesale  Furniture 
Assn,  in  Chicago.  “Is  America 
Getting  the  Furniture  It  Deserves” 
was  the  topic  of  the  meeting. 

FAIRCHILD 
Publications,  Inc. 

7  East  12tli  St.,  New  York,  N.  Y. 


Daily  News  Record,  Supermarket  News, 
Women's  Weor  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footweor  News.  Books. 


reporter,  So(em  (Ore.)  States-  •  •  • 

Stor  o?7he  “e”r  Char.«  OLKHi,  formeriy  ™ 

editor  of  the  Obse^er.  of  Mexico.  Dan  Davies  the  sports  staff  of  the  Spmg- 

—  new  Statesman  reporter,  field  (Mo.)  Leader  and  Prest- 
Kenn^h  E.  Johnson,  torm-  Thomas  G.  Wright  Jr.,  secre-  to  the  sports  staff.  South  Berd 
erly  with  the  Coos  Bay  (Ore.)  tary  to  ex-Gov.  Robert  D.  (Ind  )  Tribune 
Times— to  ^itor  of  the  Salem  Holmes— returned  to  the  States-  *  ♦  * 

(Ore.)  Capital  Press.  man  to  cover  the  Capitol  beat.  Betsy  Hopkins  Lochridge- 

*  *  *  Teirrence  j.  Coonbty  and  Rich-  succeeds  Kay  McLbxjd  as  churtk 

Dean  Garrison  —  new  ad  ard  Pasko — new  classified  ad  editor  of  the  Affonfo  (Ga.)  C®*- 

salesman  on  retail  staff.  Rose-  salesmen  for  the  Salem  Capital  stitution.  Harry  Gage,  for  12 

burg  (Ore.)  News-Review.  Journal  and  Oregon  Statesman,  years  author  of  “On  The  Fair- 

- way”  column  in  the  Doiki' 

(Tex.)  Morning  News — new  golf 

A  Short  Daily  Q  &  A  Feature  For  Those  Who  writer  for  the  Constitution. 
Have  Reached  the  Years  That  Should  Be  •  *  ♦ 

GOLDEN  .  .  and  for  thee  inlereate.1  in  (Ga.W»* 

tiicir  welfare!  nal  —  now  sports  publicist 

Alabama  Polytechnical  Institute 

THE  SENIOR  FORUM  r: , 

_  _  I  I  1.  I  ,  editor  of  the  Huntingto* 

By  Paul  Hightower  (W.  Va.)  Advertiser.  Cha^ 

Here  is  a  greatly  needed  feature  by  a  well-known  authority  and 

lecturer  on  retirement  problems.  Consisting  of  one  question  and  ROBERT  POWERS  —  to  teiegrap 

answer  each  day,  THE  SENIOR  FORUM  not  only  has  senior  director,  and  EstellE  BENt**' 

citizens  reading  it  day  after  day,  but  their  families  as  well.  For  ger _ to  assistant  city  editor. 


A  Short  Daily  Q  &  A  Feature  For  Those  Who 
Have  Reached  the  Years  That  Should  Be 
GOLDEN  .  .  .  and  for  those  interesteil  in 
their  welfare! 

THE  SENIOR  FORUM 

By  Paul  Hightower 

Here  is  a  greatly  needed  feature  by  a  well-known  authority  and 
lecturer  on  retirement  problems.  Consisting  of  one  question  and 
answer  each  day,  THE  SENIOR  FORUM  not  only  has  senior 
citizens  reading  it  day  after  day,  but  their  families  as  well.  For 
samples  of  this  extraordinary  feature,  write  or  wire 

GENERAL  FEATURES  CORP.,  250  Park  Ave.,  N.  Y.  17,  N.  Y. 


Y.  17,  N.  Y.  Thomas  Melody — to  UPI 

_  Cleveland,  Ohio. 
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College  Honors 
Ellen  B.  Scripps 

d  Galesburg,  Ill. 

Knox  College  here  has  honored 
Ellen  Browning  Scripps,  an 
alumnus,  who  helped  to  found 
the  Cleveland  Penny  Press  and 
the  Scripps  publishing  empire 
in  1878.  The  college,  on  May  31, 
published  a  special  bulletin  in 
recognition  of  her  100-year  class, 
1859. 

Miss  Scripps,  who  entered 
Knox  at  the  age  of  19  in  1856, 
and  her  older  brother,  James, 
engaged  in  a  junior  publishing 
venture,  the  Weekly  Star,  The 
bulletin  said  that  “family  and 
the  school  finally  suppressed  it.”  j 

.  .  M  V  L  AD  Her  writing  ability  developed 

T  tournament  among  New  York  Ar  ,  i  i 

9n  of  a  trophy  to  the  winner.  Henry  KnOX  and  she  wrote  letters 
Service  News  Supervisor.  Executive  home  after  Horace  Greeley  s 
•-up  trophy  for  Will  Grimsiey,  right,  visit  there  in  1857 — “all  of  the 
inst  the  Davis  Cup  stars  in  Australia  time  he  is  speaking  he  wiggles 
the  winter.  about  like  a  wiggler  in  a  rain- 

,  water  barrel.” 

Wilson  III  Iran 

Salt  Lake  City  founded  by  E.  W.  Scripps,  she 
Prof.  Quintus  C.  Wilson,  head  and  the  other  brother,  who  then 
of  the  University  of  Utah  jour-  was  part  owner  of  the  old 
nalism  department,  is  on  a  four-  Detroit  Tribune,  moved  to  Cleve- 
month  State  Department  assign-  land.  Her  own  human  interest 
ment  in  Iran  and  Afghanistan,  wrritings  grew  into  the  News- 
Purpose  of  the  trip  is  to  work  paper  Enterprise  Association, 
with  government  officials.  ♦  ♦  * 

Don  Robinson,  Boston  UPI 
newspicture  bureau  —  to  the 
anny.  He  is  replaced  by  James 
Burke. 


NOTEWORTHY 

NEWSBEAT#5 

The  KINSEY  REPORTS, 
were  equalled  only 
by  national  election 
news  -  as  treated  by 
our  press. 


Imagine  our  surprise 
in  the  first  year  of 
our  column  experience 
to  receive  a  request 
from  READER'S  DIGEST 
for  reprint  rights 
to  our  coverage  of 
the  KINSEY  REPORTS. 


The  DIGEST  made  it 
their  lead-off 
feature. 


Today  we  have  become 
slightly  spoiled  by 
such  experiences 
because  of  their 
frequency. 


This  is  another  way 
of  saying  that  after 
six  years  we  have 
welded  together  a 
formidable  staff  of 
contributors  all 
over  the  globe. 


Chari.es  E.  Daw  —  succeeds 
Jerry  Mock  as  managing  edi¬ 
tor  of  the  Pensacola  (Fla.) 
Neivs.  Mr.  Mock  entered  busi¬ 
ness  in  Orlando,  Fla. 


Robert  Suhosky — from  editor 
of  the  Anaheim  (Calif.)  Buena 
Park  News  to  publicist  for 
Martin  Manulis  Productions  at 
20th  Century-Fox  television. 


They  know  what  we 
can  use... and  they 
have  learned  to 
supply  a  wealth  of 
material  unavailable 
first  elsewhere. 


Wayne  Powell,  University  of 
Alabama  journalism  grad  —  to 
the  Montgomery  (Ala.)  Ad- 
I'ertiser  as  general  assignment 
reporter,  replacing  Mercer 
Helms — to  direct  the  publicity 
and  conventions  bureau,  Mont¬ 
gomery  Chamber  of  Commerce. 


If  you’d  like  a  free 
copy  of  our  first 
KINSEY  REPORT  by 
MAURICE  ZOLOTOW, 
please  advise. 


Oscar  R.  Guilbeault  —  to 
Woonsocket  (R.  I.)  Call  as  city 
staff  reporter. 


Dr.  DeWayne  Johnson, 
former  journalism  professor, 
San  Diego,  Calif.,  State  College, 
and  Hal  McC0NNEa.L,  former  as¬ 
sistant  managing  editor  of  the 
European  edition  of  Stars  and 
Stripes — to  the  copy  desk  •of  the 
San  Diego  (Calif.)  Union. 


SPADEA  SYNDICATE,  INC 


King  Durkee,  managing  edi¬ 
tor  of  the  San  Diego  (Calif.) 
Union — assumed  the  duties  of 
editor  during  the  leave  of  ab¬ 
sence  of  Herbert  G.  Klein,  now 
press  aide  to  Vice  President 
{Continued  on  page  48) 


Stirling  Spadea, 
Sales  Manager 
120  West  31st  Street 
New  York  City 
LOngacre  5-0478 


SEA  RARER  —  Edwin  J.  Russell, 
publisher  of  the  Harrisburg  (Pa.) 
Patriot-News,  is  pictured  aboard 
Ocean  Monarch  on  vacation  cruise 
to  Bermuda. 


i 


I 


Personal 

{Continued  from  page  47) 

Nixon.  Thomas  J.  Hageman, 
telegraph  e<litor  of  the  Union 
— tran.sferred  to  the  city  de-sk 
of  the  Alhambra  (Calif.)  Po.sf- 
Advocate.  Rembekt  James,  mil¬ 
itary  editor  of  the  Union  — 
started  a  special  three-a-wcek 
coltune  titled  “Space  Age  Re¬ 
port,”  Peter  Kaye,  general  a.«- 
signment  reporter — now  avia¬ 
tion  writer. 

* 

Charles  Vaughn,  Indian¬ 
apolis  (Ind.)  \'eivs  copy  cditoi- 
— now  business  editor,  succeed¬ 
ing  Bart  Grabow,  who  is  now 
promotion  director  of  the  Glen¬ 
dale  Shopping  Center  in  Indian- 
apoli.s. 

ifi  ^  ^ 

Robert  Schoenjiolt,  former 
INS  staff — now  bilingual  editor- 
reporter  in  South  Amei  ica  with 
the  Caracas  (Venezuela)  Dailg 
Journal. 

-j!  ♦ 

Frank  Santarelli — to  Farm- 
ingUni  (N.  M.)  Daily  Times  cir¬ 
culation  staff,  succeeding  George 
Buczinski — to  private  business. 
Keith  Green,  Times  oil  editor — 
the  silver  award  from  New 
Mexico  Petroleum  Industries 
Committee  for  his  work  on  spe- 


Boll  Leaving  U.S. 
For  German  Post 


Burgess  Named 
Renters  Chairman 


EDITOR  Milburn  P.  (Pete)  Akert 
of  the  Chicago  Sun-Times  makes 
some  last-minute  revisions  in  his 
address  to  the  McKendree  Col¬ 
lege  graduating  class.  Four  gen¬ 
erations  of  Akerses  have  gradu¬ 
ated  from  McKendree  at  Lebanon, 
Illinois.  Pete  was  in  the  class  of 
1925. 


cial  '58  Oil  Progrc.ss  Edition  of 
the  Times. 

«  *  * 

Virginia  Chappell,  five  year.s 
women’s  page  editor,  .Alamagor- 
<lo  (N.  M.)  Daily  Xeirs — now 
with  the  news  and  advertising 
staff  of  weeklv  Rnidoso  Xeirs. 


Chicago  London] 

Erwin  Boll,  press  and  infor-  Directors  of  Reuters  an-l 
mat  ion  officer  for  the  German  nounced  the  election  of  46-year- 1 
Consulate  General  here  since  old  John  L.  Burgess  as  the  or- 
March  1953,  has  been  tran.s-  ganization’s  first  chairman  in 
ferred  to  Bonn,  where  he  will  years, 
become  special  assistant  for  pub-  Mr.  Burgess,  a  director  of  th*^ 
lie  relations  at  the  German  For-  British  news  agency  since  1954,'' 
eign  Office.  is  managing  director  of  CumbeN 

Mr.  Boll  was  the  first  press  land  Newspapers  Ltd.,  and  edi- 
officer  to  be  .sent  to  Chicago  by  tor  in  chief  of  two  evening  new*-' 
the  West  German  government,  papers  and  three  weeklies. 

He  also  was  in  charge  of  cul-  comes  from  a  family  long 
tural  affairs  in  the  seven-state  steeped  in  joumalism. 
area  in  the  Midwest.  Reuters  has  had  no  chaiman 

.4  native  of  Berlin,  Germany,  since  1941,  when  its  ownership 
Mr.  Boll  worked  on  German  was  joined  by  an  organization 
newspapers  before  joining  the  representing  the  proprietors  of 
German  Foreign  Service  in  19r)3.  Britain’s  big  national  papers. 

•  Newspapers  outside  London  and 

in  Australia  and  New  Zealand 
share  in  control  of  the  agency.' 


OUTDOOR  LIVING 

PROJECTS  ARE  EASY  TO  BUILD 
with  CRAFT  PATTERNS 


A  new  project  each  week  sustains 
reader-interest  of  Home  Workshop- 
pers.  Patterns  appeal  to  varying  in¬ 
terests  of  men  and  women  of  all  ages. 

Craft  Patterns  is  beginning  its  twenti¬ 
eth  year  of  uninterrupted  use  as  an 
exclusive  newspaper  feature. 

Craft  Patterns  is  featured  in  these 
forty-one  great  newspapers: 


Akre*  Beocon-Joumal,  Bay  City 
Tloias,  BrMgoporf  Post,  Butfale  Evo- 
■iag  Nows,  Cbarlosteii  Daily  &a- 
totft,  Cbarletto  Obsorvor,  Chicago 
Titbuiii,  Clovoland  Plain  Doalor, 
Colambus  Dispatch,  Dayton  Joarnal- 
Hcratd,  Dotr^t  Nows,  Elmira  Tolo- 
grooi,  Erio  Timos,  Ft.  Worth  Star- 
fologram.  Grit,  Hartford  Conront, 
Indianapolis  Star,  Kansas  City  Star, 
LfoKastor  Nows,  Los  Angolos  Timos, 
Looitvilio  Coorior-Joumal,  Miami 
Horoid,  Mobilo  Pross-Rogistor,  Now- 
arb  Nows,  Now  Havon  Rogistor, 
Now  York  Journal  R  Amorican, 
Omaha  World-Horald,  Philadolphia 
Inquiror,  Pittsburgh  Pross,  Portland 
Orogonian,  Providonco  Journal, 
Richmond  Timos-Dispatch,  St.  Paul 
Pioooor  Press,  St.  Louis  Post  Dis¬ 
patch,  San  Francisco  Chronicle, 
SootHo  Timos,  Spokane  Spokosman- 
Roviow,  Springheld  R»ubliean,  Ta¬ 
coma  News-Tribuno,  Tolodo  Blade, 
Washington  Doily  Nows. 

Craft  Patterns 

ELMHURST,  ILLINOIS 


Cutiiff  Sketches 
ff.  Berlin  Life 

Chicago 

Milton  Caniff,  creator  of 
“Steve  Canyon,”  took  a  bu.s- 
man’s  holiday  while  in  West 


Headline  Oub  Pulh 
Switch  on  Veeck 

ChicaodI 

Bill  Veeck  kept  250  membeit] 


Berlin,  sketching  his  impressions  of  the  Headline  Club,  Chicag#] 
of  West  Berliners  and  their  chapter  of  Sigma  Delta  Chi,] 
city,  while  on  a  vacation  trip  to  waiting  while  the  White  Sox] 


Europe. 

Mr.  Caniff’s  drawings  were 
received  in  time  for  the  Chicago 
Sini-Times  to  feature  them  in 
the  May  27  editions.  The  Sun- 


completed  a  17-inning  mara¬ 
thon. 

Headliners  presented  Mr.j 
Veeck,  who  delights  Chicag*] 
fans  with  his  jumbo  gpve-away] 


Times  used  another  page  of  drawings,  with  1,000  bubble-'] 
Caniff  sketches  in  the  Sunday  gum  baseball  cards.  Mr,  Veeck] 
paper  and  offered  them,  via  Sun-  deplored  the  passing  of  colorfnlj 
Times  Syndicate,  to  newspapers  baseball  personalities,  but  re-| 


carrying  the  Steve  Canyon  ad¬ 
venture  strip. 


minded  newsmen  that  even  mod¬ 
ern  day  baseball  reporting  is 
becoming  standardized. 

Merritt  Johnson,  Chicago 
Daily  News,  was  elected  presi¬ 
dent  of  the  chapter,  succe^ing 
Alvin  Orton,  Associated  Press. 
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Flood  .4ppoiiited 

P.  M.  Boulton,  vicepi'esident 
foi-  newsprint  .sales,  has  an¬ 
nounced  three  staff  appoint-  Joins  Utility  Firm 
ments  in  Con.solidated  Paper  ^ 

Sales,  Ltd.  They  are:  R.  J.  Ardmore,  Pe 

Flood,  manager,  newrsprint  Thomas  O’Leary  has  resignd 
sales;  J.  S.  Oppe,  assistant  man-  a.s  managing  editor  of  the  Mam 
ager;  and  K.  W.  Casboume,  Line  Times  to  accept  a  position 
manager,  orders  and  seiwice.  with  the  Philadelphia  Suburban 

*  ♦  •  Water  Co.  Mr.  O’Leary  went  t« 

Donn  De  Es.seb— to  ad  .staff,  the  Ardmore  post  after  resigning 

Gallup  (N.  M.)  Independent.  fi’om  the  Scranton  Times.  F. 

*  •  *  Gilmore  Spencer,  head  of  the 

Judy  Nickell,  women’s  page  Chester  (Pa.)  Times  news  bu- 

editor  of  Albuquerque  (N.  M.)  in  Media,  Pa.  succeeds  Mr. 

Tribune  —  elected  president  of  O’I.eary  on  the  Main  Line  Times- 
Albuquerque  Press  Women.  • 

Al,  Fenn, 'managing  editor  of  Named 

the  Clifton  (Ariz.)  Copper  Era  Los  Angeles 

for  11  years  —  to  Deming  Herman  Ridder,  publisher. 
(N.  M.)  Headlight  and  Graphic  Long  Beach  (Calif.)  Independ- 
as  advertising  manager  and  re-  ent,  Press-Telegram,  has  been 
porter.  named  host  of  the  World  Pr^ 

*  *  *  Institute  planned  here  during 

Jim  Hart,  former  city  editor  National  Newspaper  Week,  an- 

of  the  Tucson  (Ariz.)  Daily  Citi-  nounces  Carroll  W.  Parcher, 
zen — to  director  of  public  rela-  Glendale  (Calif.)  News-PTtso 
tions  for  Ray  Mines  Division,  and  president,  California  Ne^- 
Kennecott  Copper  Corp.,  at  Hay-  paper  Publishers  Association, 
den.  sponsoring  the  WPI. 
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NEW  Scan-A-Graver  ILLUSTRATOR 
gives  you  automatic  enlarging 


Now  you  can  publish 
BIGGER  PICTURES  easily 
...with  no  intermediate 
darkroom  steps 


You  can  make  lop-quality  halftone  engravings  same-si/e 
PLUS  enlargements  to  column  widths  automatically  on  the 
ILLUSTRATOR.  This  new  Scan-A-Graver  gives  you  your 
choice  of  1V4  and  2  times  enlargement  in  addition  to 
same-size  reproduction.  Eliminate  time  and  cost  of  photo- 
enlarging  by  using  photographs  from  most  cameras  — 
35mm,  box,  reflex,  or  press.  For  example,  you  can  take  a 
2%"  X  3%"  print  and,  with  a  minimum  of  cropping,  en¬ 
large  directly  to  a  full  four-column  halftone  on  the  illus¬ 
trator  without  photo-copying. 

New  protective  hood  assures  quiet,  clean,  convenient 
operation  with  full  visibility.  Locate  this  new  Scan-A- 
Graver  anywhere  —  in  the  billing  department,  the  adver¬ 
tising  department,  even  the  reception  room  —  wherever  it’s 
most  convenient. 

Other  features,  described  at  the  right,  make  the  illus¬ 
trator  more  versatile  in  its  applications.  And,  of  course, 
it’s  backed  by  Fairchild’s  nationwide  staff  of  Application 
and  Sales-Service  Engineers. 

Discover  for  yourself  the  outstanding  features  of  the 
new  Scan-A-Graver  illustr.ator.  Learn  about  its  con¬ 
venience,  economy,  speed  and  versatility.  For  full  infor¬ 
mation.  write  to  Fairchild  Graphic  Equipment,  Dept.  87. 
Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 


Exclusive  ILLUSTRATOR  features 

•  Automatic  enlarging  directly  to  column  widths  from  all  print 
sizes  from  35mm  through  4x5  inches. 

•  Economical  use  of  engraving  material  —  Unengraved  pieces 
of  Scan-A-Plate'S  can  be  saved  for  future  use.  Full  plate  is  not 
necessary  for  each  engraving. 

•  Flop  photos  by  flicking  a  switch.  Improve  page  layout  without 
time-consuming  photo-copying. 

•  Quiet  operation  —  now  protective  hood  assures  quiet,  clean, 
convenient  operation  with  full  visibility. 

•  Reverse  Cuts— By  flipping  a  switch  you  can  produce  effective, 
eye-catching  reverse  (white-on-black)  engravings. 

•  Fast  engraving  —  You  can  produce  a  one-column  65'Screen 
halftone  in  just  6  minutes. 
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Dfvldon  of  faIrMU  Comero  and  fnifrumenf  Corp. 


District  Offices:  Easlchestor,  N.  Y.;  Atlanta,  Oa.] 
Chicago,  III.;  los  Angeles,  Calif.;  Toronto,  Ont. 
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CNOOSE  COTLER-HIMER IBMOT 
ONIT  PRESS  DRIVES 


I*  lii«*  I* 


9  unit  1  folder  press  equipped  with  A-c  WebmastehDrives  and  Control 


Equips  new  10  unit  2  folder  press  with  Cutler-Hammer 
Webmaster  Drives 


yiles  H 
£nt/nues 


“OJfAlCB  or 


New  press  addition  uses  A-c  Webmaster  Drives  and  Control 


8  unit  1  folder  press  uses 
Cutler-Hammer  A-c  Webmaster  Drives 


'--•sitfSCities 

**01  Sfor 


*  » 


PQstscmpt 

«wnoiii 


'HUiio*.. 


New  25  unit  5  folder  press  plant  uses  A-c  Webmaster  Drives  and  Control 


C-H  Webmaster  Drives  and  Control  ordered 
for  press  modernization 


New  5  unit  1  folder  press  equipped  with  0*c  Webmasters 


ngBrnt-vt 


Snou?**M*^ 


ToUe»»*" 


When  you  are  planning  a  new  press  plant  or 
modernizing  existing  facilities,  no  longer  is  it 
necessary  to  compromise  in  the  selection  of 
the  Unit  Press  drive  to  be  installed.  Cutler- 
Hammer  will  provide  the  right  type  and  size 


drive  selected  on  the  basis  of  a  thorough  anal¬ 
ysis  of  your  particular  operational  require¬ 
ments,  plant  power  characteristics,  future 
plans,  etc.  Get  all  the  facts  today,  write . . .  Dept. 
L214,  Cutler-Hammer  Inc.,  Milwaukee  l,Wis. 


CutUr-Hammer  Inc.,  Milwaukee,  Wis.  •  DiWt/oa;  Airborne  Instruments  Laboratory.  •  Svbudiarr:  Cutler-Hammer  International,  C.  A. 

Astetictu:  Canadian  Cutler- Hammer,  Ltd.;  Cutler-Hammer  Mexicana,  S.  A.;  Intercontinental  Electronics  Corporation. 


CIRCILATION 


to  be  a  good  carrier.  Like  every  ment  for  their  carriers.  As  is 
newspaper  we  will  be  always  pointed  out  in  the  factors  affect- 
confronted  with  the  age-old  cir-  ing  the  attractiveness  of  mas 
cumstances  of  boys  gi’owing  up  aging  a  newspaper  route,  therf 
and  “graduating”  from  their  are  ever  increasing  demands  on 
routes,  to  pursue  higher  educa-  the  carrier’s  time.  We  have  il 
tion  or  obtain  more  lucrative  em-  ways  been  in  competition  with 
ployment  which  their  age  will  some  other  activity  for  a  news- 
permit.  paperboy’s  time.  Why  competf 

“I  think  generally  that  news-  with  ourselves  for  that  tine’ 
papers  have  made  great  strides  In  my  opinion,  each  individnsl 
in  bettering  conditions  for  car-  boy  of  newspaperboy  age  has  to 
riers  through  scholarships,  trips  make  a  decision  as  to  what  he 

and  educational  outings,  thi’ift  will  do  when  he  asks  himself- 

ppograms,  and  training  methods.  o  n-  ■ 

As  long  as  these  benefits  are  Develop  Self  Discipline 

maintained  and  improved  we  will  “As  to  point  four  in  makini: 
have  no  serious  problem  in  per-  possible  for  boys  to  conform 
petuating  the  splendid  example  to  more  rigid  scholastic  demands 
of  a  boy  obtaining  his  first  busi-  ^nd  still  have  time  for  route 
ness  experience  through  man-  work,  it  seems  to  me  that  this 
aging  a  newspaper  route.”  pi-oblem  has  always  been  with 

Higher  Rates  Needed  f 

^  Hotroirkrk  in  oanh  nOTircnonarhm' 


All-Around  Program 
Holds  Carrier  Boys 


well-rounded  programs  of  wel-  the  successful  carrier  manages  a 
fare,  education  and  profits  for  route  and  has  adequate  time  for 
carrier  boys  will  prevent  break-  school  and  activities  of  his  own 
down  of  the  traditional  news-  choosing  besides, 
paper  distributing  system.  “Our  Dealei's  are  independent 

So  say  some  of  the  circulation  in  status  and  make  their  own 
managers  participating  in  an  contract  arrangements  with  car- 
E&P  symposium  which  was  riers,  at  home  in  the  presence 
prompted  by  remarks  of  ICMA  of  parents,  at  such  time  fully 
President  James  Rankin  re-  explaining  the  details  of  route 
cently.  Herewith  are  some  com-  management.  Subsequently  home 
ments  that  were  received  too  late  calls  are  made  to  insure  cooper- 
to  include  in  the  first  section  of  ation  and  close  relationship  with 
this  report  (E&P,  June  13,  page  boy  and  pai'ents.  In  addition  to 
13) ;  the  subscription  promotion  con- 

ducted  bv  the  Minor  News  manv 

.No  Drastic  Change 

“We  have  not  experienced  any  tional  outings  of  their  own 
drastic  change  in  the  attitude  of  further  to  recognize  the  good 
boys  toward  carrying  a  news-  efforts  of  their  carriers, 
paper  route,”  wrote  Frank  A.  «We  endeavor  at  all  times  to 
Cross,  CM,  Los  Angeles  (Cailf.)  keep  our  operations  on  a  high 
Mirror  News.  level  where  it  is  understood  bv 


Extra  Revenue 


make  an  occasional  thorough  and  activities  of  their  sons  ww 
analysis  of  their  newspaperboy  are  on  routes  and  to  that  end** 
earnings  to  see  if  they  need  ad-  offer  premiums  to  the  parat 
justment  in  the  light  of  inflated  for  the  little  work  they  perfoi® 
living  costs.  Such  analysis  would  in  checking  their  son’s  !!***■ 
need  to  be  made  on  the  local  paper  carrier  activities.  We  ^ 
level  and  the  eaniings  compared  have  a  bicycle  plan  and  Carrie 
with  those  offered  by  other  part 
time  work  available  to  teenage 
boys  in  the  same  city. 

“Jim’s  statement  about  in¬ 
creasing  the  frequency  of  con¬ 
tacts  between  district  managers 
and  carriers  and  their  parents 
is  a  continuing  necessity  in  any 
carrier  organization  and  will  do 
much  to  maintain  carrier  morale 
if  done  properly. 

Questions  More  Entertainment 

“As  to  providing  more  forms 
of  entertainment  for  carriers,  I 
would  question  such  activity  very 
carefully.  I  do  not  believe  that 
it  is  necessary  for  newspaper 
circulation  departments  to  pro¬ 
vide  more  forms  of  entertain- 


Experienced  Whitlock  men  hove  a  proven  record 
of  helping  newspapers  boost  circulation  and 
profits.  They  can  add  dollars  to  your  news¬ 
paper's  Income. 

Right  now  Is  the  best  time  to  ask  us,  at  no  ob¬ 
ligation  or  cost,  how  we  can  bring  more  revenue 
to  your  newspaper. 


should  provide  more  fomu 
entertainment  for  carriers  k* 
moot  question.  In  my  opmi* 


there  can  be  too  much  enteiW 
ment  and  certainly  too  litt^^ 
There  is  a  happy  medium. 

“I  believe  that  a  route  sh^ 
not  in  any  way  interfere 
the  scholastic  standing  of  ® 


grades  or  if  the  route  dotj* 
would  detract  from  the  cam® 
making  grades  that  he 
ordinarily  make  even  if  h* 
not  have  a  route.” 
EDITOR  ac  PUBLISHER  for  June  20, 


7425  Iiake  Street  River  Forest,  Illinois 

>  .  4Jf  Years  Of  Successful  Circulation  Promotion  . 


HURLETRON 
TWO  UNIT 
DC  PRESS 
DRIVE 
SHIPPED  TO 

Freeport 

Journal-Standard 

for  4  Unit,  1  Folder 
Hoe  Printmaster  Press 


HURLETRON  ONE  UNIT  DC 
PRESS  DRIVE  SHIPPED  TO 

THE  EVERETT  DAILY  HERALD 

for  4  Unit,  1  Folder  Goss  Press 


HURLETRON 
THREE  UNIT 
ONE  UNIT  DC 
PRESS  DRIVE 
SHIPPED  TO 

TllK  WASHINGTON  OHSKRNKR 

for  3  Unit,  1  Folder 
Goss  Headliner  Press 


From  drawing  board  to 
new’spaper  plants  . . .  this 
is  the  success  story  of 
the  Hurletron  DC  Press 
Drive.  Completely  modu¬ 
lar  ,  .  .  stepless  and  gear¬ 
less,  the  trouble  free  op¬ 
eration  of  the  Hurletron 
DC  Press  Drive  is  adapt¬ 
able  to  any  newspaper 
pressroom.  Pictured  here 
are  three  new  drives  that 
have  just  been  shipped 
to  newspapers  through¬ 
out  the  country.*  Find 
out  how  the  maintenance 
free  Hurletron  DC  Press 
Drive  can  easily  fit  into 
your  pressroom  picture 
.  .  .  write  today  for  full 
details. 

’*.4nd  there  are  many  more  DC. 
I’res.i  Drii  es  on  order  and  in 
production. 

Electric  Eye 
Equipment 
Company 

Danville,  Illinois 
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Send  for  booklet  ex¬ 
plaining  how  users 
save  time  and  money 
from  the  first  day  they 
install  our  service. 


4719 


An  efficient  linecaster,  familiar  with  the 
sounds  and  rhythm  of  his  machine,  doesn’t 
read  every  line  before  setting  it  up  but, 
will  detect  failure  of  a  matrix  to  drop,  or 
the  dropping  of  an  unwanted  “double”. 
These  are  the  lines  read  by  the  operator, 
to  correct  the  error. 

By  using  Matrix  Contrast  Service,  errors 
are  caught  more  quickly  and  the  linecaster 
is  fresher  at  the  end  of  the  shift  because 
Matrix  Contrast  black  and  white  and 
color-coded  matrices  make  it  so  much 
easier  to  see  and  spot  characters  and  type 
families  in  the  pi  tray. 

Matrix  Contrast  Service  reduces  composi¬ 
tion  errors  as  much  as  33-1/3% !  That’s 
a  saving  in  time  alone  you  can’t  afford  to 
pass  up.  There  are  users  of  Matrix  Con¬ 
trast  Service  in  your  area  who  will  be  glad 
to  show  you  this  system  in  operation. 
We’ll  send  you  their  names  . . .  see  the  re¬ 
sults  for  yourself. 


MATRIX  CONTRAST  CORPORATION 


154  W.  nth  Street,  New  York  11,  N.  Y. 
326  West  Madison  St.,  Chicago  6,  III. 
1105  Trenton  St.,  Los  Angeles  15,  Calif. 


MATRIX 
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SERVICE 
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I  Texarkana 
Papers  Plan 
Expansion 

I  Texakkana 

The  Texarkana  Gazette  and 
Daily  News  will  begin  the  ex¬ 
penditure  of  $750,000  for  the 
I  improvement  and  expansion  of 

I  production  facilities,  Walter  E. 

I  Hussman,  publisher,  announced 

I  this  week. 

j  The  project  is  an  enlargement 
j  of  an  expansion  program  which 
was  delayed  in  1957  by  the  death 
of  C.  E.  Palmer,  publisher. 

The  newspapers  have  placed 
.  a  $600,000  order  for  a  new 

I  printing  press,  fully  equipped 

to  print  color.  The  remaining 
$150,000  of  the  planned  expendi¬ 
ture  will  be  us^  in  remodeling 
the  entire  building  and  stream¬ 
lining  production  facilities.  Al¬ 
though  the  new  press  will  be 
I  installed  within  the  first  three 

I  months  of  next  year,  the  re¬ 

modeling  program  will  require 
three  years  for  completion  in 
order  that  there  will  be  no  in¬ 
terruption  or  interference  in  the 
day  to  day  production  of  the 
i  newspapers. 

I  • 

I  Bi -Lingual  Daily 

Planned  in  Fall 

San  Antonio,  Texas 
Dudley  Tarlton  Dougherty 
and  Eduardo  Grenas  Gooding, 
co-publishers,  say  they  will 
make  their  bi-lingual  weekly  La 
Prensa  a  daily  newspaper  Sept 
1.  It  is  now  published  Sunday. 

Mr.  Dougherty,  millionaire 
oilman  and  rancher  of  Beeville, 
Texas,  and  Mr.  Gooding,  Colom¬ 
bian  economist  and  oilman, 

I  stated  editorially  in  the  first 
issue  “we  shall  be  the  spokes¬ 
man  for  the  rights  of  those  two 
million  Texans  who  are  of  Span- 
ish-Mexican  heritage  and  race 
and  of  all  men  and  women  who 
love  liberty  and  justice.  We  shall 
fight  their  fights,  their  battles." 

The  American  flag  and  the 
five  flags  of  Texas,  in  color, 
were  printed  on  page  one  of  the 
i  first  issue  along  with  a  slogan 
“In  all  things  integrity.” 

I  Mr.  Gooding  said  the  news^- 
'  per  will  be  distributed  in  major 
cities  of  Texas  and  Mexico  and 
in  other  Latin  American  and 
'  South  American  countries  in¬ 
cluding  Panama,  Colombia  and 
Venezuela.  Arrangements  to: 
distribution  also  have  been  made 
in  Cuba,  where  Mr.  Gooding  h*® 
oil  interests,  and  in  Puerto  Bico- 

ac  PUBLISHER  for  June  20, 


54 


Says  MR.  NICHOLAS  J.  MIRANDA,  Mechanical  Superintendant  of  the  LONG  ISLAND  (New  York)  PRESS. 


“Our  first  Monotype  Material  Maker,  installed  in  1953,  produced  four  times  as  fast  as  our 
previous  equipment.  Since  then  we  have  installed  two  more  Material  Makers  in  our  other 
plants  and  all  our  material  requirements  have  been  fulfilled.  Production  and  quality  have 
been  highly  satisfactory  on  all  three  machines.” 


The  Long  Island  Daily  Press,  founded  in 
1815,  has  a  daily  circulation  of  300,000 
and  a  Sunday  circulation  of 400,000  among 
New  York  City’s  Long  Island  suburbs. 
The  Press  is  one  of  the  many  newspaper 
and  publication  plants  profiting  from  the 
production  and  quality  advantages  of  this 
Monotype  Machine.  If  you  are  not  already 
using  one,  call  your  Lanston  representa' 
tive.  He  will  be  glad  to  explain  all  the 
profitable  features  of  this  unique  machine. 
Also  ask  about  the  Monotype  Giant 
Caster  for  casting  display  type. 


A  Division  of  Lanston  Industries  Inc. 


24TH  AND  LOCUST  STREETS  •  PHILADELPHIA  1,  PENNSYLVANIA 
BRANCHES:  Atlanta,  Chicago,  New  York,  Philadelphia 


Type  >•!  in  Monotype  facet  20th  Century  and  Kennerley  Seriei 
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Briton  Admires  Our 
Mechanical  Marvels 


By  William  Fosler 

Bureau  Chief,  Kemsley  Newspapers  of  l>onclon 


in  no  other  industi’y  does  Britain  cal  gaze  of  a  flock  of  sheep  that 
lag  so  far  behind  America  and  seems  to  spend  most  of  its  tint 
Canada.  peering  hollow-eyed  throug^i  the 

barn  windows. 

Button  Control  Sheridan  people  have  not 

The  Toronto  Star’s  Research  only  developed  an  automatic  i». 
Group  has  patented  a  “Stack  jector  which  tosses  out  newi- 
Starter,”  an  ingenious  device  papers  that  arrive  without  their 
which  collects  newspapers  on  to  full  complement  of  pages — t 
a  stationary  section  of  conveyor  happens  in  the  best-regulal 
,  belt  and  starts  them  down  the  circles — but  have  just  perfected 

I  have  completed  a  survey  of  get  the  London  L'aily  (.j^g  tou^h  of  a  button.  an  assembly  line  which  in  effect 

the  mechanics  of  American  news-  into  the  hands  of  its  five  million  wranninff  naner  is  allows  one  man,  standing  behind 

paper  production  and  I  am  atill  readers.  'There  a-ere  so  many  A  a  panel  of  coloured  lishu,  toll, 

goggle-eyed.  If  you  think  this  is  packers  that  I  wondered  how  ^  synchronize  with  loot  the  bundles  of  tied  new*, 

a  painful  admission  for  a  British  any  newspaper  could  afford  their  bundle  of  newspapers  Paper.-^  into  any  one  of  six  wait- 

journalist  to  have  to  make,  you  wages,  he  told  me.  i  tu  *  „  ,  lo  in?  vans 

are  right.  It  is.  It  is  no  secret  that  most  Fleet  and  oidy  the  top  wrap^r  is  ‘nff  vans. 

Newspaper  offices  in  the  Street  offices  have  up-to-date  added  by  hand,  ^e  pac  aging  Fxact  Number 

United  States  and  Canada  are  wire-tying  machines  gathering  Pi’o<'ess  is  complet^  by  an  auto- 

“  T"  fhttXrro^.latfoosZ:  ?le‘L„dlotd  rlv'^'u  S^u" 

»"  it.  way  ^  .he  waiting  vu„s.  the  chu^apd^e  driver  1^.,^ 

This  was  the  conclusion  I  management  regarding  their  in-  The  Toronto  Star  employs  half  ° 

reached  after  my  office  in  Lon-  stallation  but  have  not  got  any-  the  packing  staff  that  it  did  but  'J®  “ 

don  asked  me  to  conduct  an  in-  where  at  all.  Union  objections  retirement  on  pension  accounts 

quiry  into  the  packaging  and  to  the  gradual  run-down  in  per-  for  much  of  this.  It  has  not  been  etnnH  tii 

dispatch  of  U.  S.  newspapers.  sonnel  are  understood  bo  be  the  possible  to  replace  those  who  "®  siana  oy  lo 

This  would  seem  to  be  a  pretty  main  stumbling-block.  fv,c  iqo  leceive  em. 

dull  assignment  for  anyone  who  tw  r  »  • 

,  ••ijiu  j'  ii.  Oav  for  Assistants 

has  never  visited  the  dispatch 

department  of  a  big  British  The  consequences  of  this  long 
daily.  I  have  spoken  to  one  or  deadlock  are  being  felt  in  every 
two  American  newspapermen  department.  In  my  own  news- 


have  retired  but  for  the  138 


packers  wh-o  are  left,  the  work  The  •operator  dials  the  number 
is  much  less  arduous  and  the  on  an  automatic  counter  and 
machine  ix)om  is  cleaner  and  presses  a  switch.  The  exact 
pleasanter.  number  of  parcels  ordered  then 

I  discovm  ed  also  that  an  in-  proceeds  along  the  conveyor  belt 


their  dying  day. 

Rope  Tricks 


Owing  to  the  failure  of  man¬ 
agement  and  unions  to  reach 


ceived  its  full  number  of  parcd% 
the  stream  of  newspaper  trait 
is  diverted  automatically  to  the 
next  outlet.  After  six  vans  have 


who  have  had  this  shattering  paper  office  —  Kemsley  Hou?e,  creased  circulation  has  meant  ^  *^^®  '  ^ 

experience  and  my  guess  is  that  London  —  the  rotaries  were  greater  employment  on  the  dis-  t u  +  ft 

they  will  remember  the  scene  to  manned  by  one  machine-minder  tribution  side.  It  has  been  pos-  .system  is  that  the  paM 

and  eight  assistants  before  the  sible  to  increase  the  size  of  the  control  with 

war.  Today,  the  same  machine  Toronto  Star  from  36  to  56  pages  vf 

requires  three  machine-minders  every  day  and  this  in  turn  has  taneously,  all  of  which  may  need 
and  20  assistants,.  led  to  m^re  advertising  and  numbers  of  parcels^ 

According  to  Lord  Rother-  greater  prosperity  throughout  As  soon  as  one  van  has  re¬ 

agreement  on  the  introduction  mere,  many  more  newspapers  the  industry, 
of  wire-tying  machines  and  me-  will  be  forced  out  of  business  . 

chanical  wrappers,  British  news-  unless  a  settlement  is  reached  utomatic  oiinier 

papers  are  still  tied  by  hand,  in  the  machine  room.  This  is  one  I  have  been  told  much  the  same  . 

The  packers  stand  at  long  tables  department,  he  said  recently,  story  by  every  leading  news-  been  nllM,  parcels  can  then  « 

as  they  once  did  in  this  country,  that  has  remained  unmechaniz^  paper  in  this  country.  The  Mil-  sent  to  the  first  outlet  a^in^ 

30  or  40  years  ago,  where  they  since  newspapers  began  to  be  waukee  Journal,  for  example,  is  ^”®  numbers  dial  has  been 

manhandle  the  bundles  of  news-  published.  using  both  an  automatic  counter  *’®‘®®‘^- 

papers  into  brown  paper  and  tie  This  was  the  background  which  counts  the  newspapers  as  ^  found  it  quite  uncanHj 

them  up  with  string.  against  w'hich  I  began  investi-  they  pour  off  the  printing  watching  an  electro-mechanii 

Joseph  E.  McMullen,  produc-  gating  American  methods.  My  presses  and  a  “top  wrapper  ma-  brain  send  the  conveyor  belt  rw 
tion  manager  of  the  Milwaukee  first  move  was  to  try  the  press  chine.”  This  consists  of  a  me-  first  one  way  and 

Journal,  is  one  of  those  I  met  room  of  one  of  the  New  York  chanical  arm  which  picks  up  a  other.  Like  well-trained  shee^ 

who  has  stood  and  silently  dailies  where  I  stood  for  hours  piece  of  wrapping  paper  by  dogs,  mechanical  interceptors ai- 

marvelled  at  the  primitive  watching  piles  of  folded  papers  means  of  suckers  and  presses  it  vert  the  parcels  first  to  ®oe  toy 
methods  that  still — somehow —  sliding  along  a  conveyor  belt  down  on  the  moving  bundle.  An  then  the  other  while  a 

toward  a  wire-tying  machine.  air-operated  ram  pushes  the  of  colored  lights  flic 

The  parcel  would  trip  a  switch,  bundle  on  to  the  tying  machine  soundlessly, 
there  would  be  the  hiss  of  and  starts  it  going.  It  is  evidently  only  a  matter 

escaping  air,  the  flailing  of  a  Less  than  100  miles  from  New  of  time  before  the  fully  n'*' 
mechanical  arm  and  a  second  York,  there  is  a  cluster  of  grey  chanised  dispatch  room  is  a  fad 

later  the  parcel  was  falling  down  stone  farm  buildings  hidden  in  both  here  and  in  Canada.  All 

a  chute  neatly  bound  with  wire,  a  dip  in  the  rolling  Pennsylvania  niy  researches  certainly  bore  ont 

both  ends  welded  invisibly  to-  countryside.  The  white  funnel  of  the  fact  that  mechanization  lead? 

gether.  a  disused  silo  hangs  in  solitary  to  higher  circulations,  an 

I  discovered  to  my  amazement  state  over  the  slate  ix)ofs  and  creased  volume  of  advertising 

that  many  newspapers  have  had  the  weeping  willows,  heavy  with  and  greater  all-round  prospenty- 

the  tying  machines  for  20  years  moisture,  mourn  extravagantly  The  real  miracle,  from  a  Britisn 

or  more.  They  automatically  tie  over  the  nearby  canal,  point  of  view,  is  the  way 

up  bundles  of  newspapers  at  the  Sheridan’s,  one  of  the  leading  ^^^®  across”  so  suc- 

rate  of  24  bundles  or  more  a  manufacturers  of  printing  ma-  ®®®®Aully  to  the  unions, 
minute,  which  is  considerably  chinery,  have  established  a  re-  I  wonder  if  it  would  help  if  * 

faster  than  the  performance  of  search  centre  in  this  rustic  set-  team  of  American  newspap*^ 

large  teams  -of  homy-handed  dis-  ting  and  it  was  here  that  my  proprietors  were  to  cross  th* 

patchers  who  toil  away  in  Fleet  trail  led  me.  An  ingenious  “Pro-  Atlantic  and  try  a  little  “hidden 

Street.  gramme  Dispatch  System”  has  persuasion”  in  the  murky  base 

I  think  it  is  true  to  say  that  been  constructed  under  the  criti-  ments  of  Fleet  Street? 
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Buildings. .  .Color 

11  I  I  I  Ir^ 


.  and 


NATIONAL  STEEL 


It  can  come  today  or  tomorrow — that  time  when  you  need  a  new 
building  for  your  store,  manufacturing  plant,  warehouse  or  farm. 

You  want  your  building  to  be  low  cost  yet  handsome.  Quickly 
erected  yet  solidly  built.  Efficient.  Easily  maintained.  Long  lived. 
For  all  of  these,  select  a  fine  building  from  the  broad  line  that 
has  established  National  Steel,  through  its  Stran-Steel  division, 
as  a  leader  in  the  development  of  steel  buildings. 

And  now,  color  ...  a  National  Steel  first!  Today,  through  its 
Stran-Steel  division.  National  Steel  is  offering  a  major  new 
building  development — beautiful  factory-applied  color  coating  in 


lustrous  Stran-Satin  blue,  rose,  green,  bronze,  white,  gray  or  any 
combination.  Yes,  lasting  beauty  and  extra  weather  protection 
at  a  cost  usually  less  than  1  per  cent  of  building  cost.  {For 
literature,  write  Stran-Steel  Corporation,  Detroit  29,  Michigan.) 

Pre-engineered  buildings  in  factory-applied  colors  are  typical  of 
the  many  continuing  advances  that  National  Steel  brings  to 
American  industry  through  its  six  major  divisions:  Great  Lakes 
Steel  Corporation,  Weirton  Steel  Company,  Enamelstrip  Cor¬ 
poration,  The  Hanna  Furnace  Corporation,  National  Steel 
Products  Company  and,  of  course,  Stran-Steel  Corporation. 


NATIONAL  STEEL  CORPORATION,  GRANT  BUILDING,  PinSBURGH,  PA. 


Change  to  Photocomp 
Needs  Definite  Plan 


The  Final  Negative 


cient  in  the  one  bath  system  of 


By  Frank  Mar»teller 
Director  of  Graphic  Arts, 

Allentown  (Pa.)  (^11-Ghronicle  Newspaper!- 


The  Allentown  Call-Chronicle 
Newspapers  entered  the  photo¬ 
comp  field  in  March  of  1957  with 
the  purchase  of  one  phototype¬ 
setting  machine,  a  waxing  ma¬ 
chine,  two  light  top  tables  and 
lots  of  ambition. 

Our  engraving  department 
was  mechanized  by  the  purchase 
of  two  Master  Dow  etching  ma¬ 
chines  and  we  struggled  with 
magrnesium. 

Our  typesetting  machine  was 
equipped  with  a  disc  furnishing 
us  with  16  type  faces  in  sizes 
from  5  point  to  28  point.  Filmo- 
type  furnished  the  larger  sizes. 

The  aim  was  to  completely 
photocompose  full  pages  of  dis¬ 
play  advertising  and  deliver  the 
piece  of  metal  to  the  stereo  de¬ 
partment  for  matting. 

Training  Program 

Our  work  force  consisted  of 
one  Photon  machine  operator 
who  had  been  trained  on  the 
machine  at  Cambridge;  a  part- 
time  college  student  familiar 
with  hot  metal  methods,  and  an¬ 
other  man  who  had  hot  metal 
experience,  and  a  fourth  man 
who  devoted  part  of  his  work 
week  to  operating  the  newly  ac¬ 
quired  Robertson  process  cam¬ 
era. 

This  was  a  nucleus,  and  our 
aim  was  to  train  each  man  in 
all  phases  of  photocomposition 
except  machine  operation.  These 
men  constituted  a  research  team 
and  we  photocomposed  all  types 


AUSTRALIA'S 

Expanding  ]Yealth 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Austraiia. 

To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


mSPAPERHEWS 


of  display  ads,  as  well  as  work 
for  the  promotion  and  editorial 
departments. 

Nine  months  later  we  pur¬ 
chased  our  second  machine  and 
installed  additional  lenses  on 
both  machines  now  giving  us 
type  sizes  up  to  48  points. 

We  consider  mark-up  one  of 
the  most  important  steps  and 
one  that  can  save  considerable 
valuable  time  at  the  make-up 
table.  Our  aim  is  to  compose, 
on  the  machine,  blocks  of  type 
that  can  be  directly  placed  in 
the  layout  with  a  minimum 
amount  of  cutting  and  trimming. 
The  features  of  the  Photon  ma¬ 
chines  are  ideal  for  ad  composi¬ 
tion  in  that  it  is  possible  to  set 
type  either  horizontally  or  ver¬ 
tically  with  precision  control 
over  justification,  centering, 
flush  left,  flush  right,  as  well 
as  accurate  leading,  and  com¬ 
plete  freedom  of  mixing  15 
faces  of  type  in  12  sizes. 

Art  work  is  in  a  variety  of 
forms.  It  may  be  a  continuous 
tone  photo,  a  reproduction  proof, 
a  line  drawing  or  a  Kromolite 
wash  drawing.  In  the  case  of 
a  wash  drawing  and  the  con¬ 
tinuous  tone  photo,  they  are 
sent  to  engraving  where  a  Velox 
print  is  made.  The  reproduction 
pi’oof  and  the  line  drawing  are 
placed  directly  into  the  paste-up. 

Our  composition  is  done  on 
sheets  of  acetate.  Film  from  the 
phototypesetting  machines  is 
placed  in  position  on  the  acetate 
next  to  the  art  w'ork.  The  re- 
r  sultant  layout  or  paste-up  is 
I  therefore  a  combination  of 
I  transparent  and  opaque  ma¬ 
terial. 


for  , 

‘"!Kr.r 


rr,  -  ,  i.-  .  powderless  etching.  Stripping 

The  final  negative  for  the  en-  bee„  discarded  and 

graving  department  is  made  on  half-tones  as  well  as  all 

the  process  camera  on  KodaliJ  on  Type  3 

Ortho  Type  3  film  and  by  mak-  j^tod  emulsion  away 

mg  two  exposures  One  exposure  ^hen  printing  or 

is  with  lamps  plac^  in  front  the  metal.  This  is  a  controversial 
of  the  copy  -  in  this  step  only  have  conducted 

that  part  of  the  layout  which  ^n  65  line  screens  with  di- 

reflects  light  will  register  on  the  ^.^^t  contact  and  emulsion  away 
filni.  The  second  exposure  is  _  and  after  printing  our  news- 
made  with  lamps  on  the  rear  ^ave  been  unable  to  notice 

of  the  copy  and  in  this  step  ^  difference.  The  system  is 
only  that  part  of  the  layout  definitely  not  as 


which  will  transmit  light  will 
register. 

This  sounds  just  too  compli¬ 
cated  —  BUT,  the  two  exposures 
require  exactly  18  seconds,  less 
time  than  required  to  make  one 
halftone  exposure. 

One  reason  we  use  this  com¬ 
bination  exposure  is  that  the 


“messy”  as  the  stripping  opera¬ 
tion. 

Advantages 

Advantages  of  the  cold  type 
system  are  many: — 

An  ad  that  requires  angle 
boxes,  circles  and  curves  are 
a  cinch  for  your  photocomposi- 


rear  illumination  will  black  out,  tion  department.  One  that  re 
or  create  density  in  areas  where  quires  overlays  is  also  a  natural 
the  film  and  art  work  have  been  for  the  new  process, 
cut,  also  in  areas  where  the  j  remember  a  furniture  ad  in 
original  film  h^  been  cut  when  our  hot  metal  department  in 


making  corrections. 


which  the  advertiser  furnished 


The  resultant  negative  is  then  a  full  page  mat.  However,  he 
sent  to  engraving  where  it  is  wanted  stars  placed  in  each 
printed  on  zinc  and  etched  in  piece,  of  furniture,  and  in  each 
the  Dow  machines.  star  demanded  the  price  of  the 

I  have  avoided  the  proofing  item.  It  required  the  services 
step.  To  date  no  manufacturer  of  a  compositor  for  13  hours  to 
has  made  a  machine  that  is  effi-  saw,  file  and  fit  these  little  blink- 
cient,  practical  and  economical  ®ts  into  position, 
for  this  all-important  phase  of  A  reproduction  proof  from  a 
photocomposition.  Bruning  ma-  flat  cast  sent  to  photocomposi- 
chines,  Ozalid  machines,  projec-  tion  would  have  cut  the  produc¬ 
tion  positive  paper  are  all  just  tion  time  in  less  than  half  on 
a  stop  gap  until  someone  invents  this  particular  ad. 
a  much  needed  machine  to  an-  Ads  that  require  a  price 
swer  this  purpose.  One  that  will  placed  over  an  illustration  are 
make  it  just  as  economical  for  also  easy.  The  film  is  placed  di- 
the  publisher  to  furnish  proofs  rectly  over  the  art  work.  Con- 
to  the  advertiser  as  in  the  con-  ventional  methods  would  require 
ventional  hot  type  method,  as  setting  the  type,  pulling  a  proof, 
well  as  one  that  will  be  just  as  a  negative  in  engraving,  and 
acceptable  to  the  advertiser  as  then  a  separate  cut. 
those  to  w’hich  he  has  been  ac-  Less  space  is  required  for  the 
customed  to  receiving. 

nrnrASR  ftnH  it  is  defi" 


Pu6(|jAe<f  fortnightly  V 

Annual  Subscription  to  U.  S.  $8 
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tnose  to  vrnicn  ne  nas  been  ac-  Less  space  is  required  for  the 
customed  to  receiving.  ^^1^  p^^^gsg  and  it  is  defi- 

Umit  on  Proofs  nicely  cleaner  and  safer.  Clean¬ 

liness  is  a  must  on  the  part  of 
We  are  fortunate  in  that  we  gH  workers  involved  in  this  nev 
furnish  no  more  than  four  process.  Men  prefer  workinf 
proofs,  and  we  charge  for  proofs  with  exacto  knives,  scotch  tape 
over  the  first  one.  An  interest-  and  trimming  boards,  rather 
ing  observation  can  be  made  at  than  with  saws  and  mitering  de- 
this  point  in  that  advertisers  vices.  They  work  faster  and  with 
who  needed  a  dozen  proofs  be-  greater  accuracy.  I  recently 
fore  they  were  charged,  now  visited  plants  in  the  east  and 
suddenly  need  no  more  than  two  find  collectively,  that  former  hot 
or  four  proofs.  metal  compositors  now  in  cold 

Proofs  are  made  by  placing  type  dread  the  few  hours  they 
the  layout  or  paste-up  in  the  are  sometimes  asked  to  work  u 
process  camera  and  loading  the  the  hot  metal  department, 
camera  with  projection  positive  Future  capital  outlay  ior 
paper.  The  paper  in  this  case  equipment  should  be  considered 
is  loaded  with  the  emulsion  away  when  contemplating  photocom- 

from  the  copy.  This  is  so  that  position.  After  investment  in  the 

one  exposure  of  5  second  will  machines,  Exacto  knives,  trim- 
produce  a  right  reading  positive  ming  boards,  scissors  and  tape 

cost  far  less  than  saws  and 
Our  engraving  department  mitering  devices.  , 

quickly  mastered  the  Dow  sys-  The  number  of  turtles  W 
tern,  and  with  the  coming  of  chases  can  also  be  cut  to  a  mi®' 
the  new  zinc  have  become  effi-  {Continued  on  page  60) 
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strict  uniformity,  maximum  ciarity 
from  proof  through  press  run 
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Photocomp 

(Cvntinued  from  page  58) 

mum  in  future  operations.  Full 
plates  from  the  engraver  can  all 
be  rolled  from  the  same  form  in¬ 
stead  of  a  turtle  and  chase  for 
each  ad. 

Easiljr  Stored 

Ads  that  are  composed  by  the 
metal  paste-up  method  can  be 
assembled  on  a  sheet  of  page 
size  %  inch  aluminum.  These 
sheets  of  aluminum  can  easily 
be  stored  in  racks  or  file  cabi¬ 
nets  requiring  little  space  while 
the  proof  is  out,  and  upon  cor¬ 
rection  or  approval  the  sheet 
Is  merely  carried  to  the  mat 
roller. 

Another  advantage  is  the 
elimination  of  space  materials 
such  as  leads  and  slugs,  and 
therefore  the  elimination  of 
some  re-melting  and  recasting 
necessary  to  keep  the  metal  bins 
filled. 

A  decrease  in  some  of  the 
flat  casting,  this  can  be  almost 
eliminated  if  the  advertisers  can 
be  persuaded  to  furnish  repro¬ 
duction  proofs.  We  also  find  that 
the  clippings  from  the  services 
furnish^  to  the  cold  type  de¬ 
partment  make  for  better  re¬ 
production. 

A  greater  pick-up  of  type  and 
pieces  used  over  and  over  again 
can  be  expected  in  the  cold  type 
system  than  in  hot  metal. 

Savings  in  manpower  must  be 
considered  a  major  advantage. 
We  feel  that  one  Photon  ma¬ 
chine  will  do  the  work  of  at 
least  three  hot  metal  machines. 

Don’t  Toy  With  It! 

One  approach  I  feel  is  impor¬ 
tant  is  to  include  the  photocom¬ 
position  department  immediately 
as  part  of  the  composing  room. 
Another  is  to  select  a  process 
in  which  you  will  least  disturb 
your  advertiser,  unless,  of 
course,  you  are  in  a  position  to 
show  him  substantial  saving^s  by 
submitting  same  size,  screened 
art  work,  and  receive  his  full 
cooperation. 

Matching  of  existing  hot 
metal  faces  we  feel  is  desirable. 
Last  minute  changes  and  correc¬ 
tions  can  be  made  by  merely 
casting  on  a  hot  metal  machine, 
stripping  the  line  and  inserting 
it  into  the  ad. 

Too  much  dabbling  in  this  new 
process,  without  a  definite  plan 
to  increase  production  is  dan¬ 
gerous.  Photocomposition  is 
something  that  must  be  tackled 
with  an  intense  desire  to  make 
it  work  and  cooperation  between 
all  departments  is  mandatory. 

Don’t  toy  with  the  new  proc¬ 
ess— TACKLE  ITl 


Chi  Trib  Gets  Ready 
To  Print  American 


Chicago 

All  daily  and  Sunday  editions 
of  the  Chicago  American  will 
be  printed  at  the  Chicago  Trib¬ 
une  plant,  beginning  about  Aug. 
1,  in  the  first  step  of  a  move 
that  will  eventually  bring  the 
afternoon  newspaper  to  a  new 
home  in  Tribune  Square. 

The  Tribune-owned  American 
will  eventually  occupy  enlarged 
facilities  in  the  building  now 
occupied  by  WGN,  directly  to 
the  North  of  Tribune  Tower. 
WGN,  Inc.,  will  erect  a  new 
building  on  the  Northwest  side 
of  Chicago  to  house  its  radio 
and  television  studios. 

Two  Operalions 

Until  the  present  WGN  build¬ 
ing  has  been  remodeled,  the 
American’s  editorial,  advertis¬ 
ing,  circulation  and  business  op¬ 
erations  will  be  carried  on  in 
their  present  location  in  the 
Hearst  building  at  Madison 
Street  and  Wacker  Drive. 

Beginning  in  August,  the 
Tribune  will  marshal  its  pro¬ 
duction  facilities  to  print  all 
editions  of  the  American,  both 
daily  and  Sunday,  along  with 
the  publishing  of  its  own  morn¬ 
ing  paper  editions  seven  days  a 
week.  On  the  basis  of  present 
circulation  figures  of  both  news¬ 
papers,  the  total  press  run  for 
the  two  Sunday  papers  will  ex¬ 
ceed  2,000,000  copies  and  the 
combined  daily  press  inin  will 
exceed  1,450,000.  The  ability  to 
handle  such  a  production  load 
on  a  24-hour-a-day  basis  hinges 
around  the  Tribune’s  existing 
press  capacity  of  126  press 
units,  including  23  folders  and 
24  full  color  decks. 

Combined  Printing 

Under  the  proposed  new  set¬ 
up  being  worked  out  by  Harold 
Grumhaus,  Tribune  production 
manager,  and  his  associates,  the 
Tribune  will  compose,  engrave, 
stereotype  and  print  all  editions 
of  the  two  newspapers.  Each 
paper  will  maintain  its  own  de¬ 
livery  system.  Loading  dock  fa¬ 
cilities  at  Tribune  Tower  are 
being  expanded  to  speed  up  the 
delivery  of  the  Tribune  and 
American. 

Present  plans  call  for  no  re¬ 
duction  in  the  number  of  edi¬ 
tions  to  be  published  by  the  two 
papers.  There  will  be  a  com¬ 
bined  total  of  14  daily  editions 
and  9  Sunday  paper  editions 
produced,  bundled  and  stacked 
into  trucks. 


One  central  dispatch  depart¬ 
ment  will  assemble  ad  copy  for 
the  two  papers.  Ad  copy  will  be 
designated  by  guide  lines  and 
order  numbers  as  to  which  pa¬ 
pers  will  carry  the  respective 
ads.  Separate  ad  makeup  banks 
will  be  maintained  in  the  com¬ 
posing  room.  Ad  copy  from  the 
American  will  be  delivered  by 
leased  cars  shuttling  between 
the  American  and  Tribune  along 
the  lower  level  of  Wacker  Drive 
and  Michigan  Avenue  every 
half  hour. 

Fast  Transmission 

News  and  editorial  copy  will 
be  edited  at  the  American  and 
dispatched  to  the  Tribune  com¬ 
posing  room  by  two  methods, 
the  City  Press  Association  pneu¬ 
matic  tube  system  and  by  Elec¬ 
tronic  Messenger,  the  latter  a 
facsimile  system  for  rapid 
transmission  of  edited  copy  on 
last-minute  news. 

Both  papers  will  be  set  in  the 
same  body  type,  but  each  will 
retain  its  own  distinctive  head¬ 
line  dress  and  makeup.  The 
American  will  have  its  own 
make-up  editors  at  the  Tribune 
to  put  the  paper  to  bed,  edi¬ 
tion  by  edition. 

The  Tribune’s  composing  i-oom 
is  being  expanded  and  rear¬ 
ranged  to  handle  the  dual  type¬ 
setting  operation.  The  Tribune 
has  107  typesetting  machines 
available  for  editorial  and  ad¬ 
vertising  composition. 

Conwrt  to  Trib  Style 

The  American  has  already  be¬ 
gun  a  series  of  editorial  style 
conversions  to  confonn  with 
that  of  the  Tribune.  By  the 
time  the  American’s  mechanical 
operations  are  shifted  to  the 
Tribune,  one  typesetting  uni¬ 
form  style  will  be  in  effect  for 
both  the  American  and  the 
Tribune,  simplifying  problems 
of  composition. 

ROP  full  color  will  be  avail¬ 
able  in  both  papers,  although 
the  American  will  not  begin  ac¬ 
cepting  full  color  until  the  end 
of  September,  it  was  pointed 
out. 

Fortunately,  the  Tribune  em¬ 
barked  on  a  press  expansion 
program  before  the  purchase  of 
the  American.  The  installation 
of  16  new  Goss  Headliner  press 
units,  together  with  three  fold¬ 
ers  and  three  full  color  decks, 
was  completed  early  this  year. 
Existing  mechanical  equipment 


in  the  engraving  and  stereotyp¬ 
ing  departments  is  adequate  to 
handle  the  impending  dual  pro¬ 
duction  job,  according  to  Mr. 
Grumhaus. 

Tribune  mechanical  execo- 
tives  agree  that  producing  tw 
separate  Sunday  papers  in  om 
plant  is  going  to  be  no  small 
task.  They  anticipate  son* 
heavy  production  loads  oi 
Thur-sdays,  Fridays  and  Satur¬ 
days  when  Sunday  sections  will 
be  going  to  press.  The  Tribuno 
prints  all  of  its  Sunday  sections, 
including  color  comics  and  its 
own  color  roto  magazine.  Th« 
American’s  color  sections,  in¬ 
cluding  Sunday  supplements, 
are  printed  outside  and  can  be 
delivered  for  insertion  into  the 
main  news  section. 

2,100  Employees* 

The  integrated  production  op¬ 
eration  will  require  in  excess 
of  2,100  full-time  pi-oduction 
employees.  This  figure  does  not 
include  the  other  employees  who 
will  be  hired  from  time  to  time 
to  handle  peak  work  loads. 

In  preparing  for  the  com¬ 
bined  printing  operation,  the 
Tribune  superimposed  the 
American’s  production  load  on 
the  Tribune’s  production  sched¬ 
ule  and  came  up  with  a  pro¬ 
gram  that  will  accommodate  the 
two  papers.  This  is  being  done 
without  the  need  of  heavy  capi¬ 
tal  investment,  utilizing  the 
Tribune’s  modem  mechanical 
equipment  on  a  ’round-the-clock 
basis. 

The  Tribune  had  previously 
purcha.sed  the  Pittsburgh  Plate 
Glass  Building  just  East  of 
Tribune  Tower.  The  Pittsburgh 
building  will  be  used  temporari¬ 
ly  for  storage  of  American  Sun¬ 
day  supplements. 
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WHO’S  IN  ATTENDANCE  AT  THE  ANPA  MECHANICAL  CONFERENCE  IN  CHICAGO 


D*l»gafet  from  newspapers  who  have 
pre-registered  for  the  ANPA  Me¬ 
chanical  Conference  in  Chicago  in¬ 
clude  fhe  following: 

ARIZONA 

Phoenix  Republic  and  GazeHe 
Randall  Barton 
Curtis  White 
Tucson  Newspapers 
Thomas  T.  Clark  Jr. 

Kenneth  Walker 

CALIFORNIA 
Copley  Press 
James  S.  Copley 
Robert  Letts  Jones 
Lawrence  E.  Fenstermaker 
Hollywood  Citizen-News 
Harold  D.  Winn 
Long  Beach  Independent, 
Press-Telegram 
Bert  L  Courtney 
Werner  W.  Sell 

Los  Angeles  Times  and  Mirror-News 
Otis  Booth 

Los  Angeles  Examiner  and 
Herald-Express 
Andrew  R.  Mervick 
Monterey  Peninsula  Herald 
Harry  Wingard 
Howard  Fitzsimmons 
Riverside  Press  and  Enterprise 
Fred  I.  Brower 
San  Bernardino  Sun 
Coleman  Wright 
Robert  Cross 

San  Diego  Union-Tribune 
B.  G.  Burke 
Tony  Ross 

San  Jose  Mercury  and  News 
Hans  E.  Rosberg 
San  Rafael  Independent-Journal 
Roy  A.  Brown 

COLORADO 
Fort  Collins  Coloradoan 
Clyde  E.  Moffitt 
Grand  Junction  Sentinel 
Glen  D.  Struble 

CONNECTICUT 
Hartford  Courant 
Henry  J.  Conland 
Stewart  W.  Beckett 
Egbert  E.  Hunter 
Harold  Hubbard 
Sam  Ziff 

Hartford  Times 
Joseph  L.  Woods 
New  Haven  Register  and  Courier 
Robert  E.  Hunter 

DELAWARE 
Wilmington  News-Journal 
Nicholas  M.  Fellman 

DISTRICT  OF  COLUMBIA 
Washington  Post  and  Times-Herald 
Harry  Eybers 
Noel  Lynn 
John  R.  Jackson 
Leo  A.  Bottoms 
Ralph  Campbell 
John  Caswell 


Washington  Star 
Willmott  Lewis  Jr 
C.  J.  Berry  Jr. 

Maurice  J.  Horan 
J.  W.  Burgess 
Calvin  Cramer 

FLORIDA 

St.  Petersburg  Times 
Donnell  F.  Shortell 

Tampa  Times  and  Tribune 
A.  L.  Brady 
S.  N.  Smith 

ILLINOIS 

Alton  Evening  Telegraph 
Ellsworth  L.  Bailey 
Arthur  Newton 
Henry  McAdams 


Decatur 

Lindsay-Schaub  Newspapers 
Harold  Hoots 
Robert  Moyer 

Decature  Herald  and  Review 
Sidney  J.  Scott 
Claude  Scroggins 

East  St.  Louis  Journal 
Harold  C.  Berg 

Elgin  Courier-News 
C.  Raymond  Long 
Alex  Clark 
George  Pierce 
Ted  Soli 

Freeport  Journal-Standard 
Willis  A.  Blaisdell 
Heinz  Vaterlaus 
Ross  Wolf 


INDIANA 

Elkhart  Truth 

Leonard  Clemens 
Ralph  Troyer 
Fort  Wayne  Newspapers 
Charles  Stanger 
Harold  Havens 
Lloyd  Wright 
Harvey  Zumbro 
Indianapolis  Star  and  News 
Golden  L  Paris 
Aaron  R.  Bales 
Robert  Knight 
Veldon  S.  Dickerson 
John  E.  Innis 
Robert  H.  Smith 
James  DeFrees 
James  Lease 
John  Dalton 


Aurora  Beacon-News 
John  Rausch 
Dan  Brown 
William  M.  Hart 

Belleville  News-Democrat 
Fred  J.  Kern 
Robert  L  Kern 

Bloomington  Daily  Pantograph 
Howard  M.  Colton 
Russell  B.  Miller 

Chicago  Daily  News 
Leo  F.  Vogler 
Donald  E.  Anderstrom 
William  Marquardt 
Edward  Lund 
James  Koller 
Thomas  Peth 
Eugene  Connelly 

Chicago  Tribune 
H.  F.  Grumhaus 
L.  M.  Gossett 
S.  R.  Cook 
W.  J.  Barrett 
P.  A.  Bresnahan 
F.  A.  Brohm 
W.  P.  Cordes 

D.  Faust 

E.  T.  Glannoni 
H.  Maas 

J.  H.  Reid 
L.  Schuba 
J.  A.  Schultze 
A.  Tappenbeck 

Chicago  American 
Troy  L.  Merrill 

A.  D.  Petty 
Vern  Thorson 
George  Scharton 
William  Spalding 
James  McMahon 
Michael  Marcangelo 
George  Lees 

Chicago  Sun-Times 
Hy  Shannon 
William  J.  Taney 
Lawrence  Mertes 
Eugene  Ellis 
Anthony  Morang 
George  Tatman 
Jerry  Vantomma 
Jack  Brugg 
Abner  Kirby 
Joseph  Suchy 
Fred  Llebherr 
Harry  Wendt 
Anthony  Raciti 
Clem  Pregler 

B.  J.  Nelson 
Orson  T.  Hoskins 


Joliet  Herald-News 
John  F.  Lux 
Arthur  Kramer 
Clarence  Layfleld 
H.  M.  Kleckner 
John  R.  Hennessy 
William  F.  Blackburn 
John  B.  Lux 
Joseph  R.  Surinak 

Kankakee  Journal 
Vernard  Bradley 
William  DIggle 

Kewanee  Star  Courier 
Lloyd  G.  Schermer 

LaSalle  News  Tribune 
John  N.  Barron 
John  Schmitz 

Moline  Dispatch 
James  T.  Quaintance 
William  T.  Meegan 
Harold  O.  Kurrie 
Elwyn  S.  Wilson 

Peoria  Journal  Star 
Kenneth  E.  Weaver 
Ralph  E.  Skinner 
Grover  Westapher 
Fred  W.  Aupperle 
Claude  Light 
Chal  Cloyd 

Rockford  Star  and  Register-Republic 
Haskell  Hall  Jr. 

Charles  King 
Edwin  Mulcahey 
Earl  E.  Anderson 
Joe  DeMario 
John  Elston 
Vince  Currise 

Rock  Island  Argus 
Ben  H.  Potter  Jr. 

Ed  F.  Burpee 

Springfield 

Illinois  State  Journal  and 
Illinois  State  Register 
John  Moser 

Quincy  Herald-Whig 
John  L  Mahair 
Russell  Spilker 


Kokomo  Tribune 
Ben  Whitacre 
Kenneth  Spencer 
George  Murray 
R.  H.  Blacklldge 

Muncie  Newspapers 
A.  E.  Meier 

South  Bend  Tribune 
Franklin  D.  Schurz 
George  Kunz 
Warren  Wheeler  Jr. 

Alex  Posick 
George  Bolton 
Royal  Rager 
Edwin  Howard 
Carl  Schafer 
Donald  Holstein 
Earl  Currise 

Terre  Haute  Tribune-Star 
Harry  P.  Brentlinger 
Ray  Easton 
Gordon  McLaughlin 
CaH  Hoff 
James  Hughes 

IOWA 

Cedar  Rapids  Gazette 
J.  F.  Hladky  Jr. 

L  J.  Nllles 
Leo  Geesaman 
Everett  King 
Bill  Dougherty 

Clinton  Herald 
Duane  F.  Sodeman 
L  J.  Mills 

Davenport  Democrat  and  Timai 
Dave  K.  Gottlieb 
Curt  Ford 
Cecil  Weaver 

Des  Moines  Register  and  Tribune 
William  G.  Dorriss 
Harman  Fesenmeyer 
Raymond  O'Donnell 
Carl  Lawrence 
Maurice  Sudkamp 
Ted  Morris 
Francis  Agar 

Dubuque  Telegraph-Herald 
F.  Robert  Woodward 
C.  A.  Porter 
Ralph  Martin 

Iowa  City  Press-Citizen 
Guy  Chappell 

Iowa  City  Iowan 
Arthur  H.  Schmeichel 
Richard  C.  Wilson 

Waterloo  Courier 
R.  H.  Murphy 
Ed  Castle 

PUBLISHER  for  June  20, 


Waukegan  News-Sun 
William  Scheafer 
John  Drinka 
Stanley  Zorc 
Elmer  Burand 
William  Grum 
Paul  Ruckebell 
Charles  Swenson 
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Man  who 
<<never  uses” 
the  railroads 


The  food  he’s  eating  .  .  . 

The  airplane  he’s  riding  in  . . . 

The  car  waiting  for  him 
at  the  airport .  . . 

The  new  ranch  house 

he’ll  sleep  in  tonight  .  .  . 

They’ve  come  to  him  all  or  part  of  the 
way  on  the  railroads  —  either  as 
raw  materials,  as  component  parts, 
or  as  finished  products. 

Man  who  “never  uses”  the  railroads? 

There’s  never  a  day  when  he  doesn’t ! 


Railroads  carry  more  of  the  things  you 
use  than  any  other  form  of  transporta¬ 
tion.  And  they  save  you  money,  too 
—  because  railroads  are  a  low-cost 
way  of  shipping  freight. 

Financially  sound,  progressive,  and 
strong  railroads  are  essential  to  a  dy¬ 
namic  American  economy  and  to  our 
national  defense.  It  is  of  vital  interest 
to  everyone  that  the  railroads  be  given 
the  equality  of  treatment  and  oppor¬ 
tunity  upon  which  their  health  de¬ 
pends  —  now  and  in  the  future. 


ASSOCIATION  OF 

AMERICAN  RAILROADS 

WASHINGTON  6,  D.  C. 


editor 
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KANSAS 

Wichita  Eagle 
Jack  Speer 
Glenn  Cummins 
Wichita  Beacon 
John  Skelton 

KENTUCKY 

Louisville  Courier-Journal  and  Times 
W.  R.  Lindsay 
Harold  C.  Leppert 
Frank  Higgason 

C.  L  Bronger 
Thomas  Cooper 
Fred  Schmidt 

LOUISIANA 

Baton  Rouge  State-Times  and 
Advocate 
C.  P.  Liter 

MAINE 

Bangor  News 
Raymond  J.  Cox 

MARYLAND 
Baltimore  Sun 
Donald  Patterson 
William  Marshall 
J.  C.  Doyle 
J.  D.  Forrest 
Afro-American 
John  J.  Oliver 

MASSACHUSEHS 

Boston 

Christian  Science  Monitor 
Herbert  F.  Haake 
Sidney  V.  Julin 
Brockton  Enterprise-Times 
Charles  A.  Fuller 
Wilfred  L  Hurley 
Howard  E.  Dunsing 
Taunton  Gazette 
William  R.  Reed 
Edward  J.  Cunningham 
Worcester  Telegram  and  Gazette 
William  G.  Weinrich 

MICHIGAN 
Detroit  Times 
John  J,  Riley 
P.  R.  Webb 
Ralph  Preddy 
John  Signorelli 
Detroit  News 
Ernest  Scherer 
Charles  Kirk 
Russ  Vahibusch 
Henry  Sielaff 
George  Bauer 
Everett  Hall 
Ralph  Stokes 
George  Becker 
Robert  C.  Nelson 
Grand  Rapids  Press 
Don  M.  Clark 
Roy  Coates 
Ivan  L.  Lambert 
Ralph  E.  Schweitzer 
Lansing  State  Journal 
Henry  J.  Hawkins 
Rock  O.  Wales 
Casper  A.  Foltz 
Mt.  Clemens  Monitor-Leader 
Elzie  Mumea 
Alfred  Sahr 


Muskegon  Chronicle 
Elmer  Hermann 
Pontiac  Press 
Norman  Andress 
Howard  H.  Fitzgerald  II 
Donald  O.  Newman 
John  A.  Riley 

MINNESOTA 
Albert  Lea  Tribune 
Kenneth  Morris 

Duluth  Herald  and  News-Tribune 
John  A.  Breen 

Minneapolis  Star  and  Tribune 
Otto  A.  Silha 
Thomas  C.  Condon 
Don  J.  Little 
E.  J.  Christensen 
Donald  F.  Wright 
John  R.  Copeland 
St.  Paul  Dispatch  and  Pioneer  Press 
Ralph  Krogstad 
Norman  Roth 
Ed  Griffin 
Charles  West 
Tom  Lanford 
A.  E.  Rosene 
Ralph  S.  Roth 

MISSOURI 

Springfield  Newspapers 
Irvan  Darnall 
St.  Louis  Post-Dispatch 
Alex  T.  Primm 
Robert  B.  Hentschell 

NEBRASKA 
Omaha  World-Herald 
Maurice  E.  Cotton 
Jack  Wagoner 

NEW  JERSEY 
Newark  News 
William  Rowley 
William  Rolle 
John  Penry 
Joseph  Daly 
Passaic  Herald  News 
Charles  F.  Seaquist 
Perth  Amboy  News 
James  M.  Fox 

NEW  YORK 
Albany  Times-Union 
Floyd  Laurenty 
Peter  B.  Schultz 
Buffalo  News 
George  O.  Lowe 
Ralph  Tufts 
Charles  Bradfield 
Neil  Hemann 
Chester  Williams 
Buffalo  Courier-Express 
W.  L  Bickerstaff 
Herman  Karl 
Joseph  Meyer 
John  Kauhl 
Clarence  McMullen 
John  Grein 
Garden  City  Newsday 
Joseph  Gagnon 
Joseph  Curley 
Martin  Gaylo 
Carlton  Schwa  ner 
Raymond  McNulty 
John  Stanford 
Allan  Woods 


New  York  Morning  Telegraph 
Dennis  Bradley 
Ray  Golk 
Donald  Patwell 
Ralph  Rago 
Edward  Magnusen 
Harry  Balstor 

New  York  Daily  News  Record 
Horace  L.  Therien 
New  York  Post 
Herbert  E.  Cox  Jr. 

New  York  News 
Sam  Varley 
J.  L  Minogue 

G.  Farley 
A.  Knapp 
J.  Heyer 
C.  H.  Faille 
J.  R.  Osborne 

R.  A.  Ahlstrom 

S.  D.  Willey 
A.  H.  Savage 
George  E.  Donnelly 

New  York  Times 
Richard  Wendt 
C.  J.  Strang 
Andrew  Ragona 
A.  E.  Katz 
A.  Harris 
C.  Schmidt 

H.  R.  Witte 
A.  C.  Mills 
Allan  Sweetser 

New  York  Herald  Tribune 
Al  Anderson 
Joseph  Lawler 
Henry  Fulton 

New  York  Wall  Street  Journal 
George  W.  Flynn 
<Fred  B.  Murray 
Wayne  Williams 
Charles  Rose 
Charles  Colgrass 
E.  A.  Blahetka 
A.  R.  Shuman 
John  J.  McCarthy 
Olean  Times  Herald 
Floyd  M.  Pilling 
Arthur  C.  Willsey 
Rochester  Gannett  Newspapers 
Allan  S.  Best 
Syracuse  Herald-Journal 
Clarence  H.  Rinne 
Westchester  County  Publishers 
Shirley  E.  Klein 
George  W.  Helm  Jr. 

NORTH  CAROLINA 
Greensboro  News-Record 
Harvey  Yandla 
Clay  Wyrick 

Raleigh  News  and  Obsarver 
Howard  B.  Harris 
Lawrence  W.  Harris 
C.  B.  Marcom 
Ronald  Young 
N.  G.  Blackard 
Rocky  Mount  Telegram 
W.  H.  Pittman 
Willard  Pearce 

NORTH  DAKOTA 
Grand  Forks  Herald 
Harvey  Broad 
Harold  M.  Ward 

OHIO 

Akron  Beacon  Journal 
R.  J.  Bartolow 
W.  L  Chapman 
Marion  Mantle 
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J.  H.  Curry 
W.  J.  Church 
Alliance  Review 
James  Brown 
Ashtabula  Star-Beacon 

D.  C.  Rowley 
Robert  Carter 

Cincinnati 

Scripps-Howard  Newspapers 
Dr.  John  Scott  Davenport 
Cincinnati  Enquirer 
H.  D.  Rindsberg 

E.  J.  Griesmeyer 
G.  R.  Hauer 

Cincinnati  Post  and  Times-Star 
V.  Perkins 
D.  Battler 
Walter  Schoultheis 
C.  Gerberich 

Cleveland  Plain  Dealer  and  News 
Leon  A.  Link 
Charles  L.  Buttermore 
Elmer  Watson 
Emmet  O'Flannigan 
John  Gaspar 
Foster  Miller 
Columbus  Dispatch 
Ira  T.  McQueeney 
Wilbur  Stein 
Hugh  Stalnaker 
Leo  Oestreicheit 
Harold  McCray 
Richard  V.  Mai^ 

Dayton  Newspapers,  Inc. 

Carl  Riedmiller 
Harry  Miller 
Elyria  Chronicle-Telegram 
Leo  J.  Carle 
Toledo  Blade 
A.  B.  Kaiser 
C.  D.  Cole 
Sid  Weiskittel 
George  Thaxton 
Lee  Stough 
Warren  Cooper 
Willoughby  News-Herald 
Jay  D.  Parsons 

Zanesville  Recorder  and  Signal 
Ed  Hawkins 

OKLAHOMA 

Oklahoma  City  Tintes  and  Oklahomu 
Vance  D.  Gregory 
Dick  Hansen 
Herschel  Jordan 
Bob  Hardy 
Tom  Maloy 

Tulsa  World  and  Tribune 
O.  M.  Harper 
J.  W.  Garrott 

OREGON 
Portland  Oregonian 
Donald  Newhouse 
Fred  Moyer  Jr. 

PENNSYLVANIA 
Erie  Times-News 
Edward  Hintenach 
Harrisburg  Patriot-News 
John  J.  McGann 
Harry  Burris 
Lancaster  Newspapers 
Robert  L.  Finney 
Philadelphia  Inquirer 
Sol  L  Swartz 
Charles  Bowen 
Milton  R.  Voeb 
Helmer  Jacobsen 
Carl  Simmons 
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How  well  off  are 

Steelworkers? 

Let  their  own  union  leaders  answer. . . 

in  statements  and  official  reports  from  the  Atlantic  City  Convention 
of  United  Steelworkers  of  America  last  September 

ment  benefits)  was  receiving  more  in¬ 
come  than  a  fully  employed  steelworker 
in  any  other  country,  even  taking  into 
account  the  differences  in  cost  of  living.” 

Steelworkers  in  Forefront  of  Industry 

“The  wage  increases  and  improved 
benefits  place  the  wages,  hours,  and 
working  conditions  of  most  steelworkers 
in  the  forefront  of  American  industry.” 

*  *  * 

Steelworkers  are  well  off,  in  all  of  the  ways 
their  leaders  claim. 

Wages  and  benefits  in  steel  have  been  rising 
sharply.  In  fact,  throughout  virtually  all 
industry  they  have  risen  much  faster  than 
productivity  could  be  increased.  That’s  one 
big  reason  for  the  inflation  which  cuts  the 
buying  power  of  your  dollar. 

This  message  is  being  brought  to  you  by 

REPUBLIC  STEEL. 

because 

INFLATION  ROBS  US  ALL 

also  offers  a  wide  variety  of  special  sections,  in 
essence  partially  preshaped  parts.  Continuing 
progress  in  techniques  and  metallurgy  promise 
even  further  improvements  in  machinability— a 
vital  ingredient  in  keeping  finished  part  costs  in  line. 


Republic  Steel’s  management  seeks  constantly  for 
materials  and  methods  to  help  customers  make 
their  products  at  lower  cost.  Republic  pioneered 
in  the  development  of  cold  finished  steel  bars— a 
cost  reducer  for  thousands  of  products.  Republic 
editor  8c  publisher  for  June  20,  1959 


Highest  Wages  in  America 

“We  have  the  highest  industrial 
wages  in  America,  25  to  35  cents  per 
hour  above  even  those  of  the  automo¬ 
bile  industry. 

“The  average  basic  steelworker  now 
earns  approximately  $2.95  an  hour,  or 
$5900  for  a  2000-hour  year.” 

Pay  Outstrips  Living  Cost 

“This  {rise  in  minimum  pay  since 
1953}  represents  an  increase  of  close 
to  48  percent.  In  the  same  period  the 
cost  of  living  has  risen  by  a  little  more 
oiNi  than  8  percent. 

“And  we  got  48!” 

But  What  About  Layoffs  ? 

“A  laid-off  American  steelworker 
.  under  SUB  (supplemental  unemploy- 
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Philadelphia  Bulletin 
J.  P.  Grant 
Richard  Powers 
William  J.  Kelley 
William  Hudson 
Frederick  Blodgett 
Frank  Dempsey 
Scranton  Times 
Willard  Schulte 
Phillip  George 
Forest  Watkins 
Sharon  Herald 
Rudolph  Kuhner 
Williamsport  Grit 
Ralph  R.  Cranmer 
James  H.  Lamade 
Chester  L  McGarr 

RHODE  ISLAND 
Providence  Journal-Bulletin 
George  L  Green 
John  A.  Watters 
Roland  V.  Maloney 

SOUTH  CAROLINA 
Columbia  State-Record 
Thomas  Crenshaw 
Berwyn  Blessing 

TENNESSEE 

Jackson  Sun 

Preston  W.  Rushing 

Memphis  Press-Scimitar  and 
Commercial  Appeal 

R.  J.  Richardson 
J.  A.  Fenley 

Nashville  Tennessean  and  Banner 
G.  F.  McWhorter 

TEXAS 


Green  Bay  Press-Gazette 
E.  C.  Putney 
Edward  Pec^ 

Manitowoc  Herald-Times 
J.  M.  Barenbaum 
Marinette  Eagle-Star 
Fred  G.  Sappington 
Clifford  G.  Enstrom 
Ervin  Smith 
Milwaukee  Journal 
Joseph  E.  McMullen 
Robert  H.  Dumke 
William  W.  Erwin 
Frank  T.  Krzeminski 
George  Henninger 
Charles  Varebrook 
William  Westerman 
Edgar  Moldenhauer 
Henry  Arbogast 
Richard  Hoffmann 
Leslie  Guemdt 
Leroy  B.  Schulz 
Elmer  Staab 
Richard  Westfahl 
Edwin  Koffke 
Oshkosh  Northwestern 
Duane  A.  Brasch 
Racine  Journal-Times 
Edward  G.  Kreuger 
Fred  Chevalier 
John  Shebeneck 
Norbert  Westrich 
Sheboygan  Press 
Tim  Werrser 
Michael  J.  Progar 
West  End  News 
Mark  W.  Huber 

WYOMING 

Casper  Tribune  Herald 
Murray  B.  Frix 


Dallas  News 
Robert  E.  Harrison 
Richard  D.  Blum 
Harry  Erastus 
Leven  T.  Deputy 
Houston  Chronicle 

D.  V.  Weber 
W.  H.  Jenkins 

Houston  Post 
Gilbert  Ruffle 
Fred  Young 
San  Antonio  Light 
C.  B.  Rogers 

E.  J.  Redlinger 

VIRGINIA 

Richmond  Times-Dispatch  and 
News  Leader 
James  L.  Stott 
Charles  E.  Morgan 
Charles  Hopp 
Edward  Terrell 

WASHINGTON 
Spokane  Spokesman  Review 
and  Chronicle 
Don  G.  Scott 

WISCONSIN 
Appleton  Post-Crescent 
M.  E.  Cartier 

Eau  Claire  Leader  and  Telegram 
Merritt  F.  Riblett 

Fond  du  Lac  Commonwealth  Reporter 
Leo  H.  Riederer 
George  Dobyns 
William  McMilliam 


CANADA 
Calgary  Herald 
E.  D.  Waines 

G.  Jackson 

Hamilton  Spectator 
John  D.  Muir 
J.  M.  Waite 

London  Free  Press 
Harold  Moss 
Mel  Parkinson 
Bill  Heine 

Montreal  Star 
R.  W.  Brown 
R.  M.  Thomas 
J.  M.  Ballantyne 
J.  L  Chartrand 

Toronto  Telegram 
C.  J.  Prater 

H.  Newton 
H.  Blencoe 
J.  Burnett 

H.  Humphries 
R.  MacDonald 

Toronto  Star 
Burnett  M.  Thall 
T.  R.  Sykes 
C.  M.  Davey 
Robert  Garden 
A.  T.  Owston 
James  Dobson 
W.  R.  Matteson 
H.  E.  Hudson 
W.  F.  Krumheuer 
G.  L  Cornwall 

G.  S.  Blair 

H.  F,  Spragg 
K.  E.  Plumb 
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Toronto 

Southam  Newspapers 
W.  W.  Southam 
G.  N.  Fisher 
Toronto  Globe  and  Mail 
James  Harrison 
J.  A.  Gillis 
William  Turjanica 
Vancouver  Sun  and  Province 

C.  F.  Bailey 
W.  Hughan 

Victoria  Colonist  and  Times 
Frank  Mack 

SWEDEN 

Stockholm  Dagens  Nyheter 
Erik  Jonsson 


SUPPLY  FIRMS 

The  following  suppliers'  represen¬ 
tatives  have  pre-registered  for  the 
ANPA  Mechanical  Conference  in  Chi¬ 
cago: 

Alico,  Inc. 

Arnold  L.  Imshaug 
Beard  Newsprint  &  Warehouse  Co. 
Don  Beard 
Earl  Barker 
Broob  &  Perkins,  Inc. 

J.  G.  Merritt 

A.  A.  Lefebvre 
N.  J.  Pozniak 
John  Roszler 

Burgess  Cellulose  Co. 

Victor  E.  Fishburn 

B.  L  Fishburn 
:L.  A.  Giessel 
W.  A.  Carpenter 
Robert  Jealouse 
Harry  Vigal 
Don  Malcolm 
Gene  Fangman 
Paul  Richmond 
Edward  P.  Fraher 

California  Ink  Co. 

Arch  McNeil 
Certified  Dry  Mat  Corp. 

Frank  M.  Tighe 
George  T.  Kempter 
.Thomas  F.  English 
Carl  R.  Borckardt 
Collier  Elliott  Associates 


Fairchild  Graphic  Equipment,  Ine. 
Edward  Tracht 

R.  Lee 

S.  Viejo 

R.  MacPherson 
R.  Koral 
L  Holtz 
N.  Eaton 

D.  Parfitt 

A.  Lawrence 

Hint  Ink  Corp. 

E.  B.  Flint 
R.  H.  Hint 
A.  A.  McNab 
L  L  Mills 
Monroe  Seiberling 
Matthew  Keller 
Joseph  Kwain 

Foster  Manufacturing  Co. 

I.  J.  Borowsky 
L  A.  Page 
Ed  Hewett 
Gay-Lee  Company 
Earl  G.  Goehle 
Elizabeth  W.  Goehle 
Theodore  Bachmann 
Douglas  W.  Souter 
General  Electric  Co. 

H.  R.  Abbott 

N.  M.  Murdock 

E.  M.  Stacey 

T.  J.  Guendel 

F.  H.  Weick 

O.  G.  Wantzelius 
R.  DeMuth 

B.  Damiol! 

Goss  Printing  Press  Co. 

C.  S.  Reilly 
H.  R.  Behr 

D.  B.  Bear 
F.  J.  Baker 
W.  T.  Goss 
H.  V.  Henry 

L  G.  Morrison 
F.  Paul 
W.  C.  Pratt 
W.  J.  Nolan 
F.  A.  White 
F.  J.  Yagow 
F.  A.  Kopp 
C.  W.  Burger 
R.  B.  Patch 
J.  M.  Strong 
W.  H.  Granger 
L  J.  Robbins 
H.  E.  Hanson 


Collier  Elliott  Great  Northern  Paper  Co. 

Consolidated  International  Equipment  John  H.'Staples 

and  Supply  Co.  Irving  P.  Phelps 

Benjamin  Sugarman  George  M.  Holderer 


John  E.  Roberts 
Consolidated  Paper  Corp. 

A.  D.  Thacker 
Crosfield  Electronics,  Inc. 

Edgar  L  Parks 
John  Grindle 
Milton  L.  Priban 
Dirats  Photo-Plate  Co. 

Elwyn  Dirats 
Michael  Papantones 
Dow  Chemical  Co. 

A.  B.  Fry 

Eastern  Color  Printing  Co. 

Harold  A.  Moore 
Edes  Manufacturing  Co. 

James  J.  Hart  Jr. 

Ronald  E.  Leary 
Frank  M.  Suma 
Richard  L  Miller 
C.  G.  Amenta 
Laurence  Ricket 

EDITOR 


John  Griffiths  Co. 

John  Griffiths 
Hartzell  Machine  Works 
Maurice  H.  Hartzell 

G.  Richard  Hartzell 
William  C.  Herrick  Ink  Co. 
Millard  C.  Pintard 
Charles  H.  Merbitz 
R.  Hoe  &  Co. 

McHenry  Browne 
Wm.  W.  Henderson 
Ray  Dittrich 
Fred  Gebhard 
Lee  D.  Pollock 
Charles  Keeter 
Warren  J.  Robinson 
Gordon  F.  Elrod 
Ray  A.  Willoughby 
William  W.  Pezdii^ 

Gilbert  H.  Higgins 
Wallace  Dombrow 
Ernest  W.  Petty 
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WE'RE  SORRY  -  -  -  Our  Last  Ad  Said  Enfries 
Close  July  30  . . ,  but 


Entries  Close  JUNE  30 


4th  annual 

Ted  V.  Rodgers  awards 


$9000  to  writers  for  published  articles  and  editorials 
on  highway  improvements  and  use. 

As  a  member  of  the  ATA  Foundation,  Inc.,  a  research  edu¬ 
cation  and  public  information  organization  for  supplier  co¬ 
operation  with  the  American  trucking  industry,  Trailmobile 
Inc.,  a  major  manufacturer  of  truck-trailers,  again  offers 
$9000  in  awards  for  the  best  highway  stories,  published  on 
or  between  July  1,  1958,  and  June  30,  1959.  Entries  will  be 
accepted  after  January  1,  1959,  and  should  be  mailed  to; 
The  Ted  V.  Rodgers  Awards,  The  ATA  Foundation,  Inc., 
1424  Sixteenth  St,  N.W.,  Washington  6,  D.  C. 


AWARDS 
IN  THREE 
CATEGORIES 


DAILY 

NEWSPAPERS 

MAGAZINES 

WHKLY 

NEWSPAPERS 

First..., 

..$1500 

First... 

..$1500 

First . . . , 

..$1500 

Second . . 

..$  700 

Second . 

..$  700 

Second.. 

..$  700 

Third  ... 

..$  300 

Third  .. 

..$  300 

Third  ... 

..$  300 

A  Authors  of  all  articles  that  meet  the  re- 
^  quirements  listed  in  these  regulations  are 
eligible.  The  articles  will  be  judged  on 
their  contribution  to  the  improvement  of 
highways  and  their  use,  or  to  better  un¬ 
derstanding  of  highway  transportation 
problems. 

©Entries  in  the  1957-1958  competition  must 
have  been  published  on  or  between  the 
dates  of  July  1, 1958  and  June  30, 1959. 
Only  published  articles  are  eligible. 

©Articles  and  editorials  of  any  length  are 
eligible.  A  series  of  articles  will  be  con¬ 
sidered  a  single  entry. 

There  are  three  categories  of  partidpation: 
^  Magazines,  except  trade  publications  de¬ 
voted  primarily  to  the  transportation 
industries;  daily  newspapers;  weekly  news¬ 
papers. 


O 

O 

o 

o 


Each  entry  must  be  accompanied  by  a 
statement  of  copyright  ownership,  the  date 
and  name  of  publication  in  which  it  ap¬ 
peared,  and  the  category  in  which  it  is 
entered. 

Awards  will  be  the  same  in  the  three  cate¬ 
gories:  First— $1500;  Second— $700;  Third 
-$300. 

A  $500  cash  award  will  be  made  to  the 
journalism  school  from  which  the  first  place 
winner  in  each  category  graduated,  or  to 
the  journalism  school  designated  by  the 
winner.  A  trophy  award  will  be  made  to 
the  original  publisher. 

Entries  will  be  accepted  after  January  1, 
1959.  They  should  be  mailed  to: 

Ted  V.  Rodgers  Awards 
The  ATA  Foundation,  Inc. 

1424  Sixteenth  Street,  N.W. 
Washington  6,  D.  C. 


All  entries  must  be  postmarked  no  later 
than  June  30, 1959. 


O 

o 

o 

o 

o 


Material  printed  in  publications  devoted 
primarily  to  the  transportation  industries 
is  not  eligible. 

Material  submitted  cannot  be  returned. 

Decision  of  the  judges  will  be  Final. 

In  event  of  ties,  duplicate  prizes  will  be 
awarded. 

This  awards  program  is  subject  to  state  and 
national  regulations. 


©Winners  will  be  notified  by  special  letter 
before  Mid-October,  1959,  and  by  public 
announcement.  A  complete  list  of  winners 
will  be  available  to  those  requesting  it. 


TRAILMOBILE  inc 
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Hoe  &  Co.,  conf'd 
Leo  Kelleher 
Janies  M.  Crowe 
Ray  Cassidy 
Peter  Peaquin 
Leo  Kohl 
Joseph  Krupp 
John  Bobko 
Fred  L  Faiella 
Richard  Reid 
George  L  Devyr 

J.  M.  Huber  Corp. 

C.  D.  Adkins 
J.  S.  Hart 

D.  H.  Mathews 
O.  Boone 

E.  Schirmer 

F.  N.  Crowding 
L.  Phipps 

E.  Linn 
H.  Leland 

S.  J.  Vilardi 

G.  Myover 
G.  Wirth 

E.  C.  Stone 

Hurlaton  (Electric  Eye  Equipment) 
W.  A.  Bishop 
G.  A.  DeWitt 
G.  R.  Dayton 
C.  J.  HuRer 
E.  Richter 

Imperial  Type  Metal  Co. 

Roland  A.  Buhl 
Clarence  J.  Walkoe 
William  J.  Prentice 
Claude  E.  Purkis  Jr. 

Roy  C.  Kuhns 
A.  C.  Wilson 
Douglas  Savage 
Donald  R.  Prentice 
George  L.  Rothermel 
Claude  E,  Purkis  Sr. 

Clarence  Seaman 
Spilman  B.  Gibbs 
William  A.  Penney  Jr. 

Wilson  S.  Yerger  Jr. 

William  C.  Otter 
Edward  Schuller 
Robert  J.  Patsko 
Fred  Mackert 

Interchemical  Corp.  (Ink  Division) 
Timothy  Ryan 
Walter  Cassidy 
Bob  Fippinger 
Dale  Welsh 
Dusty  Schluetter 
Stan  Kazlaw 
Charles  Carroll 
Wendell  Dorn 

International  Paper  Sales  Co. 

C.  C.  Carpenter 

T.  E.  Reilly 
L  C.  Borton 
G.  B.  Delashmet 
W.  C.  McCullogh 
George  W.  Anger 
W.  G.  Dodge 

Intertype  Corp. 

A.  T.  Mann  Jr. 

R.  B.  Daigle 

S.  S.  Skogen 
Ben  Black 
R.  Jones 
W.  Severin 

Jampol  Company 
Howard  M.  Jampol 
Karl  J.  Herminghausen 
Herbert  E.  Daniels 
Ferdinand  Casabona 


C.  M.  Kemp  Mfg.  Co. 

E.  J.  Funk  Jr. 

J.  R.  Riley 
Earl  Genn 
Fred  Logan 

Kimberly-Clark  Corp. 

J. G.  Zapp 
S.  B.  Pinkerton 
L.  A.  Wolterding 

Kruger  Paper  Co. 

Arthur  Dressel 
J.  C.  Harvison 

Ludlow  Typograph  Co. 

John  O.  King 
Robert  W.  Buckley 
Fred  L  Mosier 
Charles  M.  Albion 
Phil  R.  Angelini 
George  L.  Morrison 
Robert  H.  Middleton 
Frank  J.  Ferrari 
Wesley  Lantis 
Clay  A.  Wellman 
Shepley  Cleaves 
Charles  V.  Creek 
Russell  D.  Jensen 
Oran  C.  Smith 
Emil  C.  Proskovec 
Harry  T.  Hellmann 
Charles  A.  Schmidt 

N.  Bradford  Will 
William  E.  Van  Arsdall 

O.  W.  Asbell 
Lawrence  J.  Helmick 

Chas.  T.  Main  Co. 

Harold  S.  Hoch 
David  Lewis 

Master  Sales  &  Service  Corp. 
William  Guenst  Sr. 

William  Guenst  Jr. 

Wesley  Miller 
Gerold  Litschi 

Matrix  Contrast  Corp. 

Clifford  Yewdall 
Gerald  W.  Hunter 
Henry  Curlander 
George  Mattice 
Jack  Faris 
Morris  Rice 
William  O'Toole 

J.  H.  McGowan 
James  H.  McGowan 

J.  Thomas  McHugh  Co. 

J.  Thomas  McHugh 
John  P.  Tobin 
Walter  Max  Foster 

Mergenthaler  Linotype  Co. 
John  W.  Reid 
Paul  S.  Chisholm 
William  J.  Mulroy 
Herbert  S.  Rand  Jr. 

Wilson  M.  Childers 
J.  C.  Huie 
Edward  D.  Betts 
George  A.  Boucher 
E.  Rene  Leach 
Ray  G.  Burgoon 
J.  A.  Jennings 
J.  F.  Schuman 
Fred  B.  Asdel  Jr. 

Leonard  C.  Smith 
Beryl  A.  Troutman 

Midwest  Publishers  Supply  Co. 
James  Kolar 
Robert  Fuener 
Earl  Barker 
Stan  Rezabek 
Jim  Rezabek 


Minnesota  Mining  &  Mfg.  Co. 

Ed  Kane 

Clare  W.  Goodsell 
L  S.  Nederostek 
L  L  Norwich 

Mohr-Lino  Saw  Co. 

Harold  O.  Mohr 
Wm.  F.  Christmann 

G.  Robert  Jackson 

Monomelt  Co. 

W.  H.  F.  Thompson 

H.  P.  Blodgett  Jr. 

Willis  S.  Piggins 
Paul  S.  Allor 

Morrill  Ink  Co. 

R.  Dando  J.  Stone 

J.  Feidkamp  S.  Rochelle 

A.  Goldberg  J.  Farmer 

K.  Detzler  R.  Blair 

L  Paxton  C.  Poley 

R.  Shields  H.  Clark 

A.  Brown  F.  Tupper 

Morrison  Co. 

George  F.  Morrison 
L  H.  Arpe 

Newspaper  Publishers  Supply  Co. 
Walter  D.  Phillips 
Joseph  D.  Goggin 

Nolan  Corp. 

L.  E.  Rebe 

C.  R.  Edwards 
A.  F.  Nolan 
W.  A.  Nolan 

NuArc,  Inc. 

Henry  Weisman 
John  Schulters 
J.  Koren 

Pate  Co. 

Sherman  E.  Pate 
Edward  J.  Crowley 
Henry  Breidenbach 
Henry  Breidenbach  Jr. 

John  Briscoe 
William  H.  Baum 
Harold  G.  Aranda 

Pereira  &  Associates 

M.  L  Pereira 
A.  R.  Brown 
A.  Lozano 

J.  G.  Whiting 

Perkins-Goodwin  Co. 

George  N.  Guthrie 
Mrs.  Guthrie 

Rolled  Plate  Metal  Co. 

James  C.  Manny 
Fred  A.  Dirkes 
Frank  Bonner 
John  E.  Rees 

Walter  Scott  &  Co. 

(Division  of  Wood) 

Charles  Weyman 
Roy  Schwarzwalder 
Don  Brown 
William  Stark 

T.  W.  &  C.  B.  Sheridan  Co. 
Victor  E.  Sawyer 
Frank  L  Olds 
William  J.  Powers 
Peter  J.  Gettings 
Jack  Orsinger 
Carl  Larsen 

Ben  Shulman  Associates 
Ben  Shulman 


Joseph  E.  Carroll 
Roy  Carroll 
Thomas  P.  Carroll 
William  E.  Rutenberg 
Skidmore  &  Mason,  Inc. 

S.  S.  Mason 
Sta-Hi  Corp. 

Vernon  R.  Spitaleri 
O.  T.  Cochran 
Star  Parts,  Inc. 

Emil  Bendrow 
Bill  Andreacci 
E.  Miller 

Geo.  Tarpley  Co. 

Richard  A.  Byrom 
Preston  A.  DuPont 
Tingue,  Brown  &  Co. 

William  M.  Tingue 
John  W.  Foster  Jr. 

John  A.  Maxwell 
William  M.  Brennan 
Michael  P.  Joyce 
William  M.  Norwood 
Harry  W.  Stauder 
John  R.  Farrell  j 

Tompkins  Printing  Equipment  Co.  > 

L  R.  Tompkins  I 

Walt  A.  Howton 
Larry  Tompkins 
United  Shoe  Machinery  Corp. 

Ralph  L.  Drew 

U.  S.  Printing  Ink  Corp. 

Donald  H.  Seixas 
Arthur  Brooks 
James  F.  Shea 
Irwin  Brooks 
Unitronics,  Inc. 

Theodore  Hommel 
L  M.  Andersen 
Universal  Mono-Tabular  Corp. 

V.  Layton  Smith 
Vogt  Roller  Co. 

Fred  C.  Finzer 
David  J.  Cahill 
Gene  Petko 
John  O.  Finzer  Sr. 

John  O.  Finzer  Jr. 

L.  C.  Conley 
Wiretyer  Corp. 

Louis  F.  Fallon 
Wood  Flong  Corp. 

Thornton  Hall 
Ralph  B.  Millington 
Charles  H.  Scherb 
J.  Wallace  Wood  Jr. 

Raymond  Finzer 
Wyndham  Austin 
Clifford  J.  Earley 
George  J.  Meehan 
William  S.  Wetherell 
Raymond  T.  R.  Sturm 
Austin  W.  Johnston 
G.  James  Wirthman 
Wood  Newspaper  Machinery  Cfl<F 
John  J.  Shea 

I.  Tornberg 
P.  L.  Tollison 
D.  McColley 
C.  G.  Tiefert 

P.  P.  Romano 
S.  Oderman 

J.  Milani 

P.  Schkeeper 
R.  A.  Breur 
R.  L.  Compton 
B.  C.  Denning 

W.  W.  Kihn 
W.  E.  Tolk 


Sinclair  &  Carroll  Co.  Alan  Wood  Steel  Co. 

James  M.  Applegate  Leon  J.  Lieberman 
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everythings 


to  date  in  kansas  city 


The  Crossroads  City  of  America,  a  true  barometer  of  the  national  economy, 
is  enjoying  a  business  upsurge  far  beyond  the  national  experience 


For  more  than  a  half-century,  The  Kansas  City  Star  has  found 
classified  advertisements  an  almost  infallible  barometer  of  the 
economy.  When  want  ads  are  up,  the  whole  Kansas  City  area 
moves  at  a  fast  economic  pace.  When  they’re  down,  look  out! 
Right  now,  our  classified  barometer  is  rising  spectacularly. 
For  the  first  five  months  of  1959,  classified  advertising  in 
The  Star  was  up  575,199  lines  over  the  same  period  last  year, 
an  increase  of  more  than  12  per  cent.  Numbers  of  individual 
ads  are  up  proportionately. 

A  year  ago  “Help  Wanted”  was  the  sick  category  in  The 
Star.  Some  of  the  other  classifications  were  none  too  flourish¬ 
ing,  either.  Today,  real  estate  classified  ads,  both  residential 
and  commercial,  are  up  11  per  cent.  Motor  cars  and  business 
opportunities  are  registering  solid  gains.  All  through  the 
classified  page  you  can  see  and  feel  the  pulse  of  good  times 
throbbing  robustly. 

Advertising  UP!  Circulation  UP! 

The  whole  linage  picture  reflects  business  advance.  In  five 
months.  The  Star  published  8.71%  more  total  advertising 
than  a  year  ago. 

A  similar  expansion  shows  up  in  circulation.  The  Star  went 
into  June  with  a  gain  of  more  than  5,000  over  1958  in  the 
evening  paper.  The  morning  edition  was  up  6,500  and  The 
Sunday  Star  close  to  8,000.  This  is  the  highest  city  carrier- 
delivered  circulation  in  Star  history.  May  was  the  ninth  con¬ 
secutive  month  of  circulation  increase. 

Nice  Weather,  Thank  You! 

Of  course,  our  weather  is  always  a  threat.  No  Midwesterner 
would  bet  on  the  weather !  But  last  year  ended  the  drought  cycle. 
I  So  far,  1959  looks  good.  Drive  through  our  countryside.  Ponds 
are  full.  Acre  after  acre  is  green  with  the  bounty  of  spring. 
Square-rumped  cattle  graze  belly-deep  in 
lush  pasture.  There’s  fresh  paint  on  the 
farmhouse  and  barn ;  a  fresh,  prosperous 
look  to  the  countryside  that  does  a  city 
roan’s  heart  good. 

For  the  first  two  months  of  ’59,  farm 
^  receipts  in  Missouri  were  up  7  per  cent, 
j  In  Kansas,  receipts  rose  35  per  cent, 
i  Last  year  the  amazing  farm  comeback 
proved  a  prelude  to  industrial  come¬ 
back.  This  year,  things  look  mighty  fine 
ro  town,  too. 

flight  now  unemployment  stands  at 
about  23,000  in  Kansas  City’s  4-county 
wea  of  Johnson,  Wyandotte,  Clay  and 
around  5  per  cent 
0  the  labor  force  and  markedly  below 
national  figures. 


Employment  Figures  Tell  the  Story 

Unemployment  compensation  claims  are  50  per  cent  less  than 
a  year  ago.  The  Missouri  Division  of  Employment  Security 
Office  in  Kansas  City  has  1100  job  openings  UNFILLED,  even 
though  placements  ran  75  per  cent  HIGHER  in  March  and 
April  than  last  year! 

As  one  official  put  it,  “We’re  being  clobbered  with  job 
orders.” 

Kansas  City  has  been  removed  from  the  list  of  cities  with 
a  “Substantial”  labor  surplus.  Unemployment  is  lowest  since 
1953.  The  jobs  are  here  again! 

With  jobs  comes  purchasing  power.  Kansas  City  people  are 
buying.  Advertising  and  retail  sales  reflect  it.  Department  store 
sales  in  the  Kansas  City  metropolitan  area  are  up  12  per  cent 
over  last  year.  People  dolled  up  more  for  Easter  this  year, 
but  clothing  sales  are  only  part  of  the  pickup.  Durable  goods 
are  being  bought  in  volume.  Take  motor  cars.  In  four  months 
of  1959,  Greater  Kansas  Gty  car  sales  were  up  almost  100  per 
cent  over  last  year.  Ford  and  General  Motors  are  adding  1800 
assembly  line  workers.  The  new  GM  small  car  will  be  produced 
in  Kansas  City.  We’re  already  2nd  in  America  in  motor  car 
assembly. 

Business  and  Industrial  Gains  Are  Widespread 

Construction  figures  are  soaring.  In  the  first  two  months  of 
’59,  all  types  of  building  increased  39  per  cent  over  1958.  March 
contracts  for  future  construction  in  Missouri  totaled  $64,992,- 
000,  fifty -two  per  cent  more  than  in  March,  1958.  In  the  Kansas 
City  metropolitan  area,  housing  completions  are  100  per  cent 
ahead  of  last  year.  Real  estate  sales  are  up  20  per  cent.  Construc¬ 
tion,  wholesale  and  retail  trade  and  manufacturing  alone  have 
provided  13,600  NEW  jobs  since  the  first  of  the  year! 

In  the  first  quarter  the  Kansas  City 

_ Power  &  Light  Company  generated  50 

million  more  kilowatt-hours  of  elec- 
QG  story  tricity  than  last  year.  This  increase  goes 

'  far  beyond  normal  year-to-year  in- 

crease  in  power  consumption. 

52  CITIES  MR.  BUSINESS  MAN! 

(average  linage  MR.  SPACE  BUYER! 

QRin ) 

....  ,  ,  ...  ,The  Star  provides  blanket  cover- 

/o  08$  •  /o  responsive,  Kansas 

18%  UP  4.1%  City  lOO-mile  drive-in  area  where 

110/  II B  « oo/  more  than  350,000  families  are 

17%  UP  3.8%  subscribers.  95%  HOME-DE- 

ITO/o  UP  II.80/0  LIVERED  and  FAMILY-READ,  The 

110/  iiD  A  10/  S*®*"  offere  prestige  entre  to  one  of 

1 1/0  UP  4.1/0  nation’s  HOTTEST  markets. 

_  Get  into  The  Star  .  . .  get  into  the 

money! 


the  KANSAS  CITY  STAR 

IFvrw*.  Average  Net  Paid  Circulation  May,  1959,  and  Increase  Over  May,  1958 

344,181  —  UP  5,646  MORNING,  339,508  —  UP  6,288  SUNDAY,  366,447  —  UP  7,871 
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SYNDICATES 


Blaik  on  Football 
Wilder  on  Products 


By  James  L.  ('.ollings 

Col.  Earl  (Red)  Blaik,  re¬ 
cently  retired  head  football  coach 
at  West  Point,  has  been  signed 
by  AP  Newsfeatures  to  write  a 
twice-weekly  football  series  this 
Fall. 

“The  famous  gridiron  men¬ 
tor,”  APN  says,  “will  analyze 
broad  trends  of  the  game  and 
give  his  own  views  on  contro¬ 
versial  subjects  every  Tuesday. 
On  Fridays  his  pre-game  anal¬ 
yses  will  deal  specifically  with 
the  leading  teams  by  regions 
and  evaluate  winning  possibil¬ 
ities  in  outstanding  games.” 

Red  Blaik  told  APN  he  is 
doing  the  writing  because  he 
feels  he  can  continue  to  make  a 
contribution  to  the  understand¬ 
ing  of  the  game.  The  money  he 
earns  from  the  articles  will  be 
used  to  set  up  a  scholarship  for 
top  college  football  seniors  who 
want  to  go  on  to  graduate  work. 

Mr.  Blaik,  now  a  business 
executive,  made  one  stipulation 
before  agreeing  to  the  assign¬ 
ment:  freedom  to  express  him¬ 
self  on  any  football  topic. 

*  «  * 

WILDER’S  ‘WONDERS’ 

United  Feature  Syndicate  has 
for  July  6  kickoff  a  four-a-week 
column  by  Sally  Wilder,  “Small 
Wonders,”  a  shopping  feature. 

“We  are  aware,”  the  syndi¬ 
cate  points  out,  “that  there  al¬ 
ready  are  several  ‘new  products’ 


columns  in  the  field,  almost  all 
of  which  report  on  items  that 
have  just  been  patented,  or 
which  are  still  on  the  drawing 
boards,  or  perhaps  are  in  the 
process  of  being  manufactured. 

“Much  of  this  information 
may  be  interesting  but  it  is  of 
little  practical  value. 

“  ‘Small  Wonders’  is  the  re¬ 
sult  of  a  continuing  search  in 
various  types  of  stores  of  typi¬ 
cal  communities.  All  the  items 
mentioned  are  unusual  and  prac¬ 
tical  and  available.  Some  are 
brand  new,  others  have  been 
available  for  some  time. 

“Such  items  either  have  not 
been  advertised  or  their  exist¬ 
ence  is  unknown  to  the  millions 
of  young  housewives  and  do-it- 
yourself  enthusiasts  who  would 
find  them  mighty  useful.” 

Miss  Wilder,  a  graduate  of 
the  University  of  Virginia,  is  a 
freelance  writer. 

♦  *  ♦ 

T.4KEN  SERIOUSLY 

Fellow  over  at  King  Features 
was  mentioning  the  other  day 
how  seriously  some  people  take 
a  strip.  He  took  “Buz  Sawyer” 
as  an  example. 

“Proof  of  how  seriously  that 
is  1‘ead,”  he  said,  “is  in  the 
current  sequence  in  which  Buz 
and  one  of  his  pilots  named 
Boom-Boom,  who  goes  haywire 
in  bad  weather,  took  off  from 


Fun  house! 

They’ve  earned  the  title  of  “the  funniest  family 
in  print”— Stan  &  Fran,  the  mirth-making  Mr. 
&  Mrs.;  Wendy,  Butch,  and  Sis,  offspring  who 
are  always  springing  something ;  and  Geddown, 
the  tiny  pup,  who  never  knew  another  name! 
Millions  of  readers  get  double- jointed  laughs  a  day  from... 

The  FlibbertTs 

by  Ray  Helle . . .  vest-busters,  whose  household  humor  keeps 
newspaper  families  laughing . . .  and  would  give  a  sphinx  the 
side-splits!  Packing  explosive  giggles  in  each  panel,  this 
strip  is  sure  fire  with  every  age  group,  both  sexes,  and  the 
Circulation  Department.  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager... 

Chicago  Trihane^New  Yorkl^ews 

Wmm^  BuHdtng.  IVviT  York 

^gaatCatCm  Mac»  Trtbune  Toirer,  Chicago 


the  carrier  Gettysburg  on  com¬ 
bat  air  patrol. 

“The  tactical  air  navigational 
system  —  nicknamed  Tacan  — 
w'hich  gives  the  pilot  his  bearing 
and  distance  from  the  carrier 
conked  out  in  Boom-Boom’s  plane 
just  as  bad  weather  closed  in. 

“When  this  instalment  ap¬ 
peared,  one  of  the  companies 
that  makes  some  of  the  Navy’s 
navigational  and  radio  equip¬ 
ment  immediately  wired  Crane 
(the  strip’s  artist)  that  it  was 
flying  a  field  seiwice  engineer  to 
the  Gettysburg  to  find  out  why 
the  equipment  malfunctioned. 

“And  concerned  over  Boom- 
Boom’s  plight,  it  also  suggested 
he  use  his  ultra-high  frequency 
direction  finder  to  get  a  radio 
bearing  on  the  carrier.  But  by 
then  Crane  had  already  helped 
Boom-Boom  out.” 

Now,  the  fellow  finished,  Mr. 
Crane  is  waiting  for  an  offer 
from  a  psychiatrist  on  how  to 
cure  ol’  Boom-Boom’s  fear  of 
bad  weather. 

*  *  * 

READER  PROTEST 

The  Hackensack  (N.  J.) 

Bergen  Evening  Record  this 
week  learned  what  others  have 
learned:  di'op  a  strip,  you  fre¬ 
quently  get  repercussions.  The 
paper,  discovering  “Pogo”  was 
its  least-read  comic,  replaced  it. 
After  more  than  100  complaints, 
the  strip  was  restored.  A  Record 
spokesman  said:  “It  only  goes 
to  prove  that,  like  women,  sur¬ 
veys  have  a  habit  of  coming  back 
to  haunt  you.” 

• 

Seminars  in  Japan 

Alton  L.  Blakeslee,  Associated 
Press  science  writer,  and  John 
Fostei',  science  joui-nalism  pro¬ 
fessor  at  Columbia  University, 
will  conduct  a  series  of  seminars 
on  science  new’s  writing  in  Ja¬ 
pan  at  the  invitation  of  the 
Japan  Newspaper  Publishers 
and  Editors  Association  and  the 
i  Asia  Foundation.  The  seminars 
will  be  held  in  Tokyo,  June  25- 
27  and  Osaka,  July  2-4. 


use  "TAPECO 


Corrected  Typesetter  Tape 
For  All  Leading 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 

"TAPeCO” 

Writ*  tor  ProdoetloH  Sehodolo 


Costs  May 
Eat  Up  Balm 
To  Liberace 


London 

Wladziu  Valentino  Liberace, 
the  American  entertainer  knom 
as  Liberace,  won  a  judgment  of 
$22,400  in  a  libel  action  again?: 
the  London  Daily  Mirror  and  its 
columnist,  William  Connor 
(Cassandra),  this  week  but  the 
assessment  of  court  costs  may 
nullify  any  pecuniary  balm. 

The  plaintiff,  who  claimed  a 
column  publish^  Sept.  26,  195<i, 
implied  he  was  a  homosexual, 
lost  on  a  second  count  based  oa 
a  column  of  Oct.  18,  1956,  and 
he  must  pay  costs  on  this.  Total 
court  costs,  to  be  shared  by  both 
plaintiff  and  defendants,  wi] 
run  to  $42,000,  it  was  estimatec. 

The  newspaper  and  its  coi- 
umnist  denied  the  implications 
and  pleaded  that  the  articles 
were  troe  and  the  expressions  of 
opinion  were  fair  comment  on  i 
public  entertainer. 

The  article  which  the  plainti? 
apparently  pi'oved  for  his  point 
before  the  jury  of  10  men  anc 
two  women  said,  in  part:  “He 
is  the  summit  of  sex — the  pin¬ 
nacle  of  masculine,  feminine  and 
neuter,  everything  that  he,  she 
or  it  can  ever  want.” 

In  the  article  read  to  the 
court,  Cassandra  said  other 
newspapermen  “all  say  that  thL' 
deadly,  winking,  sniggerine. 
snuggling,  chromium  -  plated, 
scent-impregnated,  luminous, 
quivering,  gigling,  fruit-fa 
vored,  mincing,  ice-covered  heat 
of  mother  love  has  had  the  big¬ 
gest  reception  and  impact  oc 
London  since  Charlie  Chapht 
arrived  in  September,  1921. 

“This  appalling  man  ...  reels 
with  emetic  language  that  ci' 
only  make  grown  men  long  frs 
a  quiet  corner,  an  aspidistra,  a 
handkerchief  and  the  old  heave 
ho.  Without  doubt  he  is  the  big¬ 
gest  sentimental  vomit  of  a- 
time.” 

The  trial  ran  for  seven  days 
The  court  stayed  execution  of 
the  payment  of  the  damages  to 
give  both  sides  time  to  plan  ap¬ 
peals. 


TAPE  PRODUCTION 
^  CORPORATION 

V  St.  Petersburg, 
Florida 
Phone  7-4783 


Feature  Page 

Cixvelam 
Cleveland  Plain  Deak^ 
page  in  its  Suu- 


The 

has  a  ..V,.. 

day  paper.  It’s  called  the  n 
page  —  the  front  page  of  S«f- 
ond  B  —  and  carries  only  f*>; 
ture  stories  especially 
by  members  of  the  staff.  T®*- 
page  formerly  had  been  for  *"■ 
vertisement  of  a  drug  comply 
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new 

COLOR-MATIC 

gets  outstanding 
reception  since 

introduction! 


ISince  the  announcement  of  the  revolutionary  new 
COLOR-MATIC  in  late  February  of  this  year,  news¬ 
paper  management  from  across  the  country  has  seen 
this  amazing  new’  equipment  in  action  .  .  .  has  shouted 
its  praises  .  .  .  has  taken  this  wonderful  press  unit  to 
its  collective  heart ! 

37  new'  COLOR-MATIC  units  on  order  with  acces¬ 
sory  equipment  testify  that  what  was  initially  predicted 
for  this  new  press  unit  in  the  planning  stage,  is  true 
in  fact  in  the  production  stage!  For  all  purchases  were 
made  after  newspaper  management  came  and  saw  the 
new  COLOR-MATIC  in  action  .  .  .  after  they  saw  what 
it  would  mean  to  the  futures  of  their  papers! 

They  saw’  its  amazing  capacity  for  speed  —  up  to 
70,000  P.P.H.!  They  saw’  its  complete  simplicity  and 
flexibility  of  operation!  They  saw’  the  new  engineering 
features  that  enable  it  to  print  black  and  w’hite  as  well 
as  full  process  color  w’ith  unprecedented  fidelity!  They 
marveled  at  its  amazing  new  inking  system  .  .  .  and  at 
its  design,  streamlined  by  one  of  the  country’s  out¬ 
standing  industrial  designers!  They  saw’  the  many  other 
features  which  make  the  COLOR-MATIC  the  greatest 
newspaper  press  of  them  all!  Why  don’t  YOU,  too, 
SEE  it  in  action  —  and  act  —  as  the  following  pub¬ 
lishers  have : 

Beaumont  (Texas)  Enterprise  and  Journal 

8  COLOR-MATIC  units  and  accessory  equipment 

Fresno  (California)  Bee 

8  COLOR-MATIC  units  and  accessory  equipment 

Oklahoma  City  (Oklahoma)  Oklahoman  and  Times 

8  COLOR-MATIC  units  and  accessory  equipment 

Dow  Jones  &  Company,  Inc.  (Wall  Street  Journal) 

8  COLOR-MATIC  units  and  accessory  equipment 

Jackson  (Mississippi)  Clarion-Ledger  and  News 

5  COLOR-MATIC  units  and  accessory  equipment 


OTHER  HOE  EQUIPMENT  ALSO 
ENTHUSIASTICALLY  APPROVED  BY  PURCHASE 

Likew’ise.  within  the  last  90  days,  enthusiastic  endorse¬ 
ment  of  Hoe  equipment  by  publishers  has  by  no  means 
been  confined  to  COLOR-MATIC  units.  Hoe  Color  Con¬ 
vertible  units  and  other  equipment  have  been  purchased 
by  these  well-known  and  outstanding  newspaper  or¬ 
ganizations  ; 

Staten  Island  (New  York)  Advance 

6  Color  Convertible  units  complete  with  folder,  1  color 
cylinder,  reels  and  tensions. 

Tulsa  (Oklahoma)  World  and  Tribune 
5  Color  Convertible  units,  complete  with  folder,  reels, 
tensions  and  pasters,  and  3  additional  color  cylinders. 
Winston-Salem  (North  Carolina)  Journal  Sentinel 
Color  Convertible  unit  with  fully  automatic  reel,  tension 
and  paster,  for  addition  to  the  5  Color  Convertible  units 
presently  being  installed. 

Las  Vegas  (Nevada)  Review-Journal 
Color  Convertible  unit,  color  cylinder  and  upper  formers 
for  addition  to  4  Color  Convertible  units  previously 
installed. 

Charleston  (South  Carolina)  Evening  Post 

Color  Convertible  unit,  including  color  cylinder  with  paper 
roll  reel  and  upper  formers,  for  addition  to  existing  5 
Color  Convertible  units. 

Bangor  (Maine)  News 

Color  cylinder  for  attachment  to  existing  Color  Converti¬ 
ble  unit. 

C.  A.  Editora,  S.  A.  Publishers  of  El  Nacional, 
Caracas,  Venezuela 

Color  Convertible  unit  with  paper  roll  bracket  for  attach¬ 
ment  to  existing  Color  Convertible  units. 

HOE  IS  GOING  PLACES! 

Investigate  the  new  COLOR-MATIC!  Investigate  the 
new  Hoe  (Aller)  Satellite  Design  Web  Offset  Presses! 
Investigate  the  new  kinematic  designs  offered  only  by 
Hoe.  You’ll  find  every  Hoe  man  at  the  ANPA  Mechani¬ 
cal  Convention  eager  to  explain  the  many  benefits  the 
new  Hoe  equipment  offers! 


CO.MC, 

910  East  138th  Straat,  Now  York  54,  N.Y. 
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Newsroom 

(Continued  from  page  17) 


into  cramped  quarters  to  permit 
completion  of  the  general  re¬ 
porting  area  along  the  west 
wall.  Major  moves  were  re¬ 
served  for  weekends  when  a  rela¬ 
tively  small  staff  was  on  duty. 

Entrance  to  the  fourth  floor 
newsroom  is  by  a  bank  of  five 
elevators.  A  large  reception 
lounge,  done  in  walnut  panelling, 
with  stainless  steel  trim,  fea¬ 
tures  photos  of  historic  pages 
of  the  Star.  A  reception-inter¬ 
view  room  assures  control  over 
entry  to  the  newsroom. 

Stenographic  Pool 

To  speed  up  the  handling  of 
stories  from  reporters  on  out-of- 
town  assignments  or  in  bureaus 
in  other  cities,  a  seven-man  re¬ 
write  desk  system  was  installed 
close  to  the  city  editor’s  desk. 
Close  by  also  is  the  photo  desk. 
A  conveyor  belt  is  used  to  feed 
copy  from  the  universal  desk 
to  the  composing  room,  which 
is  behind  the  editorial  room. 

There  is  a  telephone  for  every 
two  desks  in  the  newsroom,  and 
all  phones  connect  through  a 
central  switchboard  with  the 
central  desk,  eliminating  shout¬ 
ing  across  the  room.  On  order  is 
a  central  dictating  system  which 


will  enable  reporters  and  edi¬ 
tors  to  dictate  letters  to  a  cen¬ 
tral  stenographic  pool  through 
the  telephone  system. 

Private  offices  for  executives 
of  the  editorial  department  and 
a  conference  room  are  located 
at  the  east  end  of  the  L-shaped 
editorial  floor,  giving  complete 
privacy  for  editorial  consulta¬ 
tions. 

The  renovation  of  the  daily’s 
editorial  floor  is  the  first  of  a 
number  of  changes  being  made 
by  the  newspaper.  In  the  plan¬ 
ning  stage  is  a  renovation  of  the 
fifth  floor  business  offices  and 
the  offices  of  the  million  circu¬ 
lation  national  Star  Weekly,  now 
scattered  on  various  upper  floors 
of  the  building. 

• 

Boston  Attorney 
Elected  To  Board 

Boston 

Edward  B.  Hanify  of  Belmont, 
widely  known  Boston  attorney, 
has  been  named  a  director  of 
the  Boston  Herald-Traveler  Cor¬ 
poration. 

Sidney  W.  Winslow  Jr.,  presi¬ 
dent  of  the  Herald  and  Traveler, 
said  that  the  Holy  Cross  and 
Harvard  graduate  succeeds 
former  Massachusetts  Gov. 
Channing  H.  Cox  who  is  retiring 
after  32  years  on  the  board  of 
directors. 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone ....  State . 

Company  . 

Meal  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

66.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10j00 


Electronics  Control 
For  Pre-Print  Inserts 


Delegates  to  the  ANPA  Me¬ 
chanical  Conference  in  Chicago 
next  week  (June  21-24)  are 
going  to  hear  about  a  new  de¬ 
vice  for  inserting  pre-printed 
color  in  newspapers. 

A.  J.  Jones  of  Strachan  & 
Henshaw  Ltd.,  Bristol,  England, 
printing  equipment  engineers, 
this  week  gave  Editor  &  Pub¬ 
lisher  a  quick  rundown  on  the 
new  equipment  which  consists 
of  a  steel  draw,  or  feed  roll,  at¬ 
tached  to  an  existing  press  near 
a  press  unit. 

Drive  for  the  feed  roll  is 
taken  from  the  printing  press 
side  shaft  or  other  convenient 
source.  Co-acting  with  this  steel 
feed  roll  is  a  rubber-covered 
web  holding  roll.  The  rolls  con¬ 
trol  the  feed  of  the  pre-printed 
web. 

Any  correction  to  the  feed  of 
the  pre-printed  web  to  assure 
register  of  color  with  subse¬ 
quent  printing  and  folding  is 
introduced  into  the  feed  roll 
drive  by  means  of  an  epicylic 
gear,  the  outer  casing  of  which 
is  driven  by  a  half  horsepower 
reversible  D.  C.  motor. 

The  pre-printed  color  web  is 
held  between  the  steel  and 
rubber-covered  rolls  with  pres¬ 
sure  consistent  with  the  stand¬ 
ard  practice  of  setting  trolleys, 
etc.  on  the  feed  and  compen¬ 
sating  rolls  of  normal  news¬ 
paper  and  magazine  folders. 

Largest  Correction 


and  gives  correction  proportion¬ 
ate  to  the  degree  of  error.  A 
split  field  generator  is  driven 
at  a  speed  relative  to  the  press 
speed. 

Error  Is  Signalled 

By  means  of  a  scanning  head 
and  photo-electric  selector 
switch,  any  error  in  register  is 
signalled  to  an  electronic  relay 
panel  which  alters  the  balance 
of  the  field  on  the  generator  thus 
causing  the  armature  voltage  to 
vary.  The  armature  of  this  gen¬ 
erator  is  directly  connected  to 
the  armature  of  the  correction 
motor.  Amount  and  direction  of 
correction  is  therefore  dependent 
upon  the  polarity  and  magnitude 
of  the  supply  from  the  genera¬ 
tor. 

“Once  the  scanning  head  has 
been  set  and  the  selector  switch 
adjusted  —  an  operation  which 
ne^s  only  to  be  performed  in 
the  initial  set-up — then  for  hand 
pasting  it  is  only  necessary  for 
the  pressman  to  register  roughly 
the  pre-printed  color  to  the 
letterpress,  after  which  the  cor¬ 
rection  is  automatically  intro¬ 
duced  at  all  press  speeds,”  Mr. 
Jones  said. 

He  added  that  for  automatic 
pasting  of  pre-printed  reels, 
Strachen  &  Henshaw  can  furn¬ 
ish  further  mechanical  and  elec¬ 
tronic  equipment  to  ensure  joins 
in  reasonable  register  between 
new  and  expiring  reels. 


“The  largest  correction  we 
have  so  far  obtained  on  cheap 
newsprint,”  Mr.  Jones  said,  “was 
on  the  London  Sunday  newspa¬ 
per  People  where  it  ran  forty- 
six  thousandths  of  an  inch  on  a 
twenty-one  inch  page  lengfth,  or 


Stories  Bring  Back 
Missing  Supplies 

HONOLUtD 

A  series  by  Jack  Teehan  of 


approximately  0.2%  correction  Honolulu  Advertiser’s  I^- 
on  a  copy.  islature  staff  sparked  a  probe  by 

*  . .  ...  ,,  the  Territorial  Attorney  Gener- 

“In  cooperation  with  the  news-  discovered 

paper,  we  worked  out  the  re-  thousands  of  dollars  worth 

quired  spacing  or  pitch  of  color  equipment  were 

impressions  in  relation  to  that  .  ^ 

of  the  newspaper  press,”  Mr.  storerooms. 

Jones  added.  “The  rewinder  missing  items  inclu 

used  in  the  pre-printing  opera-  $2,500  worth  of  rugs  and  rug 
tion  must  give  a  smooth  tension  pads,  $3,000  worth  of  pens, 
to  ensure  reasonably  consistent  desk,  chairs,  lamps,  fans  an 
spacing  or  pitch  of  impressions.  u*any  other  items. 

In  tests  we  have  mainlined  ac-  All  the  six  missing  rugs  have 
curacy  of  pre-printed  color  to  turned  up  since  Mr.  Teehan  re- 
subsequent  letterpress  of  plus  vealed  they  were  missing.  Three 
and  minus  one-sixteenth  of  an  of  them  were  found  mysteriously 
inch  throughout  the  speed  range  in  a  locked  room, 
up  to  the  maximum  of  the  press,  A  set  of  lamps  and  fans  was 
namely  35,000  copies  per  hour,  dumped  under  cover  of  dart- 
with  a  web  speed  of  just  over  ness  at  the  house  of  a  Territor- 
1,000  feet  per  minute.”  ial  investigator.  Other  equip- 

According  to  Mr.  Jones,  elec-  ment  has  been  turning  up  in  out- 
tronic  control  is  fully  automatic  of-the-way  places. 
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BANKS  ARE  BURSTING  AT  THE 
SEAMS  IN  NEW  ENGLAND 


Banks  are  mighty  popular  places  in  Yankee-land. 
At  the  end  of  1958,  total  deposits  were  riding 
close  to  the  $14-billion  mark  ...  an  increase  of 


6  to  8%  above  1957.  Most  popular  were  the 
region’s  338  mutual  savings  banks,  which  tucked 
about  $9>billion  of  the  total  into  their  tills.  By 
the  time  it  was  all  added  up — bank  deposits,  in¬ 
surance,  savings  bonds — per  capita  liquid  savings 
had  hit  a  new  record  of  $2,227. 

What  does  that  mean?  For  one  thing,  it  means 
ready  cash  to  buy  just  about  whatever  these 
modern  Yankees  decide  they  want.  And  when  you 
couple  it  with  retail  sales  that  didn’t  even  sit  still 
for  the  recession,  it  means  a  burgeoning  economy 
that  just  won’t  take  no  for  an  answer. 

Fact  is,  folks  are  living  mighty  well  in  New  Eng¬ 
land.  They’ve  grown  accustomed  to  the  best,  and 
they’re  always  willing  to  pay  for  value  received. 
So,  if  you’re  selling  any  legitimate  consumer 
product  or  service,  come  on  up  now  and  sell  it  in 
New  England  through  the  New  England  news¬ 
papers. 

Source:  The  Neui  England  Council 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE — Bangor  Daily  Newt  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M).  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (MAE),  Boston  Globe  (S), 
Brockton  Enterprise  A  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (MAE).  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gaacttc  (E),  Waltham 
News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  EAS). 

RHODE  ISLAND — ^West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providenct 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (MAE),  Brtetol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E).  Meriden 
Record-Journal  (MAE),  New  Britain  Herald  (E).  New  Haven  Reg¬ 
ister  (EAS),  Norwich  Bulletin  and  Record  (MAE),  Torrington 
Register  (E),  Waterbury  Republican  A  American  (MAE),  Waterbury 
Republican  (MAS). 
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O’Flaherty 

{Continued  from  page  18) 

“He  did  not  understand  that  a 
mob  was  enraged  because  they 
believed  he  was  a  Polish  spy.  He 
could  not  understand  the  lan¬ 
guage  and  insisted  on  pursuing 
a  giant  Russian  who  was  point¬ 
ing  at  him  and  shouting  to  the 
crowd.” 

Hal  O’Flaherty  did  persuade 
Mr.  Gibbons  to  get  into  the 
rented  car  which  he  had  started 
and  join  him  in  a  flight  from  the 
town. 

CDN  and  Tribune  foreign  cor¬ 
respondents  always  got  along 
well  in  the  field  although  their 
brothers  in  Chicago  fought  “like 
dogs,”  Mr.  O’Flaherty  observed. 

Field  Lesson  Told 

Mr.  Gibbons,  who  lost  his  eye 
when  hit  by  a  sniper’s  bullet 
while  observing  the  action  fix)m 
brush  ahead  of  the  trenches  in 
France,  gave  him  a  lesson  in 
wartime  repoi-ting,  Mr.  O’Flah¬ 
erty  said. 

This  was  to  cover  the  front 
first  hand  and  to  write  from 
there — “but  not  as  if  you  are  a 
soldier  and  a  participant.”  Floyd 
Gibbons  might  at  times  become 
dramatic  in  his  lectures,  but  his 
copy  was  always  pei-fect,  the 
CDN  veteran  added. 

Hal  O’Flaherty  leturned  bo 
London  in  1922.  That  is  the  year 
he  gives  as  the  date  the  U.  S. 
became  a  world  powder.  American 
influence  had  expande<l  greatly 
in  World  War  I  and  American 
leadership  became  apparent  at 
the  disarmament  conference — al¬ 
though  that  gathering  nearly 
cost  this  country  its  Navy,  he 
explained. 

Two  years  later  Mr.  O’Flaher¬ 
ty  succeeded  the  veteran  Edward 
Price  Bell  as  CDN’s  London 
chief.  He  also  was  elected  pi-esi- 
dent  of  the  Association  of  Amer¬ 
ican  Correspondents  in  London, 
a  group  formed  at  British  sug¬ 
gestion  that  the  government 
might  deal  with  a  group  rather 
than  with  individual  newsmen. 

Imprint  Era  Ends 

This  marked  the  advance  from 
the  founding  days  of  CDN,  when 
“every  piece  of  copy  received 
from  abroad  bore  the  imprint  of 
a  foreign  office,”  Mr.  O’Flaher¬ 
ty  explained. 

When  Victor  F.  Lawson 
formed  the  News’  foreign  service 
in  1899  all  news  from  abroad 
came  from  Reuters,  Havas, 
Wolfe  or  Stefani.  Mr.  Lawson 
felt  that  the  only  way  Americans 
could  know  what  was  going  on 
in  Europe  was  to  have  their  own 
reports  written  by  U.  S.  news¬ 
men. 


The  Lawson  orders  to  those 
sent  abroad  were  to  report  di¬ 
rectly  to  him  and  to  tell  exactly 
what  was  happening  in  the  as¬ 
signed  country,  Mr.  O’Flaherty 
added. 

'The  foreign  news  service  move 
provided  a  heavy  financial  bur¬ 
den  for  the  News.  The  cost  was 
$300,000  a  year  by  1926,  “a  con¬ 
siderable  sum  in  those  days,” 
Mr.  O’Flaherty  observed. 

30  On  Staff 

CDN  then  had  30  full-time 
foreign  correspondents.  The  list 
included  three  in  South  America 
and  a  half-dozen  in  the  Far 
East. 

The  goal  of  that  foreign  staff 
was  defined  by  Mr.  O’Flaherty 
in  1929,  three  years  after  his 
return  to  Chicago  as  director 
of  the  News  foreign  service. 

He  asked  “a  brief  but  vigor¬ 
ous  human  account  of  great 
world  events”  and  a  recording 
of  those  happenings,  movement 
and  ideas  “which  seem  likely  to 
influence  the  destinies  of  na¬ 
tions  or  which  reveal  the  charac¬ 
teristics  of  one  people  to  an¬ 
other.” 

“The  key  words  are  signifi¬ 
cance  and  intei*pretation,”  the 
1929  report  said.  “We  do  not 
want  any  loutine  or  perfunctory 
dispatches.  Energy,  enthusiasm 
and  ingenuity  in  discovering  sub¬ 
jects  for  investigation  are  de¬ 
sired.” 

Russia  Unchanged 

The  goal  reflected  the  impact 
of  the  era  when  there  was  direct 
censorship  in  every  foreign  coun- 
ti-y.  Today,  the  news  veteran 
obseiwes,  Soviet  Russia  is  the 
only  country  which  imposes  the 
foreign  office  stamp  on  reports. 

“But  the  fight  bo  get  good 
honest  news  into  the  United 
States  is  still  going  on,”  he 
declared. 

His  1932  shift  was  to  the  as¬ 
sistant  managing  editorship  of 
the  News.  Four  years  later  he 
began  a  managing  editor.ship 
;  term  finally  broken  by  the  lure 
.  of  the  reporter’s  be.at. 

A  management  check  during 
his  managing  editorship  showed 
he  was  taking  on  the  average 
30  phone  calls  and  talking  with 
15  staff  members  daily.  He  also 
was  in  the  composing  room  per- 
'  sonally  directing  the  makeup  of 
.  seven  diffei*ent  editions. 

Clear  Desk  Needed 

i 

!  That  suiwey  resulted  in  a  sys- 
1  tern  of  shielding  all  News  direc- 
,  tors  by  diverting  much  of  the 
.  phone  and  interview  load.  But, 
I  as  Mr.  O’Flaherty  observed,  “it 
I  was  then  I  learned  to  keep  my 
I  desk  perfectly  clean  all  of  the 
•  time.” 

A  break  in  the  managing  edi¬ 


torship  came  when  Frank  Knox,  ice  beg^n  with  Victor  Lawson 
publisher  and  secretary  of  the  and  now  extended  to  the  Knigjit 
Navy,  called  him  to  Washington  publishership. 
for  six  months.  His  assignment  Information  that  Marshall 
as  a  lieutenant  commander  was  Field  is  now  embarked  in  d^ 
to  reorganize  the  Navy’s  public  veloping  the  News  foreign  serv- 
information  service  as  a  depart-  ice  “after  the  tradition  of  Victor 
ment  separate  from  Navy  Intelli-  Lawson”  cheers  Hal  O’Flaherty, 
gence.  This  continuing  interest,  he 

“When  I  left,  the  billets  were  explains,  dates  back  to  47  years, 
all  filled  and  the  department  was  Then  he  helped  edit  a  book,  “The 
fully  organized,”  he  reported.  Good  Ship  Earth,”  written  by  a 
Paul  C.  Smith,  then  editor  and  friend,  Herbert  Quick, 
general  manager,  San  Francisco  This  early  day  volume  de- 
Chronicle,  was  his  Navy  succes-  scribed  the  need  for  an  associa- 
sor.  tion  of  nations  and  a  suprane 

When  Hal  O’Flaherty  turned  world  court.  The  alternative, 
CDN  correspondent  again  he  stated  Mr.  Quick,  then  21,  would 
w'ent  into  the  Pacific  as  a  re-  be  continual  chaos, 
placement  for  George  Weller.  Acceptance  of  this  belief  has 
His  six  months  in  New  Guinea  firmed  in  the  CDN  veteran 
weie  marked  by  a  series  of  throughout  his  long  years  of 
almost  daily  trips  to  the  front,  reporting  which,  in  later  years, 

extended  to  the  UNCIO  at  San 
“Part  of  the  Past”  Francisco  and  the  United  Na- 

“I  awoke  every  morning  think-  tions’  establishment  in  New 
ing  about  the  3,000-foot  climb  I  York. 

was  going  to  have  to  make  to  Six  years  of  contemplation 
get  to  the  front  again,”  he  con-  while  developing  his  yard  and 
fessed.  “But  that’s  all  part  of  adjacent  half-acre  purchased 
the  past,”  he  said  in  halting  later  have  confirmed  Hal  O’Flah- 


Plunning  Net’essary 
This  requires  planning,  he 


further  talk  of  war.  erty’s  belief  that  newspaper 

The  record  shows  that  Hal  people  should  plan  to  retire  a  bit 
O’Flaherty  participated  in  a  early,  as  he  did. 
half-dozen  landings  and  covered  di  •  v  _ 

the  Salamaua  campaign.  His  as¬ 
signment  was  to  the  41st  Divi-  This  requires  planning,  he 
sion,  USA,  and  to  the  7th,  8th  emphasized.  But  it  is  advisable, 
and  9th  Australian  divisions.  especially  for  anyone  who  has 
The  landings  included  those  been  a  managing  editor  for  seven 
at  Kwajalein,  Emiran  and  Eni-  years  or  longer.  (“New  Guinea 
wetok.  -At  the  last  named,  John  was  a  place  of  freedom  after 
Buchanic  of  Stars  &  Stripes,  Chicago,”  he  confessed.) 
coming  ashore  just  behind  the  Today  he  maintains  his  news- 
CDN  veteran,  was  killed.  An-  paper  activity  by  service  is 
other  companion  was  wounded,  trustee  of  the  Institute  of  Cur 
It  w'as  after  his  return  that  rent  World  Affairs  established 
disaster  stnick  the  O’Flahertys.  by  Charles  R.  Crane.  Youn? 
His  wife  had  just  met  him  in  newsmen  serve  on  the  American 
San  Francisco  when  he  learned  University  field  staff  in  far  cor 
Frank  Knox,  his  publisher,  had  ners  of  the  earth, 
died.  Within  a  week  his  son,  “We  are  trying  to  help  the 
Barry,  was  injured  so  badly  he  young  and  detennined  to  gradu- 
never  recovered.  ^.he  foreign  news  field. 

Son  Was  Newsman  he  explain^.  “We  hope  to  pn> 

vide  a  field  of  adventure  w- 
Barry  O’Flaherty’s  fatal  ac-  young  newspapermen.” 
cident  occurred  while  he  was  in  g,  young  man  is  deter 

flight  training  school.  He  had  mined,  he  can  develop  into  a  hi? 
then  followed  his  fathers  news  name  newspaperman,”  Mr, 
career  to  the  extent  of  news  o’FlnliArtv  caifl 
sei-vice  with  both  UP  and  CDN.  p,  ,  -  -up 

Terrence  O’Flaherty,  a  nephew,  ..  ^  ^  E  mnv  motor 

^  '  tired  newsman  today  may  mowi 

now  carri^  on  the  family  news-  Lo^^  poun- 

paper  tradition  as  a  San  Fran-  ^  ^  Occasionally  1« 

CISCO  Chixmicle  TV  columnist.  J  ^  U„i,er. 

Hopes  of  a  return  to  the  Pa-  Calif-oimia  journaliso 

cific  were  dashed  when  Hal  j  .f  f 
O’Flaherty  came  down  with  ma-  ’  .,,  ,  ,  It 

laria  when  he  arrived  back  in  there’s  still  adven  u 

Chicago.  He  had  maintained  his  beckons  every  morning, 
health  while  overseas  but  now  there’s  adventure  in  learni 
he  could  not  return.  His  CDN  what  new  development  has  na^ 
successor  was  killed  at  Leyte,  pen^  iii  his  garden,  e 
his  first  landing.  plained. 

Hal  O’Flaherty  covered  the  “I’ve  had  a  rich  life  in  ^ 
State  Department  in  Washing-  porting,”  he  confided.  “So  n® 
ton  in  1944.  One  year  later  he  that  some  times  I  wonder  if  w 
was  back  as  News’  director  of  really  happened  to  me.  I’m 
foreign  seiwice,  to  top  off  a  serv-  grateful  for  the  experience. 
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Tax  Moves  Bring 
Call  for  Defense 


Hoberg,  Calif. 

A  call  for  defense  of  adver¬ 
tising  against  tax  raiders  was 
issued  to  members  of  the  Cali¬ 
fornia  Newspaper  Advertising 
Executives  Association  by 
former  U.  S.  Senator  William 
!  F.  Knowland,  assistant  pub¬ 
lisher  of  the  Oakland  Tribune. 
j  Advertising  principally  is 

(  under  attack  because  it  is  “a 
tempting  plum  to  be  picked  by 
local,  state  and  national  govern¬ 
ments,”  Senator  Knowland  told 
CNAEA’s  34th  convention  here 
last  week. 

I  The  ten  billion  dollars  which 
will  be  spent  for  advertising  in 
(  1960  are  eyed  by  officials  looking 
for  new  sources  for  financing 
i  jiovemment  costs,  but  there  is 
another  reason.  Senator  Know- 
land  said. 

Compared  to  ir.BM 

I  “Advertising  is  the  artillery, 
the  ICBMs  of  free  entei-prise,” 
i  he  said.  “Advertising  is  the  voice 
I  of  competition,  replacing  the 
I  doom-like  silence,  the  quiet  dark 
of  the  state-dominated  economy.” 

There  are  some  who  actually 
do  not  believe  in  “democracy’s 
economy  with  its  freedom  of 
I  choice — a  choice  articulated  by 
advertising.”  Some  of  these 
people  are  in  goveniment,  the 
former  Republican  Senate  leader 
declared. 

Senator  Knowland’s  message 
opened  a  convention  which  pro¬ 
ceeded  through  a  replete  pro¬ 
gram  to  the  installation  of  new 
;  officers. 

j  Prepare  for  NAEA 

In  the  backprround  were  plans 
I'eing  developed  for  next  year 
"dien  the  CNAEA  sessions  will 
'>emerg^  with  the  NAEA  con- 
:  'ention  in  San  Francisco,  Julv 
.  1 1-10. 

Newly  installed  officers  for 
^  the  northern  CNAEA  unit  are 
r  Francis  H.  Cislini,  Snlinan  Cali- 
1-  Ionian,  president;  James  Har- 
«  fsh,  Lodi  News-Sentinel,  and 
Joseph  Anello,  Campbell  Press, 
1  »>cepresidents,  and  Carl  F.  Ed- 
^rds,  San  Jose  Merniry-News, 
[t  ^retary-treasurer. 

Gulick,  South  Bay 
If  Breeze,  is  new  president 
p-  or  the  southern  unit.  James  Dun- 
I-  ^n.  Long  Beach  Independent, 
^**9-Telegram,  and  Ken  Barn- 
e-  ?rover.  Bellflower  Herald-Enter- 
^  vTfr’  vicepresidents  with 
it  '  lam  Conkey,  California  De- 
ry  tS^j^“'‘l'<‘ations,  secretary- 
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A  call  for  improved  State 
legislative  coverage  was  voiced 
by  John  B.  Long,  general  man¬ 
ager,  California  Newspaper  Pub¬ 
lishers  Association. 

More  News  Urged 

Improved  coverage  to  enable 
every  community  to  know  where 
its  legislators  stand  on  import¬ 
ant  bills  was  urged  by  Mr.  Long, 
who  noted  that  “when  I  reported 
we  carried  roll  calls.” 

A  recent  four-hour  caucus  of 
the  State  legislature  drew  only 
three  paragraphs  in  the  dailies, 
he  commented.  He  also  declared 
that  new'spapers  are  not  offer¬ 
ing  sufficient  background  on  the 
moves  of  the  law-makers  to  pro¬ 
vide  a  well-infoimed  public. 

Advertising  managers  were 
warned  of  the  new  tempo  of 
today’s  competition  by  Carroll 
Parcher,  publisher,  Glendale 
Neivs-Press  and  CNPA  presi¬ 
dent. 

Two  rabbits  got  on  a  plane  in 
New  York  and  when  the  new  jet 
aircraft  arrived  in  Los  Angeles 
there  were  only  two  rabbits  to 
get  off,  he  said  in  de.scribing 
this  step-up  era  in  speed. 

735  Papers  Enrolled 

L.  S.  Van  Sant,  Bureau  of 
Advertising,  San  Francisco,  re¬ 
ported  735  U.  S.  and  Canadian 
newspapers  have  enli.sted  in  the 
Bureau’s  food  promotion  sched¬ 
uled  for  Sept.  14-26. 

Widely  divergent  policies  on 
color  minimums  and  in.serting 
caused  representatives  present 
to  urge  .some  standardization  of 
requirements.  Jack  Hieronymus, 
Palo  Alto  Times,  suggested  this 
might  well  become  a  project  for 
a  national  organization. 

The  trend  in  circular  inserting 
now  developing  is  toward  place¬ 
ment  at  the  rate  to  the  adver¬ 
tiser  after  allowances  for  news¬ 
print,  ink,  press  time  and  stereo¬ 
typing  time,  the  discussion 
showed.  Reproduction  require¬ 
ments  mean  that  composition 
costs  must  be  paid  by  the  ad¬ 
vertiser. 

This  insertion  charge  usually 
averages  out  at  75  percent  of 
the  rate,  a  few  newspapers  have 
found.  Policies  on  inserting  gen¬ 
erally  are  more  liberal  than  a 
few  years  ago,  tallies  showed. 

Sunday  Editions 

The  addition  of  Sunday  edi¬ 
tions  proves  beneficial,  ad  man¬ 
agers  of  two  newspapers  re¬ 
ported.  The  Redondo  Bench  Daily 
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Breeze  upped  its  circulation  rate 
25  cents  monthly  to  $1.25  and 
dipped  only  .07%  in  adding  a 
Sunday  issue  and  dropping  Sat¬ 
urday  publication. 

Advertising  in  the  Sunday 
edition  is  more  than  double  that 
of  the  discontinued  Saturday 
paper,  explained  Herbert  Gulich. 
Friday  editions  also  show  a  gain. 

The  semiweekly  Fairfield 
Solano  Republican  gained  by 
substituting  a  Sunday  edition 
for  its  Monday  paper,  reported 
Fred  Hanneman.  This  has  pro¬ 
vided  a  20-page  edition  compared 
with  a  fonner  eight  pages.  Ad¬ 
vertising  for  the  Republican’s 
second  weekly  issue  has  gained 
400%. 

A  local  research  study  has 
provided  the  Redding  Record- 
Searchlight  with  material  u.sed 
in  persuading  merchants  to 
change  from  trading  stamps  to 
increased  newspaper  space,  ad¬ 
vised  Milton  Towle. 

‘Inadequate'  Selling 

NewspaiKT  selling  is  inade¬ 
quate  and  does  not  compare  with 
the  selling  efforts  of  competitive 
mass  media.  Jack  Jacoby,  adver¬ 
tising  director  of  Capwell’s  de¬ 
partment  store,  Oakland,  de¬ 
clared. 

“Somehow  you  have  taken 
your  product  for  granted,”  Mr. 
Jacoby  told  the  advertising  man¬ 
agers. 

Representatives  of  other  media 
are  more  aggressive  and  “more 
aware  of  my  problems  as  a 
buyer,”  he  added  in  presenting 
a  three-point  program  for  im¬ 
provement. 

A  loose  leaf  binder  of  mai’ket 
information  “broken  down  in 
terms  of  my  market  was  one 
suggestion  to  better  presenta¬ 
tion.  Fre.sh  material  could  be 
.supplied  on  subsequent  visit.s, 
he  added. 

“Not  Selling  Changes” 

Today’s  buyer  needs  to  know 
market  changes  “and  you  are 
not  selling  them,”  he  said.  Be¬ 
sides  circulation  and  coverage 
changes  infonnation  .should  be 
provided  on  various  sections, 
pages  and  features,  he  advised. 

A  newspaper  pattern  feature, 
if  merchandi.sed,  would  sugge.st 
the  use  of  an  advertisement  of 
yardage  nearby,  he  submitted. 

.Shop  C.enler  Needs 

The  shopping  center  situation 
was  highlighted  in  support  of 
Mr.  Jacoby’s  contention  that 
newspapers  should  do  more 
“merchandising  of  the  adver¬ 
tising.” 

The  shopping  center  must  be 
sold  as  a  center,  not  as  a  single 
store,  he  said.  Grouping  to  sell 
'  presents  new  problems,  he  ob¬ 


served.  The  group  ferrets  out 
national  sales  opportunities  and 
these  are  provided  also  by  the 
ANPA  Bureau  of  Advertising, 
he  reported. 

Mother’s  Day  and  Father’s 
Day  promotions  are  wanted  and 
Straw  Hat  Day  is  a  thing  of  the 
past,  he  declared.  Newspapers 
go  after  Christmas  copy  but  are 
prone  to  forget  that  the  vital 
Yule  shopping  season  is  seven 
weeks  long,  he  said. 

“Couldn’t  you  take  a  more 
peneti’ating  look  at  that  period 
of  the  year  and  ask  what  else 
can  we  do  toward  grouping?,”  he 
asked. 

Advertising  .Awards 

The  Monterey  Peninsula  Her¬ 
ald  won  the  general  advertising 
excellence  award. 

Runners  up  in  the  above  15,- 
000  classification  were  the  Berk¬ 
eley  Gazette  and  the  Pasadena 
Independent,  Star-News. 

The  Redding  Record-Search¬ 
light  won  the  excellence  trophy 
in  the  under  15,000-circulation 
brackets.  The  Alameda  Times- 
Star  was  second  and  the  Lodi 
News-Sentinel  third. 

The  Menlo  Park  Recorder  took 
the  excellence  award  in  the 
weeklies  or  semi-weeklies  divi¬ 
sion.  The  Fairfield  Solano  Re¬ 
public  was  second  and  the  Man¬ 
teca  Bulletin  third. 

• 

PINPA  Conference 
.Aboard  Steamship 

More  than  100  Pennsylvania 
newspaper  publishers  and  mem¬ 
bers  of  their  families  will  board 
a  steamship  at  Baltimore  Thurs¬ 
day  (June  25)  for  the  start  of 
a  four-day  Summer  Conference 
and  Goodwill  Tour  sponsored  by 
the  Pennsylvania  Newspaper 
Publishers’  Association. 

The  Conference  -  Tour  will 
travel  down  Chesapeake  Bay  to 
Norfolk  Harbor  and  Virginia 
Beach.  Ship-and-sshore  program 
will  mix  newspaper  business 
with  family  fun. 

Business  sessions  for  the  pub¬ 
lishers  include  a  talk  by  Cam¬ 
eron  Gregory,  personnel  direc¬ 
tor,  Norfolk  (Va.)  Virginian- 
Pilot-Ledger-Dispatch  and  Star, 
on  “How  Can  We  Get  More  for 
Our  Personnel  Dollar?” 

A  panel  discussion  of  “How 
Can  We  Get  More  for  Our 
PNPA  Dollar?”  will  be  mod¬ 
erated  by  Richard  E.  Rentz,  co¬ 
publisher,  New  Castle  (Pa.) 
News. 

Another  panel  of  PNPA  mem¬ 
bers  will  examine  newspaper  re¬ 
lations  with  readers,  state  gov¬ 
ernment,  business  and  labor. 

The  annual  banquet  will  fea¬ 
ture  Rolland  L.  Adams,  pub¬ 
lisher,  Bethlehem  (Pa.)  Globe- 
Times,  who  will  describe  his  re¬ 
cent  trip  to  Africa. 
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^  11  ^1  A  1  •  writers,  we  use  two  Coxhead  man's  duties  on  a  conventioml 

11  I  loi  l"^  /\  Vari-T3rpe  machines.  These  ma-  newspaper.  The  tools  used  m 

T  chines  have  changeable  fonts  a  light  table,  a  T-square  and i 

and  require  double  typing  in  razor  blade.  Standing  heads, 

Q  l*.|.  ^  1  order  to  set  justified  copy.  Be-  nameplates,  mastheads  and  the 

II  I- T  1  1 1  A  y  lAtly  cause  of  the  slowness  of  the  like  are  pre-printed  and  ready 

J  J  machines,  they  are  used  mainly  to  be  past^  in  their  place  on  the 

DU  c  nfii’  picture  captions,  editorial  flat.  One  man  in  a  normal  wort- 

By  Har^  a.  Milligan  ^  \  u  -i  »  j  notes  and  body  matter  for  ad-  ing  day  will  be  able  to  make  up 

General  Manager,  Middletown  (N.Y.)  Daily  Record  vertising.  approximately  20  to  25  tabloid- 

We  also  have  an  IBM  10  pt.  sized  pages. 

The  newspaper  industry  is  on  Peace?  Are  the  pages  a  gray  typewriter  to  set  the  Editorial 
the  threshold  of  the  greatest  dreary  mass  or  are  they  sharp  ^nd  the  10  pt.  lead-ins.  Makeup  of  Ads 

technological  revolution  in  its  and  clear  and  printed  in  easy-to-  ^11  of  our  headlines  are  set  -phe  makeup  of  our  ads  worb 

history.  read  jet  black?  on  the  Ooxhead  Headliner  ma-  nracticallv  the  same  wav  as  com 

The  setting  of  t3T)e  by  means  The  Daily  Record — in  tabloid  chine.  This  machine  is  basically  ,our  editorial  columns.  Tht 
of  the  photographic  or  cold-tj^e  format— began  in  June  of  1966,  a  camera.  The  font^which,  in  ads  are  marked  up*  large  tyiie 
process  is  as  dramatic  as  the  in-  when  we  moved  into  a  deserted  effect,  is  the  negative — is  con-  jg  gg^;  on  either  the  Headliner  or 
troduction  of  the  Linotype  ma-  garage.  We  had  no  equipment,  tained  on  a  plastic  disk.  The  ^he  Pro-Type  machines*  body 
chine  in  the  latter  part  of  the  no  staff,  no  circulation,  no  guar-  operator  selects  the  letter  to  be  g^py  jg  gg^  on  the  Justowriter  or 
last  century.  advertising.  We  had  no  photographed,  presses  a  lever,  the  Vari-Type,  and  illustratioiB 

And  the  introduction  of  the  lights  and  not  much  of  a  build-  and  the  machine  automatically  to  be  used  are  clipped  from  tho 

offset  principle  of  printing  to  ing.  Some  people  even  felt  we  exposes  the  letter  on  photo-  pj.oof  book  of  our  Stamps-Oon- 

the  high-speed,  web-fed,  rotap^  had  no  sense.  graphic  paper,  advancing  the  j,aim  service  or  supplied  by  the 

presses,  rivals  in  importance  the  paper,  with  the  proper  proper-  advertiser  himself, 

introduction  of  the  original  tional  spacing,  and  where  neces-  The  copy  is  assembled  in  plat* 

rotary,  letterpress.  By  the  end  of  roughly  60  days,  sary  adding  space  between  and  a  proof  is  made  on  a  photo- 

There  are  numerous  reasons  were  turning  out  the  Middle-  words.  copying  machine, 

for  the  n^  of  technological  ad-  town  Daily  Record.  The  first  The  Headliner  automatically  National  ads  come  to  us  in 

vanc^  but  the  most  im^rtant  issue  was  published  on  July  30,  develops  and  dries  a  strip  of  repro  proof  form.  A  coat  of  to 
of  them  will  be  the  demand  1956.  35  photographic  paper  which  or  rubber  cement  on  the  back  d 

placed  on  your  newspaper  for  a  The  Record  began  as  a  dream  contains  any  number  of  head-  the  proof  prepares  the  ad  for 

dramatic  improvement  of  the  on  the  part  of  J.  M.  Kaplan,  lines,  varying  in  type  styles  and  reproduction  in  the  newspaper. 


approximately  20  to  25  tabloki- 


Makeup  of  Ads 
The  makeup  of  our  ads  worb 


quality  of  the  product  you  are  former  president  and  owner  of 
producing.  And  an  improvement  the  Welch  Grape  Juice  Co.,  a 
of  quality  should  pay  handsome  New  York  City  businessman  and 
dividends.  financier. 


For  Fancier  Stuff 


If  we  have  only  a  mat  to  work 
with,  we  have  them  cast  and  1 
proof  pulled. 

Our  average  speed  of  adver¬ 
tising  copy  preparation  —  loai 
retail  linage  —  from  start  to 


dividends.  .  ,  .  ,  .  ,  .  ,  .  .  We  have  two  such  machines.  Our  average  speed  of  adver- 

As  an  example,  I  might  cite  To  translate  his  d ream  into  in  addition  to  the  Headliner,  cur-  tising  copy  preparation  -  locii 
the  situation  in  Midpw  reality,  Mr.  Kaplan  cho.se  David  Mergen-  retail  linage  —  from  start  to 

prior  to  the  establishment  of  the  Bernstein  as  editor  and  pub-  p^o-Type  machines  for  finish,  is  anywhere  from  26  to 

hsher  ^f  the  newspaper.  Mr.  larger  type  faces  and  the  fancier  30  inches  per  man  hour. 
Three  years  ago  there  were  Bernstein  was  a  newsman,  a  Pro-Type,  oper-  Once  all  of  the  ads,  the  copj 

10,000  copies  of  the  local  news-  dtT*  ^  presidents  basically  the  same,  except  from  the  Justo-wr iters,  tk 

paper  being  sold.  And  the  mer-  of  the  Phill^ines,  a  former  photographic  paper  heads,  pre-screened  pictam 

chants  of  the  area  were  buying  goverament  official,  author  and  ^  developed  separately,  etc,,  are  assembled  on  the  te 

_  _ ^ _ _ ?11? _ O  TMIKIi/v  *t»olQTinnC  /♦ntlGlllTOTlT  *  *  '  _  _  _  ,1 


slightly  more  than  four  million  a  ^blic  Rations  con sultont.  pi^ures  taken  by  members  of  and  checked  out  by  the  editomj 

As  ^ion^^Is  our  Lwsnaner  ^  quantity  J®  to^^R”'®"d“^’'e  Sv^fS^tk 

demands  of  the  newspaper...  to  differently  than  they  would  be  the  Record  are  ready  for  tk 

the  Record— began  publication,  naner<5  fa«;tor  and  o"  ^  conventional  newspaper.  In-  next  step, 

our  competition  began  to  im-  ®  ^  r.  stead  of  processing  a  standard  The  flat  is  placed  on  our  larp 

prove  the  quality  of  its  product.  ®  bigger  papers  be  r.  ^j^ggy  develop  a  pic-  copy  camera,  where  we  makeij 

Today  the  picture  is  different.  How  Type  Is  Set  tore  to  the  size  desired  and  at  line  negative  of  the  twKi  pagK 

There  are  close  to  31,000  local  aii  #  tv,  v  .i  +  *1,  same  time  put  the  dot  pat-  Since  the  pre-screened  pictaw 

daily  newspapers  being  read,  and  ^  type  on  he  needed  to  make  the  picture  already  have  the  dot  patten 

the  merchants  of  the  area  this  is  ^et  by  means  of  Justo-  reproduce.  We  use  both  a  65  and  the  camera  is  able  to  pidf  J? 

year  will  buy  more  than  10  ’'^i^^i’S-  These  machine^which  screen,  depending  on  the  and  retain  this  pattern  on  ti* 

million  lines  of  advertising.  electronic  type^ttmg  ma-  quality  of  the  negative.  line  negative.  It  is  at  this  pout 

chines,  made  by  the  Friden  com-  p-  .  .  UPI  facsimile  that  any  national  pictures-^ 

Look  ai  Your  Product  pany  are  really  two  machines  from  UPI  fa^^  unscreened  glossy  prints-ini< 

Tn  1.1  •  1.  •  Til®  lii'st  one,  which  is  operated  in^^nme,  or  glossy  prints  given  nhotooranhed  and  screenei 

Every  publisher  m  this  coun-  v  1:1^  electric  tvnewriter  t®  n®’  treated  in  a  different  ?®  photographed  ana 
trv  can  well  afford  to  look  at  mu®!!  i**^®  a"  ®'^"i®  i^yP®wi^i^®G  fa.<?bion  m  negative  form.  Then  they »« 

y  can  well  attoro  to  iwk  at  punches  a  coded  tape  almost  the  fashion.  strinned  into  the  two-page  li» 

what  has  happened  m  Middle-  g^^^  ^g  ^he  TTs  tape.  All  of  the  copy  that  is  to  ap-  f 

approxi-  The  punched  tape  is  then  fed  pear  in  the  paper,  after  it  has  ^ 

"lately  25,000.  through  a  companion  unit  —  b®en  proofread  and  corrected  is  j-tij. 

Whether  or  not  he  actually  is  called  a  slave  unit  since  it  re-  through  a  waxing  machine,  opaq^ed  this  means  p 
faced  with  newspaper  competi-  quires  no  operator, — This  re-  This  machine  puts  a  thin  coat-  scratches  o*".?  ' 

tion,  he  should  look  at  his  prod-  produces  the  copy  in  8  pt.  size  of  wax  on  the  back,  elimin-  naturally  appear  in 
uct  critically.  Is  it  attractive?  with  justified  columns.  We  use  ating  the  need  for  rubber  ce-  ‘i'^®* 

Has  it  been  redesigned  to  keep  seven  Justo-writers.  Four  of  the  ment,  or  some  other  adhesive  Aluminum  Sheets 

pace  with  the  modern  look?  Does  machines  are  tape  punchers,  and  glue.  ^ 

it  use  pictures  that  compete  three  are  used  to  reproduce  final  The  copy  is  then  placed  on  a  At  this  point  in  our  prw^ 
with  the  quality  and  content  of  copy.  With  our  three  repro-  specially  designed  two-page  flat,  tion,  we  join  four  pages  toge^ 
the  pictorial  magazines  of  to-  producers,  we  can  turn  out  up  The  flat  is  ruled  off  in  light-blue  preparatory  to  making  a  P 
day?  Does  it  offer  the  entertain-  to  180  inches  of  copy  per  hour,  lines  —  which  will  not  photo-  f^®  offset  press, 
ment  to  match  competition  of  Our  Justowriter  operators  aver-  graph — ^to  indicate  columns  and  The  Record  uses  whatj^ 
the  TV  western?  Does  the  reader  age  in  normal  operation  between  spacing  and  to  aid  our  paste-up  called  grained  aluminum  olW 
have  to  fight  to  find  the  news?  30  and  35  inches  of  completed  personnel  in  lining  up  their  copy,  plates.  The  plates  come  toil** 
Is  it  as  hard  to  read  and  compre-  — ready-to-use — copy  per  hour.  Putting  the  copy  on  the  flats  the  form  of  thin  sheets  of 
hend  as  say  Tolstoy’s  War  and  In  addition  to  the  Justo-  compares  with  the  make-up  inum,  one  side  of  which  ^ 
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Look  al  Your  Product 


what  has  happened  in  Middle- 
town,  N.  Y.,  a  town  of  approxi¬ 
mately  25,000. 


>  us,  are  rreaieu  in  a  uiiierent  7  - .  .  i, _ 

^gbion.  negative  form.  Then  theyw 

. ^  J.  •  i  stripped  into  the  two-page  li* 

All  of  the  copy  that  is  to  ap- 

ear  in  the  paper,  after  it  has  .4  t* 

een  nroofread  and  corrected  i.s  The  negfative  then  mu 


that  naturally  appear  in  a  nep- 


Aluminum  Sheets 
At  this  point  in  our  p 


been  sand-blasted  bo  give  it  a  e 
grained  effect.  The  plates  are  p 
just  a  little  thicker  than  the  s 
aluminum  used  in  the  TV  quick-  6 
frozen  dinners  all  hurried  pub-  fi 
lishers  should  be  familiar  with. 

To  this  aluminum,  we  apply 
a  thin,  light-sensitive  coating, 

I  which  is  basically  egg  albumin  < 
in  a  bichromite  solution.  Once  t 
^  coated  the  plates  are  the  color  5 
;  of  burned  scrambled  eggs.  j 

j  The  negative,  on  top  of  the 
j  light-sensitive  sheet  of  alumi-  j 
!  num,  is  placed  in  a  vacuum  • 
■  frame  and  subjected  to  a  strong  j 
1  li^t  source  for  a  couple  of  ; 
{  minutes.  In  effect,  we’re  doing 
’  here  exactly  what  is  done  in  , 
i  making  a  contact  print. 

The  sensitized  coating  on  the 
;■  plate,  once  hit  by  light,  becomes 
[■  hard  and  firmly  affix^  to  the 
I  aluminum  plate.  It  can  not  be 
washed  off  by  water — ^whereas 
I  the  coating  that  has  NOT  been 
I  hit  by  the  light  will  wash  off 
I  under  water. 

;  The  hardened  coating  on  the 
!<  plate  has  become,  what  we  call, 
i  grease  or  ink  receptive.  The 
,  plate  is  then  coated  with  a  lac- 
j  quer,  which  affixes  to  the  hard¬ 
ened  or  printing  image  on  the 
plate.  All  of  the  excess  lacquer 
I  and  non-hardened  coating  is  then 
washed  off. 

i  What  we  have  at  this  point  is 
four  pages  of  the  paper  actually 
photographed  onto  a  sheet  of 
aluminum.  If  you  were  to  rub 
pur  hand  over  the  plate  you 
f  would  feel  no  raised  printing 
>  surface  whatsoever. 

!  Offset  Printing 

Ibe  theory  of  offset  printing 
basically  is  that  oil — or  ink — and 
S  water  will  not  mix.  The  offset 
,  1  Pla^  once  strapped  around  the 
I  ■  flinders  of  the  press,  passes 
,  ■  first  under  a  series  of  water 
,  i  rollers.  The  water  will  not  stick 
^  i  to  any  part  of  the  image  on  the 
■'  stick,  however,  to 

.the  non-image  or  to  the  plain 
J  the  aluminum  plate, 

u  I  The  plate  then  passes  under- 
!t  ^^^th  the  Inking  rollers.  Here 
i  .  1®  ^^®re  the  ink  and  water  go 
R  battle.  The  water  keeps  the 
*  sticking  to  an;^hing 

“ler  than  the  printing  image, 
k  j  IV  plate  then  transfers 

iJf  I  M  1  ®  rubber  printing 

^  a  blanket  offsets 

,  e  ink  onto  the  traveling  web 

‘  I  newsprint. 

happens  at  rapid 

speeds. 

prints  on  a  two- 
li*  Huntscho  web-offset  press. 
**  at  *  press  prints  16  tabloid  pages 
«  a  time  at  rates  of  up  to  20,- 
ii«  _  hour.  The  press  is  what 
W  ^  perfecting  type  press 

I  t  thl  that  both  sides  of 

'®'  printed  at  the  same 

lit)  ™  bhe  same  unit.  The  print- 
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ed  16-page  sections  from  the 
press  are  fed  into  a  Sheridan  in¬ 
serter,  which  will  deliver  up  to 
64  pages  at  a  speed  of  roughly 
8,000  per  hour. 

Late  Deadlines 

The  printing  and  inserting 
equipment  we  now  use,  was  built 
to  our  specifications  and  involved 
an  investment  of  approximately 
$120,000. 

With  another  unit  on  our 
press,  we  will  print  24  pages  at 
a  clip  and  insert  up  to  96  pages 
in  one  operation,  using  reg^ular 
32-lb.  newsprint. 

Our  first  edition  editorial 
deadline  is  11  p.m.  The  page 
forms  are  completed  by  mid¬ 
night,  and  the  first  edition  be¬ 
gins  rolling  off  the  press  and  the 
inserter  by  1  a.m. 

Our  second  edition  will  carry 
news  happening  as  late  as  1  a.m., 
and,  if  necessary  we  can  re-plate 
again  as  late  as  3  a.m.  All  of 
the  Records  are  out  of  the  build¬ 
ing  by  4  to  4:30  a.m.  We  have 
timed  a  re-plate  of  a  late-break¬ 
ing  front  page  story,  and  the 
time  elapsed  from  the  newsroom 
to  plating-up  the  press  was  35 
minutes. 

The  Record  uses  15  trucks  to 
deliver  bundles  bo  175  carrier 
boys,  to  newsdealers  and  to 
various  post  offices  throughout 
our  area.  Our  trucks  cover  ap¬ 
proximately  1,600  miles  each 
day  delivering  papers  in  five 
different  counties. 

Operating  Cof^tx 

To  date  we  have  invested 
close  to  $250,000  in  equipment. 

Our  total  operating  costs  com¬ 
pare  favorably  with  those  of  a 
conventional  newspaper  some¬ 
where  around  the  15,000  circula¬ 
tion  category. 

Our  costs  in  the  press  room 
and  what  we  call  the  photo¬ 
graphic  department,  which  in- 
'  eludes  all  of  our  editorial  dark¬ 
room  costs,  are  slightly  higher 
than  those  of  a  conventional 
newspaper  of  our  size.  However, 

’  these  higher  costs  are  balanced 
’  by  the  savings  in  the  operating 
‘  costs  of  our  typing  and  pasteup 
■  departments. 

We  employ  around  80  full-time 
*  and  11  part-time.  Our  mechani- 

>  cal  department  averages  around 
’  35  employees.  No  one  in  our 
’  mechanical  departments,  with 

the  exception  of  our  pressroom 
1  foreman  and  our  editorial  dark¬ 
room  technician,  had  had  any 

-  previous  experience  in  what  they 
.  are  doing  before  joining  the 
3  Record  staff.  All  of  our  produc- 

-  tion  personnel,  with  those  two 
t  exceptions,  were  trained  in  our 
s  plant. 

f  Our  repair  costs  are  a  fraction 
e  of  the  conventional  machinery 

>  repair  costs. 

I  for  June  20,  1959 


A  MAN  TO  MEET  at  the  ANPA  Mechanical  Conference  is  Jack 
McCambridge,  recently  promoted  to  the  post  of  production  director 
of  the  Minneapolis  Star  and  Tribune.  He  is  seen  here  discussing  some 
points  about  stereotyping  with  Donald  Little,  at  left. 


There  is  a  feeling  in  the  in¬ 
dustry  that  the  use  of  cold-type 
offset  will  permit  the  employ¬ 
ment  of  iower-paid  personnel. 
We  do  not  subscribe  to  that 
theory  at  all.  A  quality  product 
requires  the  skill  of  quality  per¬ 
sonnel.  Quality  personnel,  high 
morale,  and  a  feeling  of  pride  in 
one’s  craft  are  important  ingre¬ 
dients  in  the  newspaper  business. 

• 

Realty,  Financial 
Editors  Appointed 

Chicago 

Appointments  of  Ernest  Fuller 
as  assistant  financial  editor  of 
the  Chicago  Tribune  and  James 
M.  Gavin  as  real  estate  editor 
were  announced  this  week  by 
W.  D.  Maxwell,  editor. 

Mr.  Fuller,  a  newspaper  man 
since  1935  and  a  member  of  the 
Tribune’s  staff  since  1949,  has 
served  as  real  estate  editor  since 
Jan.  1,  1955. 

As  assistant  financial  editor, 
Mr.  Fuller  succeeds  Herschel 
Patterson,  who  has  accepted  a 
position  with  the  J.  Walter 
Thompson  Company. 

A  native  Chicagoan,  Mr. 
Fuller  attended  Northwestern 
University’s  Medill  School  of 
Journalism.  Before  joining  the 
Tribune,  Mr.  Fuller  was  on  the 
staff  of  the  old  Chicago  Journal 
of  Commerce.  Mr.  Gavin,  a 
Northwestern  graduate,  worked 
for  the  City  News  Bureau  of 
Chicago  prior  to  joining  the 
Tribune's  neighborhood  news 
staff  in  1953. 


Dailies’  Pension 
Plan  Is  Funded 

Springfield,  Ohio 
Springfield  Newspapers,  Inc., 
publishers  of  the  Springfield 
Daily  News,  the  Sun  and  the 
News-Sun,  has  placed  its  pen¬ 
sion  plan  on  a  funded  basis, 
Robert  S.  Hamilton,  assistant 
general  manager,  announced. 

The  plan  operated  on  a  “pay- 
as-you-go”  basis  between  the 
time  it  was  established  Nov.  1, 
1945,  and  last  Dec.  1,  when  a 
trust  was  created.  Payments 
now  are  being  paid  from  the 
trust  fund,  Mr.  Hamilton  .said. 

The  plan  always  has  been 
non-contributory.  It  pays  $1  a 
week  for  each  year  of  continu¬ 
ous  service  —  up  to  a  maximum 
of  $25  a  week  —  to  employees 
aged  65  with  15  or  more  years 
of  service. 


Pension  Program 
In  Guild  Contract 

Denver 

Rocky  Mountain  News  officials 
and  representatives  of  the  Den¬ 
ver  Newspaper  Guild  have 
signed  a  2-year  labor  contract 
and  a  pension  contract.  Gene 
Mullins,  chairman  of  the  DNG 
News  Units,  said  the  labor  con¬ 
tract  will  provide  for  weekly 
wage  increases  averaging  $4  the 
first  year  and  $3  the  second  year, 
retroactive  to  January  24. 

Ed  Estlow,  News  personnel 
manager  said  settlement  of  a 
pension  climaxed  four  years’  re¬ 
search  and  negotiations. 


Large  Press 
Corps  Works 
On  Manhunt 


By  Jim  Slfnid 

New  Bedford  Standard-'rime> 


Middleboro,  Mass. 

The  scores  of  law  enforce¬ 
ment  officers  who  converged  on 
a  small  sector  of  this  town  in 
the  biggest  manhunt  in  Massa¬ 
chusetts  history  were  outnum¬ 
bered  at  times  by  newspapermen 
and  other  news-gatherers  who 
kept  pace  with  the  48-hour  run¬ 
ning  story. 

When  a  Philadelphia  thug. 
William  Coyle,  22,  was  shot  and 
killed  and  his  brother,  John,  24, 
was  captured  unhamied  by  state 
police  Wednesday  morning, 
there  were  150  troopers  and  a 
few  FBI  agents  in  the  man¬ 
hunt  area  of  six  .square  miles. 

There  were  upward  of  200 
newspapeimen,  news  service, 
television  and  radio  station  per¬ 
sonnel  and  technicians  standing 
by  for  the  first  break  since  the 
manhunt  got  underw’ay  Mon¬ 
day. 


sleep  in  their  cars  and  motels, 
and  eating  hot  dogs  at  roadside 
stands  that  did  a  booming  busi¬ 
ness.  they  chased  down  tips  and 
rumors  from  one  end  of  the 
search  area  to  another. 

The  Coyles,  accused  of  kill¬ 
ing  a  policeman  in  Philadelphia 
June  5,  fled  into  deep  woods 
after  a  holdup  at  a  liquor  store 
here.  Policemen  who  exchanged 
shots  with  the  pair  found  a  hos¬ 
tage,  William  Sedwick  of  Phila¬ 
delphia,  who  was  kidnapped  by 
the  Coyles  when  they  left  Phila¬ 
delphia. 

Philadelphia  newsmen  were 
on  the  scene  in  a  matter  of 
hours. 

First  tip  on  the  developing 
manhunt  came  when  a  police¬ 
man  rushed  into  4th  District 
Court  in  Wareham  in  civilian 
clothes,  which  I  was  covering, 
and  asked  if  he  could  borrow  a 
pistol  from  tbe  court  officer. 

“What’s  up?”  I  asked.  He 
told  me  about  the  holdup  and 
after  calling  the  city  desk  I 
headed  for  Middleboro.  Some 
of  the  country  involved  is  the 
mo.st  imgged  in  .southeastem 
Mas.sachusetts. 


early  hours  of  the  manhunt  that 
reporters  spent  a  good  deal  of 
their  time  watching  each  other. 
If  one  left  the  area  in  a  hurry 
he  was  followed  by  a  caravan  of 
others. 

The  tension  was  reflected  in 
one  incident  involving  Milt  Sil¬ 
via,  Standard  -  Times  photog¬ 
rapher. 

Milt  decided  to  get  a  shot  of 
the  car  in  which  the  Coyle  broth¬ 
ers  had  fled  the  holdup  scene. 
On  the  shelf  below  the  rear  win¬ 
dow  was  a  tabloid  newspaper 
with  a  headline  with  the  word 
“murdei'ers.” 

He  climbed  the  roof  of  the  bul¬ 
let-punctured  auto  and  shot  the 
photo.  The  car  top  had  com¬ 
pressed  when  Milt  mounted  it 
and  when  he  jumped  off  it 
snapped  back  with  a  crack. 

It  took  Milt  10  minutes  to  ex¬ 
plain  to  the  police  equipped  with 
submachine-guns,  who  surround¬ 
ed  him,  that  no  one  had  taken  a 
shot  at  him. 


Newsprint 
Use  Outruns 
Produetion 


To  Paid  Basis 


Some  reixirters  never  left  the 
.scene.  Giabbing  a  few  hours 


Center  of  operations  for  the 
press  was  a  crossroads  gMoline 
station.  The  telephone  company 
moved  a  telephone  van  into  the 
area. 

Tension  was  .so  high  in  the 


Mentor.  Ohio 
Circulation  of  the  Mentor 
Monitor,  a  Rowley  Publications 
weekly,  was  place<l  on  a  paid 
basis  at  5c  per  copy  with  the 
first  issue  of  June.  At  the  same 
time,  the  Monitor  introduced 
Suburbia  Today  as  a  once-a- 
month  bonus  feature. 


GOSS  HEADLINER  PRESS 

IMMEDIATELY  AVAILADLE 


Consumption  of  newsprint  is 
rising  at  a  record  rate,  but  pro. 
ductiqn  is  lagging. 

The  American  Newspaper 
Publi.shers  Association  said  U. 
S.  newsprint  consumption  in 
May  increased  for  the  fifth  con¬ 
secutive  month  this  year  and 
reached  a  new  high  for  any 
single  month,  as  well  as  for  any 
five-month  period. 

The  May  tonnage  was  given 
as  484,186.  Closest  monthly  fig¬ 
ure  was  476,706  in  November 
1956. 

In  five  months  this  year  the 
ANPA  papers  consumed  2,187,- 
785  tons  of  newsprint,  a  total 
slightly  higher  than  in  both 
1956  and  1957  and  ahead  of  1958 

Domestic  mills  were  stepping 
up  production  to  meet  the  rising 
demand,  the  output  from  U.  S. 
for  five  months  being  810,661 
tons,  a  record.  This  w'as  9  per 
cent  ahead  of  last  year. 

Canadian  mills  have  produced 
less  newsprint  this  year  that 
they  did  in  the  first  five  month 
of  1958.  A  newsprint  service 
bureau  report,  however,  pointed 
out  that  manufacturers’  stod- 
were  higher  than  a  year  agn 
Inventories  of  U.  S.  mills,  it 
said,  were  up  by  4,160  tons  while 
those  of  Canadian  mills  were 
by  15,762  tons. 

While  U.  S.  production  ii 
May  was  nearly  4  percent  abc« 
the  May  1958  volume,  Canadiar 
production  was  less  than  1  per¬ 
cent  better  than  that  in  May 
1958.  Shipments  from  Canada 
were  nearly  5  percent  greater. 

May  consumption  was  ip 
more  than  10  percent  and  five 
months  consumption  nearly 
percent,  as  compared  with  195! 
Production  of  newsprint  in  al 
North  American  mills  January 
May  was  less  than  2  percer: 
above  last  year. 


complete 


ntormation 


address  the 


Mechanical 
Superintendent 

DUFFALO  EVENING  NEWS 

Buffalo  5,  N.  Y. 


Kni^ht^a  Endow 
Culver  Scholarships 

Culver,  H 
An  endowed  scholarship  al 
Culver  Military  Academy  I*' 
;  been  established  by  Mr.  and  Mp 
John  S.  Knight  in  memory  ® 
their  two  late  sons. 

Mr.  and  Mrs.  Knight 
given  $40,000  to  establish  w 
scholarship  in  memory  of 
Shively  Knight  Jr.  and  Frai# 
McLain  Knight.  Both  sons  wC* 
'  graduated  from  the  Acade*? 
with  distinction.  , 

Mr.  Knight  is  president  « 
Knight  Newspapers,  Inc. 

EDITOR  &  PUBLISHER  for  June  20, 
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Camden  Wins 
NEA  Award 
For  Dailies 


Personnel 

{Continued  from  page  11) 


Colorado  Springs 

The  Camden  (N.  J.)  Courier 
Post  was  judped  No.  1  in  gen¬ 
eral  excellence  among  daily 
newspapers  in  the  National  Edi¬ 
torial  Association  awards. 

Second  place  was  given  to  the 
Redwood  City  (Calif.)  Tribune 
and  third  to  the  Homell  (N.  Y.) 
Evening  Tribune,  with  mention 
for  the  Fort  Lauderdale  (Fla.) 
Daily  News,  Johnson  City 
(Tenn.)  Press-Courier  and  Jack- 
son  (Miss.)  State-Times. 

General  excellence  winners: 

Weekly,  under  1,000 — Ocheye- 
dnn  (Iowa)  Press,  Bayard 
(Iowa)  News  and  Sharon  (Wis.) 
Reporter. 

Weekly,  1,000  to  2,500 — Lewis- 
burg  (Pa.)  Union  County  Stand¬ 
ard-Journal,  Auburn  (Ala.)  Lee 
County  Bulletin  and  Chandler 
(Ariz.)  Arizonian. 

Weekly,  2,500  to  6,000  —  New 
Canaan  (Conn.)  Advertiser, 
Meyersdnle  (Pa.)  Republican 
and  Washington  (N.  J.)  Stnr. 

Weekly,  suburban,  over  6,000 
—  Birmingham  (Mich.)  Eccen¬ 
tric,  Riverhead  (N.  Y.)  News- 
Review  and  Park  Forest  (Ill.) 
Star. 


HOW'S  IT  GOINS? — George  E.  Donnelly,  left,  business  manager.  New 
York  News,  asks  John  J.  Jameson  how  he  likes  his  new  job  as  personnel 
director  of  the  Chicago  Tribune.  The  appointment  was  made  May  I. 


India  Market  Guide 

The  Advertisers’  Vade-Me¬ 
cum,  a  reference  book  on  media 
information  for  India,  has  been 
published  by  Our  India  Direc¬ 
tories  &  Publications  Private 
Ltd.  of  Madras. 


Benefit  from  our  Vast  Newspoper  Audience 


an>()cnc:ements 


ANNOUNCEMENTS 


Setcttpaprr  Brokers 


, Newspaper  Brokers 


SALES-PUR(.'HASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service.  P.O. 

Box  3132.  Greensboro.  N.  C. _ 

•k  k  LET  US  help  you  find  a  .sound 
property  in  the  West.  A.  W.  Styps's 
&  Co.,  Ine.,  625  Market  Street.  San 
Francisco  6,  California. 

WANT  A  CALItXtRNIA  or  Arizona 
nr-w-siraper  ?  We  have  them  from  large 
dailies  to  small  weeklies.  GABBBRT 
&  HANCOCK,  3709-B  Arlington  Ave., 

Ri verside,  California. _ 

WE  HAVE  serious,  well-financed  buy¬ 
ers  wanting  good  Southern  newspapers. 
N<-wspaper  Service  Co.,  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta,  Ga. _ 

WE.STERN~ NEWSPAPERS 
Joseph  A.  Snyder,  223f  East  Romneya 
Drive.  Anaheim.  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. 


IT'S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LE.N  FEIGHNER  AGENCY 
Box  192  Mt.  Plea-sant,  Mich. 


newspaper  sales, 

PURCHASES,  LEASES 

financial  consultant 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 


WE  HANDLE  only  proven  properties 
in  flouri.shing  mid-we.st.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 

_ Newspaper  Appraisers _ 


YOUR  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

kalcigh,  n.  c. 
ms  McDonald  lanc 

ItTlOII  WIDC  atItSONAl  SCItVICC 


Salute  to  Oregon 

Salem,  Ore. 

The  Oregon  Statesman  pub¬ 
lished  a  96-page  Oregon  cen¬ 
tennial  edition  on  June  10,  open¬ 
ing  of  the  100-day  Centennial 
Exposition  and  World  Trade 
Fair  at  Portland. 


200  VALUATIONS  of  new8i>at>ers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  ta.x  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reimrts  submitted.  Quali- 
fie<i  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 


THE  DIAL  AGENCY 
"America's  No.  1  Newspaper  Broker" 
15  Waverly,  Detroit,  Mich.  TO.  6-5864 
OONFIDENTTaL  INPORMA-noN 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif. 


editor 


ANNOUNCEMENTS 


Publications  for  Sale 


GROUP  OF  PRO'FITABL£  WEEKUBS 
all  located  within  i  hour  driving 
radius  for  practical  supervision.  In¬ 
cluded  are  full  ownership  of  three  pa¬ 
pers,  i>art  ownership  of  three  more, 
an  office  supply  business,  a  portrait 
photography  studio,  and,  of  course, 
the  physical  plant  for  handling  same. 
In  addition,  this  organization  has  a 
job  printing  business  which  is  made 
lucrative  by  reason  of  proximity  to 
nearby  major  market  and  substantial 
labor  cost  advantages.  'Diis  overall 
property  enjoys  an  upward  growth 
record.  As  little  as  $50,000  will  han¬ 
dle  with  balance  on  terms.  For  further 
information,  contact  Paul  H.  Chap¬ 
man  Company,  Inc.,  1182  West  Peach- 
tree  Street,  Atlanta,  Georgia. _ 

PARTNERS,  unable  to  agree,  are  of¬ 
fering  fine  newspaper  and  commercial 
printing  property.  Located  in  Chart 
Area  8,  in  one  of  America’s  brightest 
spots.  Ebcceptionally  well  equipped. 
Town  of  10.000,  will  double  in  ten 
years.  Want  to  close  deal  as  of  Sept. 
30.  For  sale  under  volume  of  $126,000. 
One  third  cash.  Write  Box  2653.  Edi¬ 
tor  &  Publisher.  All  letters  answered. 


TWO  GOOD  WEEKLIES  in  Eastern 
New  York,  one  county  seat,  also  well 
accepted  shopper,  all  In  one  package. 
Good  reason  for  selling  at  less  than 
gross.  Includes  large  inventory  and 
accounts  receivable.  Takes  $26,000 
down  but  terms  on  balance  of  $20,000. 
Warrants  investigation.  Johnson  and 
Lynch,  brokers,  Newfleld,  New  York. 


NON-DAILIES 

Grossing  $100,000.  $126,000  and  $160,- 
000  In  Chart  Areas  2,  4  and  5 — all 
excellent,  long-established  properties 
with  excellent  growth  potential.  Expe¬ 
rience.  character  and  $25,000  to  $50,000 
in  cash  required.  P.  T.  Hines,  ^b- 
lishers  Service,  P.  O.  Bk)x  8132, 
Greensboro.  N.  C. 

SNYDER’S  EXCLUSIVE  LISTINGS 
CALIFORNIA  rural  exclusive,  2-mach. 
plant,  $30,000  gross,  good  climate, 
$11,000  down.  Joseph  A.  Snyder,  News¬ 
paper  _  Broker.  2234  E.  Romneya  Dr., 
Anaheim,  California. 


SOLID  WESTERN  COUNTY  SEAT 
WEEKLY,  substantial  town  1700-1-. 
Gross  close  to  $40,000.  verv  hivh  net. 
1700  circulation.  $36,000,  $19,000  down. 
State  financial  responsibility.  Box  2602, 
Editor  &  Publisher. 


$3,600  DO-WN  BUYS  IOWA  WEEKLY 
Exclusive  in  strong  town  of  1200  popu¬ 
lation.  Gross  $20,000.  net  $7,000.  Total 
price  $18,600.  extremely  easy  terms  on 
balance.  Bailey-Krehbiel,  Box  88,  Nor¬ 
ton.  Ks. 


AdvprtiMing  Rates 
CLASSIFIED 

Une  Rotes  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  SOc  per  line  each 
insertion;  3  times  @  55c;  2  ®  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  Sl.OO:  2  times  ®  $1.05; 
1  ®  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

•  1.00  SERVICE  CHARGE  FOR  AIRMAIl, 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  VVednesdoy,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


ANNOUNCEMENTS 


Publications  for  Sale 


HELP  WANTED 


Administrative 


HELP  WANTED 


Display  Advertising 


CENTRAL  FLORIDA  Printing  Office  LABOR  AND  PERSONNEL  ASSIST-  rjjtaIL  ADVERTISING  SALBSMAN 

grossing  $100,000.  Price  $65,000.  A.  C.  ANT  with  newspaper  produi^on  back-  Bxperienced  salesman  and  layout  bm 

Santo,  742  North  Mills  St.,  Orlando,  ground.  Newly  created  position  with  ^  large  Metropolitan  newspspsr  h 

Fla. _ _ _ opportunity  to  ass^e  incre^  ro-  Area  9.  Please  send  remw 

We  offer  the  most  extensive  list  of  TOonsibiliUea.  Job  includes  labor  ne-  confidence  to  Box  2806,  Editor  t 
western  weeklies  and  dailies  through-  goUauoM,  jwrsonnel  work  and  spe-  Publisher. 

out  the  Whole  UniUd  States  to  be  - 

found  anywhere.  p,^  confidence,  full  detaUs  EXPERIENCED  display  advertidai 

Our  personalized  service  is  geared  to  including  personal  daU.  j^  axperi-  wiesman.  Pay  is  good,  bonus  is 
meet  needs  of  each  buying  and  «”**•  Present  salary  and  references,  rlfic,  pension  plan,  life  insutssH, 

ouying  ana  ^  ^  Publisher.  hondtaliwition.  In  beauUful  Sontba 


selling  situation. 

If  you  are  considering  the  purchase 
of  a  newspaper  you  will  want  more 
than  just  a  brokerage  service.  You  ■will 
want  to  utilize  our  vast  experience  in 
all  phases  of  the  newspaper  business. 

JACK  L.  STOLL  &  ASSOCIATES 
Suite  600-601 
6381  Hollywood  Blvd., 

_ Los  Angeles  28,  Cal. _ 

WONDBH^FUL  OPPORTUNITY!  For 
^le— Old  established,  reputable,  prof¬ 
itable  weekly,  job  plant,  doing  better 
quarter  million  annual  gross ;  ever 
exi>anding  Alaska  city.  Retiring,  _  ill 

health.  Write,  wire.  Box  2605,  Mitor  For  Small  daily,  15  per- 

&  Publisher.  stock  Ownership 

Publications  Wanted _  available.  Promotion  to 

l^vJi^a^^^su&tiTrn™  to  Publisher  in  two  years, 

in  attractive  large  weekly  or  small  Located  Semi-dry  farm 

daily  operation.  Replies  confidential.  -j  j.  /-»  e 

Write  Box  2517,  Editor  A  Publisher.  midweSt  area.  Uver  b,- 

EXPERIENCED  Editor-Manager  seeks  000  subscribers,  gOod 

best  newspaper  proposition  that  up  to  ,  ,  -u-i'i., 

$40,000  down  paj^ent  or  investment  grOWtn  pOSSlDllliy. 

will  provide.  Write  in  confidence  to  Hnmp  inh  n  r  i  n  t  i  n  ir 

Box  2516.  Editor  &  Publisher.  P  .  ,  *  V  ® 

- = — : - 7: - - — ^ -  knowledge  helpful.  Give 

Business  Opportunities 

- -  evidence  your  ability, 

EDITOR-MANAGER  with  14  years  sue-  ,  , 

oessful  experience  seeks  new  position  SUCCeSSeS,  sales  and 

affording  opportunity  for  su^nUal  growth  record  refer- 

investment  or  eventual  ownership.  Re-  ® 

ply  in  confidence  to  Box  2618,  EJditor  ences.  Write  fully  to 

^  _  Box  2642,  Editor  & 

Business  Opportunities  Wanted  Publisher 

PRESENT  New  York  Newspaper 
Printer  wants  to  establish  in  Cali¬ 
fornia.  Want  small  job  newspaper 
printing  plant  with  growth  possibili¬ 
ties,  small  rotary  press,  linotypes, 
etc.  Do  not  want  to  publish  a  paper. 

FVefer  Los  Angeles  area  but  will  con¬ 
sider  San  Jose  area.  Box  2617,  Editor  I  CTIRCULATION  MAN  for  3-month 


Agate 

Lines 

1 

6 

13 

26 

52 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phoae  BRyoat  9-3052 


WANTED 

GENERAL  MANAGER 


Circulation 


hospitalization.  In  beautiful  Soatbai 
Minneaota.  Staff  has  life,  experiMo, 
and  work  together  well.  We  can  w 
you.  Write  Nick  Dovolas,  AdvertUii 
Manager,  Mankato  Free  Frees,  Mu. 
kato,  Minnesota. 


AD  MANAGER.  Chart  Area  8,  pjt 
daily  12,000  ABC,  progressive  town  d 
19,000,  needa  thoroughly  experisned 
ad  manager.  Must  be  strong  on  loal 
sales,  copy  and  layout;  able  to  lui 
and  direct  staff  of  9.  Should  hm 
knowledge  of  national,  classified  ui 
promotion.  Write  fully.  In  confidence. 
Box  2542,  Editor  &  Publisher. 


CHALLENGING  OPPORTUNTTY  wifi 
Alaska  Daily.  Must  be  aggressive  ul» 
man,  above  average  in  layout,  eogr 
writing,  ideas.  Prefer  man  interedii 
in  selling  color.  Good  salary,  bona 
plan,  insurance  teneflts,  etc.  ^x  Ur, 
Editor  £  Publisher. 


WE  NEED  A  LAYOUT  EXPERT! 

Here’s  an  opportunity  for  an  ezpen- 
enced  and  capable  retail  advertiiiv 
layout  and  copy  man  to  join  the  16 
vertising  department’s  production  dtf 
of  a  leading  midwestem  daily  of  36, M 
circulation.  An  excellent  salary  wifi 
all  insurance  and  retirement  benefitt 
We  want  a  topflight,  experienced  mu. 
Send  complete  details  to  Box  till. 
Editor  £  Publisher. 


YOUNG  MAN  who’s  experienced  a 
layout  and  likes  to  sell.  Good  per. 
good  working  conditions,  good  fnton 
with  four  growing  community  week¬ 
lies.  circulation  over  60,000,  in  metm' 
politan  Omaha.  Write  Stan  Lipia. 
Sun  Newspapers,  4808  South  266 
Street,  Omaha,  Nebraska. 


£  Publisher. 


NEWSPAPER  SERVICES 


Correspondents 


campaign  on  weekly  which  haa  grown  ADVERTISING  SALESMAN.  We  dot) 
from  2,000  to  6,000  in  5  years.  Little  want  a  counselor,  layout  artist  or  iw 
Merchant  and  mail.  Job  may  be  per-  resentative,  we  want  a  salesmi 
manent  as  we  have  other  papers.  Young  aggressive  with  weekly  or  emil 
Chart  Area  2.  Write  in  detail  to  Box  daily  experience.  Competitive  daill. 
2561,  Editor  £  Publisher.  10-20.000  circulation.  Chart  Ares  I 


Classified  Advertising 


EUROPEAN  ASSIGNMENTS 
Newspai>er  and  magazine  editors:  Do 

you  need  any  story  information  or  _ 

photographs  from  anyv^ere  in  Italy?  PHONE  ROOM  SUPERVISOR 
TELE-FOTO,  a  brand  new  agency,  accictakit 


grouping  top-flight  reporters  and  pho¬ 
tographers,  can  get  it  for  you.  We 


OR  ASSISTANT 


10-20,000  circulation.  Chart  Arm  I 
Send  all  particulars  first  letter.  Bo 
2632,  Editor  £  Publisher, 


ADVERTISING  SALESMEN 

The  Omaha  World-Herald  it  J 
aligning  and  expanding  Its  Retail  «■ 


Press  Engineers 


welcome  all  a^gnments.  Write  to:  Wo  are  looking  tor  a  wotnaa  who  at  vertising  departments,  and  hss  opm- 
TELE-POTO,  Via  Mario  De’  Fiori  21,  present  is  with  a  amaJler  newspapar  ings  for  experienced  advertising  mla 
Rome,  Italy.  |  and  feels  that  the  ehance  of  advanee-  men.  Send  full  person^  and  wot 

ment  is  remote.  Excellent  opportunity  resume  In  first  letter, 
for  someone  who  is  dedicated  to  a  Salesman  should  know  layort. 

classified  career.  Our  paper  ie  over  copy  and  have  sales  ability.  Ftih- 

260.000  circulation  in  Chart  Area  4.  ion,  appliance,  food,  furnitma 

Excellent  working  conditions.  Salary  suburban  and  shopping  area  idew 
commensurate  ^th  experience.  g^ven  top  consideration.  Apply  *• 

giving  full  particulars.  Box  2318,  Bffi-  b  Carrigan,  Manager,  Local  Ad- 
tor  £  Publisher.  vertising. 


Salesman  should  know  layoil 
copy  and  have  sales  ability.  FM"- 
ion,  appliance,  food,  furnitma 
suburban  and  shopping  area  idt* 
given  top  consideration.  Apply  » 
B  Carrigan,  Manager,  Local  Ad¬ 
vertising. 

OMAHA  WORLD-HERALD 
Omaha,  Nebraska 


The  Oldest  Newspaper  In 
The  West 
At 

SANTA  FE 

=^=' '  ■  EXPERIENCED  DISPATCH  MANAG-  NFW  MEXICO 

HELP  WANTED  ER  needed  on  growing  California  daUy  INC  vv  ivic/\iv^v> 

- 75 — — - near  San  Franciaco.  Organise  flow  of  , 

Administrative  advertising  copy  and  materials,  moofs;  “le  heart  of  the  "Land  of 

RTTgmirqq  reorganize  mat  and  metal  filee:  dummy  ment”  haa  an  oITct  for  the  mM  " 

r*.  ^  paper:  operate  threo-man  department,  can  prove  to  us  that  he  is  a 
For  under  20.0(K)  eirculat^  Chart  Health  Inauranca.  retirement  plan,  va-  vertising  man,  is  capable  of  pro^ 
A^  6  aft^oon  dtoly.  Must  te  com-  eation  plan.  Answerrt  confidential.  Bo(X  above  average  layout  and  repT'-J' 
petent  with  aceounUng,  financial  Bator  £  Publisher.  tereeted.  in  a  permanent  conre<*» 

statements  and  busmess  office  man-  ■  IF  .  .  .  you  can  fill  these  qualifii*^ 

agement.  Fine  opportunity  In  a  sound.  Display  Advertising  and  would  like  to  live  in  one  0^ 

modern,  growing  oper^on.  Excellent  ■■----  ■■  - - - - ;; -  most  pleasant  cities  In  the  nation  ** 

facilities,  congenial  staff.  Pleasant.  CHART  AREA  8  combination  7-inan  letter  TODAY  with  complete  W 

prosperous  community.  Write  details  of  staff  haa  salary  incentive  opening  for  tlculara  to  George  W  Mouchette.jJl 
education,  experience,  background,  ref-  experienced  man  or  woman.  Give  _de-  Mexican  Santn  Fe  New 

erencee  and  salary  requirements  to  tails  for  confidential  Intervdeiw.  Bos - - - - - — ^ 

Etox  2501,  Editor  £  I^blisher.  2611,  Editor  £  Publisher.  SMIUonml  Hmtp  Wmsd  Ait  ft" 

EDITOR  ac  PUBLISHER  for  June  20, 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 

UPECO,  INC. 

Move — ^Erect — ^Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goes  Flatbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


WANTED: 

A  young  classified  advertising  man 
with  3  or  4  years  of  experience  to 
take  charge  of  our  classified  adver¬ 
tising  department.  We  offer  pleasant 
working  conditions  and  a  good  starting 
salary.  Please  contact  E.  E.  Porter, 
Business  Manager,  Adrian  Daily  Tele¬ 
gram,  Adrian,  Michigan. 

Dispatch-Production 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Complete  Plants  _ 


printing  plant  for  sale — oBset- 
lettarproa.  No  major  equipment  leaa 
tWn  tliree  years  old.  Salesmen,  ex- 
client  volume.  Other  intercets.  Terms. 
Neosho  Printins  Co.,  Neosho,  Mls- 
nvl. _ 

Composing  Room _ 

BLITE  STREAK  MODEL  31  Linotype, 
:  (3000  eeriee,  with  4  90-chan,  mags.,  self 
'f  gnadder,  gas  Monomelt.  T-Blo  cooler, 
fl  4  molds  incl.  TL  Display,  gas  pot, 
j  Emerson  motor,  excellent  condition  as 
t  little  u^.  $8990.  Box  2616,  Editor  & 
PuUiaher. 


MODEL  29  LINOTYPE 
SER.  NO.  56782 

Equipped  with  two  72-chan,  and  two 
iOchsn.  mags.,  6  pocket  mold  disk, 
I  molds,  quadder,  Mohr  Saw,  AC  mo¬ 
tor.  Excellent  mixer  machine.  Avail- 
tble  now.  Priced  to  sell.  Contact 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  West  8th  Kansas  City  5,  Mo. 


THE  NATION’S  NEWSPAPER  FORMS 
I  roll  on  L.  A  B.  Heavy  Duty  Newspaper 
I  Tiutles-$84.50  to  $97.60,  fob  Elkin. 
I  Writo  for  literature.  L.  &  B.  Sales 
!  Company,  113  West  Market  Street, 
I  Qkin,  North  Carolina. 


_  Newsprint 


pan,  I  "irsst  Mill  Shipments.  Fine  quality 
2M  I  2***Print.  All  sizes  Rolls  and  Sheets. 
■  Brookman  Paper  Corp.,  656  West- 
I  Chester  Ave.,  New  York.  MO  6-6022. 


NIWSPRINT  —  All  Sizes 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  45  St..  N.  Y..  N.  Y.— MU  6-5675 


GOSS  6  Unit  Press 

6  HSLC  16-Page  Units 
2  Double  Folders 
Substructure  &  Reels 
AC  Motor  Drives 

'  JOHN  GRIFFITHS  CO.  INC. 

Uxlngton  Ave.,  New  Ycwk  17,  N.Y. 


*-PaKe  Duplex  Flatbed  Model 
aa.  4500  per  hour  two  way  printing. 
»nd  quarter  fold.  Excellent  con- 
*>y  Gobs.  Repacked 
Wl6,  1959.  One  of  the  b«t  printing 
1“*“^  in  the  West.  Press  convert^ 
iSn-  ***''  »n<l  65  inch 

1114*1  j  saving.  16  chases 

“0  1  ^ble  truck  chase  furnished  for 
11  piea  columns  with  6-point 
tnj?®  ™le«.  Includes  all  electric  con- 
sliM  excellent  rollers 

rollers.  Converting  to 
'•>  operation 
Will  ***6uet  1.  Samples  on  request. 

«nov^  September  1.  $9  ,>>00 
y  The  Herald-News.  Fontana,  Calif. 

duplex  presses 

N  Type  Units 
I  Suit*  humps 

21  Ridfu?  balloon  formers 

tensioAf™ 

the  above.  Priced 
•tort®.  T  immediate  removal  and 
*t  St.  Louis  Globe- 


N  SHULMAN  ASSOCIATES 

r  «  St.  n.Y.  17— OX  7-4690 

f*>lTOR  ac  PUBLISHER 


Press  Room 


DUPLEX  flat  bed.  Model  “E”  No. 
1049,  10  H.P.,  AC,  drive.  Available  ' 
August  1, 

GOSS  Cox-O-Type,  No.  CO-332,  10  H.P. 
AC,  G.B.  V-^lt  drive,  two  folders, 
chases.  Available  August  1. 

DUPLEX  tubular,  16-pages,  2  to  1, 
30  H.P.  AC,  G.E,  drive,  color  foun¬ 
tain,  complete  stereotype.  Available 
now. 

GOSS  arch  type,  6-units,  22%”  cutoff, 
double  fcdder.  Color  Hump,  four 
CAPCO  fountains.  End  Feed.  100  H.P, 
AC,  C-W  drive.  Available  March  1960. 

DUPLEX  tubular,  24-page8,  2  to  1, 
60  H.P.  AC.  G.E.  drive,  color  fountain, 
balloon  former,  complete  stereotype. 
Available  July  1. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley.  Calif. 


3  UNIT  GOSS  PRESS 
22%"  Cutoff 

LOCATEJD  LAFAYETTE,  INDIANA 

This  is  one  of  the  finest  48-page  4- 
plate  wide  presses  on  the  market.  Has 
been  beautifully  maintained,  is  in  ex¬ 
cellent  mechanical  condition  and  should 
be  seen  to  be  appreciated. 

Double  folders — roll  stands  beneath 
units  (can  be  placed  same  level) — 
semi-automatic  tensions — electric  web 
detecto's  for  all  units.  Late  stylo  60 
HP  AC  drive — excellent  Wood  Pony 
Autoplate— Pot  and  Pump.  Complete 
package. 

Available  about  January  1,  1960.  For 
further  details  wriU  INLAND  NEWS- 
PAPER  SUPPLY  CO..  422  West  8th, 
Kansas  City,  Mo. 


8  PAGE  FLATBEDS 

Goss  Comet — New  York  Qty 
Goss  Cox-O-Type — California 
Duplex  AB — New  York  City — Utah — 
North  Carolina 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 


Intertype  model  CSM-3  with  gas  pot, 
A.  C.  motor 

Vandercook  full  i>age  proof  press 
Vandercook  model  320,  size  20x27  proof 
press 

39x65  Taylor  Registerscope 
Hill-Curtis  full  page  saw,  router  tt 
jigsaw 

Hacker  plate  rectifier 
61x76  Hamilton  steel  stone  on  metal 
frame  with  398  8%  x  13  galleys 
Hoe  double  idate  tail  cutter — 21%* 
Hoe  full  page  flat  shaver 
Hoe  stereotype  saw 
Morrison  power  router 

APEX  PRINTING  MACHINERY 
CO.,  INC. 

210  Elizabeth  St..  New  York  Oty  12 
_ worth  6-0070 _ 

DUPLEX  TUBULAR  PRESSES 

24  Page  —  Delivered  new  1948-1968 
Full  Color  Flexibility — Complete  Stereo 
AC  Solonoid  Drive  Available  Now 

24  Page— 1  to  1 — Quarter  Folder 
AC  Drive  —  Stereo  —  Available  Now 

16  Page  —  2  to  1  —  Located  San  Diego 
AC  Drive— Stereo— Available  July  1 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 

DUPLEX  TUBULAR  PRESS  In  daily 
production,  16  page  capactiy,  one  to 
one  ratio,  with  rriated  stereo  equip¬ 
ment,  all  in  good  condition.  Available 
mid-summer,  where  Is  and  as  is.  Di¬ 
rect  inquiries  to  M.  L.  Brueggeman, 
Business  Manager.  Northern  Virginia 
Sun,  3409  Wilson  Blvd.,  Arlington,  Va. 


_ Press  Room 


SCOTT  PRESSES 


6  Identical  Octuple  Presses 
Each  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  Color  Cylinder.  Heavy 
Duty  3  to  2  Double  Folders  with  G-H 
Conveyors.  3  Arm  Reels  and  Auto¬ 
matic  Tensions.  Trackage  and  Turn¬ 
table.  Steel  Floor  Decking.  Color  Foun¬ 
tains. 


Located:  BOSTON  HERALD  TRAV¬ 
ELER. 

Available:  On  or  about  August  1st 
Priced:  For  quick  sale  or  lease 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 

Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe — 23-9/16  in.  cutoff 
Four  units  (64-32  p^es)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze 
fabroil  gearing,  spray  fountains,  dou¬ 
ble  folders  shaft  driven,  tabloid  slitters, 
offside  subway  delivery  to  conveyor, 
substructure  two  roll  positions,  electric 
hoists,  automatic  tensions,  two  Cutler- 
Hammer  75-7.5  H.P.  two  motor  ball 
bearing  drives,  220  v,  3  ph,  60  cycle, 
now  geared  32,800,  ink  tank,  plate 
hoist,  now  using  68  in.  rolls  (9  cols. 
11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con¬ 
struction.  like  substructure,  gives  80- 
40  pages.  Sell  4  or  5  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  bases  availaUe. 

W.  B.  Pape — Republican-American, 
Waterbury  20,  Conn.  PLaza  4-0141. 


24  PAGE  DUPLEX  TUBULAR 
2  to  1  Model  Ser.  No.  414 

Located  Hawkeye-Gazette,  Burlington, 
Iowa.  There  is  no  finer  used  press  on 
the  market.  Balloon  former — excellent 
flexibility — modem  60  HP  AC  drive — 
latest  style  stereo  equipment.  Router, 
Aluminum  Chases,  G^  46-C  Mat 
Roller. 

Available  early  1960 
F'or  Sale  By 

INLAND  NEWSPAPER  SUPPLY  GO. 
422  West  8th  Kansas  City  6,  Mo. 


HOE  PRESSES 


4 — 6  or  8  Units — Super-Production  Steel 
Cylinder-Roller  Bearing — Ink  Pump — 
Columnar  Mounted  Reels  and  Tensions 
—  C-H  Conveyors  —  Portable  Color 
Fountains. 


Located:  BOSTON  GLOBE 
Avmlable;  Immediately 
Priced:  For  quick  sale  or  leaee 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 

GOSS  16-PAGE  PRESS.  AC  motor, 
has  all  needed  stereotype  equipment. 
Will  sell  on  terms.  George  C.  Oxford, 
Box  903,  Boise,  Idaho. _ 

FOR  SALE:  Four  Ink  Tanks  for  4- 
color  newspaper  inks.  Capfmity  as 
follows:  2600  gal.  black — 84'  dia.  x  9' 
high,  1500  gal.  yellow — 64'  dia,  x  9' 
high,  1000  gal.  Red — 64'  dia.  x  6' 
high.  1000  gal.  Blue— 64'  dia.  x  6' 
high.  All  with  pumiw,  piping,  etc. — 
Elxcellent  Condition.  Contact  Danner 
Press  of  Canton,  Inc.,  P.O.  Box  $49, 
Chnton,  Ohio. 

64-PAGE  (KISS  HIGHSPEED  press. 
23-9/16  inch  cut  off,  4  units,  double 
folder,  all  controls,  76  H.  P.  motor  and 
drive,  conveyor,  2-ton  pot,  pony  auto¬ 
plate  and  ink  tank.  Press  is  bottom 
fed  and  operated  on  1-floor  level,  (hn 
be  seen  in  daily  production.  Contact 
V.  L.  DeBolt  or  R.  M.  Colo.  The 
Odessa  American,  Odessa,  Texas.  Tele- 
phone  Fi/deral  7-4661. _ 

PRESS  MOTOR  DRIVES  of  26.  40, 
60,  80.  76,  100,  150  H.P.  AC.  George 
G.  Oxford,  Box  90S,  Boise,  Idaho. 


Press  Room 


TWO  TOP  BUYS 

32  PAGE  HOE  ROTARY 
Two  unit  press,  double  folder,  64  page 
tabloid,  22%'  cutoff.  Includes  HOE 
curved  plate  casting  box,  Sta-Ui  mat 
former,  piate  shaver,  many  extras. 
Priced  .it  fraction  of  actual  value. 

MODEL  E  DUPLEX 
Late  model  8  page  press.  Quarter  fold. 
AC  motor.  See  running  in  fine  plant. 
Today’s  best  buy  in  a  quality  press. 

IMMEDIATE  SHIPMENT- 
LIBERAL  TERMS 

TURNER 

PRINTING  MACHINERY.  INC. 

732  Sherman  Chicago  6,  Illinois 
HArrison  7-7613 
Offices  —  Cleveland-Detroit 

Stereotype 


FOR  SALE :  Ubed  Ham  Routerplaner 
like  neiv  Goss  Full  page  Flat  Box — 
Wasel  Flat  Router  Hoe  Flat  Shaver — 
Best  offer — Newspaper  Publishers  Sup¬ 
ply — 1639  N.  Lorel  Avenue.  Chicago  M. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMESIT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4599 


Single  width  Rotary 
Presses  and  Duplex 
Flat  Bed  Presses 

UPECO  INC. 

_ Lyndhurst,  N.  J. _ 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
’TYPESETTING  MACTHTNES 
'TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Mo. 


TOP  PRICE5S  for  Plants  Anywhere. 
GENERAL  PRINTING  EQUIPMENT, 
6708  N  W  2nd  Ave.,  Miami  37,  Fla.  or 
1508  Terminal  Tower,  Cleveland  13.  O. 


WANTED:  8-page  Duplex  or  Goss  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 
N.  4th  St.,  Phila.  6,  Pa. _ 

NEEDED  AT  ONCE:  Used  Pony  Auto- 
plate  for  23-9/16'  “utoff  standaH  plate 
prees.  Will  pay  good  price  for  serv¬ 
iceable  machine.  Inland  Newspaper 
Supply  Company.  422  West  8th  St., 
Kansas  City  6,  Mo. 

’TWINE  BUNDLE  tying  machine.  Must 
bo  in  excellent  condition  and  reason¬ 
ably  priced.  Daily  Ttmea-News,  Mt. 
Pleasant.  Michigan. 

WANTED  TO  BUY  —  Goss  balloon 
former  for  press  1449,  left  hand  drive. 
Call  collect,  or  write— Young,  ’The 
Citizen-News,  Hollywood.  California. 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT? 
USE  EAP 

MACHINERY  COLUMNS 


for  Juno  20,  1959 


HELP  ANTED 

HELP  ANTED 

HELP  WANTED  i 

SITUATIONS  WANTED 

Display  Advertising 

Editorial 

Mechanical 

. . 

tive  seeks  aggressive  space  salesman,  r 
Excellent  advancement  opportunity  for  t 
right  man.  Give  full  particulars  first  v 
letter.  Box  2615,  Editor  &  Publisher,  d 
FLORIDA  newspaiier  with  state-wide  .• 
coverage  (8,500  circulation)  needs  ad 
man  who  wants  to  work  on  straight  I 
50%  commission.  Write  Box  2629,  Edi¬ 
tor  &  Publisher. _ _ 

OPTING  FOR  Display  Ad  Salesman. 
Good  salary  and  many  fringe  benefits. 
Contact  Jack  .klbee,  Laredo-Times, 
Texas.  _  _ _ 

YOU  CAN 
WALK  INTO  A 
PERFECT  SETUP 

...  if  you  are  a  well  organized 
young,  professionally  minded  ad  man 
with  2  or  3  years  experience  under 
sound  supervision.  If  you  want  to 
ad  manager  of  a  fine  5-day  daily,  pub¬ 
lished  in  a  non-opposed,  undersold,  cen¬ 
tral  Califoraia  coastal  city. 

If  you  are  creative  and  a  strong  sales¬ 
man  and  have  working  knowledge  of 
Bureau  of  Advertising  methods  or  will¬ 
ing  to  learn  them. 

This  is  a  potential  fast-growth  market, 
a  fine  place  to  live.  Publisher  guar¬ 
antees  at  least  85%  prime  market  paid 
circulation  and  high-standard  editori^ 
content.  Come  and  produce  for  me  and 
I'll  take  good  care  of  you.  Write  to 
Box  2612,  Editor  &  Publisher.  _ 


Editorial  _ 


DESK  MAN :  Morning  newspaper  in 
fast  growing  Lynchburg,  Virginia 
needs  desk  man  qualified  to  handle 
wire  copy  and  also  know  siiorta  and 
city  desk.  Must  know  makeup,  be  fast, 
accurate.  Write  immediately:  David 
W.  Wright,  Managing  Editor,  Lynch¬ 
burg  News,  Lynchburg,  Virginia. 

*800  TEACHING  FELLOWSHIP.  Work 
in  Journalism,  do  graduate  study  in 
another  field.  Start  fall.  Deep  South. 
Box  2650,  Editor  and  Publisher. 


FLORIDA  DAILY  has  opening  for  top- 
notch  copy  editors.  Excellent  pay  and 
benefits.  Write  Box  2502,  Editor  & 
Publisher.  _ 


OPPORTUNITY  for  newo-ad  man  to 
get  excellent  experience  in  every  phase 
of  good  weekly  oiieration,  including 
business,  job  printing,  office  supplies. 
City  over  6,000,  circulation  4,600. 
County  ^joins  Detroit.  Fine  crew, 
equipment.  Prefer  some  experience. 
Write  Ellis,  Box  435.  Farmington, 
Michigan.  _ _ 


REPORTER,  now.  for  general  assign¬ 
ment,  features,  on  8,500  daily  in  col¬ 
lege  city  of  15,000.  Some  experience 
or  journalism  school  beginner,  seeking 
sm^l  town  environment.  Mid-westerner 
prefen^.  Write  background  details, 
salary  bracket,  to  Vidette-Messenger, 
Valparaiso,  Indiana. 


WANTED: 

BJxperienced  newsman  for  long  esteb- 
lished  daytime  radio  station.  This  is  a 
one-man  news  department.  Apply  only 
if  you  can  and  will  give  the  station 
complete  coverage  of  all  sources  of 
news  including  political.  Air  personality 
useful  but  not  a  requirement.  Located 
in  the  New  York  Metropolitan  Area.  Pay 
good  for  right  man.  Write  details,  with 
references  which  will  be  checked,  to 
George  W.  Bingham.  P.O.  Box  889. 
Poughkeepsie,  New  York. _ 

_  FREE 

JOB  MARKET  letter,  wtih  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  E  Madison.  Chicago,  Illinois. 


WIRE  joDI'TOR — Afternoon  daily,  no 
Sunday;  Associated  Press  taiie;  minor 
reporting.  College  city  of  16,600,  Chart 
Area  8.  Write  fully:  education,  ex¬ 
perience,  references.  Box  2558,  Editor 
&  Publisher. 


COPYREADER 

For  New  Jersey  daily.  Must  be  fast, 
accurate  with  at  least  5  years  experi¬ 
ence.  Box  2227,  EMitor  &  Publi^er. 


needed  now.  Permanent  position,  op¬ 
portunity  for  advancement.  Fine  co¬ 
workers,  good  working  conditions,  5- 
day  week,  insurance,  vacation.  Com¬ 
plete  details  first  letter.  Editor,  Nashua 
Telegraph,  Nashua,  New  Hampshire. 
DIRECTOR  OF  NEWS  (OVERSEAS) 
Man  with  minimum  of  12  years  solid 
news  and  information-gathering  exiie- 
rience,  to  head  large  News  and  In¬ 
formation  Department  of  major  broad¬ 
caster.  Headquarters  in  West  Ger¬ 
many,  Extensive  managerial  experi¬ 
ence  required  to  supervise  Newsroom. 
Euroiiean  news  bureaus,  correspond¬ 
ents,  research  facilities.  Realistic  un¬ 
derstanding  of  world  atfairs  essential. 
Salary  plus  living  allowance  plus  hous- 
ing.  Box  2633,  Editor  &  Publisher. 
EDUCATED,  ADVENTUROUS  man  or 
couple  to  help  convert  a  1 10'  yacht 
and  engage  in  extensive  cruising  with 
doctor-wriver  and  family.  Ideal  for 
writer.  No  money  needed  but  hard 
work  a  prerequisite.  Equal  statu.s — not 
servant  status.  Write  K.  Broach,  Box 
3103,  Bellaire,  Te.xas. 

GENERAL  ASSIGNMENT  REPORTER 
Experienced  for  New  Jersey  Daily. 

Box  26.14,  Editor  &  Publisher. 
GRADUATE  ASSISTANTSHIP  —  Edi¬ 
torial  assistant  in  public  affairs  office 
handling  athletic  publicity.  Academic 
year  sUpend  $1200,  plus  waiver  of 
fees.  Excellent  opportunity  for  gradu¬ 
ate  study.  Write  Public  Affairs  Office, 
Kent  State  University,  Kent.  Ohio. 


PUBLICITY  MEN 

Free  lance,  individual  Chart  Aren  cov¬ 
erage.  State  media  contacts  and  back¬ 
ground.  All  replies  confidential.  Box 
2625,  Editor  &  Publisher. 


REPORTER  -  PHOTOGRAPHER  for 
growing  two  weekly  operation.  Prefer 
youBg  man  reared  in  small  community. 
Permanent  position  with  chance  to 
grow  wtih  organization.  Write  Times 
Publishing  Co.,  New  Milford,  Conn. 


REIPORTER  wanted  for  7.500  midwest 
morning  newspaper.  Excellent  starting 
salary,  good  conditions,  other  bene¬ 
fits.  Midwest  background  desired.  Jour¬ 
nalism  grad  or  some  experience  on 
daily.  Write  all  details  to  Box  2643, 
Editor  &  Publisher.  State  availability 
for  interview  at  our  expense. 


WANTED  EXPERIENCED  REPORT¬ 
ER  for  court  house  beat.  Steady  job 
to  right  man.  preferably  from  Penn¬ 
sylvania.  Evening  Eagle.  Butler.  Penn. 


AROUND  man  for  weekly  commercial 
plant.  Foreman  potential,  permanent. 
Good  equipment.  Salem  Leader,  Salem, 
Indiana. 

INSTRUCTION 

_ Classified  Advertising _ 

NOW — it’s  up  to  318  newspapers  that 
have  enrolled  students  in  the  20  lesson 
Howard  Parish  Course  in  Classified 
Advertising  I 

One  big  reason  it's  a  smart  plan  for 
newspajiers  .  .  .  their  salespeople  get 
top  notch  training  AT  HOME  and  ON 
THEIR  OWN  TIME.  The  salespeople 
go  for  it,  because  it  helps  them  do  a 
better  iob  and  makes  them  worth  more 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolling 
your  Classified  people  in  this  course 
that  gets  more  linage  and  revenue  .  .  . 
now’s  a  good  time  to  quit  l^ing  a 
“putter-offer”  I  Write  or  phone  us  their 
names  .  .  .  or  if  you’d  rather,  we’ll 
send  descriptive  brochure  and  regular 
enrollment  forms.  The  tab  is  just  66 
bucks  apiece,  and  when  your  people 
have  finished  the  course,  if  you  don’t 
feel  it  was  one  of  the  best  invest¬ 
ments  of  the  year — let  us  know,  and 
we’ll  send  you  a  bushel  of  fresh  Florida 
oranges! 

Do  yourself  a  favor.  Check  this  im- 
Iiortant  newspaper  executive’s  aid  to¬ 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 

Services  For  Newspapers  Since  1933 

2900  N.W.  79th  St.,  Miami  47,  Florida 
PLaza  4-5591 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


SITUATIONS  WA.NTED 


Administrative 


NEWSPAPER  ADVERTISING  Man. 
AGER,  competitive  field,  staff  ol  b, 
will  consider  change  after  yean  6 
successful  administration.  Coo^lai 
knowledge  ALL  departments,  daily  nj 
Sunday,  city  of  200,000.  Interested  it 
competitive.  Morning  and  Evening « 
independent  ownership.  Family 
strong  on  Public  Relations.  Capahied 
filling  desk  of  Business,  Advertiaii 
Director  or  assistant  to  Publisher.  Sa- 
ary  or  remuneration  for  increased  ni. 
enue.  Will  meet  interested  Pubiiika 
anywhere  next  two  weeks.  For  retaa 
and  photo  write  in  confidence  to  Bu 
2556,  Editor  &  Publisher. 


PERSONNEL  MANAGBIR  or  iriiiiiii; 
trative  assistant.  Young,  aggrewn 
possesses  drive,  initiative,  leadeokit 
and  recognized  record  of  accompUa. 
ment.  Wants  permanent  groi^  jsn- 
tlon.  Write  Box  2515,  Editor  A 
lisher  for  resume.  (Please  give  siUn 
range  and  details  in  confidence.) 


PUBLISHER  or  General  Manager.  1 
year  record  as  General  Manager  is 
eludes  doubling  net  profit,  increaui 
circulation  30  percent  to  23,00()  ui 
winning  top  news  awards  in  lUa 
Young,  personable,  fully  train^  tas 
builder.  Relocate  anywhere  for  siiitakii 
challenge  and  incentive.  Box  2$11. 
Editor  &  Publisher. 


HAVE  SUCCESSFUL  business  « 
personal  record  in  18  years  as  mi. 
ager  of  weekly  gro.saing  over  *100, M 
Seek  top  spot  on  large  weekly  or  bbiI. 
daily.  43.  Excellent  references.  Be 
2639,  Editor  and  Publisher. 


PUBLISHERS  ASSISTANT.  20  w 
successful  years  management,  ule 
trouble  shooting  top  Rocky  Mounai 
markets  both  newspaper  and  n& 
Strong  in  local  national  sales,  prodo 
tion,  employee  public  relations.  Pnfr 
relocate  Chart  Area  12  or  10,  li 
Consider  other  areas.  Best  finsBcii 
character  references.  Box  2637.  Bdia 
t  Publisher. 


YOUNG,  AGGRESSIVE,  succesdul  m 
fessional  newspaperman  with  we^< 
experience  in  dailies  and  weekli»  > 
weekly  owner-manager-editor,  daily  a 
solicitor,  wire  service  reporter, 
ently  ad  manager  of  very  large  wei 
ly,  offers  enthusiasm,  energy  and  id¬ 
eation  to  progressive  publisher. 
versed  in  management,  job  shop  or 
ation.  For  resume,  personal  inter^ 
write  Box  26318,  Editor  and  Publish 


A  rtists-Cartoonists 


iiLU!;  xuurvu  newsman  to 
teach  reporting  in  expanding  south¬ 
ern  college.  Advertising,  Public  Rela¬ 
tions  or  iihotography  helpful,  but  not 
essential.  M.A.  or  extensive  experience. 
Begin  fall.  Box  2549,  ^itor  &  Pub¬ 
lisher. 

Mechanical  ! 

"TAPECO" 

TELETYPESETTER  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  oparatora 

All  areas .  Write  fuily. 

P.O.  Box  10789,  St.  Petersburg  88.  Fla. 


UNOTYPE  -  INTERTYPE  MACHIN¬ 
IST,  Chart  Area  2,  a  good  deal  for 
first  class  man.  Write  Box  2623,  Edi¬ 
tor  &  Publisher. 


PRINTER,  3  Floor  situations  imme¬ 
diately,  3  weeks  vacation,  sick  and 
accident  benefits,  pension — *145.875  per 
37*/4  hours  week,  must  have  approxi¬ 
mately  ten  years  experience  with  nevi-s- 
paper  and  market  circulars.  CY 
AARON  PUBLICATION  COMPANY. 
1325  Vermont,  Detroit  16,  Michigan. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showuif 
LOCATION  without  IDENTIHCATION 
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SITLATIONS  WANTED  |  SITUATIONS  WA.NTED 
Circulation _  I  _ Editorial 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  ANTED 

Mechanical 


OBCUTiATION  manager — Markins 
time  ai  District  Manager  on  Metro- 
poUtan  daily.  Desires  position  as  Cir- 
^tioD  Manager,  aggressive  daily 
8  000  to  15,000.  Proven  experience  all 
pli.M.  Box  2408,  Blditor  &  Publisher. 


J5  yEARS  OLD  ASSISTANT  ready  to 
move  up.  Experienced  in  10  to  100 
Thousand  ABC,  Little  Merchant  Plan, 
Circulation  Accounting  and  Promo- 
tioD,  plus  all  phases  of  departmental 
management.  Don’t  know  all,  but  am 
convinced  that  hard  work  and  co¬ 
ordination  will  whip  any  problem.  Let 
me  show  you  how  I  can  produce.  Ex- 
cdlent  references.  Resume  upon  re¬ 
quest.  Box  2535,  Editor  and  Publisher. 


YOUNG  CTRCULATION  EXECUTIVE 
available  for  top  position.  Nine  years 
experience,  four  as  Circulation  man¬ 
ager,  two  as  assistant.  Traveled 
throughout  the  country  building  cir¬ 
culation  on  small  dailies.  A  native  of 
the  western  sea  board,  desires  circu¬ 
lation  manager  position  on  top  west¬ 
ern  newspaper.  Can  supply  enough 
data,  records,  and  promotion  material 
to  fill  file  13.  Write  or  wire  Box  2526, 
Uitor  and  Publisher. 


CIRCULATION  MAN.  all  types  of  cir¬ 
culation,  15  years.  Top  pt^ucer  and 
home  delivery  specialist.  Little  Mer¬ 
chant  and  A.B.C.  Can  assume  duties 
September  1st.  Prefer  smail  daily, 
around  5,000.  Box  2631,  Elditor  &  Pub¬ 
lisher. 


Cla*itified  Adrertixing 


:  PRODUCING  Classified  Manager.  Top 
references,  excellent  record.  10  years 
;  medium  dailies.  Prefer  Chart  Areas  9, 
U  10,  12.  Box  2546,  ^itor  &  Publisher. 


‘j  CUSSinED  MANAGER.  7  years  in 
i  empetitive  market.  Previously  sold 
fc  display.  Box  2611,  Editor  &  Publisher. 


Correspondents 


A(X)REDITI3)  WASHINGTON  corre- 
ipondent  seeks  one  more  publication  for 
twnenU  assi^mment  or  military-Bpace 
reporting,  ^647,  Editor  &  Pub* 

liiher. 


Diitplay  Advertising 


RAIN  STREET  SALESMAN.  Wants 
telsoate  near  ocean.  Crafty,  tireless. 
Box  2407,  Editor  A  Publisher. 


^VERTISING  SALESMAN  with  over 
years  experience  in  all  advertising 
oepartroents  of  large  metropolitan  7- 
dayi  pai>er  desines  a  future  in  manage- 
?*nt.  not  possible  in  present  position. 
Hard  working— -top  .producer.  B.A.  de- 
tu, Advertising  and  journalism.  28 
old,  married,  2  children.  Would 
^locate  in  Florida,  but  not  essential 
Box  -522,  Editor  A  Publisher. 


UNMELLOWED  VETERAN  of  1  war, 
3^  dailies  seeks  desk  job.  Solid  teaia 
man,  can  produce  under  fire.  Box  2317, 

Editor  A  Publisiher. _ _ 

TRADE  ASSOCIATION  Mtor-^dver- 
tiaing  Manager  (Circulation  18.000) 
also  does  Public  Relationa.  Ex-agency, 
weekly  editor,  metropolitan  daily.  J- 
sohool,  32.  married,  excellent  refer¬ 
ences,  samples.  Will  relocate  my  ex¬ 
pense  for  forward  looking  emi>loyer. 


Tor  twenty  years  a  successful 
M  manager  in  roughest  competitive 
Can  organize  and  direct  staff 
III  selling  accounts  that  require  vision 
•nd  imagination.  43.  Excellent  health. 


YOU  A  GROWTH  OPPOR- 
Current  Aasistant  Director 
^  DU, 000  combination.  Nine  years  ex- 
M  manager  and  top  pro- 
grad,  “Operation  Step- 
ti,:  Aids.  Total  Selling.  Ac 

cluhe,  31,  family  man.  Now 
Arm  3  but  will  move  any- 
"’We  for  right  opportunity.  Prefer 
X  V'”’  Southwest.  Box  2607, 
“‘tor  A  Publi.sher. 


REPORTER.  Have  B.A.  and  will  re¬ 
ceive  M.A.  in  Psychology  in  June. 
Seeks  Beginner’s  Jd5  in  (Xiart  Area  2. 
Box  2417,  Editor  A  Publisher. 

UNITED  PRESS  INTERNA'nONAL 
feature  writer  seeks  full/part-tinie  fea¬ 
ture  work  with  Sunday  magazine  or 
newspaper.  Box  2414,  Editor  A  Pub¬ 
lisher. 

COPY  EUITOR^MAKEUP  EDITOR 

17  months  on  large  daily  desk  and 
other  exi>erience.  Married,  26,  avail¬ 
able  now.  References,  Box  2543,  Editor 
A  Publisher. 

EDITOR,  SMALL  DAILY 

Seeks  larger  paper;  will  relocate. 

Box  2536,  IMitor  A  Publisher 

HARD-WORKING  editor  (5000  daily). 
Challenging  editing  or  writing  job. 
New  ^gland  daily  or  weekly.  Young, 
family,  good  record.  Box  2523,  Editor 
A  Publisher. 

MANAGING  EDITOR  or  news  editor, 
small  town  background,  now  on  met¬ 
ropolitan  staff,  for  community  daily. 
Family  man,  43,  sober,  hard  working, 
dedicated.  Eiox  2506,  Editor  A  Pub- 
li^er. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
periionnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St..  New  York.  OXford  7-6728 

SACRinCE  TO  LIVE  in  Bnall  plew- 
ant  city.  Skilled  deskman,  wire  editor, 
cooperative,  no  drinker.  Single.  Box 
2534.  Editor  A  Publisher. 

SICK,  SICK,  SICK— of  bread  and  but¬ 
ter,  ready  for  some  meat.  Capable 
newsman.  24,  stagnating  on  40,000 
daily  seeks  metropolitan  salvation  aap- 
where.  Box  2537,  Editor  A  Publiaber. 

SPORTS  EDITOR  of  9,000  Southwest¬ 
ern  daily  wants  spot  on  4  to  10  man 
sports  staff.  Strong  on  layouts.  Prize¬ 
winning  writer  in  J-School.  Single, 
draft-free,  have  car.  Two  years  exper¬ 
ience,  Box  250’!,  Editor  A  Publisher. 

SPOR'TS  EDITOR-WRITER  —  22  years 
daily-Sunday  30,000  circulation.  Seek 
sport  spot  in  city  60,000  to  100,000. 
Offer  loyalty,  integrity,  pride  in  work 
in  addition  to  experience.  Available 
immediately.  Box  2538,  Editor  A  Pub¬ 
lisher. 

TOP  WEEKLY  editor,  daily  back¬ 
ground.  35,  seeks  demanding  spot  daily, 
weekly,  public  relations;  11  years  ex¬ 
perience;  $9500.  Box  2524,  Editor  A 
Publisher. 

WANTED — Position  as  sports  or  news 
reporter  by  1959  Liberal  Arts  graduate 
of  University  of  Coanecticut.  Experi¬ 
ence  includes  Sports  Editor  of  campus 
daily  paper ;  employment  for  three  stim- 
mers  on  daily  paper  in  Massachnaetts. 
Box  2557.  Editor  A  Publisher. 

CAPABLE  DESKMAN,  31,  seeks  ix>- 
sition  with  future.  Strong  on  make-up, 
heads.  Prefer  Chart  Area  2,  but  will 
consider  any  good  offer.  Box  2604, 
Editor  A  Publisher. 

EXProiENCE  newrspaper 
cIiii|J!j  •dvertising  background.  In- 
JS^,J*"»nst‘-»ted  sales  ability,  sales 
2"*®  training,  promotion, 
of  eflfeeUve  sales  tools,  write 
ttaSu  ."I'ninistrative  and  or- 

gS““,^‘l_^iKty.  market  and  mar- 
.Cood  knowledge  of  all 
Roimd  For  further  back- 

writs  history,  please 

Box  2601,  Editor  A  Publisher. 

lUnJlS.  /^BERIENCEi)  Advertising 
Box  2S30.  Editor  A  Publisher. 

editor  Be  PUBLISHER 


DEDK'ATED  NEWSMAN  desires  ca¬ 
reer  association  with  leading  metro¬ 
politan  daily  that  puta  a  premium  on 
excellence  of  writing  and  reportorial 
skills. 

Applicant  ran  offer  seven  years  solid 
newspaper  experience  as  reporter,  edi¬ 
tor,  editorial  writer  covering  govern¬ 
mental  affairs  for  respected  suburban 
weekly  newsiwper  chain,  plus  two  years 
business  and  economic  writing  for 
highly  ethical  New  York  public  rela¬ 
tions  firm. 

Hard-working  family  man.  31,  with 
B.A.  from  top  college  and  night 
corses  In  finance,  looking  for  pub¬ 
lisher  who  can  make  the  most  of  his 
knowledge  and  ability.  Box  2620,  Edi¬ 
tor  A  Publisher. 


for  June  20,  1959 


EiDITOR  completing  11th  year  as  Edi¬ 
tor-General  Manager  of  large  quality 
non-daily  o^ratiun  in  Chart  Area  2 
will  be  available  in  reasonable  future 
for  daily  newspaiier  editorial  opi>or- 
tunity.  Editorial,  iiolitical  writer  and 
all  around  news'iien.  Write  Box  26o6. 
Editor  A  Publisher. 


EDITURI-VL  ASSISTANT  —  B.-oad^ 
varied  educational  background,  science 
specialization,  master’s  degree.  Excel¬ 
lent  verbal  skills.  E\|>erienced  teacher, 
editor.  Write,  rewrite,  proofread.  tyi>e. 
Incidental  office  duties.  Box  2624,  Edi¬ 
tor  A  Publisher. _ 


EXPERIENCED  Reporter  seeks  lop 
sirat  on  quality  weekly,  small  daily  in 
Chart  Area  4  or  5.  Prefer  sports  but 
also  do  general  news.  Know  camera, 
layout.  Clippings.  BAJ.  Car.  Bo.x  2608. 

Editor  A  Publi.sher. _ 

EXPERI BRACED  WRITER  -  EDITOR 
seeks  business  writing  or  desk  job. 
Available  now.  Box  2635,  Editor  A 

Publisher. _ 

raBRUARY  J-GRAD.  28,  vet,  mar¬ 
ried,  exjierienced  with  sports  on  200,- 
000  -f  daily,  desires  sports  posiUon 
with  possible  future  in  turf  writing, 
editing,  handicapping.  Magazine  O.K.. 
any  area.  Box  2619,  Editor  A  Pub¬ 
lisher^ _ 


MANAGEMENT  MINDED  REPORTER 
Past  2  years  top  beat,  200,000  daily. 
During  1955-57  hiatus  was  trained  by 
giant  corporation  for  management. 
Can  apply  to  news.  Seek  city  editor¬ 
ship.  Previous  newrswork  as  reporter, 
wire  editor.  Prizewinner.  34.  Bo.x  2627, 
Editor  A  Publisher. 

NEED~ EDITTNO” 

PUBUC  RELATIONS  TALENT? 
Have  BS,  MS  Journalism,  wide  libersl 
arts.  8  years  weeklies,  dailies:  man¬ 
aging  editor;  all  desk  spots  including 
slot;  photographic  ability;  all  beats, 
feature,  editorial  writing.  3  years 
Public  Relations — information  director 
large  school  system :  annual  report, 
brochures,  house  organ;  state  pub¬ 
licity  press,  radio-tv,  36,  family,  vet. 
Now  Chart  Area  8,  earn  $8,00U.  Box 
2634,  Editor  A  Publisher. 

NEW  YORK  CTTY  AREA  —  Sports 
Editor,  14,000  P.M.,  Chart  Area  9, 
seeks  sports  editorship  or  prominent 
staff  job  within  150  miles  of  New 
York  City.  8  years  experience.  Box 
2645,  Editor  A  Publisher. _ 


PLAN  AHEAD,  I  am.  Young,  talented 
reporter.  leaving  Army  September  7. 
wants  to  begin  work  on  a  good  metro 
if  possible,  daily  on  September  8.  ZVi 
years  experience  under  top  men  on 
top  flight  Ohio  25,000  circulation  daily. 
Good  references,  have  clippings  and 
can  arrange  interview.  Contact  D.  J. 
Warner,  Company  E,  2nd  Battallion. 
1st  'Training  Regiment,  Engineer,  Ft. 
Leonard  Wood.  Missouri. 


I  REPORTER,  25  BA.  vet.  2  years  ex- 
:  perience  foreign  reporting,  features, 

I  editing  weekly.  Box  2614,  Editor  A 
,  Publisher 

TWENTY  YEARS  experience  news 
gathering,  editorial  writing,  adminis¬ 
trative.  ^lid  record  of  leadership  in 
community  development.  Seek  position 
duties  limited  to  editorial  page.  Age 
43.  Family  of  five.  College  graduate. 
Box  2640,  Editor  and  Publisher. 
WANT  NIGHT  SIDE.  EAST:  Top  ac¬ 
tion  police,  courts  2^  years  plus  8 
months  full  coverage  32,000  popula¬ 
tion  city.  Adequate  reviews,  bird  dog 
features,  real  estate.  Now  stymied  on 
small  daily  Chart  Area  2.  Degree, 
27,  single,  vet,  immediate  interview. 
Box  2603,  EditOT  A  Publisher. 


I  _ Mechanical _ 

I  MECHANICAL  SUPERINTENDENT, 

1  all  phases  Newspaper  work,  R.O.P. 
Color.  cost  conscious,  protection 
minded.  Contracts  negotiate.  South 
or  West.  Box  2618,  Editor  A  Publisher. 

MECHANICAL  SUPERINTENDENT— 
20  years  experience  all  department, 
ROP  color,  new  proceasa.'!,  cost  con¬ 
scious.  proven  ability.  Box  2626.  Edi¬ 
tor  A  Publisher. 


MECHANICAL  SUPERINTENDENT 
and  composing  room  foreman  presently 
employed  with  large  Group  organization 
desires  change.  25-year  background,  10 
in  sujiervision.  Present  employers  for 
recommendations.  Box  2609,  Editor  A 
Publisher.  _  _  _  _ _ _ 

UNION  PRESSMAN  with  11  years 
e.xperience  on  Scott,  Hoe,  Goss  Univer¬ 
sal  presses  and  stereotype  work.  Har¬ 
ried,  4  children,  sober  and  hard  worker. 
Could  handle  small  or  medium  shop. 
Write  Box  2504,  Editor  A  Publlataer, 

_ Photography _ 

AMBITIOUS  HARDWORKING  prise 
winning  news  photographer,  4  years 
experience.  Box  2529,  Editor  A  Pub¬ 
lisher^ _ _ _ 

FLORIDA  EDITORS— Prize  winning 
news  photographer,  29,  stymied  on 
small  daily,  seeking  permanent  spot 
in  Sunshine  State.  Box  2608,  Editor  A 
Publisher. _ 

Need  a  Photographer? 

The  National  Press  PhotograpAers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maiutaina  a  CoNFlDKN- 
TIAL  list  of  News  Pbstographers 
available.  Still-TV,  Film-Nenrs  real. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEstmore  l-z»u* _ 


PRIZE  WINNING  PHOTOGRAPHER 
and  photo  editor  .seeking  opiiortunity 
on  daily  jmiier  as  head  of  |>liotograi>hic 
depaitment.  Fifteen  years  experience, 
eight  with  wire  sei-viee.  E.xj>erieiued  in 
color  and  magazine  work.  Bo.x  261U, 
Editor  A  Publisher.  _ 

TALE.NTED  YOUNG  PHO'TOGRA- 
PHEK.  versatile  news  <-.xi>ericnce.  Will 
relocate.  Box  2628,  Editor  A  Pub¬ 
lisher. 


Promotion— Public  Relation* 


AGRICULTURAL  JOURN.\LIST  wants 
position  with  agricult  uiai  publication 
or  public  relations.  Have  college  de¬ 
gree,  Midwest  farm  background,  one 
year  of  experience  as  assi.stunt  editor, 
and  good  recommendations.  Age  25. 
Write:  Verlon  C.  Meyer,  1720  Pacific 
-Avenue,  Apt.  9.  San  Francisco  9, 
California.  _ 


DAILY  NEWS.MAN,  29,  with  7  years 
experience  wants  jHiblic  relations  job 
on  firm  publication.  Bo.x  2601.  Editor 
A  Publisht^j _ 

DIVERlsinED  A  DEPENDABLE 
Young  (32),  with  solid  newspaper  e.x¬ 
perience;  J-Grad.  high  interest,  exiie- 
rience  in  iximmunity  service.  Life-long 
background  in  weekly  field.  Photo 
know-how ;  strong  on  fixture  end. 
Now  doing  news,  sports,  photo  for 
3,500  circulation  weekly.  Want  op¬ 
portunity  to  show  ability  in  promo¬ 
tion  department,  ns  assistant  pub¬ 
lisher  or  public  relations,  industrial, 
employee  or  trade  publication.  Prefer 
Chart  Area  10.  Married.  3  children. 
Box  2600.  Editor  A  Publisher.  _ 


PUBLIC  REUenONS  agency  man 
with  trade  magazine  background  see'ks 
job  with  growing  rompaity  with  fu¬ 
ture.  Box  2636,  Editor  A  Publisher. 

Syndicate  Sale*men 


SYNDICATE 

SALESMAN 

AVAILABLE 

A  real  live-wire,  red-hot  salesman  for 
your  syndicated  features,  with  a  first¬ 
hand  acquaintance  with  newsmen  from 
coast  to  coast,  from  publisher  on  down. 
Ot  in  their  offices  and  stay  all  year. 
Full  of  information  they  need  and  use 
regularly.  I’m  the  34th  Annua]  EAP 
Syndicate  Directory,  publiahed  July 
25th,  1959.  Deadline  for  your  space 

reservation:  July  1.  Ube  my  pages  to 
keep  your  sales  story  before  editorial 
eyes  in  the  best  possible  context — a 
directory  of  syndicated  services.  Write, 
wire  or  phone  EDITOR  A  PUB¬ 
LISHER,  1475  Bixiadway,  New  York, 
for  rates  and  information. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  . 


By  Tpeni 


By  Robert  U.  Brown 

What  is  a  newspaper? 


What  is  a  newspaper?  “Newspaper  —  A  publication  is- 

William  I.  Nichols,  editor  and  sued  for  general  circulation  at 
publisher  of  This  Week  maga-  frequent  intervals;  a  public 
zine,  addressed  the  Interna-  print  that  circulates  news,  etc.” 
tional  Circulation  Managers  As-  Various  courts  have  tried  to 


zine,  addressed  the  Interna-  print  that  circulates  news,  etc.” 
tional  Circulation  Managers  As-  Various  courts  have  tried  to 
sociation  and  noted  suggestions  define  a  “newspaper”  in  suits 
made  at  the  recent  meeting  of  involving  publication  of  legal 
promotion  managers  that  news-  notices  where  state  laws  have 
papers  must  revitalize  their  been  vague  or  a  publication  tries 


image  in  the  public  mind. 


to  have  itself  declared  a  “news- 


Mr.  Nichols  said  that  this  is  paper”  in  order  to  get  the  legal 
partly  a  matter  of  facts  and  linage. 

figures,  research  and  surveys.  in  1842  the  Attorney  General 
But  he  stated  that  it  depended  of  the  United  States  was  asked 
even  more  on  dramatizing  the  by  the  Postmaster  General  for 
definition  of  a  newspaper.  “May-  a  definition  of  “newspaper”  un- 
be  it  would  be  a  good  idea,  some  der  the  postal  laws,  to  which  he 
time,  to  hold  a  nationwide  con-  gave  this  reply: 


test  on  ‘what  is  a  newspaper?’  ’ 
he  suggested. 


“The  only  requisites  of  a 
newspaper  which  must  be  judi- 


As  a  starter  he  gave  his  own  cially  held  to  be  indispensable 
definition  as  follows:  nrp* 


‘Newspapers  are  the  most 


That  it  be  a  bona  fide 


powerful  force  in  public  opinion  publication;  that  it  is  for  every- 


today  because: 

“1.  The  newspaper  is  the  only 


body’s  use. 

“2.  That  it  is  publi.shed  in 


medium  which  talks  directly  to  numbers,  not  perhaps  with  exact 
each  reader  in  terms  of  himself,  regularity  but  something  ap¬ 
his  family  and  his  community,  proaching  it. 

“2.  The  newspaper  is  the  only  «3.  That  it  conveys  news,  not 
medium  which  remakes  its  prod-  merely  dissertations  and  dis- 


uct  every  day. 


“Hence,  newspapers  are  al-  miscellanies 


cussions  or  literary  or  poetical 


ways  in  focus  —  always  in  di¬ 
rect,  immediate  and  intimate 
touch  both  with  people  and  with 
changing  times,  and  this  is  what 
gives  newspapers  their  tremen¬ 
dous  influence  and  efficiency.” 


“4.  That  it  be  in  sheets  and 
in  rather  a  cheap  form.” 

*  *  * 

The  courts  have  taken  it  from 
there.  In  1950  E&P  reported  on 


Now,  that  is  a  pretty  good  an  Indiana  Court  definition  stat- 
“definition”  even  though  it  ing  “a  newspaper  is  a  publica- 
wouldn’t  be  accepted  by  lexicog-  tion  which  usually  contains 
raphers.  Mr.  Nichols  took  a  among  other  things  what  is  gen- 
few  too  many  liberties  with  the  erally  called  news,  the  current 
superlatives  and  the  adjectives  news  of  the  day,  and  nothing 
to  be  accepted  by  the  purists,  which  does  not  usually  contain 
But,  for  our  purposes  what’s  such  news  and  is  intended  for 
wrong  with  adjectives  and  su-  general  circulation  is  a  news- 


perlatives?  paper  in  the  ordinary  sense  of 

*  *  *  the  word.” 

Authors  of  Funk  &  Wagnalls  A  Washington  State  court 
Standard  Dictionary  define  it  said  “a  newspaper  in  the  popu 


this  way 


"All  right,  Dear,  read  me  your  Father's  Day  editorial." 


Other  legal  definitions  have 
appeared  in  E&P,  but  in  this 
last  one  the  judge  who  wrote  it 
got  a  little  more  interested  in 
his  subject. 

We  think  newspapermen  who 
work  with  news  and  newspapers 
all  the  time  ought  to  be  able 
to  do  a  better  job  than  the 
lawyers  and  judges  have  done 
in  the  past.  We’d  like  to  see  some 
of  their  samples  —  the  briefer 
the  better. 

It  must  be  possible  to  define 
a  newspaper  in  a  few  words 
that  would  reflect  all  the  thingfs 
it  is  to  all  people.  Such  a  defini¬ 
tion  would  capture  the  newspa¬ 
per-reading  public. 

Maybe  Mr.  Nichols  has  a 
point!  Why  not  a  series  of  con¬ 
tests  in  newspapers  around  the 
country.  Let  the  newspaper 
readers  try  their  hand  at  it. 
They  might  do  a  better  job  of 
defining  a  newspaper  than  news¬ 
men  can  do. 


170  U.S.  Dailies 
Now  Sell  at  10c 

The  trend  toward  more  l(k 
daily  newspapers  continues. 

ANPA  General  Manage: 
Cranston  Williams  said  tha: 
from  Feb.  19  through  June  8. 
22  U.  S.  dailies  increased  thei: 
single  copy  prices.  Of  these,  S 
increased  from  5c  to  7c;  2  fren 
6c  to  7c;  3  from  7c  to  8c,  and 
8  from  7c  to  10c. 

On  February  18,  there  wen 
1,000  daily  newspapers  selling 
for  5c;  51  for  6c;  483  for  7c: 
5  for  and  162  for  10c  basec 
on  reports  to  ANPA. 

Number  of  newspapers  no* 
selling  for  10c  per  copy  have  in¬ 
creased  to  170,  and  those  selling 
for  8c  have  increased  to  eigji^ 
Five-c  e  n  t  newspapers  ha^f 
dropped  to  991,  and  6c  paper 
to  49.  Number  of  newspaper 
selling  at  7c  remains  at  483- 


lar  acceptance  of  the  word  is 


“Newspaper  —  A  publication  published  at  regular  stated  in- 
issued  for  general  circulation  at  tervals,  containing  among  other 
frequent  or  regular  intervals,  things  the  current  news  or  the 
usually  daily  or  weekly,  intended  news  of  the  day. 
to  convey  intelligence  of  current  “The  principal  distinguishing 
events,  express  some  specific  feature  of  a  newspaper  in  con¬ 
opinion  or  view,  or  represent  a  templation  of  the  statute,  in  our 
particular  cl^s  or  body;  in  gen-  opinion,  is  that  it  be  a  publica- 
eral,  a  public  print  that  circu-  tion  appearing  at  regular  in- 
lates  news,  advertisements,  and  tervals  or  almost  regular  in- 


other  matter  of  general  or  spe¬ 
cific  interest.” 


tervals  at  short  periods  of  time, 
as  daily  or  weekly,  usually  in 


We  must  confess  the  copy  in  sheet  form,  and  containing  news, 
our  office  is  a  little  ancient,  that  is,  reports  of  happenings  of 
Newer  editions  may  have  a  more  recent  occurrence  of  a  varied 
up-to-date  language  —  but  it  character,  such  as  political,  so- 
couldn’t  vary  too  much  from  this  cial.  moral,  religious  and  other 
colorless,  adjectiveless  state-  subjects  of  a  similar  nature, 
went.  local  or  foreign,  intended  for 

The  Britannica  World  Lan-  the  information  of  the  general 
guage  Dictionary  just  says:  reader.” 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


EDITOR  OC  PUBLISHER  for  June 


Why 

a  SEPARATE 
Photographic 
Unit  9 


C  LINOFILM^ 

system 

Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 


Because  it's  fast  ...  12  characters 
per  second! 

Because  it's  fully  automatic  . . .  moni¬ 
toring  only  to  load  and  unload  photo 
paper  and  film  and  tape. 

Because  it's  totally  productive  ...  no 
time  out  for  lunch,  rest  and  consulta¬ 
tion  breaks! 

Because  it  levels  copy  flow  .  .  .  cap¬ 
able  of  handling  output  from  two  to 
four  or  more  keyboards! 

Because  the  tape  that  actuates  it  can 
be  easily  edited,  stored  or  transported 
...  a  few  feet  or  across  a  continent! 

Because  it's  part  of  the  systems  con¬ 
cept  that  makes  the  Linofilm  System  the 
most  efficient  and  profitable  means  of 
handling  cold  type  through  every  com¬ 
posing-room  process! 

Ask  your  Linotype  Agency  to  prove 
the  superiority  of  the  Linofilm  System, 
now  available  for  sale  or  lease. 


'  W  V.S 


The  Cleveland  Press 

Geared  to  grow 
with  a  growing 
metropoiis 

Since  its  humble  beginning  i.i  1878,  The  Cleveland  Press 
has  achieved  an  unusual  stature  as  an  influence  in  its 
community.  Its  continuous,  vigorous  growth  has  paralleled 
the  steady  progress  and  prosperity  of  Greater  Cleveland. 

Today,  with  the  opening  of  the  St.  Lawrence  Seaway, 

Cleveland  looks  forward  to  another  era  in  which  it  will  play 
an  important  role  as  a  major  port  for  world-wide  shipping. 

The  Cleveland  Press  has  also  looked  into  the  future  .  .  . 
and  its  newly-occupied,  up-to-the-minute  newspaper  plant 
is  geared  to  meet  the  challenge  of  tomorrow.  The  new 
Cleveland  Press  building,  with  its  308,000  square  feet  of 
working  space,  incorporates  the  most  modern  equipment 
designed  for  producing  a  newspaper  and  assures  maximum 
efficiency  and  reproduction. 


IN  CLEVELAND  .  .  . 

ONE  OF  AMERICA'S  MAJOR  MARKETS  .  .  . 
THE  CLEVELAND  PRESS  ALONE  CAN  DO  THE  JOBI 

SCRIPPS- HOWARD  NEWSPAPERS 

COLUMBUS . CHittn  DENVER .  .  Hociy  Mountain  New,  EVANSVILLE . 

CINCINNATI.  .  .  Pail  i  Time,  Star  ^  BIRMINGHAM  ....  foil  Hero/d  HOUSTON . 

KENTUCKY  .  .  .  Kentudy  ed,l,an.  MEMPHIS fre,.  Scmilor  FORT  WORTH . 

Cinc/nnoli  foil  *  Time,  Star  ^  K  MEMPHIS  .  .  .  Cammercial  Appeal  ALBUQUERQUE 

KNOXVILLE  ....  Newi-Senlinel  ^  WASHINGTON . New,  EL  PASO . t-nroU-M 


NEW  YORK.  World-Telegrom  S  The  Sun 


CLEVELAND . freii 

PITTSBURGH . freis 

SAN  FRANCISCO . New, 

INDIANAPOLIS . Time, 


G«n*r«l  Advertising  Deportment,  190  Perk  Avenue,  New  York  City 


Chicoge  Son  Froncisso  Detroit  Cii 


